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After trying several major accountancy firms over a period of 17 years, and constant searching for one  
which doesn’t just concentrate on tax returns, our financial advisor introduced us to Paul Siderovski.  
It’s not a small statement to say that Paul has changed our lives. His passion, excitement and energy  
is boundless, and his skill and knowledge of his industry is exceptional.

Paul has not only added a new dimension to our business, he has also become a close friend and mentor. 
Communication is a vital part of SiDCOR and Paul is always contactable.

Paul would be one of the most intelligent, energised and understanding people one could meet. He is  
also a family man through and through and provides exceptional benefits and facilities for his staff.

We have since recommended clients to SiDCOR who are equally delighted.

Murray and Denise McKeough 
McDonald’s Store Owners
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We know talent.
Chandler Macleod has an extensive database of active 
candidates in various industry sectors and 22,000  
employees out working on client sites every week. 
Through our experience with planning, sourcing, assessing, 
developing and managing talent along with industry 
intelligence, we know a lot about talent...

Contact our Newcastle team on 02 4978 7744.

chandlermacleod.com
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April - Deadline 10 March 
Williamtown Aerospace Centre + Superannuation, 
Investment & Taxation

May - Deadline 10 April 
Innovation in the Hunter + Sustainability + Workplace 
Health & Safety

June - Deadline 10 May
Training & Education + Mining & Energy Update

COMING FEATURES

For more information call 
(02) 4925 7760 or email 

editorial@HBRmag.com.au
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You may not have thought about it, but we are in the midst of 
historical times - a period that will be viewed as the information 
revolution and the accompanying globalisation revolution.

Now I know these terms are bandied about almost on a daily 
basis, but have you really thought what it means for business?

These forces have been in play for several decades but are now 
reaching such levels that no business is unaffected. They are now 
resulting in major upheavals in economies around the world, both 
at macro and micro levels.

Think of the changes even in the last few months in Australia. 
The three Australian-based car manufacturers have all announced 
that they will cease local production, the once blue-chip QANTAS 
has been forced into major restructuring and a number of smaller 
businesses that have been around for decades have ceased 
operations.

In many ways it is a very difficult time for business. Markets, 
lifestyles, technology and even global economic forces are 
changing so quickly that it is almost impossible to know which 
way to steer. Many old ways of doing business are now not only 
unsuccessful but actually dangerous to business profitability.

It is in these times a case of survival of the quickest to adapt, not 
survival of the strongest or biggest.

This all sounds quite negative, but there is a positive side. While 
change brings threats, it also brings opportunities for those that 
can see the evolving opportunities and take advantage of the 
opportunities before they evaporate.

The successful businesses and nations around the world will be 
those that are forward focussed and can continually restructure to 
adapt to changing conditions.

Australia is geographically well placed to take advantage of the 
rapid growth of Asian economies but not so well placed in terms 
of national leadership to face these uncertain times.

Politically, there seems a real dearth of vision. Neither of the 
major sides of politics seems willing or able to set an applicable 
agenda to meet with these turbulent times. Indeed many seem 
happier to be follower of public opinion rather than leaders.

The stark reality is that the Australian economy needs to decide 
on its strengths and weaknesses on the global stage. It needs 
to be agile enough to take advantage of our strengths and 
overcome or reduce our weaknesses. 

We can no longer live in the dreamland of ignoring 
globalisation. Businesses are more mobile than ever. For many 
businesses, the location of markets is of diminishing importance. 
Even if they want to sell into the Australian market businesses can 
easily relocate to another country where business conditions are 
more conducive.

These major challenges are being made even more difficult by 
our political system that puts party loyalty before the national 
interest and pace of change that is almost always very slow.

It is really a time for government, business, unions and other 
sectors of the economy to face the reality that we all need to 
change the way we think and operate. We are but a very small 
part of the global marketplace and will not succeed by mere luck.

Australia’s future economic prosperity will be determined by 
how we act.

Garry Hardie
Publisher & Editor
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*The all new A 180 BE. 
 At a price that won’t scare you. 

The all new A 180 BE is packed with features that’ll redefine what’s standard in its class. 
Experience it for yourself at Hunter Star Motors www.mbnewcastle.com.au

iPhone and iPod are registered trademarks of Apple Incorporated. The Bluetooth word mark is a registered trademark 
of Bluetooth SIG. Incorporated.

Standard features include:

•  Reversing camera

• Hands free parking

• Bluetooth®, iPhone® and iPod® connectivity

• 7G-DCT 7-speed automatic transmission

• 17-inch 5 twin-spoke alloy wheels

D
L1

81
00

14
85

-H
BR

Hunter Star Motors 1 Pacifi c Hwy, Bennetts Green    Tel: 4974 4244    Open 7 Days

HBR MARCH 2014

BUSINESS NEWS

5 

In a ceremony held on site on 25 February, the 
Mayors of Cessnock and Singleton join withed the 
Board of Directors for Huntlee to celebrate the 
commencement of works on the Hunter’s first new 
town in more than 50 years.

Mayor Bob Pynsent (Cessnock) and Mayor John 
Martin (Singleton) together with Huntlee Board 
members will unveil a plaque which will be the 
first such plaque for Huntlee’s Milestone Walk 
to be located in the Town Centre. This Walk will 
acknowledge the key milestones in the development 
of Huntlee over the next 25 years.

Located at the start of the Hunter Expressway, 
Huntlee upon completion will comprise four 
neighbourhood villages surrounding a vibrant 200ha 
Town Centre. In total, it will boast 7,500 dwellings.

LWP Property Group is the project manager for 
the development with its Huntlee Syndicate having 
a 50% ownership share. LWP Managing Director, 
Danny Murphy, said it took eight long and at times 
very challenging years of hard work to get Huntlee 
off the drawing board and into reality.

“The good news is that the protracted approval 
period has enabled us to spend a great deal of time 
and effort thoroughly master-planning Huntlee. 
Exhaustive work has already been undertaken to 
ensure Huntlee is a fully considered community with 
a focus on education, employment and recreation 
opportunities for its residents.

“Huntlee represents a total investment of 
$1.5billion and will generate 3,000 permanent jobs 
and many more during the construction phase.”

The Stage One works include subdivision of the 
first residential village, Katherine’s Landing, to 

Works commence at Huntlee

accommodate up to 1,700 dwellings on 1,391 lots plus an extensive range of 
community facilities.

Stage One also includes development of the first 60ha in the mixed use Town 
Centre and up to 120 large lot residential sites.

“We are already working on the first stage of the Town Centre which will 
include a major supermarket and other commercial and speciality retail 
premises,” said Mr Murphy.

“Over time, the 200ha mixed use Town Centre will cater for a range of retail, 
commercial, secondary education uses, as well as up to 1700 dwellings. The 
Town Centre is expected to accommodate more than 50,000 sqm of retail/bulky 
goods facilities and provide 3,000 permanent jobs.

“The centrepiece will be the highly-visible $10million Town Park, recreational 
lake and sports grounds which will be delivered in the Stage One works and 
form a civic focus for the township. These facilities are adjacent to Wine Country 
Drive – which is upgraded in Stage One as part of its transformation to a 
stunning, four-lane boulevard.”

It shows the Mayor of Singleton, John Martin (4th from left), Mayor of Cessnock, Bob Pynsent (4th from 
right) with Danny Murphy, MD of LWP (far right) and members of the board of Huntlee Pty Ltd.
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Call us today!
02 4932 4184
hvtc.com.au

and business with opportunity

Business Traineeships
We make it easy by 
finding the right person 
and managing the                 
whole process
HVTC saves your business time, 
money and paperwork! 
•	 Business	and	Business	
Administration	

•	 Information	Technology

•	 Transport	&	Logistics	

•	 Community	Services	(Aged	Care)

•	 Community	Services							
(Children’s	Services)	

•	 Hospitality

Nationally recognised   
short courses
HVTC Skills Centre training on         
and off site

WorkCover liCeNCe TraiNiNg 
aNd assessmeNT Courses

•	 Forklift:	licence	to	operate	a	forklift	
truck	(TLILIC2001A)

•	 eWP: licence	to	operate	a	boom-
type	elevating	work	platform	
boom	length	11	metre	or	more	
(TLILIC2005A)

•	 dogging: application	of	slinging	
techniques	to	move	a	load,	
including	selecting	lifting	gear	

and	directing	a	crane	operator	
(CPCCLDG3001A)

•	 White Card: work	safely	in	
the	construction	industry	
(CPCCOHS1001A)		

NC:	90179

connecting people

2014 Hunter Investment Prospectus launched
The Hon George Souris MP, Minister for Tourism, Major Events 

and Hospitality, Minister for the Arts and Minister for the Hunter 
officially launched the 2014 edition of the Hunter Investment 
Prospectus at Fort Scratchley on 20 February in the presence of 
around 120 Hunter business representatives.

Produced by Hunter Business Publications in conjunction 
with RDA-Hunter, the 100 page publication is distributed 
nationally and internationally to promote the Hunter’s business 
advantages.

The Hunter Investment Prospectus, which is endorsed by all 
levels of government, is an important tool in RDA Hunter’s work 
to grow and sustain the Hunter’s economy long-term.

“RDA Hunter implements a future focused regional agenda 
that aims to advance innovation, attract investment and 
strengthen the region’s key infrastructure,” said RDA Hunter CEO 
Todd Williams.

“Our investment strategy aims to grow capability for the 
region’s future with initiatives like our ME Program as well 
as attracting investment from outside the region, including 
internationally. The Hunter Investment Prospectus plays a 
significant part in communicating the Hunter’s key strengths as 
a business location and helps drive investment,” continued Mr 
Williams.

The 2014 Hunter Investment Prospectus is also available online 
at www.rdahunter.org.au

The Smart Happens Here campaign was also featured at the 
launch. Smart Happens Here is a web based initiative that aims 
to pique interest in the Hunter by highlighting alternative 
regional attributes such as our people, our vibrant culture and 
our diversity. It is complementary to the Hunter Investment 
Prospectus and strengthens the RDA-Hunter suite of tools that 
help raise awareness of the Hunter outside the region.

The Hon George Souris MP, Minister for Tourism, Major Events and 
Hospitality, Minister for the Arts and Minister for the Hunter with Garry 
Hardie, Publisher Hunter Business Review
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The Hunter is host to its first ever Economic 
Development Australia Conference in March. 

Andrew Powrie, Director of Economic Australia and 
Chairman of the NSW Board, has been driving this 
project and says it’s a really important event for the 
region, and one he is very excited about. 

“Regional economic development is critical in 
promoting and sustaining the regions in Australia and 
the Hunter has numerous models and examples of 
partnerships in place to keep our economy moving 
forward; as such we have the ability to deliver a content-
rich EDA NSW Conference in the Hunter.”

The event will be held over two days, 27 and 28 March, 
at Caves Beachside Resort, with the main agenda being 
to provide a greater understanding of the drivers, 
challenges and opportunities associated with regional 
development.

The role of EDA is to promote sustainable economic 
development at all levels of government across 
Australia and is committed to supporting economic 
development practitioners to increase the social, 
economic and environmental prosperity of Australian 
communities. 

The EDA NSW Committee has three members from 
the Hunter; Andrew Powrie - Chairman, Port Stephens 
Council, Greg Fenwick, Treasurer, Newcastle City Council 
and Sean Constable, Secretary, Upper Hunter Council. 

“We are all committed to profiling the Hunter as a 
destination, says Andrew, and ensuring the economic 
development practitioners in our region are leading the 
way in the economic development arena.”

For more information see www.edaustralia.com.au

EDA conference comes to the Hunter
Attorney General and Minister for Justice

Greg Smith SC and Member for 
Newcastle Tim Owen have officially 
launched a State Government
 partnership with Newcastle NOW 
to restore Nobbys historic 
cottages.

Under the partnership, 
offenders on court-ordered 
Community Service Orders and
 Intensive Corrections Orders will be 
working at Nobbys Headland, under strict 
supervision, to complete their offenders program.

Novocastrians donating services and/or products to enable the restoration 
include Catalyst Project Consulting, Webber Architects, Denary Quantity 
Surveying, DeWitt Consulting, Northrop Consulting Engineers, EJE Architecture, 
JBA Planning, Bernard Hockings Master Builder, Dulux, Kennards, Mullane 
Plumbing & Electrical, the NSW Master Builders Association, and Hunter 
Community Corrections.

Newcastle NOW Chairperson, Edward Duc, said the organisation had been 
working hard to facilitate a community outcome for the iconic site. 

"We assisted the clean-up of one of the cottages, and facilitated the first public 
access to the grounds in 150 years. Since we first opened the grounds to the 
public three years ago, over 93,000 people have made the journey up the steep 
hill to enjoy the breathtaking views," Mr Duc said.

The work includes restoration of three cottages including cleaning, repairs, 
repainting of interiors and exteriors, sanding and polishing floors, and 
refurbishing kitchens, and bathroom.

 There will be no alteration to the structure or appearance of the three cottages," 
Mr Duc said.

"It is intended that we'll initially extend opening times to Saturdays and 
Sundays following the restoration, and work towards opening every day," he said.

The work is scheduled for completion by the end of June 2014.

Historic cottages to be restored 

"Preserving the significant 
heritage of the site is a priority. 

                                       - Edward Duc

SALARY PACKAGING works for both employers and employees. For employers, it’s a 
no cost way to attract and retain quality staff whilst potentially reducing payroll tax and 
Workcover premiums. For employees, it can mean paying less income tax, increasing 
your superannuation and enjoying savings on things like motoring costs. JSA Group, we 
specialise in salary packaging. To see if salary sacrificing is right for you contact the experts. 

Telephone 4908 0999  Email reception@jsagroup.com.au  Visit www.jsagroup.com.au

Sacrifice can have  
super benefits.

2787
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Thanks to the philanthropy from 
Hunter-based businesses six local 
charities will share in $1.1 million of 
funding from the Greater Charitable 
Foundation this year. Foundation CEO 
Anne Long said this takes the total 
amount allocated since the Foundation 
was established in 2011 to more than 
$4 million. 

The Greater Charitable Foundation, 
which is funded from the profits of 
the Greater Building Society, already 
partners with three charities, but 
this year they’ll partner with another 
three. Each of these charities helps to 
improve the life outcomes of families 
and communities in the Hunter and 
other parts of NSW. 

The new partners funded are Camp 
Quality who will receive $73,150 to 
support a play therapist at the John 
Hunter Children’s Hospital to work with 
children in the paediatric oncology 
ward who are facing procedures, 
Youth Off The Streets who will receive 
$287,375 for 12 Hunter Valley Futures programs that provide 
tailored early-intervention and education for disadvantaged 
children and young people aged four to 19 years in Cessnock, 
Kurri Kurri and Maitland, and YWCA NSW has been allocated 
$245,300 to go toward the Kitchen Program for at-risk young 
people aged between 15 and 24 in the Northern Rivers region. 

The additional funding for existing partners include the Hunter 
Medical Research Institute who will receive $330,000 for the 
globally-significant tenecteplase (TASTE) clinical trials that are 
targeting improvements in recovery and outcomes for stroke 
patients, Autism Spectrum Australia who will be given $96,441 
to continue the Early Intervention Readiness Program (EIRP) to 

$1.1 million in Greater Charitable Foundation funding 

help more families navigate the challenges they face after their 
child has been diagnosed with an Autism Spectrum Disorder, 
and Cerebral Palsy Alliance (CPA), who will receive $77,000 
to support the Ignition mentoring program, ‘So What’ Youth 
Support and Social Group,  and a support program for siblings 
of young Hunter  and Central Coast adults living with cerebral 
palsy or a related disability. 

The funding announcement was made at a function where 
Amy Nosworthy, whose daughter with Autism attended the 
Early Intervention Readiness Program at Aspect School in 
Thornton, spoke to Greater staff and management about autism 
and how the program works.  

Amy Nosworthy (who's daughter attends Aspect school at Thornton),  Anne Long (CEO 
Greater Charitable Foundation), Rhiannon Tolmie (Aspect Early Intervention Specialist – 
Speech Pathologist) and Jess Fenwick (Aspect Speech Pathologist)

Level 1  |  195 Union St  | The Junction NSW 2291  |  P 02 4962 1877  |  gail@gailwhipper.com.au    www.gailwhipper.com.au

For the ideal executive candidate 
for your business call Gail Whipper 
Recruitment today.

Executive



  

Leaders in
Environmental Engineering
and Petrochemical Services

The Environmental Engineering division is an acknowledged industry leaderin the provision 
of innovative integrated site remediation services to solid and liquid contamination problems. 
The Petrochemical Services division provides design, install and maintenance services to 
retail, industrial and bulk petrochemical storage and handling facilities.

Environmental engineering services include:

• Site Remediation;
• Hazardous waste treatment;
• Bioremediation;
• Acid sulphate soil treatment;
• Chemical fixation / immobilisation;
• Microencapsulation / solidification;
• Surfactant assisted chemical oxidation;
• Thermal treatment;
• Water treatment; and
• Asbestos management.

Petrochemical services include:

• Installation of petroleum storage systems
• Design and construction of bulk fuel storage
   systems;
• Installation of lube and oil dispensing facilities;
• Pipeline repairs;
• Hydrant line installations; and
• Marina fuel installations; 

For further information please contact Matthew Fensom at Enviropacific Services, 
on 02 4961 7000 or visit www.enviropacific.com.au

  

Newcastle  Sydney  Melbourne  Brisbane  Adelaide  Perth  Hobart

www.enviropacific.com.au
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Lake Macquarie  Business Women launched
Business women in Lake Macquarie have been invited to make 2014 a year to connect 

at the Lake Macquarie Women in Business Network. 
The first of the monthly networking events was launched at the Business Growth Centre 

on 26 February. 
Mayor of Lake Macquarie, Councillor Jodie Harrison was the keynote speaker at the 

launch event and provided an insight into the importance of women in business in Lake 
Macquarie.

This new networking initiative was conceived by the Business Growth Centre with the 
assistance of the Centre’s Business Partner, Rachael Sheldrick of GS Mechanical. It was 
identified, that even though there are a number of networking activities available for 
business people of Newcastle and Lake Macquarie; there wasn’t a networking event 
specifically for business women in Lake Macquarie. 

Rachael Sheldrick believes networking can be an important marketing tactic for 
businesses and in the right forum women can make meaningful and reciprocal 
connections that will help grow their business.

“The aim of the Lake Macquarie Women in Business Network is to provide attendees 
with a relaxed and friendly environment to discover real connections, gain inspiration and 
promote their business. “

The Lake Macquarie Women in Business Network events will be held on the 4th 
Wednesday of each month. Women who attend will have the opportunity to promote 
their business and services during the introductions and Business Growth Centre Guest 
Spot. 

 Google Hunter TAFE   Call 131 225

Get the Edge on 
your Competition
with a Hunter TAFE Business  
Health Check

M
A1

40
26

You can come to us with relevant qualifications 

and receive recognition for your experience
Felicity

Hunter TAFE Teacher

• Improve your bottom line  • Increase your output
• Find the best people • Retain your talent
•  Lift your customer  • Access Government 

service standards     funding 

For more information contact:  
Belinda Smith
  0477 338 853
     belinda.smith94 

@tafe.nsw.edu.au
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National Manufacturing Week 2014 (NMW), to be held at Sydney 
Showground, Sydney Olympic Park from 13 – 16 May, willshowcase 
technologies that help businesses build innovative, market-driven 
manufacturing capabilities. With manufacturing employing 11% 
of the Hunter workforce, NMW is a significant opportunity for 
local manufacturers to arm themselves with the tools to maximise 
productivity, evolve their product offering and grow their business.

The event is also of particular interest to NSW based businesses 
with recent research showing that Sydney has overtaken Melbourne 
as Australia's largest manufacturing centre.  Sydney’s manufacturing 
sector generated $21.7 billion in 2012-13, with companies producing 
highly engineered medical and biotech products, as well as 
components for aerospace and advanced engineering sectors largely 
behind the growth. Other manufacturers are moving from core 
businesses to the fast-growing Asian food and packaging markets, or 
diversifying to supply the mining equipment and services (sector.

"Despite operating in a tough marketplace, Sydney's manufacturers 
are gaining ground in global markets - and some are beginning to see 
a positive cycle where success builds on success," says Anthony Reed, 

Exhibition Director of NMW.
Being located only around 2 hours away, Hunter manufacturers 

and supporting industries and geographically well-placed to take 
advantage of the strong Sydney industry base.

NMW 2014 is bringing together transformative technologies from 
around the world. It will present a record 15 product zones including 
dedicated areas for sustainable, digital and additive manufacturing, 
machine tools, engineering services and advanced materials. NMW 
will also incorporate Ausplas - Australia’s national trade exhibi-tion for 
plastics technology - in Sydney for the first time since 1990. 

In an industry ‘first’ - and addressing the challenge for smaller 
companies to fund the research that underpins technological 
innovation - NMW will put visitors in direct contact with research 
providers at its R&D Hub. A further three open-access Solutions 
Theatres will provide a platform for industry experts in digital 
manufacturing, health & safety/sustainable sanufacturing and the 
plastics industry to outline recent developments.

Entry is free to the trade. For more information or to register, visit 
www.nationalmanufacturingweek.com.au

Leading manufacturers gather for National Manufacturing week



ADVANCING MANUFACTURING 

REGISTER NOW www.nationalmanufacturingweek.com.au

13 – 16 MAY 2014 SYDNEY SHOWGROUND, SYDNEY OLYMPIC PARK

• INNOVATION, INFORMATION & INSPIRATION FOR AUSTRALIAN MANUFACTURERS 

• AN UNRIVALLED OPPORTUNITY TO NETWORK, LEARN & DO BUSINESS 

2014
• NEW PRODUCT ZONES

• NEW FEATURES 

• NEW RESEARCH & 
DEVELOPMENT HUB 

• NOW INCORPORATING 
AUSPLAS, AUSTRALIA’S PREMIER 
PLASTICS EXHIBITION

STRATEGIC PARTNERS
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A new initiative designed to assist Hunter employers to address the 
local skills shortage has been announced. A program from Mai-Wel 
LabourForce Solutions will focus on identifying skill shortages in this 
region and aims to encourage local employers to take on eligible 
jobseekers as a part-time trainee or apprentice by providing financial 
subsidies. 

Barry Miller, Manager of Mai-Wel LabourForce Solutions (Cessnock 
and Kurri Kurri) believes that in today’s turbulent business 
environment, “Skills for the Hunter” will be of great benefit to local 
employers needing to meet skill shortages. 

There are a limited number of six month subsidised placements 
available, for more information you can contact Andrea (Maitland/
Dungog) on 4934 3144 or Ashleigh (Cessnock/Kurri Kurri) 4991 6333.

Helping the Hunter get skilled

Hunter based Lifestyle 
Solutions has been named 
as one of only seven not 
for profit organisations 
selected to partner with 
Australia Post in its national 
community program.

Not for Profits and charities 
across Australia inundated 
Australia Post with 
applications in July 
2013 after it offered the 
partnerships as part of its 
new Our Neighbourhood 
National Community 
Program to promote 
inclusion in communities, 
with funding of up to 
$500,000 per year.
After the close of 

applications, Australia Post said it had received 627 applications, 
describing the response as ‘overwhelmingly positive’.

The unique partnership between Australia Post and Lifestyle 
Solutions will promote a more inclusive community and workplace 
by providing a community participation, employment and work 
experience program for people living with disability in up to 18 
communities across Australia.

Local NFP 
selected to 
partner with 
Australia Post

Major storage facility planned for HEZ
The Toll Group is planning to build an ammonium nitrate storage 

facility at the Hunter Economic Zone.
With a total estimated value upon completion of $100 million, the 

proposed facility would include four large warehouses, each in excess 
of 10,500 sqm.

The custom designed, purpose built storage facility would be built 
to international standards and build on Toll’s experience of storing 
ammonium nitrate in the Hunter for over 35 years with no incidents.

It is estimated the project would create over 1000 direct and indirect 
jobs during construction, and 350 full time equivalent direct and 
indirect jobs upon comple-tion. 

If the facility is built it will require ancillary services to be built, 
including further workshops , service centres , truck washes etc.

Charitable Foundation supports youth in 
Raymond Terrace
For young people in Raymond Terrace a $50,000 donation from 
the Newcastle Permanent Charitable Foundation means they will 
continue to have a place to hang out that’s safe, supportive, and 
fun.
With the sale of the previous neighbourhood centre, “the Youthie”, 
things were looking grim until this donation made it possible for 
the centre to relocate and rename itself the DECK.
Crystal Garlick has been coming to the centre for six years, initially 
seeking some advice on dealing with school bullies when she was 
12. She and her twin brother Connor now both volunteer at the 
DECK to help other young people in the area.
“The Centre is a great place to hang-out, have fun and meet new 
people. The staff and volunteers helped me greatly through my 
teenage years; I go twice a week to give back and help other 
young kids,” Crystal said.
“I’m excited that it was able to remain open and move to a bigger 
place, without it,there really is nowhere else for the youth in 
Raymond Terrace and Port Stephens to go.”
The DECK is open Thursdays and Fridays and offers life skills, 
counselling, mentoring and group activities including a weekly 
cook-up in the new pizza oven and drumming classes.
A drop-in Centre also operates on Thursday and Friday afternoons 
which allows youth to get together at the Centre. 
DECK Coordinator Matt Breen said “Without the $50,000 funding 
we would have had to close down, there was no other option 
for us. We are extremely grateful that the Newcastle Permanent 
Charitable Foundation granted this funding so we could continue 
to help the youth of Port Stephens.” 
Having more space means there’s the opportunity for the DECK 
to partner with other community organisations for youth related 
programs, and they are keen to hear from anyone who can assist 
with either tools or time. 
Local charity and not-for-profit organisations are invited to apply 
for the next Newcastle Permanent Charitable Foundation funding 
round, which closes on 11 April 2014.

Staff from the DECK, Raymond Terrace Neighbourhood Centre and Newcastle 
Permanent Building Society
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Innovation is essential to sustainability and 
competitiveness in a changing world. The Hunter 
Innovation Forum, to be held in Newcastle on 15-17 
May, will highlight global trends in innovation, 
showcase innovation in the Hunter, and provide 
guidance to local enterprises committed to 
adopting innovation. 

Forum themes include:
•  Thinking innovation 
•  Traditional and emerging 
   industries
•  Commercialising innovation
•  Digital, big data and the 
    Internet of Things
•  Sustainability
•  Creativity and collaboration, 
    and
•  How to apply innovation

Hunter Innovation Forum 

Two of the Hunter's oldest wineries have teamed up with 
Tourism Australia and some of the country’s top wineries in a 
major new partnership to celebrate Australia’s standing as a 
leading wine tourism destination.

Audrey Wilkinson and Wyndham Estate will represent the 
Hunter Valley in the 'Ultimate Winery Experiences of Australia', a 
consortium of high-end, award winning wineries from Australia’s 
most renowned wine regions, which aim to attract visitors from 
new international markets. 

As leaders in the wine tourism and customer service sectors, 
Audrey Wilkinson and Wyndham Estate are both awarded and 
well-known for their commitment to showcasing the Hunter as a 
wine tourism destination. 

“The founders of the wineries, George Wyndham and Audrey 
Wilkinson, set in place a legacy for the Hunter that today provides 
tourists with a unique experience,” says James Agnew General 
Manager and owner, Audrey Wilkinson. “The Hunter is well 
positioned to lead the growing international tourism market. Our 
accessibility to airports, road infrastructure and Australia's largest 
capital city supported the quality tourism and wine offerings of 
the Hunter,” Agnew said.

In total, the Ultimate Winery Experiences of Australia group 
has 15 members. Each member has been selected by experts for 
excellence in their region. The membership program has been 
established using strict criteria to ensure only the highest quality 
wineries make it on to the final list. 

Stephen Guilbaud-Oulton, Wyndham Estate Public Relations and 
Operations Manager said, “We are very proud to be working in 
collaboration with Audrey Wilkinson on this project, in a bid to add 
value to the Hunter's efforts to grow international tourism visitation.”

Australia’s ultimate winery 
experience includes the Hunter 

The Hunter Innovation Forum will include site visits, 
demonstrations, presentations and workshops. The 
Forum promises to both challenge and entertain, 
appealing to industry, business and general public. Most 
sessions are free but registration is required. 

For further information, please email 
hunterinnovation-forum@gmail.com

CHANGE the way you do business

MELBOURNE  |  SYDNEY  |  PERTH  |  ADELAIDE  |  BRISBANE  |  NEWCASTLE  |  MAITLAND  |  SINGLETON

pitcher.com.au

Scott Edden 
Greg Farrow 
Michael Minter 
Wayne Russell 
Geoff Thompson 
David Wyatt
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Can you help make a 
child’s future brighter?

Celebrating 20 years of supporting children with 
vision or hearing impairment, and their families, 
in the Hunter, The Royal Institute for Deaf and 
Blind Children (RIDBC) is seeking help from local 
companies through the Sight and Sound for Kids 
Corporate Sponsorship Package.  

This package will enable companies in the Hunter to 
not only support a local charity but to be confident 
knowing that their money is supporting children in 
the region.

RAPSEYGRIFFITHS

The slowing of China’s growth and Australian mining royalties shrinking 
has had an impact on business, but there are some strong indicators that 
business confidence is building for 2014.

National unemployment figures reached 5.8% at the end of the year, and 
GDP growth dropped to 2.6% from 4% in 2012 but according to the latest 
Global Salary Survey, compiled by researchers from recruitment specialist 
Robert Walters, across Australia, on average, year-on-year permanent 
salaries are expected to grow by about 1% in 2014 compared to last year. 

Some areas indicating this growth include an upturn in construction 
in New South Wales, and an increase in mortgage lending from banks 
buoyed by positive property sector signs.

The survey also found that HR professionals qualified to deal with 
change and restructuring will be in high demand in 2014, and companies 
are looking for IT experts, particularly those with cloud computing 
knowledge. The surge in business mergers and acquisitions has led to 
more demand for legal professionals, and a top priority for organisations 
looking to increase revenue and acquire market share will be the hiring of 
sales and marketing professionals. 

 “There is optimism in certain areas for the year ahead. A slight uplift in 
the banking sector has led to calls for finance and compliance specialists 
while banks are also responding to positive signs from the property sector. 
And with Australia no longer experiencing the constant influx of foreign 
labour it once enjoyed, companies will be fighting it out to find top-tier 
domestic employees in 2014. Salaries are expected to remain stable, 
however, with rises in line with inflation.” says James Nicholson, Managing 
Director of Robert Walters in Australia and New Zealand.

With a new government promising to be “business friendly” there’s 
much to look forward to in the coming year, however the survey 
encourages companies to “walk the talk” when it comes to training 
and development, warning that “only by looking after their quality 
people will they retain them.”

Survey finds a growing job market despite 
recent setbacks

School zone app 
The NSW Government has released a free speed 

advisor app that alerts motorists when they are 
about to enter a school zone.  

At the moment there are signs around 
schools advising of speed limits and by 
the end of 2015 every school in NSW 
should also have a set of flashing lights 
installed. The speed safety app is 
designed to complement these fixtures 
and provide another measure to ensure 
speed limits are adhered to.

The Speed Adviser App contains information 
on every school zone in NSW and informs motorists 
via an audio alert they are approaching an operational 
school zone with a speed limit of 40 km/h. The App also 
alerts drivers when a speed limit changes and warns 
drivers if they exceed the speed limit. There’s no need to 
interact with the app, it can be set before you leave home 
or work.

The app is currently available for iPhones via the 
App store, it’s free, and there’s an Android version in 
development that will be launched shortly.



www.bwalkeraccountants.com.au

To organise a free SMSF information meeting please contact 
Brett Walker or David Woods at the Broadmeadow office on (02) 49529336,

 or Brett Walker or Michael Hart at the Belmont office on (02) 49454201.

Walker & Company’s Self-Managed Superannuation 
Funds specialists can provide you with expert advice 
in all areas relating to SMSF, including borrowing to 

purchase real estate in a SMSF.

Our standard tax and compliance 
service includes the following 
commitments to all clients:

•  Same day reply to all emails and 
    telephone calls
•  No charge for email or telephone 
    calls to encourage client contact
•  All compliance work priced and 
    agreed up front. 

Walker and Company offer a free 
1 hour SMSF information service 
to anyone interested in setting up 
a SMSF or learning how to take 
full advantage of their SMSF. 

Free 
SMSF 

information 
meeting
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The Hunter economy is heading into another period of 
substantial structural change according to the December 2013 
Quarter Hunter Region Economic Indicator released by the 
Hunter Valley Research Foundation.

The price of black coal appears to have plateaued at a level 
that does not compel drastic closures, nor enables substantial 
new investments. As a consequence, the construction inputs to 
the sector continue to decline, while production continues to 
ramp up. The qualitative evidence suggests that in the wake of 
this trend many aspects of the local manufacturing sector are 
struggling to reorientate to new sources of demand. 

Business sentiment has improved, but there appears little mo-
mentum in other sources of private business investment at present.

Despite these challenges, the latest data suggest that the 
regional labour market is holding up well. Part of the reason lies 
in the declining participation rate, it is possible that retention of a 
stimulatory interest rate position combined with depreciation of the 
currency is assisting new regional growth. 

The contribution from the housing sector is rising. House price 
growth has lifted and the leading indicators of dwelling construction 
have picked up. A housing upturn would usually coincide with a lift in 
consumption, but the evidence is mixed. 

The declining Terms of Trade will see national decline and import 
prices rise. On the flip side, fewer overseas holidays, rising household 
equity and the reduced competitiveness of overseas on-line vendors 

will assist the local retail sector.
From a longer term perspective, the successful transition from 

resources based growth still looks precarious, both nationally and 
within the Hunter.

This edition of the HREI also raises some longer term issues, 
such as the potential impact of machine learning and progressive 
computerisation, the on-going influence of China, the ageing of the 
population and the productivity challenges facing the health sector. It 
is probable that these, and others, will transition the Hunter economy 
and community over the next ten years. Working with relevant 
regional stakeholders.

The Hunter Valley Research Foundation intends to play a greater 
role in understanding the complexities and drivers of this change, so 
that the Region can forge its destiny rather than lie beholden to these 
transitions.

Structural change forecast for the Hunter

Environmental consultancy SLR has consolidated its Newcastle East and 
Newcastle West offices and moved into new premises in New Lambton. 

The new office includes a purpose built, state of the art laboratory which is 
NATA accredited to ISO/IEC 17025 for asbestos fibre counting and air volume 
measurements for tests under 7.82.01.

The new facilities have been particularly welcomed by SLR’s local 
Hazardous Materials team, which conducts regular airborne monitoring; 
visual clearance inspections; surveys and management plans; dust, diesel 
particulates, abrasive blasting and VOC monitoring; and indoor air quality 
site assessments.

SLR’s Australasian operation now has 200 employees across twelve offices, 
all focused on delivering high quality specialist environmental services 
to the energy, mining, industrial, waste management, infrastructure and 
planning and development sectors.

SLR consolidates Newcastle offices

SLR Senior Consultant Florence Mananyu in the new laboratory 

ngs.nsw.edu.au

Scholarships

Years 5 to 11 for Entry in 2015
-  Academic
-  Music
-  All Round Achievement

For information and applications,
see the School website.

Open to New Students & Existing Students

Minimise Your Tuition Fees

NewcastleGrammarSchool
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LPI-210JPI-200CDFSSSP

12 POLO SHIRTS
FOR ONLY $120

MUST ORDER ONLINE

100% COTTON
JERSEY POLO

COOL DRY
SAFETY POLO

PIQUE KNIT
POLO

RISK FREE PROMOTIONAL APPAREL
SAFETY, CORPORATE AND CASUAL WEAR

FREE EMBROIDERY ON ALL PURCHASES

100% COTTON DRILL
BUSINESS SHIRT

BRUSH

WAS $29.80
NOW $14.90

SAFETY VESTS
SVN

SVD

ONLY $9

ORDER ONLINE:
www.myoutfit.net.au

Email: admin@myoutfit.net.au

CALL NOW TO ORDER
Ph: 1300 787 473

Fax: 1300 302 065

FTI-300
FLEECY CREW NECK

WAS $18
NOW $14.40

CADS

CADP

WAS $25
NOW $22

COTTON DRILL CARGO
PANTS & SHORTS

WAS $29.80
NOW $25

SAFETY FLYING JACKET
SFJI WAS $45

NOW $29

HALF-ZIP FLEECE
HVHZF

WAS $29.80
NOW $14.90

COOL DRY GLENELG

OLYMPIKOOL
K309

K334

WAS $35
NOW $17.80

WAS $27
NOW $17.80

FREE Embroidery

FREE Embroidery

FREE Embroidery

FREE Embroidery

FREE Embroidery

HI-VIS 2-TONE COTTON
DRILL WORK SHIRT

HVCDS/L HVCDS/S

WAS $29
NOW $21

FREE Embroidery
FREE Embroidery

FREE Embroidery

FREE Embroidery

FREE Embroidery

* All prices exclude GST. New customers only. Conditions apply

More colours available, see online...

Before automatic fire sprinkler systems can be sold anywhere in the world they must comply with 
ISO6182. To achieve this benchmark requires a complex scientific exercise known as the "plunge test”. 

Only one company manufactures the sophisticated RTI Plunge Test Tunnel test equipment and it 
is located on the Central Coast. Archer is a third generation designer and precision manufacturer of 
complex components and assemblies for performance-critical applications. Their uniquely shaped 
wind tunnel measures just 2200 x 1000 x 1600 mm. It is easily transportable and has become the 
product-of-choice in laboratories around the world. Previously test tunnels were built as permanent 
fixtures of buildings.  

Archer's involvement is from 3D CAD design to sourcing materials, manufacturing, 
electromechanical integration, product test-ing, installation, commissioning, training personnel and 
producing operations manuals in foreign languages. 

The tunnel features custom fabricated stainless steel duct work with ceramic insulation, painted 
mild steel exterior cladding, programmable process controller, electric fan motor and variable speed 
drive, pressure switches/transducers and temperature thermocouples. It took just over three months 
to build. Archer has just returned from the Japan Fire Equipment Inspection Institute where they 
installed a tunnel and trained their engineers.

 

Unique international certification equipment

A web-based video show dedicated to helping leaders, professionals and 
business owners boost their influence, impact and income has been launched 
by UQ Power. Called UQTV, it can be viewed every second Tuesday morning via 
the UQ Power website - 
www.uqpower.com.au/blog/uqtv and YouTube.

According to UQ Power the aim is to bring bite sized nuggets of information, 
tips and how to’s to help people boost their careers, businesses and brands in 
five minutes or less. Each month will feature a "How To Day" where simple tips 
that can be applied instantly will be shared and a "Spotlight On" which will focus 
on an individual or company that's powered up.

The UQ Power team also welcomes suggestions on the day to day challenges 
their viewers face and which companies or brands they would like to see 
featured in “Spotlight On”. 

Web-based program launched

Pic – Archer.jpg
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1.  What is your current role?
I am a co-owner of Mortels Sheepskin Factory along with my husband Tony. If and when I’m required to 
give a position or title on any documents that would be General Manager as I generally manage most 
things. As most small business owners do, we become skilled in accounting, marketing and sales, intel-
lectual property law, HR, WH&S, product development and innovation, graphic art, website development 
and the list goes on. Having said that, I don’t sew and my company does a considerable amount of that.

2.  Tell us about your career path?
After leaving school I obtained my commercial pilot’s licence but rather than pursue a career in this field I 
married my high school sweetheart and diverted into accountancy. Tony’s parents had closed their family 
business to retire and Tony thought it was a shame to let a somewhat unique business go. He decided 
he would start “Mortels” up again, maybe give it ago for a few months or years, just in the interim until he 
found alternate employment in a field of interest having just left his previous place of employment. I left 
accountancy and joined my husband in the business full time maybe 6 months after he got started and 
that was 21 years ago. I guess we’re both still trying to work out what we want to do with ourselves when 
we grow up.

3.  What motivates you in your job?
Change and winning. You’ve heard the expression “change is as good as a holiday”, well that being the 
case, I take many holidays. I am driven to change whether it be something small such as how an existing 
product is constructed or a larger project such as opening or building new premises. And, when my 
changes are successful I have won. If sales increase, productivity increase, costs have decreased and profit 
increases then I’ve won. If I experience a set-back or failure I’ve still won as greater strength and new 
direction and opportunities arise from this. My 12 year old son posed this question to me recently “If I set 
out to fail and I succeed in doing so, what have I achieved?” I will be keeping an eye on that boy.

4.  How do you spend your weekends?
I have 3 children … the eldest does now have a driver’s licence so I’m only a taxi for two. Throughout the 
year many of my weekends are consumed with cheerleading (daughter not me that is a cheerleader) 
and the next competition wherever that may be, local, national and now international. I avoid working 
weekends in summer in favour of taking kids to the Bay or enjoying quiet time at home but in winter I 
work most Saturdays in one of the stores as does my husband and eldest two kids, that is when I’m not 
required to be hairdresser, make-up artist, taxi and ATM at a cheerleading competition. Sometimes I can 
get a little ride in on my motorbike on a Sunday but only when the weather is fabulous, not too hot, not 
too cold and certainly no rain or gale force winds.

5.  Do you have a special Hunter restaurant?
I like the Fox Bar in High Street, Maitland, a great place to go without kids. The atmosphere is warm and 
inviting, the meals are superb, the staff are welcoming and engaging and the owner is most entertaining 
with a story or two should the evening progress that way. I like 3 Monkeys in Darby St, Newcastle, a 
fabulous boutique cafe that my teenage kids and I enjoy frequently. We love the food, the vast smoothies 
and frappes selection, and the relaxed friendly atmosphere.

6.  Of anyone in the world, who would you invite to a dinner party?
I believe a dinner party should be entertaining and fun. I don’t want to talk business, politics or religion 
and I don’t want to be inspired or motivated, I want to laugh. Therefore I would invite a person of great 
wit and of enormous humour and character and the first person that comes to mind is Robin Williams. 
The second person that comes to mind is Jim Carrey as even silliness is entertaining. 

7.  Tell us something that people would never know about you. 
A few years ago when I was 20, one very dark cloudy night, Sydney Air Traffic Control telephoned my 
mother to inform her that my husband and I would be arriving late for her lamb roast due to diverting 
landing fields from Maitland to Cessnock because of heavy cloud cover in Maitland and ultimately 
causing a delay in our arrival. What they didn’t tell her though was on our final approach, the aircraft 
that I was piloting undercarriage was not locked for landing and as such I was circling the airfield for 
approximately 2 hours to burn fuel in preparation for a possible belly-flop landing. Anyway once I 
had successfully landed, emergency services and police approached the aircraft and proceeded to 
“interrogate” my husband, asking for his pilot licence details and flying experience in which he happily 
replied “Geez no, I don’t have a pilot’s licence.”

8.  Where do you see our region in twenty years’ time?
Hopefully in the rear vision mirror of my Winnebago as I join  the world of silver nomads. But when 
it is not always about me; commercial, industrial and residential developments, employment and 
infrastructure will continue to grow and thrive in Maitland, Lake Macquarie and Newcastle’s population 
will continue to age and maybe one day realise that marginal political seats may benefit them in terms 
of infrastructure and private and business capital developments and investments which will ultimately 
bring back a balance to the demographics, Port Stephens will not change too much and nor will 
Cessnock … maybe improved roads. 

Stephanie
 

ON THE JOB

Mortel
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Five workouts to get you financially fit in 2014 

Andrew Shakespeare 
B Com, GDipAppFin, GDipFinPlanning CFP

Did you make a New Year’s resolution to get you or your 
business financially fitter? 

Here’s a simple and easy set of workouts to help you achieve 
your goal. Just like when you are trying to get physically fit it is 
a good idea to work on a range of areas.  Remember, getting 
financially fit is a marathon, not a sprint. A financial fitness coach 
(a financial services firm or adviser) can be a cost effective way to 
make sure you get financially fit more quickly and stay that way. 

  
Workout 1: Make your Super stronger
It is amazing how many people do not know what category 

their Super is in or what fees they are paying. They are carrying 
extra weight being in “cash” when they should be in “growth” or 
vice versa. 

Skip through the changes to Super including the new MySuper 
rules to stay a jump ahead of your requirements.  

If your company has more than 20 employees you may be 
struggling under the increasing complexity of managing Super. 
If you can’t afford a full-time superannuation officer think about 
engaging a service to act as an independent Super manager. Get 
them to better align your Super arrangements with your business 
objectives by incorporating Super with salary packaging and 
other remuneration benefits.

Workout 2: Improve your balance with budgeting and tone 
up with tax

Is your current accountant spotting well for you as you bench 
press your business? Or have they taken their eye off the game, 
leaving you pinned and paying too much tax? Do you have the 
partner with the muscle of experience or the office junior working 
for you? 

Does your accountant offer to exercise with you at your place? 
Are they into business maintenance as well as performance? 

Having a budget is essential for keeping your business in 
balance. Set up proper budgets and do one repetition (review) 
every quarter. 

Workout 3: Firm up with financial planning
You need to run your personal finances as a successful business.
Is your financial advisor like a personal finance trainer? They 

should be helping you set targets, track your progress, benchmark 
your results and review your strategy to account for changes.

Think about the level of income you require in retirement and 
check if you are on track to achieve this goal. Adjust your saving 
levels and lifestyle accordingly. 

Check your personal and business wealth is protected. If you 
lost income could you maintain your lifestyle? You may need to 
look at business risk insurance, key person insurance and business 
expense cover. 

                                   
Workout 4: Maximise your strength with mortgages and 
 finance
   Do you know the interest rate of your mortgage or business   

finance and do you have the best deal? Switching your mortgage 
or finance can save you tens of thousands of dollars. You’d be mad 

  not to run the treadmill for a few hours or have someone else 
   do it for you for that sort of return. 

             Exercise 5:  Shape up your salary packaging
               Get your salary running harder, not you. Salary 
                   packaging of vehicles is a Tax Office approved benefit 
                      which can provide employees and businesses 
                      attractive tax  concessions and other savings. 
                     Salary packaging doesn’t have to cost employers          
                  anything  and processing is relatively simple (unlike         
               some gym  memberships). There can be one easy regular 
            deduction from  people’s pay.  Providing the benefit to 
          staff helps you to attract and retain a quality team. 

Andrew Shakespeare is a Director and Senior 
Adviser at JSA Financial Group.  He has more than 
10 years experience in financial services and is 
a Certified Financial Planner. His awards 
include the prestigious AFA Rising Star of 
the Year Award. www.jsagroup.com.au

For further information contact JSA on (02) 4908 0999, 
email andrews@jsagroup.com.au or visit www.jsagroup.
com.au
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It costs nothing to chat, call +61 2 4966 1279 or visit www.viamaxconsulting.com 

We specialise in:

   Business Management Systems Auditing 
   & Assesment

   Management Systems Design, Implementation,  
   Coaching and Training

   Business Process Improvement    
   (Effectiveness & Efficiency)

   Emotional Intelligence Assessment & Coaching

   “Clear Thinking” Personal Coaching

Viamax Consulting can help you to:

   Balance your legal WHS and Environmental 
   responsibilities with your responsibilities to 
   your business;

   Develop/ design business management systems 
   that fit your business and your people;

Ready to take the next step?

Assisting businesses to optimise 
their Management Systems and 
the contribution of all their people.

There is often a degree of controversy involved when talking 
about Human Resource (HR) Management. Many people don’t 
understand what it means or what it covers. Indeed many HR 
professionals have trouble agreeing on what it is, what it does 
and how it adds value.

This article offers a new title for HR Management and new way 
of thinking about the associated Systems. It presents an overview 
of how by adopting this “new thinking” we can create a different 
approach to supporting the people who work in our businesses.

Traditionally HR Management encompasses systems design, 
support and facilitation related to such functions as:
•	 Workforce	Planning
•	 People	Engagement	(Recruitment	through	to	Separation)
•	 People	Development	(usually	referred	to	as	Performance		

 Management)
•	 Training	and	Competency	Management
•	 WHS	and	Welfare
•	 Succession	Planning
•	 Employee	Relations
•	 Industrial	Relations
•	 Change	Management
•	 Performance	Reporting	on	the	above
To many the term “Human Resource” supports the view that 

people are the same as other organisational resources; that they 
are chattels to be used and disposed of at will. What if we change 
our thinking and in place of “Human Resource Management” we 
consider substituting the term “People Support Management”.

Think in terms of structuring Management Systems to ensure 
that people are supporting the business and people are 
supported by the business when making ALL decisions.

The term can apply to all segments of business and if integrated 
would create a different mind-set to how we treat people and 
how they may react:

What’s in a name? 
HR Management or let’s call it People Support Management

•	 From	an	Operational	perspective	–	if	we	view	people	as	
“supporting” the operations, they would be considered as an 
asset, not a cost. We would be looking at people development, 
not just performance;
•	 From	a	Systems	perspective	–	all	management	systems,	not	

just HR systems would be developed to “support”, not get in the 
way of, people as they work;
•	 From	a	Built	Environment	perspective	–	the	work	and	living	

environment would be designed and built to provide a workplace 
which is conducive to people “doing their best” in their efforts to 
support the business;
•	 From	a	Natural	Environment	perspective	–	the	activities	of	

the business would be aimed at supporting the sustainability 
of the world in which we live, ensuring a future for people and 
business.

A People Support focus ensures that the organisation has: the 
right people, in the right positions, in the right places, at the 
right time, doing the right things – once. It is also about enabling 
people to have the capacity / capability to do better tomorrow 
that which they did well today. At its most basic it is about having 
management systems that are focussed on ensuring that people 
are only doing the things that add value to the business (they are 
being effective) and that the things that they are doing, are being 
done well (that the business is efficient).

For further information contact Viamax Consulting Pty Ltd on 
(02) 4966 1279, or visit www.viamaxconsulting.com 

Max Geyer established Viamax Consulting 
in 2008 with the aim of bringing over 

35 years industry experience, in Systems 
Management and People Support Roles, to 

his interactions with Viamax clients, in order to 
help enhance the effectiveness and efficiency 

of their businesses.

www.HBRmag.com.au
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HBR has evolved into a multi-media information source for businesspeople with the launch of 
a new integrated print – website – social media strategy.

We have no plans to not print hard copy issues, but recognise the tremendous opportunities 
available to complement the region’s leading printed magazine with an active website and social 
media plan to keep readers more informed than ever.

The new website is a complete re-design and offers a whole new level of content including:
•	 Regular	new	stories
•	 The	complete	contents	of	published	HBR issues – posted stories plus PDFs
•	 The	ability	to	search	all	stories	on	the	website
•	 and	much	more

We are also offering regular advertisers with free website advertising (contact us for further 
information and conditions!)

HBR has commenced with twice weekly posts on social media and will also assist story 
suppliers and advertisers to spread the word on their content to their social media contacts.

But this is only the beginning.
Over coming months you will see a number of further changes in the integrated HBR product. 

If you are interested in participating in the new HBR, then contact us today.
We are always happy to discuss advertising and story opportunities. 

For further information contact HBR on (02) 4925 7750 or email garry@HBRmag.com.au

Hunter Business Review

www.HBRmag.com.au

The dawning of a new era 
in the evolution of HBR



We want to hear about your new business appointments. 

Contact: editorial@HBRmag.com.au

Let us know about 
your people!

ON THE MOVE

PITCHER PARTNERS

THE BUSINESS CENTRE

SLR

EMERY H.R.IAN JONES INSURANCE

Louella Telfer has joined Ian Jones 
Insurance Brokers in their Newcastle 
office as a Senior Account 
Broker to manage a portfolio of 
commercial clients and head up the 
Newsagency & Lotteries Insurance 
Division. Experience in insurance 
and working for both insurers 
and brokers alike Louella will 
complement the existing broking 
team in maintaining a high level of 
client service.

The EMERY H.R. team has been 
further strengthened by the 
addition of our newest team 
member, Ebony Chalmers. 
Having previously worked with an 
ASX listed company in a Generalist 
Human Resources role, Ebony 
understands the complexities of 
the Human Resources function in 
large and small organisations. 

Edward Crawford has been 
appointed to the Board of 
Directors at The Business Centre 
(Newcastle Region). Ed is a 
Director and Principal of Crawford 
Robinson, Property Development 
Consultants, is the current Chair of 
the Property Council of Australia 
(Hunter Chapter), and a member 
of the Lake Macquarie Economic 
Development Board. 

Richard Fenn has joined Pitcher 
Partners as Operations Manager. for 
the three offices in the Hunter Valley 
located in Newcastle, Maitland and 
Singleton. Richard has 24 years of 
experience in Business Consulting 
and Management.  He has extensive 
experience in financial forecasting 
and business management as well 
as experience in the mining and 
energy and medical industries.  

Principal Consultant Clayton 
Richards has transitioned from 
the Newcastle office to take 
up the role of Tamworth Office 
Manager. Clayton brings extensive 
experience from the Land 
Assessment, Rehabilitation and 
Closure discipline, and the opening 
of the Tamworth office will allow 
SLR to offer broader capabilities 
across all sixteen of its technical 
disciplines to local clients.

SLR

SLR welcomes Marguerite White 
to the Environmental Management, 
Planning and Approvals (EMPA) 
team. Marguerite has 15 years’ 
experience in project management, 
environmental impact assessment 
and environmental management 
planning in a variety of sectors 
and will enable SLR to continue to 
provide quality advice and services 
to clients.

www.hbrmag.com.au
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Behind every successful business is an effective marketing 
program. It is ironic then that so many businesses have poorly 
structured marketing plans, or worse still no marketing plan at all.

Too often, reasons are given why other business functions are 
more important and marketing is placed on the backburner, to be 
acted upon when the business gets around to it.

Again, without wanting to sound repetitive, study successful 
businesses and see how much importance they place on 
marketing. If the evidence is clear that marketing is an important 
trait of successful businesses, shouldn’t all businesses place high 
priority on their marketing?

Excuses, excuses excuses 
For many businesses, as soon as the subject of marketing is 

brought up, the excuses come out on why they do not spend 
much time and effort on it. The following are just a small sample 
of excuses.
•	 I am too busy – too busy to be successful? There is no point 

having the best goods or service if the market doesn’t know 
about them.
•	 We already have too much work – That may be so at 

the moment, but is it wise to wait until you are quiet until you 
market? The time lag can prove very expensive. Even if you are 
always busy and do not wish to expand, are all areas of your 
business equally profitable? Wouldn’t it be great to have more of 
the more profitable clients?
•	 I am too small to market – Marketing is of vital importance 

for all sizes of business. Obviously the marketing mix and 
marketing budget will vary depending upon the size, but the 
importance of marketing remains.
•	 Everyone knows my products - again look at successful 

businesses that have high levels of market awareness – they still 
advertise. Anyone heard of Coca-Cola?
•	 I don’t know what to do – like other areas of your business, 

if you do not have the expertise then get help and advice.

•	 Sales are down, I can’t afford marketing – again you are 
saying my business can’t afford to be successful. When sales 
are down, marketing is even more important. You may have to 
reconsider your total marketing spend, but to stop marketing is 
never a wise decision 
•	 Most of our work comes from our website – this may be so 

but how do potential customers know to go to your website? 

Successful marketing
There is no easy single answer to successful marketing – the 

answer is different for every business and will change over time. 
But the key is to have the fundamentals right.

Start with a proper business plan, covering your products and 
services, target demographics, your unique selling proposition, 
market intelligence etc. All marketing actions need to be 
integrated and complement each other. Never treat marketing as 
a series of “one off” decisions.

It is unwise to put all the marketing eggs in one basket. 
Successful marketing plans incorporate a healthy mix of different 
forms of marketing, including print and broadcast advertising, 
website development, public relations, printed materials and 
events.

Finally, if you lack marketing expertise – get help. There 
are many marketing resources available as well as specialise 
dbusinesses that can assist in the successful marketing of your 
business.

Marketing – a vital component of business success

www.thurnhamteece.com.au

At Thurnham Teece  
we love building brands, 
products and profits for 
our clients via innovative 
marketing ideas.

One thing remains constant as we 
celebrate our 25th year - a passion 
to do the best work we can for 
our clients, to continue to deliver 
campaigns that work, produce 
content that’s new and relevant, 
publicity strategies to grow brands 
and events that zing.

Our collaborative approach, hard 
work, talented people, clever ideas 
and inspirational clients keep us 
doing what we do. 

One thing remains constant as we 
celebrate our 25th year - a passion 
to do the best work we can for 
our clients, to continue to deliver 
campaigns that work, produce 
content that’s new and relevant, 
publicity strategies to grow brands 
and events that zing.

Our collaborative approach, hard 
work, talented people, clever ideas 
and inspirational clients keep us 
doing what we do. 

At Thurnham Teece  
we love building brands, 
products and profits for 
our clients via innovative 
marketing ideas.

Thurnham Teece  |  197 Corlette Street, The Junction, NSW, 2291  |  (02) 4961 6010  |  tt@thurnhamteece.com.auThurnham Teece  |  197 Corlette Street, The Junction, NSW, 2291  |  (02) 4961 6010  |  tt@thurnhamteece.com.au
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Cristen Cable
KIS Marketing

You can’t touch it, you can’t hear it, you can’t see it but you need 
to find a way to market it. This is the challenge faced by so many 
business owners in today’s market where the consumers want 
more for less and they want it now.

In 2012, over 69.4% of Australia’s GDP was from the services 
sector, what used to be a product-driven economy is now replete 
with services. 

Services are mainly a promise that someone will do something 
or share some wisdom.  So the challenge - how do we sell, 
develop and make them grow? How do we market the invisible? 

Step One – Remember the characteristics of your service.                                                                                  
Your service is inseparable from the people giving the service. 

You and your staff cannot be separated from the service itself. If 
your accountant has poor communication skills, chances are you 
will feel the service as a whole is poor. So make sure you have the 
best people. 

Services are perishable so it is really critical to do it right the first 
time. An event planner can’t organise a new wedding because 
the first one wasn’t planned well. Keep up to date with industry 
knowledge and get it right the first time.

 A service is variable, a little different each time you offer it. This 
can’t be helped. Have some service blueprints in place to ensure 
the service is consistent and great quality is offered every time 
regardless of who on your team is serving the customer. This 
means fix your processes. 

Remember the intangibility of your service and try to create 
value for your clients by giving them something tangible to 
remember you by. A gift, a business card, a service list. Consumers 
will often make decisions on observations; even staff uniform, 
physical appearance and furnishings can bring confidence to a 
consumer. Ensure the physical evidence fits with your brand.

Step Two – Remember your customer is a co-producer of the 
service. The service you offer could not exist without their active 
and willing participation.  Value your consumer and keep in mind 
the benefits they are seeking.

Step Three – Promote a simple value proposition in a 
creative way. Sometimes real endorsements from real people 
and vivid imagery can help when promoting the invisible. 
Customers need to see a picture in their mind. Be creative and if 
you are not that way inclined hire a creative agency to think up 
the vivid imagery for you. Have a clear value proposition different 
from your competitors and avoid ad-hoc advertising. Get an 
integrated marketing communications plan built by a marketing 
expert that will guide your promotion and your spend.

Lastly, keep it simple.

For further information you can either call (02) 4934 4556, email 
cristen@kismarketing.com.au or visit kismarketing.com.au

Paul Siderovski
SIDCOR Chartered Accountants

Billions of dollars are wasted on marketing companies, 
strategies and programs that don’t work ... year after year after 
year.

Did you know over 50% of marketing that businesses undertake 
doesn’t work? 

After many years of trial and error, here are few of my tips for 
successful marketing:

1.  One word. Scarcity
If there’s something you really want and you think it is in rapidly 

diminishing supply you’ll do anything to get it RIGHT NOW. 
People are far more strongly motivated to act to avoid a loss so 
use scarcity and watch your sales skyrocket.

2.  Call to Action
Include a call to action, where people have to “act” upon 

something in your ad – make a call, send an email etc. This helps 
you know if people have noticed your ad.

3.  Measure
Measure the effect and impact your marketing campaign 

has had to your business so you know the real return on your 
investment. 

4.  Outcome clearly defined
Know what you are trying to achieve  - is it a long-term goal like 

brand awareness or a specific goal? 
 
5.  Before you spend the money on marketing ask yourself 

three times...Why am I doing this”
This one is my favourite and will save you the most money. It 

will really make you think about what you are spending your 
marketing dollars on and stop you wasting it

If you want to know about the two best
books I have ever read on this subject, 
email me on paul@sidcor.com.au

Paul Siderovski, the founder and Managing 
Director of SiDCOR Chartered Accountants. 
He has a Bachelor of Commerce and is 
a Member of the Institute of Chartered 
Accountants and the Taxation Institute of 
Australia as well as the National Tax and 
Accountants Association.

Cristen Cable is a marketing expert 
whose qualifications include a Masters 
Degree in Marketing. She is a Certified 
Practising Marketer with the Australian 
Marketing Institute and a casual 
academic teaching marketing at the 
University of Newcastle.

Don’t be a dope when 
it comes to marketing

Why am I doing this?
Why am I doing this?
Why am I doing this?

Marketing the invisible
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INTEGRATED MARKETING COMMUNICATION

Is your brand  

   mis-bee -having?
Recent brand transformations by our busy bees!

Â Marketing Advice 

Â Graphic Design

Â Advertising 
Â Website Design  

 & Development 

Â Signage 

Â e-marketing 

Â Social Media 

Â Google Certified
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Skildare
Human Resources

SECURITY LOCKSMITHS 

Security LockSmithS &  ArchitecturAL hArdwAre

a  152 Lambton Rd, Broadmeadow NSW 2292      a  PO Box 235, Adamstown NSW 2289
e  admin@frostsecurity.com.au      p  02 4952 2230      f   02 4952 5248established for over 125 years   ACN 001 424 148    ABN 25 871 554 359

www.frostsecurity.com.au

    Automotive Keys Cut & Programmed    Restricted Master Key Systems    Safes-Sales & Service    Access Control Systems    Emergency Lockouts    Architectural Hardware    Keys Cut

Security LockSmithS &  ArchitecturAL hArdwAre

David Bock
Manager

a  152 Lambton Rd, Broadmeadow NSW 2292
e david.bock@frostsecurity.com.au
p 02 4952 2230     m  0418 831 303
f 02 4952 5248 

www.frostsecurity.com.au

sECUrity lOCKsMiths 

EstaBlishED OvEr 

125 yEars

“I didn’t need to go anywhere else. The Hive developed a 
strong brand, which we love, & are now integrating this into 
everything we do - retail signage, advertising, web and a new 
marketing plan for 2014! The quality of work is exceptional 
and it has been fantastic working with the Hive team.” 

 Sonya Todd-Jones, Director  
 Mojo Health, Charlestown Square  
 www.mojohealth.com.au

“What started as a new look for our service vehicles, became 
a whole company rebrand. The Hive team professionally 
delivered a fresh new logo better reflecting our current and 
future business. This has now been integrated into all facets 
of our business and we’ve had some great feedback on our 
new direction!”
 David Bock, Manager  
 Frost Security, Broadmeadow  
 www.frostsecurity.com.au

HEALTH
HERBS FOOD

MASSAGE

HEALTH
HERBS FOOD

MASSAGE

yours 
GET
BACK!

Optimise your brand’s potential, give us a buzz today!
4920 2757    buzz@hivemarketing.com.au    hivemarketing.com.au

SECURITY LOCKSMITHS 

Brands we have created...
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Sam Woods
VibrantConcepts Aust Pty Ltd

In business nothing stays the same, we go forward or 
backwards…no need to guess the best direction! Business in 
general has changed drastically over the past 2 years and is 
more competitive than ever. 

Yes, consumers and companies want more for less-dollar 
spend and everyone is an expert…not.

 Yes, we must be at the forefront of our industries with the 
most up to date knowledge, techniques and skill sets, but 
these are all useless if we do not have enough clients to 
sustain our business, and more importantly, the right clients.

So how do you stay in the lead?
One of the best ways is by being a brand that people want to 

be associated with. More than ever business is visual and with 
social media often being the most powerful tool in getting 
a brand’s image and message to the masses the “look” of a 
brand is vital. 

What people think matters, that’s why we brand stuff. 
Here are three visual brand strategies that are simple to 

do and will have you and your brand demanding your 
share of the market:

1. Create – Define your brand’s “personality” and 
point of difference (POD). Then, develop a look that 
epitomises your core message. For example if you are a 
finance company and your brand’s “personality” and POD is 
nurturing, innovative and fun it is essential every visual aspect 
of your company depicts and aligns with this. Therefore, a 
more non-conventional dress code and brand colours could 
be required. Visually incorporating a “fun” aspect to a serious 
business like finance could also be executed with branded
events, décor and marketing strategies that inform in a “fun” 
manner and not the traditional negative strategies that play 
on a client’s insecurities. 

2. Sustain – Stay true to your brand and be consistent. 
When a brand is consistent, honest and reliable in both 
spoken and unspoken marketing and branding they will be 
more trusted and believable. Why? Because they send the 
message that they are dependable and can be relied upon 
to always deliver their brand promise and vision statement! 
This means that if you implement a dress/ behaviour code it 
must be applied everyday otherwise your organisation could 
appear to be unreliable, lazy and in some cases dishonest. 

3. Evolve – Nothing stays the same and neither should 
your brand’s image. Yes, your brand’s message, values 
and promise must remain coherent; however, the “look” of 
your brand must evolve with changing trends and cultures. 
Why? Because being up to date and modern sends the vital, 
unspoken message, that you are at the forefront of your field 
and a leader, not a follower.

Let’s face it, if a client is going to part with their hard earned 
cash for a service or product they are going to want to know 
they are purchasing the best and most current in the market 
place. To ensure you are the business they choose; Create an 
attractive brand. Sustain your visual image and work ethic and 
excel in your delivery. Then, always Evolve and move with the 
times!

For further information contact call 0425 221 676, email 
sam@vibrantconcepts.com.au or visit vibrantconcepts.com.au

Selling your brand without saying a word

Sam Woods is co-founder of VibrantConcepts 
Aust Pty Ltd, a successful image and style 
company operating nationally from the 
Central Coast with unique styling systems that 
ensure individuals and companies “bring out 
their best”. For more information go to www.
vibrantconcepts.com.au
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Heidi Alexandra Pollard
UQ Power

Have you ever felt instantly compelled to buy something after 
seeing a powerful marketing message? 

There is a science behind creating marketing campaigns that cause 
people to pull out their credit cards. Humans are hardwired to make 
immediate judgements about others, without even having to speak 
to the person. Whether we’re aware of it or not, we process visual cues 
such as body language and appearance to determine if the person is 
“friend or foe”. 

First impressions count. The human brain makes quick decisions and 
takes action based on its ability to assess and interpret images, not 
data. About 80–90% of activity in the decision making centre of your 
brain is based on visual stimuli. Your marketing message must grab 
your audience in the first 1-2 seconds. 

      Here are some ways you can achieve this:
     Use powerful imagery. 
      Research has revealed that using imagery makes messages more    
        believable. When a written message is coupled with imagery, we  
         are more likely to believe in what is being said.  Most people 
         must “see it to believe it”. 
          What makes an image powerful? The answer to that depends 
           on what your customer believes and values. Your imagery 
             should reflect the benefits people will get from using your 
             brand or it should focus on the solution that your product 
            or service solves.  Images that connect with your audience on 
          an emotional level will have them knocking at your door. 

          Paint pictures with words. 
       Never underestimate the power of words. When you read, your    
      brain interprets the words and turns them into visual images 
     to help you understand the information. When your marketing 
   messages contain words and sentences that describe sensory 
  information such as what things look and feel like, you’ve got better 
 chances of creating greater clarity, desire, and impact within the 

minds of your customers.  

Power up your marketing.
Do a quick audit of your marketing materials. Just spend a minute 

or two scanning a range of your materials, just like how a customer 
would “skim” over your marketing, and SEE if they are powerful and 
visual.  

What story does your marketing imagery tell? 

For further information you can either call (02) 4956 8816, 
email ceo@UQpower.com.au or visit www.UQpower.com.au

The science of powerful marketing 

Heidi Alexandra Pollard is CEO of UQ Power. 
She and her team help ambitious companies to 
power up their people and brand by defining 
what makes them unique – their UQ factor.
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A healthy budget growth, stabilisation in digital spending, and a stampede toward content marketing has 
been forecast by the Australian Marketing Institute in a survey conducted in December 2013.

The Australian Marketing Institute and Colmar Brunton's Fifth Annual Senior Marketers Monitor reveals 
a range of insights about current market sentiment and practice, providing pointers to changing levels of 
marketing activity. 

Marketing budgets are expected to continue to grow this year and the prediction is that they will record 
another overall increase, at around an average of 3.4% against the 1% recorded in the previous year’s 
survey, and the 4% growth of 2011. 41% of marketers are anticipating their 2013 budgets to increase, 
against 38% expecting expenditures to remain largely unchanged. 

“This year confirms a trend where we are seeing large budget variances across all sectors, but 
organisations with a turnover of under $150 million are more likely to be expecting budget increases, 
and among those expecting increases the average lift is a very healthy 18%,” says Mark Crowe, Australian 
Marketing Institute CEO. 

Expenditure on content marketing was included in the analysis and it looks ready to increase for almost 
half of the organisations. Rounding out the top five channels by expenditure are:
•	 Content	marketing
•	 Social	networking	and	Web	2.0	applications
•	 Online	advertising
•	 Public	relations
•	 Mobile	advertising	
Mark Crowe said the sharp increase in content marketing, while not surprising, is 

still quite extraordinary. He also noted that the use of social networking and Web 
2.0 as a communication channel continues to grow, but spending has stabilised. 

He also said that movement away from investment in traditional marketing has been arrested with growth 
occurring in some of these channels.

There’s a continuing confidence in marketing’s role and influence in Australian business with marketers 
continuing to feel positive about their profession and its role. 

The survey also found that marketing priorities are steady with no major changes evident.
The top challenges faced by marketers include:
•	 Effectively	getting	messages	to	market
•	 Acquiring	new	customers
•	 Maintaining	current	customer	base
•	 Demonstrating	the	contribution	of	marketing	to	senior	management
•	 Maintaining	pricing/margins
“Top marketing priorities continue to be measures to increase sales, customer acquisition and focusing on 

more profitable market segments, with a decreased focus on efficiency and brand building than in previous 
years,” concluded Mark.

Improved outlook for marketing

“This year confirms a trend where we are seeing 
large budget variances across all sectors..."

TBC

Hunter Business Review

APRIL 2013

Print Post Approved PP255003/07463
VOLUME 9 NUMBER 3

$6.60 (including GST)

Connecting & informing business people

Innovation in the Hunter

Hunter Business Review

AUGUST 2013

Print Post Approved PP255003/07463
VOLUME 9 NUMBER 7

$6.60 (including GST)

Connecting & informing business people

Hunter Business Review

 Incorporating the2013 

Back issues available for 
viewing on our new website! 

                                                      www.HBRmag.com.au

FEBRUARY 2014
Print Post Approved  100002454

 VOLUME 10 NUMBER 1

Hunter Business Review

Connecting & informing business people

Health & FitnessISSN  2202 - 8838
Australia  $6.60



The University of Newcastle has received $30 million to 
develop and roll-out world-leading abatement technologies 
for fugitive methane emissions from underground coal mining 
operations. The new technologies could reduce these emissions 
from the sector by as much as 90 percent and reduce Australia’s 
annual greenhouse gas output by three percent.

The research will be led by internationally-renowned 
energy researcher and Chemical Engineer, Professor Behdad 
Moghtaderi, based at the University’s Newcastle Institute for 
Energy and Resources (NIER), and funded by partners including 
the Australian Government Department of Industry and ACA 
Low Emissions Technologies Ltd. The research will be conducted 
in partnership with major mining companies, including 
Glencore.

The release of fugitive methane emissions is a by-product 
of underground coal mining.  It represents a growing 
environmental and safety challenge for industry, and accounts 
for 64 percent of all greenhouse gas emissions from this mining 
sector. Coal mining-related activities account for around eight 
percent of all greenhouse gas emissions caused by human 
activity, according to the World Coal Association.

The four-year research project will address some of the major 
technical barriers to the full scale commercial deployment 
of ventilation air methane (VAM) emissions abatement 
technologies, including the critical challenge of safe connection 
of VAM abatement technology to the ventilation systems of 
underground mines.

Professor Moghtaderi said the University of Newcastle, based 
in Australia’s largest coal mining region, is at the international 
forefront of VAM abatement technology development. I am 
driven by the imperative to develop technologies that address 

greenhouse gas emissions - the future of our planet depends on 
it," he said. “On an Australia-wide scale, removing VAM emissions 
from underground coal mining operations would be equivalent 
to removing 2.8 million cars from our roads.”

Once developed, the project outcomes will be equally 
applicable in other countries with underground coal mines.

Vice-Chancellor, Professor Caroline McMillen, said the 
$30 million agreement – the largest funding award to the 
University for a single research project – was the result of UON’s 
outstanding research talent and an increased focus on fostering 
novel models for collaboration. 

“This significant funding agreement with industry and 
government partners is testament to Professor Moghtaderi’s 
performance and reputation as a researcher who is driving 
world-class innovation.

“The University’s Newcastle Institute for Energy and Resources 
– NIER – offers the sector the ideal platform for innovation and 
collaboration to solve large-scale and complex problems. This 
national multi-disciplinary research project will demonstrate 
what can be achieved through the collective strength of 
industry, government and academia collaborating to address 
issues of global significance.” 

$30m funding for University of Newcastle

“On an Australia-wide scale, removing VAM emissions 
from underground coal mining operations would be 

equivalent to removing 2.8 million cars from our roads.”             
                                                                                Professor Moghtaderi
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With demand for specialist skills in renewable energy set 
to double in the next 16 years, Hunter TAFE has launched an 
Associate Degree in Applied Engineering (Renewable Energy 
Technologies). 

At the end of 2012 more than 24,300 people were directly 
employed by the renewable energy sector. The Clean Energy 
Council forecasts more than 30,000 new jobs will become 
available by 2030. The market has grown significantly in the past 
decade with NSW claiming the highest number of employers 
within the industry. 

An official launch of the 2014 program took place on Tuesday 
18 February at Newcastle Campus, the original home of the 
University of Newcastle which opened in 1951. Hunter TAFE CEO, 
Phil Cox welcomed higher education students back to the site. 

“Newcastle has in its most recent years become a hub for the 
wider electro technology industry. 

“The new two-year program developed by TAFE NSW Higher 
Education is specifically designed to address the skills needs for 

para-professionals in renewable energy technologies,” he said. 
CSIRO Local Energy Systems Theme Leader, Dr Glenn Platt 

was joined by students, staff and guests in a presentation that 
highlighted the importance of preparing for this skill area. 

Dr Platt said renewable energy currently makes up around 13 
per cent of Australia’s electricity supply, with a target of 20 per 
cent by 2020. 

“The Associate Degree will equip students with the knowledge 
and ability to design and apply a range of technologies in 
the renewable energy spectrum, with specialisation in either 
electrical or mechanical/civil engineering,” he said. 

Mr Cox said staff from the Mayfield-based CSIRO National 
Energy Research Centre contributed to the program’s 
development. 

“We have also been fortunate to collaborate with Western Sydney 
and Sydney TAFE Institutes and the University of Newcastle to 
develop this program,” he said. 

On successful completion of the Associate Degree in Applied 
Engineering (Renewable Energy Technologies) with Hunter 
TAFE, students may also choose to undertake a further one 
year of study to achieve a Bachelor of Engineering Technology 
(Renewable Energy Technologies) at the University of Newcastle. 

Hunter TAFE students can now undertake 3 higher education 
options at Hunter TAFE in career pathways that include 
accounting, applied engineering (renewable energy technologies) 
and early childhood education and care. 

Hunter TAFE creates skills in new industry 

“Newcastle has in its most recent years become a hub for 
the wider electro technology industry.   - Phil Cox, Hunter TAFE CEO
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Make an appointment today 
to see our Exercise Physiologists or Physiotherapists.

Our treatment team can help you to:

•	 recover	from	a	work	or	sports	injury
•	 manage	chronic	disease	
•	 manage	your	weight	
•	 maximise	your	sports	performance

Singleton  T:	(02)	6571	9900																Speers Point  T:	(02)	4948	3100	
					 									 	
	 									 	



pwcs.com.au • (02) 4907 2280 (24-hr Community Enquiries Line) 

Port Waratah Coal Services is proud to be a pioneer. 
Over the years we have re-engineered machinery 
to continuously reduce noise such as installing low-
noise idlers and gearboxes on our conveyor systems. 
We’ve also created a world-leading dust management 
system to automatically and proactively manage 
dust before it becomes an issue. By investing in our  
people, our research and the local community, we’re 
constantly innovating for the region. 

– It’s Who We Are.

CONSTANT
PIONEERING

It’s Who We Are
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A chemical spill on your site could damage 
the environment and even lead to prosecution.  

The consequences can be devastating.

What will you do if you 
have a hazardous Spill 

on your site?

If you’re not sure how to handle a spill like this, OR you don’t feel your 
current Spill Management Equipment is up to the job, we can help.
  Spill Ready, a division of Hazmat Services, is a Newcastle owned 
company that manufacturers and supplies quality spill management 

equipment to satisfy your every need. We currently supply many mines 
and industrial clients in the Hunter, and would like to help you too. 

www.spillready.com.au

For your FREE 25 minute, Spill Ready Site Assessment, simply 
call us TODAY on 02 4961 1887.

product of HAZMAT
S E R V I C E S
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Showing a commitment to skills investment in the region, 
Eraring Power Station has welcomed eight new apprentices.

Eraring Power station is one of the region’s major power stations 
and can produce up to 20% of the state’s electricity.

The new team members comprise three electrical and five 
mechanical apprentices. The students began work at Origin 
Energy’s Eraring Power Station in January and will undergo initial 
training at the Ausgrid Apprentice Training Centre and TAFE NSW 
before returning in July. 

Eraring Power Station 2014 Apprentices: Dean Hansen, Sophie McDevitt, Brad Norton, Kyle Thompson, Matthew Bench, James Purcival, Deklan 
Flanigan and Mitchell McFadyen 

New apprentice team join Eraring Power Station 

This will increase the number of apprentices at Eraring Power 
Station to 26, in a total workforce of 375. The new group includes 
three Origin employees reskilling for a new career path and a 
School Based Apprentice Trainee. 

Jeff Hogan, Manager Eraring Power Station Operations, said a 
key component of the Station’s workforce strategy is investing 
in training and education.  “Training is integral in establishing 
Eraring Power Station as an industry leading generation business 
providing safe and reliable cost-effective electricity.”



Infrastructure & capital rationalisation           

Act as a third party to engage with 
fixed or mobile plant original equipment 
manufacturers         

Mining fleet optimisation          

Mobile plant life cycle cost modeling to 
optimise operational costs       

PROCESS  
DRIVEN PROFITS

Mobile plant third party compliance 
assessments including MDG 15 
requirements       

Qualified mechanical & electrical    
engineer support as required by nsw 
mining legislation

P +61 (02) 4933 6942          E  admin@mineengineers.com.au          www.mineengineers.com.au

THINNER 
MARGINS 
DEMAND 
SMARTER 
SYSTEMS



•  We have 11 forklift and 43 construction and mining 
    branches around Australia
•  Our equipment is available for both sale and hire 
    backed by the best new equipment warranty available
•  We are the exclusive Australian distributor of Komatsu 
    Forklifts, OMG Warehouse Equipment and Baumann 
    Sideloaders, and the national distributor of Kevrek 
    Cranes
•  We offer superior equipment maintenance and fixed 
    price servicing using genuine parts
•  Our clients can feel secure with our comprehensive 24 
    hour maintenance field service
•  We have access to 900 technicians and professional 
    account managers and office staff to ensure our clients 
    receive personal attention and satisfaction
•  We work closely with our clients to fully understand 
    their needs and business objectives so that we supply 
    the best possible solution to their material handling 
    requirements

Why choose Komatsu for your job?

www.komatsuforklift.com.au
 

Phone: (02) 4960 2400 

02) 4960 2400
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The New South Wales Planning Assessment Commission has 
given permission to Rio-Tinto for a small expansion of the Mt 
Thorley-Warkworth mine. 

The approval is separate to the larger proposed expansion 
before the NSW Supreme Court.

Managing Director of Rio-Tinto’s Australian coal operations, 
Chris Salisbury said the win will firm up production and 

employment at the site for almost two years.
"This approval provides a short-term lifeline for the Mount 

Thorley-Warkworth mine and its more than 1300 workers,'' he 
said.

The larger expansion will be before the Supreme Court later 
this year, with NSW Planning Minister Brad Hazzard supporting 
Rio-Tinto.

Mt Thorley-Warkworth mine expansion approved

The Newcastle Institute for Energy and Resources (NIER) at the 
University of Newcastle launched their new Centre for Resources 
Health and Safety on 12 March.

The research centre aimed at saving lives in the high-risk 
resources sector and has been established through a new 
research partnership, worth $1 million over four years, between 
NIER and global healthcare provider Aspen Medical. 

According to government agency Safe Work Australia data, 
injuries at work resulted in the deaths of 2,593 workers from 
2002 to 2012. In 2012 alone, seven people working in the mining 
industry were killed at work.

NIER Director Dr Alan Broadfoot said the health, safety and 
wellbeing of those working in the resources sector was critical to 
the growth of the industry.

“More has to be done to reduce the personal toll of illness and 
injury, so that everyone who works in the sector can go home to 
their families each day.”

“In addition, poor work health and safety costs our nation more 
than $60 billion each year.”

“The new Centre will harness expertise across a range of disci-
plines within the University to address key healthcare challenges 
for the resources and mining industries."

“This Centre will be unique. It extends the traditional concept 
of resources health and safety from delivering benefit to people 
working in the industry, to the communities and economies that 
rely on mining and resources.” 

Areas of research will include occupational health and safety, 
respiratory studies, psychology, psychiatry, environmental im-
pacts and social impacts. 

Aspen Medical has extensive experience as a sector focused 
healthcare provider particularly in the areas of defence, mining 
and resources. 

Chairman of Aspen Medical Dr Andrew Walker said collaboration 
with world-class researchers with strong links back to the industry 
is critical to addressing healthcare challenges. 

“We are delighted to be leading the way once again and to 
be working closely with the talented team at the University of 
Newcastle in delivering world-class research into health in the 
mining and resources industries.  

“Aspen has been at the forefront of developing innovative 
healthcare solutions at home and overseas for over a decade. This 
partnership is a further example of our reputation for innovation 
and passion for excellence. "

“This is not only great news for Newcastle but also for Australia, 
as the changing face of the nation’s workforce can be mitigated 
by moving towards a knowledge-based economy, which is what 
this partnership represents.” 

The University Director of Development Rebecca Hazell thanked 
Aspen for its commitment to furthering research in this important 
area of reducing workplace accidents and fatalities, and to the 
University of Newcastle.

“I am proud to say that Dr Andrew Walker, Chairman of Aspen 
Medical, is an alumnus of the University and the Managing 
Director Mr Glenn Keys is also from Newcastle. "

“It is a wonderful example of ‘giving back’, which will ultimately 
benefit the community and result in lives being saved and 
workplace injuries being reduced.”

Centre for Resources Health and Safety Launched
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Headquarters - Mining
Bennetts Green, NSW, Australia
Phone: +61 2 49 48 90 99
Fax:  +61 2 49 48 99 56
Email: dsi@dywidag.com.au

Key Branches
Mackay, QLD // Mount Isa, QLD // Emerald, QLD
Perth, WA // Kalgoorlie, WA

DSI Mining Products Division is Quality
Assured to ISO 9001:2008 

LOCAL PRESENCE -
GLOBAL COMPETENCE

WWW.DSIMININGPRODUCTS.COM/AU

DYWIDAG-SYSTEMS INTERNATIONAL PTY. LTD.

THE UMBRELLA OF MINE SAFETY
The mining industry is much safer today as a result of 
the use of high quality innovative products and systems. 
DSI Mining Products and Systems perfectly match 
today’s safety and quality requirements.

Our extensive R&D activities guarantee innovative and 
long-lasting strata reinforcement solutions.  DSI is the 
global market leader in the development, production 
and application of ground support solutions for the 
mining industry. As a one-stop-shop provider, we 
are known as the umbrella of mine safety – always 
committed to your safety.

Contact HETRONIC to 
customize your radio 
remote control today!

Phone:  +61 (0)249661281
Fax:      +61 (0)249664675

Email: info@hetronic.com.au

www.hetronic.com

Your #1 Partner in RRC When You Mean

business!
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Hunter rail corridor users and operators have combined in 
the next step in the continuing efforts of the Hunter Valley coal 
industry to better understand coal train impacts through a new 
research project.

"Extensive scientific studies by a wide range of organisations 
in recent years have consistently found that air quality around 
the Newcastle rail corridor is good, meets national air quality 
standards, and that coal trains do not have a significant 
impact on ambient air quality," said NSW Minerals Council 
CEO, Stephen Galilee.

"We know that coal trains generate some dust, just like freight 
trains, passenger trains, trucks, cars, agriculture, bush fires, wood 
heaters, wind and sea spray. But all the evidence suggests coal 
trains contribute a small proportion of overall particulates and 
have little effect on ambient air quality," said Mr Galilee.

“The NSW Government recently announced additional air 
quality monitoring in the Newcastle region. This is a welcome 

Research on coal train impacts

development that will help contribute further facts and evidence 
on air quality for the community.

"The coal industry will also contribute to the available science 
and evidence by researching practical measures that might 
further reduce what is already a small contributor to overall 
particulates in the region," Mr Galilee said.

The new research project will identify factors in the Hunter 
Valley coal chain that influence potential dust emissions from 
trains, such as loading and unloading practices, the shape of coal 
loads (which influences wind erosion), travel times and distances, 
coal types, and whether coal is washed before it is transported. 

Opportunities to make changes to minimise potential dust 
emissions will be identified, and wind tunnel tests will also be 
conducted to assess the effectiveness of spraying the surface of 
coal loads with water or chemical veneer to reduce wind erosion.

The research will be conducted by independent expert 
consultants Pacific Environment and Introspec Consulting.

Leaving no stone unturned 
in the search for better 
waste outcomes.

Ph: 02 4921 7600
www.remondis.com.au

Speak to the Integrated Services team at REMONDIS about 
how we work with our customers to deliver measurable 
waste management improvements.  Based right here in the 
Hunter Valley REMONDIS provide total waste management 
services to numerous mining and industrial clients.  We 
are the experts when it comes to informing and engaging 
your work force to improve environmental outcomes, and 
reduce waste costs in your business.

Targeting your Market.
Let the Hunter Business 

Review help you.
Phone: 4925 7760
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FIND OUT MORE   visit www.hvrf.com.au | call 02 4041 5555

With the support of over 120 sponsors and donors we deliver

Regional economic indicators • Residential market outlook • Investment projects monitor 

Community wellbeing • Business innovation • Technology usage • Online resources 

PASTPAST
Respected

Evidence based
Independent for 57 years

PRESENTPRESENT
Research 
Solutions 

Results

FUTURE
Leading thought  

for a better

FUTURE



BUSINESS DIRECTORY

Our expertise is helping commercial clients achieve their property 
goals. We are experienced, versatile, professional, innovative and 
community minded. Catering for all your real estate needs our 
extensive commercial team encapsulates honesty, quality service & 
results in every transaction.
Contact our award winning team 
today.
Phone: (02) 4933 6299
Email: commercial@tonycant.com.au

TONY CANT REAL ESTATE

•			Great	location
•			Professional	and	modern	environment
•			Security	system
•			Onsite	customer	parking
•			IT	Equipped
•			Boardroom	use
Level 1 / 31 Beaumont Street, Hamilton
Call for an appointment 02 4962 2022.

HAMILTON SERVICED OFFICES
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•	Leading	suppliers	of	quality,	fully	furnished	and	self	contained	
   accommodation for short or long stays in and around Newcastle.
•	Beachfront,	harbourfront,	suburbs,	1	to	4	bedroom	apartments	and	
   homes. Cleaning service available.
•	A	cost	effective,	more	flexible	and	comfortable	alternative	for	
   visitors and business colleagues.
•	A	phone	call	or	email	is	all	it	takes	to	match	your	requirements	promptly.

BORRELLI-QUIRK NEWCASTLE REAL ESTATE

Your global FREIGHT FORWARDER in the Hunter Newcastle office provides direct 
and immediate support for all your international freight needs:
•	 IATA Air - Seafreight - Imports - Exports  

- Storage - Project Cargo - Customs Clearance and transport services.
•	 Online track and trace
•	 Supply chain management 
•	 International Trade support 
Please call for individualised cost analysis, comparison rates and service options 
on:  4962 1234 www.scorpioninternational.com. www.phl.net.au 

SCORPION INTERNATIONAL 
A Division of POWERHOUSE LOGISTICS
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NEWCASTLE - HUNTER TOURISM & ACCOMMODATION
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CREST FINANCIAL SERVICES

Superannuation, Investment Advice, Retirement Planning, 
Insurance and Risk Protection.

 (02) 4929 2552

Newcastle - East Maitland - Nelson Bay  

  "Working together for your future"
  www.crestfs.com.au  

ADAMSTOWN CLEANING SERVICE
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Celebrating 20 years service to the Newcastle area 
Unit 7, 7 Revelation Close Tighes Hill NSW 2297

Ph: (02) 49610145  Email: john@adamstowncleaning.com.au

Hunter Business Review

HBR
www.HBRmag.com.au

For more business information visit:

P:  49615566   E: joanne@bqnre.com.au   
W: bqnre.com.au  1/91 Hannell Street, Wickham @ NCYC                              
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QUOTE OF THE WEEK

- Steuart Henderson Britt

“Doing business without advertising is like winking at a girl 
in the dark. You know what you are doing but nobody else 
does.” 

Extensive range of services:

Design

Award winning offset and digital printing

Online customised print management portal

Multi-channel marketing

Warehousing and distribution

Kitting and packing

QR Codes

 Transactional Mail

Direct Mail

 Digital Asset Management

WANT TO STAND OUT FROM THE CROWD ?
The Hunter Region’s Premier Print Group.

NCP is a division of the Bright Print Group of Companies
8-10 Frank Street Wetherill Park NSW 2164 Australia | www.brightprintgroup.com.au

NCP Printing now with Print National NCP Printing Newcastle
14 Channel Rd, Steel River Industrial Park
Mayfield West NSW 2304

02 4926 1300
E: sales@ncp.com.au

www.ncpprinting.com.au

NSW PRINT 
INDUSTRY 

CRAFTSMANSHIP 
AWARDS

Gold and Bronze 
Medal Winners 

2012

AUSTRALIAN
NATIONAL

PRINT AWARDS
Gold Medal

Winners
2013

NCP_PN_HalfPg_Ad_HBR_Nov13_v2.indd   1 19/11/13   12:57 PM

A boss tells his new employee, "I'll give you 8 bucks an hour 
starting today and in three months, I'll raise it to 10 bucks an hour. 
So when would you like to start?"

"In 3 months," the employee answers

Tom had this problem of getting up late in the morning and was 
always late for work. His boss was mad at him and threatened to 
fire him if he didn't do something about it. So Tom went to his 
doctor who gave him a pill and told him to take it before he went 
to bed. Tom slept well and in fact beat the alarm in the morning 
by almost two hours. He had a leisurely breakfast and drove 
cheerfully to work.

"Boss", he said, " The pill actually worked!"
"That's all fine" said the boss, " But where were you yesterday?"
 
 
One morning a local highway department crew reaches their 

job-site and realizes they have forgotten all their shovels. The 
crew's foreman radios the office and tells his supervisor the 
situation. The supervisor radios back and says, "Don't worry, we'll 
send some shovels...... just lean on each other until they arrive."

 

A man joins a big corporate empire as a trainee. On his very first 
day of work, he dials an extension and shouts into the phone - 
"Get me a coffee, quickly!"

 The voice from the other side responded, "You fool! You've 
dialed the wrong extension! Do you know who you're talking to?"

No," replied the trainee. 
"I'm the CEO of the company!" 
The trainee shouts back, "And do YOU know who YOU are 

talking to?!"
"No." replied the CEO indignantly.
 "Good!" replied the trainee, who put down the phone.
 

 
A new business was opening and one of the owner's friends 

wanted to send flowers for the occasion. They arrived at the new 
business site and the owner read the card; it said "Rest in Peace". 
The owner was angry and called the florist to complain. After he 
had told the florist of the obvious mistake and how angry he was 
,the florist said.

"Sir, I'm really sorry for the mistake, but rather than getting 
angry you should imagine this: somewhere there is a funeral 
taking place today, and they have flowers with a note saying, 
"Congratulations on your new location."

 

The biggest beer producers in the world meet for a conference, 
and at the end of the day, the presidents of all the beer compa-
nies decide to have a drink together at a bar. 

The president of Budweiser naturally orders a Bud, the president 
of Miller orders a Miller, Adolph Coors orders a Coors, and so on 
down the list. 

Then the bartender asks Arthur Guinness what he wants to 
drink, and to everybody's amazement, he orders tea! 

"Why don't you order a Guinness?" his colleagues ask 
suspiciously, wondering if they've stumbled on an embarrassing 
secret.

"Naaaah," replies Guinness. "If you guys aren't going to drink 
beer, then neither will I."
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Workplace transformations since 1969

1300 720 692
info@evokeprojects.com.au
www.evokeprojects.com.au

IS YOUR 
CORPORATE 
IMAGE TIRED?
First impressions are everything in this image conscious world.

A pleasant, welcoming and organised office sets the tone - an 
immediate impact on each visitor. Efficiency and organisation 
as well as distinctive appearance must be inherent in the 
design. Our professional design team will select from a wide 
range of products and finishes to tailor your workspace & 
reception area to satisfy the functional needs of your team 
and create the aesthetic image you desire.

For a stress-free  fitout or refurbishment, contact Evoke  
Projects today.

Brisbane    |    Newcastle     |    Sydney    |    Melbourne    |    Perth


