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We know talent.
Chandler Macleod has an extensive 
database of active candidates in 
various industry sectors and over 
13,000 employees out working on 
client sites every week. Through our 
experience with planning, sourcing, 
assessing, developing and managing 
talent along with industry intelligence, 
we know a lot about talent.

Contact our Newcastle team on  
02 4978 7744.
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Hunter Business Review

HBR is essential 
reading for anyone 

wanting to stay 
informed on local 
business news and 

issues that affect 
business.

Subscribe NOW
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Hunter Star Motors 1 Pacific Highway, Bennetts Green NSW 2290, Tel (02) 4974 4244, www.mbnewcastle.com.au, Lic No 18100
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The all new GLC Coupé. 
Make the best of every ground. 
The all new GLC Coupé perfectly combines all the practicality of an SUV with the exhilarating dynamics 
of a coupé. Mercedes-Benz have meticulously crafted an inspiring design which boasts AMG Line interior 
and exterior, a stunning diamond pin radiator grille, 20" AMG Multi-spoke alloy wheels and of course, 
pioneering safety features. The all new GLC Coupé, is an experience that truly makes the best of every 
ground. To find out more visit mbnewcastle.com.au. 

FlyPelican adds more services
Newcastle based independent regional airline FlyPelican 

has expanded its services further with the commencement of 
flights between Dubbo and Canberra.

C.E.O. of FlyPelican, Paul Graham said “FlyPelican already 
have a strong presence in both Canberra and Dubbo with 
direct flights operating from Newcastle Airport.

“The objective was to continue and have a seamless service 
from Newcastle to Dubbo, and then through to Canberra at 

One of FlyPelican's British Aerospace Jetstream 32 aircraft

optimum morning and evening times to support both the 
business and the leisure markets.

“The Jetstream 32 aircraft seats 19 passengers in comfort 
and style, with a flight time of just one hour between Dubbo 
and Canberra, which in comparison to a five-hour long drive 
is just so convenient.

“We will be operating every weekday and there is potential 
to introduce a Sunday service if the demand is evident.” 

 

“The Jetstream 32 aircraft seats 19 
passengers in comfort and style, with 
a flight time of just one hour between 
Dubbo and Canberra, which in 
comparison to a five-hour long drive 
is just so convenient".  

                           CEO FlyPelican  Paul Graham

It is only early 2017 but we 
have already seen major 
political upheavals at the 
state, federal and global 
levels.

The resignation of Mike 
Baird as Premier of New 
South Wales caught most 
people off guard. With 
the appointment of a 
new Premier in the form 
of Gladys Berejiklian 

and subsequent Cabinet 
reshuffle, there is likely to be some changes 

in policy direction by the State Government.
The forced council amalgamations, poorly handled greyhound 

racing changes and other issues were not received well by 
the electorate in 2016 and saw the Government’s popularity 
plummet.

It seem likely that pending council amalgamations will be 
abandoned, or at least put on hold for an extended period. 
Locally, this means that Newcastle, Port Stephens, Maitland and 
Dungog look set to retain their independent operations, at least 
for the foreseeable future.

Details on policy directions will be eagerly awaited but 
in general the NSW Government looks set to take a more 
conciliatory approach, at least until the next election.

On the Federal level, the Government seems to be continuing 
to flounder in terms of engaging the electorate or presenting any 
clear direction, with much of their energies being consumed by 
issues such as Susan Ley and political expenses. Consequently, by 
default, the ALP is gaining popularity.

As I have written several times in the past, we currently have a 
dearth of political leaders. The electorate is disengaged with the 
political process, particularly at the Federal level, and is crying 
out for leadership and vision. If one of the major parties can 
effectively present this to the electorate they are a “shoe in” for 
the next election.

And of course globally, the hottest topic is US President Donald 
Trump who is being as volatile as predicted and causing ripples of 

uncertainty across the word. The one thing you can say about Mr 
Trump is that he is doing what he said he would do in the lead up 
to the election – a situation we have not been used to from most 
leaders in the Western world.

His abandonment of the TTP (Trans-Pacific Partnership) seems 
to exhibit a lack of understanding of its purpose. It was never 
designed to present the USA with short term economic benefits, 
but has political purposes, in particular to help combat the rise of 
China internationally. The withdrawal from the deal now leaves 
greater opportunity for China to expand economically.

Whilst it is arguable whether the TPP had any real net 
benefits for Australia, the real danger for Australia is for further 
deterioration in USA-China relations and putting us in the 
position of choosing sides between our No 1 and No 3 trading 
partners. Of course we will try to keep the middle ground, but this 
position will be increasingly difficult if tensions continue to rise.

So, it may be early in the year, but if the start is any indication it 
will certainly be a tumultuous year in 2017.

                                                                                                       Garry Hardie
                                                                                                           Publisher & Editor

On the Cover
Fairfax Media offices on Honeysuckle Drive, Newcastle. The fitout  is 
by Evoke Projects. Photographer is Liz Kalaf.

http://www.hbrmag.com.au/subscriptions/
http://www.mbnewcastle.com.au/content/australia/retail-2/mbnewcastle/en/desktop/home.html
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Judy at Brown Auditing Services on 0428 661 200, 
email jbrown@brownassuranceservices.com.au or 
visit www.brownassuranceservices com.au

Contact us today for more 
effectice controls and greater 

peace of mind:

Have you checked that your internal 
controls are working?

Is the same person who pays your bills 
the same person who orders your product 

or has access to your bank account?
 

The controls you have over cash and 
inventory are vital.

By reviewing your internal controls we can 
assist in improving your procedures and 

help lower the chances of potential losses 
through theft and fraud.

We offer an independent solution, 
reviewing your systems and giving you 
unbiased recommendations on how to 
improve your cash handling, inventory 

and payroll systems.
 

Funding success for two 
Muswellbrook projects

A hub for business and research innovation and a rail noise 
attenuation project will now proceed in Muswellbrook following 
confirmation that two funding applications to the NSW Resources 
for Regions program have been successful.

Mayor of Muswellbrook Martin Rush has welcomed the 
announcement of $3.4 million in Resources for Regions funding 
for stage 2 of the Hunter Region Innovation Precinct and the 
construction of a rail noise abatement wall in cooperation with 
the Australia Rail Track Corporation.

Stage 2 of the Hunter Region Innovation Precinct project forms 
the second step towards development of the education and 
research precinct in Muswellbrook’s Central Business District. 
This stage comprises construction and fit out of a dedicated 
office and laboratory space to facilitate a range of research and 
commercialisation activities including:

  •   The International Centre for Balanced Land Use, including 
        doctoral research focusing on food and energy security, and 
        economic, environment and social balance.;
  •   The International Centre for Environmental Remediation, 
        focusing on the rehabilitation of mining disturbed land; and
  •   Coordination of a pilot project to develop technology for 
        sustainable production of ethanol from lignocellulosic 
        materials (Ethtec).
The primary focus of the Stage 2 infrastructure is to build 

a centre of excellence for research into post-mining land 
rehabilitation and agricultural productivity. This project will not 
only contribute to the broadening of investment in research and 
development in the Upper Hunter and develop the potential for 
economic benefit from post-mining land use, it will also generate 
direct employment for the Upper Hunter population.

The construction of the rail noise abatement wall will address 
invasive rail noise along the Main North line from Muswellbrook 
train station to Hill Street in the town's CBD in order to facilitate 
economic growth and improve amenity in both retail and 
residential areas.

Muswellbrook Shire Council has worked closely with industry, 
government and the tertiary education sector towards the 
development of education, entertainment, and increased retail 
activity within the Muswellbrook CBD. The refurbishment of 
the Campbell’s Corner building to house the Upper Hunter 
Conservatorium of Music, the construction of the Upper Hunter 
Tertiary Education Centre, and a series of ongoing beautification 
works to the CBD streetscape have seen an immeasurable 
improvement to the town’s amenity, levels of social 
participation, and commercial investment in addition to the 
anticipated delivery of postgraduate research and vocational 
education programs.

Crosbie Wealth Management 
named Practice of the Year

Local financial advice business, Crosbie Wealth Management has 
been named Practice of the Year at leading licensee Securitor’s 
annual awards.

Commenting on the award, Crosbie Wealth Management, 
Partner, Mark Alexander said “Financial advice is more than just 
managing our clients’ finances, it is about giving them peace of 
mind, by making the complex simple”.

“We’re proud to be recognised at a national level for helping 
give local clients peace of mind and certainty for the past 25 
years” Mr Alexander said.

Securitor Managing Director, Mark Fisher said: “The awards 
followed a rigorous selection process including customer 
feedback to vet the most deserving advice practices from a 
pool of already high calibre businesses. Through this process we 
established that Crosbie Wealth Management certainly was very 
worthy of this accolade.”

This isn’t the first time Crosbie Wealth Management has been 
recognised by the profession, with a raft of accolades over the 
last decade.
 

@HBRmag

Expansion in delivery of these diversification initiatives is 
constrained by the frequency, duration, and severity of rail 
noise along the Main North line, from the logistical cost of 
soundproofing arrangements to the ability to hold formal public 
and cultural events such as building openings and community 
memorial or flag raising activities without rail noise intrusion.

The construction of the noise wall along the Main North Line 
immediately adjacent to the Muswellbrook Central Business 
District will reduce impacts on the community and support 
the renewal of the CBD areas, and in turn, the Shire’s economic 
strategy to both facilitate current coal mining activities and to 
diversify its economy.

http://www.brownassuranceservices.com.au/
http://www.hrf.com.au/
https://twitter.com/HBRmag
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Record trade for Port of Newcastle
A surge in coal and wheat exports has underpinned a new trade 

record for the Port of Newcastle. Australia's third largest port handled 
just under 168 million tonnes in 2016 (trade value: $AU18.69 billion), 
an increase of 3.8 million tonnes on the previous year.  And with 
further investment being made to grow trade, Chief Executive Officer, 
Geoff Crowe, is confident the Port of Newcastle will remain pivotal to 
the Hunter's economic success.

"This is a great result for the Port, the Hunter region and the 
state, and we continue to work with industry and businesses 
throughout our New South Wales catchment area to deliver new 
trade," said Mr Crowe.

In a further sign of the recovery in resources, just over 161 million 
tonnes of coal was exported, an increase of almost 3.3 million tonnes 
or 2% on 2015. A new monthly coal export record of 15.9 million 
tonnes was achieved in December 2016; the previous record was 15.8 
million tonnes in December 2014.

Wheat exports surged to nearly 761,000 tonnes, an increase of 
467,000 tonnes on 2015, while fuel imports rose to nearly 1.7 million 
tonnes, an increase of 15% on 2015.

"By trade volume, the Port of Newcastle is Australia's third largest 
port and is ranked 24th in the world, and we have huge capacity for 
further diversification and growth, with 200 hectares of vacant land 
and a shipping channel which can handle double the current ship 
numbers," said Mr Crowe.

"Port of Newcastle continues to operate and invest in maintaining 
the port to optimise its use, including through challenging weather 
events and peak times, for customers' convenience and reliability."

The Port of Newcastle handles 25 cargoes to and from its 
catchment area which spans west to Parkes and north to Moree, 
taking in Dubbo, Tamworth, Armidale, Narromine and Walgett. 
This area is rich in minerals, agriculture, meat, timber and the 
manufacture of steel and aluminium. 

TUNRA wins 
Innovative 
Technology Award

TUNRA bulk solids (TBS) 
industry-led research was 
recently recognised at the 
annual Australian Bulk 
Handling Awards, which 
celebrates specialist new 
technologies for the bulk 
handling industry.

TBS were honoured with 
the Innovative Technology 
Award for their new rail 
conveying technology, which 
provides a highly energy 
efficient and cost effective 
method for transporting bulk 
commodities.

The new rail conveyor 
technology merges the 
benefits of both belt conveying 
and rail technology to produce 
a low rolling resistance bulk 
material transportation system. 
TBS have partnered with Libo 
Heavy Machinery to build a 
demonstration rail conveyor 
in China which spans an 
incredible 150 meters utilising 
this new technology.

 

Coal represents 96% of the Port of Newcastle's trade, providing 
a stable foundation for further growth and diversification of other 
trades including fuel, cruise ships, agriculture and steel. 

In 2016 2,258 ships visited the port. Interesting cargoes included 
wind turbines bound for the White Rock Wind Farm in Glen Innes and 
new ship loaders for Port Waratah Coal Services Carrington Terminal. 
Recent investment in port infrastructure will support the continued 
growth of trade: ·

Stolthaven is constructing a dedicated fuel berth (Mayfield 7), which 
is adjacent to the Mayfield bulk liquids precinct.

Port of Newcastle invested $5.4 million in the installation of 
power, water and data to facilitate future developments at its 
Mayfield Site and work was completed in 2016. It also funded 
improvements to port roads.

The NSW and Federal Governments committed $800,000 for the 
installation of new mooring bollards at the port's cruise ship berth 
(Channel Berth), with work commencing in early 2017. Planning is 
well underway for the $12.7 million cruise terminal (funded by the 
NSW Government) with construction due for completion by the 
end of 2018.

Former rail corridor ready for 
Newcastle's next chapter

Work to clear the former heavy rail corridor was completed in 
December, making way for new opportunities and marking a key 
milestone in the revitalisation of Newcastle.

Revitalising Newcastle Program Director, Michael Cassel said this 
work brings us another step closer to uniting the city centre with 
Newcastle’s iconic working harbour.

“The rail line played a vital role in the industrial development 
of the region, connecting the land to the sea since the 1850s, 
carrying coal, timber, wheat and livestock over the years,” Mr 
Cassel said.

“But now we’re looking to the future, to Newcastle’s next 
chapter.

“We’re challenging the people of Newcastle to reimagine the 
city centre as a reinvigorated, vibrant place that supports a future 
with better employment choices, so Novocastrians can stay and 
raise their children here.

“Our next step is about taking the land available and making it 
work for the community, visitors and future employers, and we’ve 
recently asked for ideas for future uses of the Newcastle and Civic 
station precincts.”

Friday 9 December marked the official opening of new public 
space, the Market Street Lawn, with around 2,000 people enjoying 
a summer fiesta inspired event.

This work is being delivered as part of the NSW Government’s 
$510 million investment in Newcastle, designed to attract 
people back to the city centre and rekindle the vibrancy of 
Newcastle’s CBD.

Honeysuckle seawall work commenced
Work to replenish rock on seawalls at Honeysuckle, Newcastle 

Harbour, commenced in late January.
The Hunter Development Corporation is advising visitors to 

Honeysuckle to be aware the work will require a temporary 
diversion of the popular harbourside promenade.

HDC Acting General Manager Valentina Misevska said the work 
will involve the placement of an estimated 6,200 tonnes of rock 
into the harbour to support and stabilise the 145 m length of the 
Lee 4 seawall.

The work is required to maintain the existing seawall and ensure 
the structure is suitable for the future extension of the foreshore 
promenade and public domain.

It is anticipated that the work will take around 14 weeks to 
complete, subject to weather.

Construction activities will be undertaken generally between 
the hours of 7 am to 6 pm Monday to Friday.

Over 300 people worked to clear the former heavy rail 
corridor over six months, with around 8.8 kilometres of rail, 
7,300 sleepers, 4 kilometres of overhead wiring, and 18,000 
tonnes of ballast removed.

All of the copper has been melted down and recycled locally 
at One Steel. The material from the five pedestrian footbridges 
was also recycled, including over 440 tonnes of concrete recycled 
at Boral Kooragang and almost 120 tonnes of steel recycled at 
Simsmetal Kooragang.

Specialist signalling equipment and over 7,500 tonnes of ballast 
will be reused elsewhere across the NSW train network.

http://www.hunterjaguar.com.au/
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Visit one 
of Newcastle's 

favourite places 
to eat today to 

enjoy a delicious
 meal while looking 
over the busy port 

of Newcastle 
Harbour.

One of Newcastle Harbour’s most iconic and popular seafood restaurants, Scratchleys on the Wharf, and 
our newest addition Battlesticks Bar, offers the best food, cocktails and the best wine in the region.

Scratchleys on 
the Wharf and 

Battlesticks 
Bar

 

Freshest seafood, delicious cocktails 
and professional, friendly service.

200 Wharf Road, Newcastle   •  Scratchleys: (02) 4929 1111   •  Battlesticks: (02) 4929 6989    •  www.scratchleys.com.au

• Scratchleys Restaurant is open 7 days & 7 Nights  for lunch and dinner. Private Functions Rooms Available.
• Battlesticks Bar is open Mon –Thurs from 4pm till late (Happy Hour 5pm-7pm)  & Fri, Sat, Sun from 12 till late – 
   with live music from 6.30pm everynight of the week. Drop in For Tapas, Wine, Cocktails & Fun.

“I don’t want a Kodak moment.” NRMA Chairman, Kyle Loades, 
states this in no uncertain terms as he gazes over Newcastle 
Beach on a sunny Tuesday morning.

The Chairman is not talking about having his picture taken. He is 
referring to Kodak’s spectacular and well covered failure to adapt 
to emerging market needs. The immensely successful company 
had a remarkable 90% market share at its peak and was one of the 
world’s most prized brands.

Its demise was rooted in its success. Resistance to change saw Kodak 
invent the first digital camera, only to bury the discovery in fear it would 
hurt its highly profitable film business. Canon and Sony saw their window 
of opportunity and charged ahead. By the time Kodak realised what was 
happening it was too late. Its market share and brand was in decline.

“It’s the ultimate story of disruption going wrong,” Mr Loades 
says. “Avoiding a Kodak moment has been driving me as a 
leader at the NRMA to be forward thinking. You don’t want to be 
in a position where you know what you have to do, only to see 
someone coming in and doing it ahead of you.”

And so off to Silicon Valley they went. Mr Loades and the NRMA 
Board. In a quest to super charge the innovation culture they had 
kick-started 4 years earlier. And this is what they learnt.

Driverless cars will not be limited to Google’s campus
In late autumn 2016 the NRMA Board transported themselves to the 

San Francisco Bay area in a quest to learn how Google, Facebook, 
Tesla and Apple enables innovation and growth. What they experienced 
was a campus like environment with facilities set up for play and 
collaboration.

“It was incredible,” Mr Loades explains. “The environment these 
people work in fosters creativity and the barrier to take on risk is 
lowered as a result. Fear and complacency are key ingredients to 
stagnation and demise. We learnt that trust and play is central to 
our innovation culture,” Mr Loades clarifies.

When asked what stood out to the Board from the visit, Mr Loades 
describes the Directors all seeing Google’s driverless cars with their 
own eyes. “We knew driverless cars would impact our business 
model,” Mr Loades explains “But it wasn’t until sitting in one we realised 
just how real that change is going to be. We need to plan now how we 
will meet this change of transportation in the future.”

Accepting risk
Innovation is reliant on the corporate culture embracing change 

and taking risk. Mr Loades has been spending time with his Board 
determining NRMA’s risk appetite. With the emergence of Uber, 
driverless cars and a future where fewer people own a car, the Board 
saw the importance of redefining their proposition to customers.

NRMA have got 2.4 million members across Australia. This makes 
them one of the country’s largest mutual organisations. No stranger 
to change making, its original purpose was a voice for motorists to 
obtain better roads. Today the company is positioning themselves as a 
mobility organisation.

“With the emergence of a sharing economy where fewer people may 
own a car, it is important for us to look ahead and see how we can add 
value to our customers. Our repositioning from a motorist focus to a 
mobility one is part of this transition,” Mr Loades explains.

Slow moving oil tanker
The corporate culture that blocked Kodak’s potential to lead 

digital photography has motivated Mr Loades to clear the path 
for innovation within the NRMA. “Change starts at the top,” Mr 
Loades says. “Trying to turn around a slow moving oil tanker can 
be challenging, as we learnt from Kodak. We have to both focus 
on the core business and look ahead. Sometimes you need external 
resources to help you reinvent the business. For us, a few years ago we 
partnered with Slingshot, an innovation incubator,” Mr Loades says.

A successful product innovation from the incubator experience 
include Camplify, connecting RV owners and holiday makers. “We 
simply wouldn’t have come up with the Camplify idea ourselves,” 
Mr Loades conceits. “As closely related as this service is to our 
business, we benefitted from an external perspective to help us 
address our customers, changing needs.”

“More recently,” Mr Loades continues, “and on the back of a 

continuing innovation culture, we have developed a new petrol app 
with the potential to save customers $500 annually by enabling 
access to petrol prices via mobile phones.”

Morale and dollars
The Chairman describes the culture at NRMA as having both 

embraced and enabled the organisation to meet the opportunities 
of the future. “The moral among our people is frankly very positive,” 
Mr Loades shares. “They all understand the challenges ahead and 
help us convert these into opportunities. It is an exciting time to be 
part of the transformation of the NRMA,” the Chairman enthuses.

Change and innovation requires the structural support of budget 
and resource allocation, along with some serious time from the 
leaders of an organisation. Mr Loades explains the NRMA have got 
this covered.

“We have set aside a budget to invest in new innovative 
businesses. It is important to test and learn,” Mr Loades explains. 
“You wouldn’t bet the farm on one punt, you identify a series of 
smaller bets and accept that some of them might fail.” Mr Loades 
agrees that corporations typically have a hard time accepting that 
some bets will fail.

“We have spent a lot of time as a leadership team focusing on our 
culture and determining how much risk we are willing to tolerate. 
Working with an innovation incubator has taught us how we can 
develop and execute good ideas. This has had a tremendously positive 
effect on our innovation culture,” Mr Loades says.

A Chairman’s advice for start-ups
Knowledge. It all boils down to understanding the business you 

are in and what the market will need in the future. Mr Loades 
confirms the conventional wisdom that knowledge is power. “No 
one knows everything, but the people who succeed are the ones 
who are able to find solutions and execute them quickly.”

A late bloomer to education, Mr Loades graduated with an MBA 
from the University of Newcastle in 2015. “I was one of those 
younger blokes who didn’t value education like I do today,” Mr 
Loades shares. “I learnt on the job and from the people around me. 
It was only recently I experienced the benefits of more structured 
higher education,” Mr Loades explains.

Reflecting on his leadership career, spanning 20 years with 
President and Chairman roles in for profits and not-for-profits, as 
well as a successful sale of his own disruptive start-up online car 
dealership to a listed company, Mr Loades remains humble. He 
reflects he wouldn’t have dreamt he would one day be Chairman of 
a market leading Australian organisation. 

With 12 months left with the NRMA, Mr Loades focus is on 
finishing this job and setting the organisation up for the future. 
When prompted about his plans beyond this, the Chairman 
becomes enthusiastic and a little coy. “This is an exciting time for 
business leaders and there will be many opportunities ahead. There 
will be winning and losing companies and industries. Both will bring 
with them their own sets of opportunities.”

Finishing off a flat white, Mr Loades offers one final piece of 
advice to aspiring leaders “You’ve got to have the right idea,” the 
Chairman concludes. “That is a great start. Then you need the 
people and the processes to execute it better than competitors. 
Finally you must be agile and adapt to rapidly changing market 
conditions.” The writer carefully journaled these final insights as the 
man who led his team to Apple HQ prepares to take on a new day 
as Australia’s mobility champion.

 
For further information contact Cathrine Long on 0417 103 833, 

email cathrine@longandco.com.au or visit www.longandco.com.au
 
 

The revamped Scratchleys on the Wharf opened late last year 
after a multi-million dollar upgrade that has enhanced the 
restaurant and introduced Battlesticks – a high end bar that offers 
an extensive array of cocktails, spirits, beers and wines as well as a 
tapas style menu with hot and cold food options, combined with 
a great view of Newcastle Harbour.

Designed by EJE Architecture and built by PDA Builders, 
Battlesticks is located at the western end of Scratchleys. The well-
stocked bar boasts 300 wines by the bottle and is also a supporter 
of local live music, having performers play every day of the week. 
It is open until late seven nights a week and also features a happy 
hour from 5 to 7 pm Monday to Thursday.

The restaurant side of the business has also had a significant 
upgrade with capacity increasing from 220 to 250 and also 
featuring a more spacious table layout.

Additional storage has been added in the revamp to help with 
operations and to offer a more efficient service to patrons.

The revamped facilities of the iconic restaurant are a far cry 
from Scratchleys initial facilities in 1989, when Neil Slater 
transformed the Old Stockton Ferry Terminal into a waterfront 
restaurant with 80 seat capacity. The original restaurant had a 
plastic roof and outside toilets, but was blessed with a great 
location on the harbour.

Over the ensuing 10 years, Scratchleys built a loyal clientele 
and in 1999 became a bigger, more environmentally-friendly and 
modern restaurant with many additional features, including floor 
to ceiling glass folding doors that enabled guests to truly interact 
with the working Newcastle Harbour. 

The latest renovations have continued the evolution of 
Scratchleys on the Wharf and positions it for continued growth as 
a popular restaurant and bar.

 

 

Major upgrade for Scratchleys on the Wharf
The latest renovations 
have continued the 

evolution of Scratchleys on 
the Wharf and positions it 
for continued growth as a 

popular restaurant 
and bar.

Part of the new Battlesticks Bar

Cathrine Long is the Founder and 
Director of Long & Co, an on-
demand marketing consultancy 
specialising in brand and strategy. 
Insights from leaders such as Mr 
Kyle Loades is intended to help 
Long & Co’s audience understand 
how businesses think about 
strategy and growth.    
 

T H E I N N O VATO R

www.scrachleys.com.au
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NATIVE TO THE WILD.
ADAPTED TO THE CITY.

ALL-NEW RANGE ROVER EVOQUE CONVERTIBLE

hunterlandrover.com.au

Drive responsibly on and off-road.

Introducing the world’s first premium compact convertible SUV. Featuring Land Rover’s new InControl Touch Pro Infotainment system and the very latest Terrain Response 
technology. The new Range Rover Evoque Convertible is perfectly adapted to the city. 

Book your test drive at Hunter Land Rover today and conquer the urban jungle.

Hunter Land Rover Arnhem Close, Bennetts Green. Tel: 02 4974 4222. hunterlandrover.com.au LMD 181000

Anchorage wins World Luxury Award 
The  Anchorage  Port  Stephens  has  been  named  among  the  

finest  hotels  in  the  world,  winning  the  Luxury  Guest  House  
Australia  category  of  the  World  Luxury  Hotel  Awards. 

The  award  recognises  sustained  commitment  to  
excellence  and  outstanding  achievement  in  the  
international  luxury  hospitality  industry.   

                  At  the  awards  ceremony  in  Qatar,  World  Luxury   
                                        Hotel  awards  Managing  Director  Anton  
                                                      Perold  congratulated  the  winners,   
                                                                                  saying  they  had  been  
                                                                                                 honoured  for  

their  “tireless  efforts  and  unbounded  passion  to  satisfy  their  
guests  needs”. 

Anchorage  Port  Stephens  is  an  exclusive  retreat  set  on  
the  idyllic  waters  of  Port  Stephens.  Guests  wake  to  their  
own  private  water  views  from  each  of  the  sophisticated  
Hampton-style  suites.   

The  resort,  owned  by  The  Wests  Group,  has  undergone  major  
refurbishment  in  the  past  two  years  to  bring  it  up  to  world-
class,  and  the  luxurious  changes  have  now  been  rewarded. 

The  Wests  Group  Chief  Executive  Officer  Philip  Gardner  said  
the  refurbishments  had  put  Anchorage  in  a  class  of  its  own,  
and  the  international  award  recognised  this. 

“Anchorage  has  always  had  the  potential  to  be  the  best  in  its  
   class,  and  we  have  transformed  it  to  an  internationally  
           recognised  luxury  destination,”  Mr  Gardner  said. 
  

NEWCASTLE      •       SYDNEY        •      PERTH
W: www.linkara.com.au       P: 1300 766 631

We are a boutique business comprising a team of 
professionals who gain a thorough understanding of your 
business, balance sheet and capital & debt requirements 

to present a comprehensive package to lenders to 
provide solutions for your lending requirements.

Affiliated with FAST, one of the largest aggregators 
in the finance broking industry in Australia and so 

accessing a large array of quality lenders.

Construction & Development 

Business & Consumer Asset Finance

Business Loans 

Funding for Commercial Properties

$3.5 million grant to continue 
transformation of Singleton Town Centre

The transformation of the Singleton Town Centre will continue 
with Singleton Council successful in receiving $3.5 million under 
the NSW Government’s Restart: Resources for Regions program 
for Stage Two of the project.

This money will account for half of the $7 million total cost to 
continue the John Street improvements from Ryan Avenue north 
to Campbell Street.

The works will include raised pedestrian crossings and footpath 
works, improved lighting, and improvement amenity to attract 
new business investment and hold events in the Singleton CBD.

The timeline for the project is 15 months, including an 
approximate four-month construction period.

Acting General Manager Anthony Egan said Council would 
continue to investigate additional sources of funding to deliver 
Stage Two in full.

“We are very appreciative to the State Government through the 
Restart: Resources for Regions program for their contribution to 
this very important project for Singleton,” he said.

“In the past two years we have seen a major transformation of 
the Town Centre that has changed the way people engage with 
the CBD. We see more people shopping locally, a greater diversity 
of retail and professional services and a greater capacity to hold 
events such as Christmas on John Street.

“Stage Two is only going to build on the results we are already 
seeing with a modern, vibrant and accessible commercial centre 
that attracts quality businesses and investment to diversify our 
economy, and reduce escape spending as more people choose to 
shop in Singleton.

“The completed project will establish Singleton as the hub for 
retail, services and leisure for the Upper Hunter. Stage Two will 
also overhaul the appearance of Campbell Street as a gateway 
to the Town Centre and encourage travellers to pull off the New 
England Highway.”

Record year for Newcastle Airport
In 2016 Newcastle Airport welcomed 1,216,624 passengers – the 

largest number of passengers ever to pass through the Airport in 
a calendar year. This figure represented a 5.5% growth for NSW’s 
second busiest airport when compared with 2015.

It is because of the travelling public who took up the increased 
capacity to and from Newcastle Airport by all airlines during the 
year that this growth was achieved.

Dr Peter Cock, CEO of Newcastle Airport, said that 2016 was an 
exceptional year for the Airport, punctuated by key achievements 
and milestones.

“We kicked off the year with an announcement from Virgin 
Australia that it intended to increase its number of flights into 
Newcastle Airport, and in a first, start overnighting aircraft at our 
port,” said Peter.

“This was followed by the best February the Airport had ever 
recorded and strong year-on-year passenger growth for the first 
quarter of 2016.

“In July we saw the inaugural flight to Dubbo take off and in 
October, services to Coffs Harbour commenced. 

“It was also in October that the Airport recorded its best month 
ever.  The consistent solid performance in the back half of the year 
was seen in December where a 7.4% year-on-year growth was 
recorded for the month.

“We rounded out the year by being the first Australian airport to 
trial an ‘open to the surroundings’ body scanner. The timing of this 
trial was ideal as it coincided with the unprecedented number 
of flights to and from Newcastle Airport being provided by all 
airlines for the festive and summer period.

“Looking ahead into 2017 the airlines have added almost 40,000 
extra seats to and from Newcastle for the Easter / school holiday / 
ANZAC Day period when compared with last year.”
 

Catalyst appointed Project Managers 
for Gateway 2

Catalyst Project Consulting has been appointed as the Project 
Manager and Superintendent for the construction of the Gateway 
2 commercial office building.

The five storey, 9,400 sqm glass facade building site is located on 
the corner of Stewart Avenue and Hunter Street, Newcastle West. 
Construction is expected to commence in early March 2017 and 
be completed in mid 2018.
 

http://www.hunterlandrover.com.au/
www.linkara.com.au
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Supporters of the Hunter: 
 The Hunter Investment Prospectus is only made possible by the following organisations that have 

supported the project and the growth of the Hunter Region.

GOLD SUPPORTERS
Glencore, Hunter Development Corporation, Hunter Research Foundation Centre, Hunter Star 

Motors, MidCoast Council, NSW Department of Industry, Port of Newcastle, Robert Crawford Real 
Estate, University of Newcastle

SILVER SUPPORTERS
Ai Group, APP Corporation, Cessnock City Council, Chandler Macleod, Dowling Commercial, 

Eaglereach, Evoke, Fourwalls Commercial, Hunter TAFE, Hunter Valley Training Company, Hunter 
Water, HunterNet, Knight Frank, McNamara Adams, Moray & Agnew, NCP Printing, Newcastle 

Airport, Newcastle City Council, Newcastle Grammar School, North Construction, Pinpoint 
Computers, Port Stephens Council, Raine & Horne Commercial, Scorpion International, Singleton 

Council, Tony Cant Real Estate

BRONZE SUPPORTERS
GHD, Hunter Region BEC, Hunter Business Chamber, Hunter Land, Orica, The Business Centre

 

2017 
HUNTER 

INVESTMENT 
PROSPECTUS

Promoting the Hunter as the smart business, 
investment and lifestyle choice.

 
The 2017 edition of the Hunter Investment Prospectus is available for 

viewing now at the RDA-Hunter website www.rdahunter.org.au
 

Published by Hunter Business Publications in conjunction with RDA-Hunter, the Hunter 
Investment Prospectus is a major promotional project for our Region and is distributed 

as a high quality hard copy, via the RDA-Hunter website and on USB cards.

For further queries on the 2017 Hunter Investment Prospectus or to find 
out about supporting the 2018 edition, please contact:

Hunter Business Publications Pty Ltd                                      RDA - Hunter
Phone: +61 2 4925 7760                                                            Phone: +61 2 4940 8355
Email: info@hbrmag.com.au                                                     Email: admin@rdahunter.org.au
Web:  www.hbrmag.com.au                                                      Web: www.rdahunter.org.au

Attention Business Owners:
Are you missing out on more profit and time?

“Clear, precise & easy!  Feel motivated 
to now put this into practice.”  
                     Jonathon Wilson, Slattery Auctions

The First Friday Club is a short, sharp monthly burst of 
information, inspiration and motivation all about how 
to run your business more effectively.

“Short, sharp & to the point 
with plenty to take away”
     

Book Now at: firstfridayclub.com.au
Supported by:

 Anthony Furniss, EJE Architecture

Transformation for iconic 
Port Stephens venue 

The Port Stephens Country Club will be transformed and 
renamed under the new ownership of Andrew Lazarus and Liam 
Constantine from The Eastern Hotels Group. 

The pair has an ambitious vision in mind for the iconic 
waterfront venue. It will undergo an exciting transformation over 
the coming two years with a substantial investment in the venue 
which will be renamed the Shoal Bay Country Club.  

The venue is their second investment in the region, with the 
duo purchasing and renovating The Exchange Hotel in Hamilton 
before moving onto the peninsula project. 

“We will transform the Club into a large new precinct 
encompassing a range of different offerings previously unseen in 
Port Stephens,” Mr Lazarus said.  

“We want to create a space for locals to come and enjoy an array 
of culinary delights amidst a bustling community atmosphere.” 

The landmark waterfront site will host a gathering of new 
and exciting attractions, such as a fresh juice and smoothie 
bar, artisan bakery, coffee and cake shop, gelato stand and 
gourmet burger grill, with weekend market stalls offering 
fresh produce and flowers.  

“Along with the creation of a vibrant new precinct, the pub itself 
will undergo a facelift. We invested a lot of time and effort turning 
The Exchange into a modern venue, and locals can expect the 
same of the Country Club,” Mr Lazarus said. 

Locals can expect a quality music and entertainment schedule 
to be implemented through the summer months. 

Renovations are expected to be 
completed in time to embrace 
the summer of 2018. 

The recent purchase of the 
Country Club makes the Eastern 
Hotels Group just the third 
owner of the venue since its 
establishment in the 1930s. 

The Eastern Hotels Group 
landmark hotel is The Eastern 
in Bondi Junction and the Group has recently owned legendary 
Bondi haunts, White Revolver and The Canteen as well as the 
famed Soho Lounge in Potts Point. 

UON engineer 
recognised for 
global impact on 
humanity

A University of Newcastle (UON) 
academic has received global 
recognition for his work contributing 
to the advancement and application 
of engineering, resulting in a 
significant impact on society.

Professor Brett Ninness, Pro 
Vice-Chancellor of the Faculty of 
Engineering and the Built Environment, has received a prestigious 
Fellowship from the Institute of Electrical and Electronics 
Engineers (IEEE), one of the IEEE’s highest honours. The Fellowship 
recognises Professor Ninness’ work contributing to computational 
methods in system identification.

Originally from Singleton and first in his family to attend university, 
Professor Ninness is globally recognised in his field of electrical and 
computer engineering, and holds numerous research achievements 
in signal processing and machine learning.

Now pioneering exciting new engineering degrees at UON 
which aim to address the rapidly-changing role of the engineer, 
Professor Ninness has forged an impressive pathway for the 
future of engineering in Australia.

“In a world where technological developments are occurring at 
an incredible rate, it is imperative the engineers of tomorrow are 
equipped to service our rapidly-changing population which will 
throw up unprecedented challenges. I am proud to be a part of 
UON where we are embracing this future.

“To have my own work honoured to this extent by the IEEE, which 
is recognised as the world’s leading professional association for 
advancing technology for humanity, is incredibly humbling.

“My career has been dedicated to the advancement of 
engineering, which gives further weight to the recognition,” 
Professor Ninness said.

The IEEE Fellow is only given to a very limited number of Senior 
Members. Less than 0.1% of voting members are selected annually 
for the title, making the achievement one of great significance for 
Professor Ninness, UON and the broader community.
 

   “We want to create a 
space for locals to come 
and enjoy   an array of 
culinary delights amidst 
a bustling community 
atmosphere.” 

 Andrew Lazarus the Eastern 
Hotels Group

http://rdahunter.org.au/hunter-region/hunter-investment-prospectus
firstfridayclub.com.au
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Reaching engaged audiences across Radio, TV, digital and online 
platforms, Southern Cross Austereo is committed to providing 

media solutions that deliver results for your business.

To learn more about growing your business contact justin.troy@sca.com.au

hit.com.au   |   4942 3333 kofm.com.au   |   4942 1433

40520_SCA_Newcastle_ad.indd   1 14/11/2016   2:19 PM

Take your event to a new 
high with Hi-top Coffee

Phone: 0417 007 691
Email: hitopcoffee@gmail.com

PERFECT FOR:
• Auctions or 
  open houses

• Events
• Coffee/
  cocktail parties

• Weddings

• Festivals

• Daily coffee runs

Feel free to contact Hi-top Coffee to 
discuss our customised themes & packages

New cinema complex for
Stockland Green Hills

HOYTS will open a new seven screen cinema complex at 
Stockland Green Hills in mid-2018, offering customers an 
exceptional entertainment experience. The cinema will be located 
within the new entertainment complex, forming part of the $412 
million redevelopment of Stockland Green Hills Shopping Centre.

The 900 seat cinema will offer customers a number of 
experiences including powered recliner seating where guests can 
sit back and enjoy the movie in comfort and two Xtremescreens 
with DOLBY ATMOS surround sound, giving audiences greater 
immersion into the movie. Customers will also have the 
opportunity to enjoy HOYTS LUX, offering gourmet food and wine 
selections with an in-cinema dining service.

The Stockland Green Hills redevelopment, which commenced in 
January of 2016, continues to move ahead. In October, the centre 
celebrated its first key milestone, opening a new full-line Dan 
Murphy’s store and a 110 space customer car park.

Upon completion in mid-2018, the centre will more than double 
in size to around 74,000 sqm and will feature the first new format 
David Jones department store in the Hunter, and around 225 
tenancies with a new dining and 
entertainment precinct said to 
be the biggest and best in 
the region.

The Stockland Green Hills 
development is estimated 
to generate more than 2,285 
jobs – 1,350 jobs during 
construction, 1,250 direct, 
new, full time jobs in retail, 
customer service and hospitality 
and an estimated 1,200 indirect 
jobs for local suppliers and service 
providers within the regional economy.

http://www.southerncrossaustereo.com.au/
http://www.hitopcoffee.com.au/
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OFFER #1: Receive 4 weeks FREE unlimited training PLUS 4 personal training 
sessions. Total value @$272.00 Only available for new clients on 6mth or 12mth 
memberships. Conditions may apply. See in store for details. First 50 people only. 
Must present this advertisement upon booking.

PHONE NOW FOR A QUOTE 
ROSS LEWIS 4918 5002   Fax 4918 5009

• Business
• Public Liability
• Trade Insurance

AFSL 244601

•  Commercial Motor Vehicle
• Strata  Building
• Personal Accident

• Landlord Protection
• Home & Contents

For All Your Personal & 
Commercial Insurance Needs

PO BOX 110 CHARLESTOWN 2290    49 RIDLEY STREET CHARLESTOWN

 
Scott Douglas 
SiDCOR Chartered Accountants
 

The end of any year provides an opportunity to reflect on 
what we accomplished, however to have a true sense of 
success, you need to know what you were trying to achieve in 
the first place.

What then is the overarching goal for your business for 
2017? You may have a list of things you would like to do, 
however I am after the one key thing, your rallying cry that 
will provide a context for everyone in your business to align 
activity around, and feel a sense of group achievement once 
it is done.

The key to that achievement is focus. We’ve all heard you 
manage what you measure, so ensure your goal is qualitative, 
and set up a scoreboard for that one number that aligns to your 
goal and will show how you are tracking throughout the year.

For instance, this year your key focus may be increasing the 
number of clients in your business. Great, how many do you 
want to gain? Get specific and then focus on all the things you 
need to do in each area of the business to reach the target 
you’ve set. What’s needed operationally, in marketing, staff 
training and finance that will make it possible for you to gain 
the new clients you are after.

You will still have your to day to day objectives, however 
you will have those every year. Remember, if everything is 
important, nothing is, and you will get lost in the activity of the 
year unless you are focused on the things that matter most.

The success of 2017 starts now. Where focus goes, energy 
flows, and by making the choice on what your key goal is 
and measuring it along the way, you will align your activity 
to what’s important for the year ahead, and guarantee your 
success at the end.

 
For further information contact SiDCOR on 1300 743 267, 

email scott@sidcor.com.au or visit www.sidcor.com.au
 

 

 
1. In a few words tell us about your current role.

As Cultural Director for Newcastle City Council, my role is to 
create a foundation upon which culture in Newcastle can flourish 
and reflect our city's unique identity and spirit. A major aspect of 
my role is to position Newcastle Art Gallery, Newcastle Museum 
and Civic Theatre as distinct leaders in the city's cultural space, 
developing vibrant, engaged and active communities, supporting 
innovation and creativity at all levels, and contributing to 
Newcastle as a culturally rich, livable and distinctive city.
 
2. How have you reached this point in your professional life?

When I started out, I could not have foreseen the career path 
that has led me to this point. I really had no awareness growing 
up of a creative producer- the role that has been the thread 
throughout my career.

I've been lucky to work across a range of media and art forms, 
both commercial and experimental. I've worked in big business 
as well as small, public and private. Experience and opportunity 
have been my educators more so than ongoing formal education.

 3. When you’re not at work, where can we find you?
You can very often find me at the beach. I love the ocean. 

How do I unwind? Just put me in the water and everything else 
disappears. I can't be too far from the ocean or the sea air - it's 
what takes the stress away and gives me perspective.

4. Where do you find inspiration?
I've been lucky to have people who have invested in me, 

mentors who have convinced me I can do it. Some have been in 

L I Z  B U R C H A M

LET ’ S  T A L K  W I T H . . . .

my field, others in complementary fields supporting me to gain the 
knowledge that textbooks and training programs don't teach. What's 
also inspired and motivated me are the people who have depended 
on me. When an artist trusts you to take carriage of presenting their 
work, it's a great responsibility and there's no out, you have to deliver, 
they're depending on you. And there is nothing more satisfying as the 
feeling of when you do. I'm motivated by the opportunity to facilitate 
an artist's vision and connect their work with people and make 
impact. The challenge of rising up the management ladder is that the 
art can feel further and further away. I have to find a way to remain 
directly connected to artists and the artistic work because that's what 
makes the rest of the job have meaning and motivates me to do the 
paperwork.

5. What advice would you give to someone just starting 
out in your field?

I advise young professionals to take the time to experience 
different facets of their chosen career area. In Australia we ask our 
young people to decide on a career path far too early, before they 
really understand the opportunities that are out there, who they 
are, or what inspires them. I tell them to take the time to learn 
about yourself and find out what makes you tick. I was given the 
advice by a lecturer, when I was too eager to know the end point 
of my career, to relax and study what I enjoy and it will reveal the 
path to success. A career is a journey, not a one-stop destination.

The other advice I have is to invest yourself in whatever you do. 
It's your career and it's your life. You have to take responsibility for 
making things happen for yourself, and whatever effort you put 
into it will be matched. Always keep learning and discovering - 
seek mentors, ask for help and be engaged.

6. What’s something most people don’t know about you?
I'm completely afraid of snakes. I've just spent a long weekend 

in the Sunshine Coast of Queensland where a python had taken 
up residence in the tree at my front entrance - just an arm's length 
away. It made my stomach churn and I made sure the screen door 
was firmly locked! As well as checking continuously that it hadn't 
moved…
 
7. How would you like to see the Hunter evolve over the 
next decade?

I think the Hunter is unrivalled for its mix of assets. It has 
phenomenal beaches, a beautiful natural environment, 
extraordinary architecture and a rich history. Culture is embedded 
and its cultural assets are extraordinary. I am sometimes frustrated 
by people's fear of change. There seems to be a desire for things 
to remain the same as they have always been and a perception of 
change as negative. We have to embrace the idea that if we stand 
still we are really going backwards. We need to have the courage 
to have a bold vision for our city, and embrace it.

8. Do you have a favourite sport or team?
I love tennis. I am answering these questions the morning 

after the Australian Open men's final, such an incredible event. I 
was completely inspired by both the men's and women's finals, 
which featured such great competitors who have all had long and 
successful tennis careers. I always wonder what to do with myself 
when the Open is over as I've spent so much of my free time 
watching tennis!
 

Scott Douglas, the CEO 
at SiDCOR Chartered 
Accountants, has over 20 years’ 
experience in accounting 
and taxation, having begun 
his career with international 
accounting firm KPMG. With 
extensive experience in a 
variety of industries and with 
all types of businesses from 
local entrepreneurs to national 
organisations, Scott is perfectly 
suited to provide solutions 
needed to minimise tax and 
maximise wealth. Scott has a 
Bachelor of Commerce from 
Newcastle University and is 
a member of the Institute of 
Chartered Accountants.

How will you define your success in 2017?

http://www.mga.com/
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Daniel Evans
Macquarie Business Banking
 
 Those in the prediction game, such as pollsters and betting 
agencies, will be very glad to see the end of 2016.

But has it really been such a bad year?
Even global financial markets got it wrong in the early part of 

the year, as volatility increased in January and February following 
deep concerns about a major slowing of the Chinese economy, 
with implications for global growth.

These concerns were real, but did not materialise as Chinese 
authorities managed relatively stable growth of around 6.5%, by 
having both the financial capacity and a long term plan to do so. 
An unexpectedly good outcome!

The US economy started the year a bit softer, a flow-on effect 
from 2015. Interest rate increases failed to materialise and so, 
with prolonged low interest rates, consumer demand picked up 
and was also aided by a weak oil price. Corporate profitability 
was maintained, driving investment, employment and wages 
growth; and housing construction is set to support economic 
activity in 2017.

With momentum gaining and inflation picking up, it’s no 
wonder the US central bank has recently raised interest rates and 
will probably do so twice more in 2017. Nothing unexpected here!

The most unexpected event in 2016 was the Brexit vote 
outcome, followed by the US election.

For the UK, the extraction from the EU will be complex as 
the plan and execution of it will see consumer and business 
confidence wax and wane.

However, what was unexpected was the quick rebound in 
financial markets within days of the Brexit vote. This was driven 
by swift action by the Bank of England and the immediate 10% 
fall in the value of the pound, making UK services (nearly 70% 
of the economy) and exports immediately 10% cheaper.  The 
currency has since weakened further, supporting growth albeit 
at a slower pace and the UK economy is unlikely to fall into a 
recession.

With this global back-drop, the Australian economy has 
probably performed in line with expectations, but with a very 
mixed set of outcomes.

Interest rates were cut twice to an historic low of 1.5% as 
inflation dropped below the RBA’s preferred range of 2 to 3% 
and an elevated Australian dollar was no longer as supportive. 
Business investment has been elusive, wages growth slowed 
as did consumer demand, yet unemployment has been stable. 
Apartment construction has dominated housing activity and an 
expected over-supply will see prices cool; but a pick-up in the 
renovations cycle is likely to partially replenish the construction 
pipeline.

The recent drop in economic growth (GDP) for the September 
quarter was anticipated – just not the extent of it. The mining 
investment boom is paying off as record volumes of iron ore and 
energy has supported growth and now commodity prices are up 
30% from their lows, our national income will improve going in to 
this December quarter. 

What can we expect for 2017?
Macquarie predicts growth will recover into the second half of 2017.
Our 25-year record of uninterrupted growth will remain intact, 

as higher commodity prices make a positive impact, planned 
infrastructure construction will have commenced, and business 
investment will improve.

As sentiment towards employment security improves, consumer 
activity should pick up. With this momentum we forecast growth 
in 2018 to be 2.8%.

Without inflation bouncing back above 2% in the near term and 

Seven business strategies for 2017!
 
Allan McKeown
Prosperity Advisers
 

What can you do this year to ensure 2017 is their best year in 
small business yet? Here are seven important strategies to help 
put you on the road to success.

 
1. Rest and read
As we know the whirlwind of being a business owner operator 

can provide a tremendous sense of achievement, however it can 
also take its toll mentally and physically if you don’t take time out 
regularly to recharge the batteries. Waiting for a time when things 
are quiet will mean the break may never come.

A good friend of mine got me into the habit of booking a 
few breaks at the beginning of the year before the pendulum 
starts swinging. That way you will find it much easier to step 
out of the furnace.

Make sure you take a good book with you as well to improve 
your business skills. As business growth guru, Verne Harnish likes 
to say those who don’t read, barely have an advantage over those 
who can’t read. Exponential Organisations, the best seller by 
Salim Ismail was my choice over the holiday break and should be 
on your list.

 
2. Understand disruption
The book Exponential Organisations by Salmi Ismal is a good 

start to get an understanding of what all the talk about disruption 
is actually about.

Moore’s Law – the doubling of computer processing power each 
year doesn’t just mean cooler iPhones. Coupled with some 
smart thinking, advances in technology are changing business 
models and all of our businesses will be profoundly affected 
over the next five years.

It’s not all bad news though as your small business can benefit 
from better technology, higher efficiency and lower costs 
together with the fresh opportunities that change can bring.

You need to start thinking now about:
  •  What industry is my business really in?
  •  What industry will my disruption come from?
  •  How can I future proof my business and take advantage of 
       these rapid changes

3. Embrace innovation
Innovation is not just about creating a new revolutionary app, 

it’s about ways of doing the same things better. Technology 
enables all of us to take advantage of these innovations to run our 
businesses better, faster and cheaper.

The challenge for you as an owner operator is to commit the 
time to understand what’s available, what will help you serve your 
customers better and make your team members more productive.

Don’t be distracted chasing every ‘bright shiny thing’ but there 
will be two or three systems or processes you can implement to 
radically transform your business.

 
4. Minimise your largest expense
Most small business owners don’t think about it this way but 

taxation is usually your largest expense. While we don’t advocate 
tax avoidance in any way there are many opportunities to legally 
reduce your tax.

As the late Kerry Packer famously said “if anybody in this country 
doesn’t minimise their tax they want their head read because as a 
Government I can tell you you’re not spending it that well that we 
should be donating extra.”

You will need good advice though and if you don’t think you are 
getting it, there are plenty of good accountants that would be 
happy to review your position.

Some very substantial changes to the Superannuation 
system have recently been passed with an effective date 
of 1 July 2017. While this sounds like a long way off, but 
depending upon your age and the amount of assets you have 
inside (or outside) of super, some planning opportunities may 
be available.

 
5. Plan to succeed
A recent Research report from BStar revealed that 72% of SMEs 

don’t have a formal business plan with only 34% allocating any 
time at all to strategic planning.

Economic growth and opportunities are not evenly spread 
throughout Australia. Labour markets, population trends, 
business and consumer confidence are all influenced by local 
factors and we also have the impact of innovation and business 
model disruption.

Business planning approaches have evolved to see the wasteful 
20-page document become a thing of the past replaced by 
concise one page versions that can help you and your team 
understand the critical success factors for your business and 
stay focussed on implementing the necessary actions to 
achieve your goals.

 
6. Get great advice
Not even the great sports people can achieve success on their 

own. Business owners have clear needs for advice and assistance.
You need an experienced sounding board, someone you can 

trust to discuss your plans and issues with and ideally keep you 
accountable to achieving your goals. There are many names for 
this role – mentor, guide, coach or adviser. It may be a friend, 
colleague, accountant or lawyer with some larger businesses 
forming a proper ‘board of advice’.

Find the right person or structure that suits you, take some 
time out to think about where you want your business to go, get 
to work on your strategic plan taking advantage of some smart 
technology and you will be well placed to avoid the perils of 
disruption while you build your superannuation nest egg.

 
7. Have fun!
Don’t forget to take some time out to enjoy the ride.
 
 For further information contact Prosperity Advisers on 

(02) 4907 7222, email mail@prosperityadvisers.com.au or 
visit www.prosperityadvisers.com.au

 
 

the prospect of a stubbornly firm Australian dollar, we predict the 
RBA will cut interest rates in February and again in May, taking the 
cash rate to the historically low 1%.

Macquarie's theme of the long grinding cycle continues, lower 
growth for longer...nothing unexpected about that!

 For further information contact Macquarie Business Banking 
on (02) 4960 4000, email dan.evans@macquarie.com or visit 
www.macquariebank.com

 

Outcomes have been mixed, but 2017 looks positive

 
Dan Evans is Head of 
Newcastle and Western 
Sydney for Macquarie Business 
Banking. He has over 13 
years’ experience in advising 
clients from a wide variety 
of industries on acquisition 
funding, strategy and business 
improvement.

Allan McKeown is the Chief Executive 
and Founder of Prosperity Advisers. 
Prior to establishing Prosperity Advisers, 
Allan co-founded Sneddon McKeown 
Chartered Accountants in 1989 and 
was appointed to the role of Managing 
Partner in 1991.  Allan has over 25 
years’ experience providing corporate 
assurance and business advisory 
advice and services to a wide array of 
clients.  Allan’s career started with global 
accounting firm Ernst & Young, where 
he gained international experience 
through secondments to Canada and 
New Zealand.

http://www.macquarie.com/au/business-banking
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Features for the remainder of 2017.
If you are interested in participating in any of these features, please email 
garry@HBRmag.com.au  We would be happy to discuss further or, if you 
wish, contact you closer to a particular issue.
March: Health & Wellbeing + Sales & Marketing + Mining & Energy Update

April:  Superannuation, investment & taxation + Safety in the Workplace

May:  Business Technology + Innovation in the Hunter

June:  Training & Education + Mining & Energy Update + Health & Wellbeing

July:  Insurance and Risk Management + Leadership and HR + Newcastle Renewal

August:  Hunter Business Function Guide + Business Technology

September:  Business and the Environment + Mining & Energy Update + 
                           Health & Wellbeing

October:  Building and Construction + Business Financing

November:  Manufacturing in the Hunter + Business Technology.

December:  Women in Business + Mining & Energy Update

2017 FEATURES

Now in its 12th year of publication, HBR is a well-established and 
respected publication targeted at the Hunter business community.
 

If you wish to promote your products or services to the 
Hunter business market, then HBR offers a powerful, 
targeted marketing opportunity that you should 
consider. A wide range of advertising is available to 
suit a range of budgets and we can help make up 
advertisements for a small additional fee. Some packages 
also include a no charge online advertising component.
To discover how HBR can help you with your marketing, 
call today or email garry@HBRmag.com.au

MARKETING OPPORTUNITIES

Fee back issues are available 
at www.HBRmag.com.au 
however you can subscribe 
for a small charge and 
receive hard copies of each 
issue mailed to you. Call 
HBR for further details or 
subscribe online at 
www.HBRmag.com.au
 

RECEIVE  EVERY 
ISSUE OF HBR

F o l l o w  u s  o n : 

HBR is always happy to receive story submissions for consideration. Perhaps 
your business has expanded, won a major contract, relocated, appointed new 
senior staff or have some other news of interest to local business people. We are 
also happy to consider advice type articles. Photographs or other images are also 
encouraged. There is no charge for stories to be included, however, they are subject to 
editorial control in terms of whether they are included and the final form they take.

For further information, email editorial@HBRmag.com.au 
or visit www.HBRmag.com.au

WE WOULD LIKE TO HEAR YOUR NEWS!

www.hbrmag.com.au
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HBR new appointments

LEAH JAY 
Leah Jay has promoted former East 
Maitland Manager Cassandra Lanty 
into the newly-created executive role of 
Operations Manager. Cassandra will take 
on a business-wide focus, reviewing the 
company’s procedures and policies, and 
helping implement new technologies 
to further enhance Leah Jay’s service 
delivery. She will also work closely with 
the senior property managers to guide 
and develop team leaders across Leah 
Jay’s Belmont, East Maitland, Hamilton 
and Warners Bay offices.   

SLR
SLR has appointed Peter Cupitt as 
Principal Water/Wastewater Engineer 
in the Civil and Structural Engineering 
team based in Newcastle. Specialising 
in water and sewer infrastructure, 
Peter’s experience extends to 
hydrologic and hydraulic modelling 
of the rainfall/runoff process for a 
range of applications.He has held 
various positions for local and foreign 
water authorities and water specialist 
companies for the past three decades. 
  

HUNTER DEVELOPMENT CORP.
Michael Cassel is the new Chief 
Executive of the Hunter Development 
Corporation (HDC), as the organisation 
takes on an expanded role, implementing 
the 20-year Hunter Regional Plan 
and coordinating the delivery of 
infrastructure to unlock new housing 
and job opportunities. Michael 
will retain his role as the NSW 
Government’s Program Director for 
the Newcastle Urban Transformation 
and Transport Program. 

PROSPERITY ADVISERS
Prosperity Advisers have appointed 
Michael Bode as a business and 
personal taxation specialist. Having 
previously been director for many 
years in the tax consulting division 
of a global accounting firm, Michael 
has considerable experience 
advising on all aspects of taxation 
for international inbound corporate 
entities and high wealth private 
client groups, including mid-cap and 
family owned businesses.

EXP. OFFICE FURNITURE
Newcastle based office furniture 
manufacturing company, Experienced 
Office Furniture has promoted Simon 
Debono to Workshop Manager. Simon 
has over 25 years’ experience in the 
industry previously leading production 
at the Central Coast furniture plant 
OFD. Simon now leads a team of 
CAD designers, machine operators 
and transport staff. Simon brings a 
strategic, process system approach 
to manufacturing that has already 
improved production and quality level.
 
 

HUNTER BUSINESS CHAMBER
The Hunter Business Chamber has 
appointed well-known business 
leader, Bob Hawes, as its new CEO. 
Bob was previously the Interim CEO of 
Dantia and prior to that was General 
Manager at Hunter Development 
Corporation, for more than five years. 
Bob’s knowledge of the Hunter, his 
previous advocacy experience across 
a breadth of business issues and his 
strong reputation and leadership 
qualities made him well qualified for 
the role.
 

PROSPERITY ADVISERS
Michael Mahabeer has joined 
Prosperity Advisers as a specialist 
internal auditor and risk adviser. He 
has an impressive track record in 
senior leadership positions across 
internal audit and risk management. 
Michael led the transformation of 
the internal audit function at a large 
government owned corporation in 
Queensland and has held previous 
senior roles with Suncorp and PwC.     
 
 

GREATER BANK
Emma Brokate has been appointed 
to Greater Bank’s executive team 
as Group Executive Credit and 
Operations. Newcastle born, Ms 
Brokate has more than 20 years’ 
experience in banking, working in 
Newcastle, Sydney, Melbourne and 
London.  She said she is a proud 
Novocastrian who will relish the 
opportunity to again work in and 
make a difference to her community.

Charlestown East Maitland

We want to hear about your new business appointments. 

w w w.HBR mag.com.au

Let us know about your people!

Property NSW announced in December the sale of the former 
Newcastle Courthouse at 9 Church Street, Newcastle at auction 
for $6.6 million.

Proceeds from the sale will be reinvested in Department of 
Justice initiatives, including the new $90 million courthouse at 
Hunter Street.

CEO of Property NSW, Brett Newman, said there was strong 
interest from the market to consider the adaptive re-use for the 
historic site.

“The sale of the courthouse is an example of how the 
divestment of an asset can deliver improved services”, Mr 
Newman said.

“The former Newcastle Courthouse was vacant, required 
ongoing maintenance and was no longer fit for purpose.

“The new purchaser will have the opportunity to revitalise this 
historic site in line with heritage guidelines.”

The property which was built in the 1890s will be preserved by a 
Conservation Management Plan (CMP), which contains guidelines 
on the types of works which can be carried out.

The 9 Church Street property is a 5,237 square metre site on 

the edge of the CBD. The property comprises three separate 
buildings - the original section was completed in 1892, the eastern 
administration wing in 1949, and the Western Courts wing in 1966.

The former Newcastle Courthouse was sold via public auction 
by Colliers.

The property is zoned B4 Mixed Use zone under the Newcastle 
Local Environmental Plan.
 

Former Newcastle Courthouse sold for $6.6m

Parry Grande apartments approved
Newcastle City Council approved the DA for the Parry Grande apartments in December.
Being constructed at 122-124 Parry Street, Newcastle West, Parry Grande is a 31 

boutique apartment project designed by EJE Architecture and being
built by Whitehead Property Group.

The development is situated in open 
surroundings and includes large one,
two, three and four bedroom apartments, 
overlooking Newcastle’s Number 1 Sports 
Ground and within easy walking distance 
to a large variety of  restaurants, shopping 
and other destinations.

Being marketed by First National 
Newcastle, Parry Grande is expected to 
be completed in January 2018.

 

http://www.lakegroupstrata.com.au/
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FOR LEASE   

III McNamara Adams 
PROPERTY SALES LEASING MANAGEMENT 

www.mcnamaraadams.com.au   

 

 Land Area: 1,196sqm (approx.) 
 

 Building Areas: 1,142sqm (approx.) 
 

 Carrington Port Precinct  
 

 Quality Ground & First Level Office 
Accommodation   

 

 Ample Amenities including lunchroom & 
shower facilities    

 

 Warehouse/workshop plus lockable 
mezzanine for storage 

 

 Functional freestanding office & 
workshop ready for occupation !! 

 

 
Contact:  Matthew McNamara 0418 540 000 
 

Email: matthew.mcnamara@mcnamaraadams.com.au  

    Telephone: 4961 2244 

www.mcnamaraadams.com.au 

156 Young Street, Carrington 

 

 
  

 

The year has begun with a two-year high in confidence across 
the property industry according to the latest quarterly ANZ 
Property Council Survey.

The sentiment survey of more than 1,500 industry professionals 
– the largest of its kind – found a further increase in confidence 
over the quarter, rising 2 points to 132 for the March 2017 quarter.  
A score of 100 is considered neutral.

“This is good news to start 2017. This data says that the industry 
is optimistic about the coming quarter. We see good expectations 
in terms of economic growth, capital values and forward work 
schedules”, said Ken Morrison, Chief Executive of the Property 
Council of Australia.

“Naturally there are state by state variations, but taken together 
this is good news during a somewhat uncertain time.

“We see in NSW a strong surge in confidence underpinned 
by expectations for economic growth, housing, forward work 
expectations as well as confidence in the government itself.

“Likewise, we are seeing consistent and strong growth 
expectations in Victoria and the ACT.  We are also seeing a pickup 
in confidence in South Australia and Queensland. Western 
Australia is still coming to terms with the end of the mining 
boom, and confidence did slip back into negative territory.

“Given the trifecta of deficits, ratings agency reviews and 
negative growth data from the ABS, it is vital that industries that 
are growing be encouraged to flourish. This is the easiest and 
least costly way to facilitate sustainable growth, quickly.

“Tackling our byzantine planning systems, cutting unnecessary 
delays costs Federal and State budgets nothing. But they will spur 
investment, jobs and growth during a time when it is vital that the 
economy is sustained by private sector growth.

Home building approvals remain strong
The latest ABS figures on new home building approvals indicate 

that activity across the Hunter continued to operate strongly 
in the latter half of 2016 according to HIA Executive Director - 
Hunter Craig Jennion.

Specifically in the Hunter ABS figures show in the 12 months 
to November 2016 that a total of 3,871 approvals have been 
issued for new dwellings, an increase of 1% (+56 dwellings) when 
compared to the same period in 2015.

 

 

Breaking this down further, detached family homes continue 
to be the most popular dwelling type in the Hunter accounting 

2017 brings high confidence for property industry

Mr Morrison said that despite expectations of tighter finance 
and higher interest rates in 2017, the industry was showing 
increasing confidence regarding economic growth, forward work 
expectations, residential and office market capital growth.

Richard Yetsenga, ANZ Chief Economist said that the March 
quarter survey showed that firms are considerably more 
optimistic around the outlook for the property sector.

“Much of the improved outlook for the property market 
came from the residential segment, supported by improved 
expectations of capital price growth, forward work schedules and 
construction activity.  Coupled with the returning presence of 
investors, it appears that demand for housing is reasonably steady 
at an elevated level.

“Sentiment in the commercial property segment is still stronger 
than in residential property. Net confidence in the commercial 
offices segment has been steadily rising for two years now, 
reflecting an improving outlook for price growth and construction 
activity. The result is in line with ongoing absorption of office 
space, as white-collar employment continues to rise across the 
major capital markets.”

“This is good news to start 2017. This data says 
that the industry is optimistic about the coming 
quarter. We see good expectations in terms of 
economic growth, capital values and forward 
work schedules”     

                        Ken Morrison, Chief Executive of the Property Council of Australia.

on average for 70 per cent of all dwelling approvals. Approvals 
for detached dwellings have increased by 4 % in the 12 months 
to November 2016 when compared to the year prior.  Multi-unit 
approvals, a rather volatile element of our regional economy, have 
dropped away by 3% over the same 12 month period.

Overall the positive note is that these numbers for both 
detached and multi-unit approvals are all operating at elevated levels 
that are in the vicinity of decade highs numbers. In recent years the 
overall increases in new home building approvals has been spread 
across both detached new homes and multi-unit approvals and this 
has ensured a high level of building activity locally.

Positively the 12 months to November 2016 total approval 
numbers are 11% above the dwelling targets established in the 
recently released Hunter Regional Plan 2036*.

Combining this with the recent work that the NSW Government 
has been managing in ‘Revitalising Newcastle’ with historically 
very low lending rates, a high approvals pipeline, surges in coal 
prices and recent reports of mining expansion, local business and 
consumer confidence should continue to grow over the near term 
providing further backing to the residential construction sector.

“Whilst I believe that the very healthy levels of activity that the 
residential sector has been experiencing locally will continue in early 
2017, I do believe that the State Government needs to do more to 
support the important contribution that the residential construction 
sector continues to make to the local economy,” said Craig Jennision.

“Reconsideration of the intent to introduce a Hunter Special 
Infrastructure Contribution Plan, which will result in an increase to 
the upfront cost of new house prices, is one such approach.

“As you can view in HIAs recent pre-consultation submission we believe 
that the imposition of up-front levies on new homebuyers is inequitable, 
discriminatory, inflationary and erodes housing affordability.

“Despite our concerns about the potential impact of a future 
levy there remains much to be positive about the residential 
construction sector in the Hunter.”

 

Total 
Dwellings*
Hunter   

12 mths to: 
Nov 15  

12 mths to: 
Nov 16

% 
Change

Cessnock 116 152 31%

Lake Macquarie 1,379 1,207 -12%

Maitland 744 747 0%

Newcastle 906 1,224 35%

Port Stephens 371 338 -9%

Dungog 43 46 7%

Muswellbrook 62 7 -89%

Singleton 27 29 7%

Scone 36 26 -28%

Gloucester 15 13 -13%

Great Lakes 116 82 -29%

TOTAL 3815 3871 1%

* Total Dwellings is the merged data of detached and multi-unit housing.

http://www.withbailey.com.au/
www.mcnamaraadams.com.au


                   FEBRUARY 2017  |    29 

HBR business technology

28   | FEBRUARY 2017

HBR property

Pinpoint Computers rebrands 
after 18 years

After 18 years in business, Pinpoint Computer Services has 
rebranded to Pinpoint IT Australia

The new brand has a new look building, smart new Logo, new 
website (www.pinpointit.com.au), new uniforms and new signed 
cars, with the ABN and address staying the same.

In 1998 when Pinpoint Computer Services began, the company 
sold and serviced computers and servers. Now they are leaders 
in Cloud Solutions and Managed Services with local, national 
and global clients. The name change is designed to reflect what 
Pinpoint is all about now and into the future. With clients across 
the Hunter, in every capital city and in many regions around 
Australia all depending on Pinpoint’s expertise in IT, the new 
name and brand had to be relevant.

The business has developed a suite of Smart world class IT services 
and solutions for clients to help future proof their business.

To just name a few, they have leading cloud solutions to help 
businesses grow that remove the shackles and burden of having 
to develop and host in house solutions. The managed services 
with preventative maintenance and monitoring of servers 
and computers utilises world class tools saving on money and 
mitigating risk. This allows Pinpoint to keep their finger on the 
pulse of how a client’s network is performing while they can 
get on with focusing on their business. Pinpoint also has world 
class security services and will continue to build solutions based 
around the principles of being SMART (Secure, Mobile, Accessible, 
Resilient and Tenacious).

 

“S M A RT S E RV I C ES
         FO R B U S I N ES S:”

www.pinpoint i t .com.au

•   C loud         •   Off-site backup      
•   Support       •   Servers
•   Helpdesk    
•   Advice             

•   Workshop
•   Computer

Telstra coverage to improve 
on Hunter Expressway

Telstra's mobile telephone coverage of the Hunter Expressway 
is set for an upgrade following representations from the Hunter 
Valley Wine & Tourism Association, its Chairman the Hon George 
Souris AM said on 25 January.

Mr Souris said "Mobile coverage on the Hunter Expressway has 
not been ideal ever since the road was commissioned in 2014.”

“It is affecting the appeal of Hunter Valley Wine Country for 
tourism and business when mobile coverage for smart phones 
and devices is intermittent.” said Mr Souris.

The HVWTA has been concerned for some time and last year 
met officials from Telstra in Singleton in an effort to improve the 
situation.

Telstra agreed to conduct a drive test using their specially 
equipped vehicle and an area generally around Allandale has 
been identified for an upgrade of infrastructure.

"Telstra has advised of their plans to install equipment at 
Allandale in the immediate future with works scheduled for 
completion by June 2017." said Mr Souris.

"As well, Telstra has advised a drive test through Hunter Valley 
Wine Country generally is intended at a future time."

Mr Souris said "this was an excellent outcome for the many 
wineries and wine tourism businesses in the area as well as 
for the ever increasing number of vehicles using the Hunter 
Expressway which is set to increase further as Golden Highway 
and New England Highway upgrades and bypasses become a 
reality."

RARE SIZED STRATA UNIT - MUST SEE TO 
BELIEVE THIS ONE!!!
PRICE REDUCTION - MOTIVATED VENDOR -
Rear unit in a quiet strata complex.

•  Zoning - B5 - Business Development
•  Powered roller door x 1
•  Non-powered roller door x 1
•  Total quality when it comes to the mezzanine offices
•  Air conditioned offices on first floor
•  Amenities on both levels, including shower
•  3 car parks on-site

Don’t miss this rare opportunity. Call Michael Maffey on 
(0438) 049 366 now to arrange your inspection!

P: 4933 6299  W: tonycant.com.au

KURRI KURRI                                 FOR LEASE
                                                                $26,000 + OG + GST
                                                  

A RARE GEM IN TIGHTLY HELD LANG 
STREET KURRI KURRI!
Two story commercial property facing Lang Street.
The shop includes large glass shop front, lower ground 
floor with toilet and ample storage area, plus kitchenette. 
The property is approx 15m long and 5m wide.
Parking available at the rear of the property.
Please call Michael Maffey on (0438) 049 366 now 
to arrange an inspection. 

RUTHERFORD                        FOR SALE                    
                                                            $430,000 + GST

RUTHERFORD                         FOR SALE
                           $397,000pa + GST (if applicable)

MASSIVE PRICE REDUCTION - LEVEL 
BLOCK IN GREAT LOCATION AWAITS 
DEVELOPMENT
Owner is as “keen as mustard” to move on block.
      •  40.17m frontage to Mustang Drive
      •  Approx. 40m x 120m dimensions
      •  Zoned B5 - Business Development
      •  Close to New England Highway
      •  Clear it and develop now!
      •  Surrounded by many well known businesses, such  
         as Joy Global Mining, Caltex Truck Service Station, 
         and Mavid Constructions to name a few
Call Michael Maffey now on (0438) 049 366 to discuss 
your plans.

Raine & Horne sales
Raine & Horne Commercial Newcastle 

has announced the following recent sales:

8 Melva Place, Mount Thorley was sold 
for $2,800,000 as a going concern. The 
investment sale was made to a specialised 
industrial user on a large Hunter Valley 
Industrial site.

 

 

45 William Street, Raymond Terrace 
traded hands for $790,000 + GST.  The 
vacant commercial building featured dual 
street access in the centre of the Raymond 
Terrace Shopping precinct.

 

13 Spit Island Close, Mayfield West fetched 
$1,590,000 + GST. The large strata-titled 
modern industrial stand-alone building 
featured high multiple access doors.

 

13-15 Darby Street, Newcastle sold 
for $1,550,000 + GST. The single level 
commercial office building has frontage to 
both Darby and King Streets.

 

Tony Cant Real Estate sales
Tony Cant reports Maitland's CBD 

commercial market is booming for 
investors. With the major construction 
project at Stockland Greenhills well 
underway, there has been a retail shift to 
Maitland’s CBD and The Levee, delivering 
a positive impact on commercial property 
sales and leasing values to the area.

Both local and national businesses are 
looking to Maitland’s CBD to invest and 
lease to increase their property portfolios 
or relocate to expand their business 
opportunities, due to increased foot traffic 
and retail/office availability.

Tony Cant’s Commercial division has sold 
five properties in just the last two months 
in The Levee precinct to investors looking 
for strong growth. The average yield on 
these properties was around 8% and the 
sales amounting to over $3 million dollars. 
They included:

421 High Street, Maitland – a solid 
investment and grand building, c 1836, 
offering three different income streams 
centrally located in The Levee precinct.

469-471 High Street, Maitland – an 
excellent investment opportunity with 
longstanding tenant in a c.1890's restored 
and well maintained landmark building

www.pinpointit.com.au
http://www.tonycant.com.au/
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changing 
the way
HR is done.
Our vision is “to change the way HR is done” by challenging the 
status quo of HR service delivery around the globe. Our team 
provides specialist HR expertise to a broad range of industries 
on an adhoc or ongoing basis.

Working across the 8 functional areas of HR, our team provides 
HR tools and advice to assist with the achievement of your 
organisation’s goals and objectives.

We are committed to providing you with peace of mind, clarity 
of direction and HR capability that works for you.

1300 406 005

info@performhr.com.au

www.performhr.com.au

START THE CONVERSATION

Gabrielle Hancock
HR Business Partner
performHR

 Ten years ago, investing in a technology platform to store 
employee data and support HR processes (commonly known 
as a HRIS) was a consideration for large corporates only. System 
providers offered only enterprise solutions with enterprise prices 
- costly implementations, customisations, and ongoing support 
and maintenance fees.

However, with the move away from onsite server based 
solutions to cloud technology, the market has been disrupted and 
there are now many more providers.  With a plethora of low cost 
options now available, the access for organisations of all sizes has 
never been this easy.

There are many benefits of implementing a HRIS but here are 
four of the main ones:

1.  First and foremost, a HRIS keeps the focus on strategic 
      objectives in two key ways. If people are our greatest asset, 
      then it stands to reason that a system that enables leaders 
      to more effectively manage talent (and everything that 
      entails) is worth investing in. Secondly, implementing a HRIS 
      results in increased productivity through the automation of 
      recurring tasks, among other things. This enables leaders 
      to spend more of their time focused on their core business 
      and strategic goals.
2.  With the ever increasing complexity of the Australian 
      employment legislative environment, a HRIS is invaluable 
      in creating consistency and maintaining compliance. Central 
      storage, one “source of truth” for employee data and 
      automated reminders, are just some of the ways a HRIS can 
      lower risk for organisations.
3.  Central storage of HR information allows employees 
      and managers to access relevant data as is appropriate. This 
      encourages employees and leaders at all levels of the 
      business to take greater ownership of HR processes including 
      tracking progress against key performance indicators and 
      actively managing learning and development opportunities.
4.  It is often said that information is power. With a HRIS, leaders 
      have easy access through the reporting functionality to 
      relevant information that tells a story about what is 
      happening within the organisation. Asking the right 
      questions and using HR data to support with answers can 
      lead to more effective workforce decisions.
Though there are many benefits of implementing a HRIS, 

it should be noted that technology must be viewed as an 
enabler, not the entire solution. It is only a tool and needs to 
be considered in the context of the organisation’s operations, 
culture, current and future direction.  When considering a HRIS, 
you really need to ask yourself two questions – where are we now 
and where do we want to be? Only then can you determine if a 
HRIS can assist to move you from A to B.

The benefits of Human Resource Information Systems for your business

 For further information contact the performHR team on 
1300 406 005 or email info@performhr.com.au.

Gabrielle Hancock is an HR 
Business Partner at performHR. 
With a background in Psychology 
and assessment, it was an overseas 
holiday that prompted Gabrielle 
to follow her passion for HR. 
Coupled with a Masters in Human 
Resource Management, Gabrielle 
has 5 years’ experience as a HR 
Business Partner and has worked 
in the professional services, not 
for profit and start-up sectors. 
She specialises in working with 
organisations to design and 
implement innovative HR systems 
including the implementation of 
HRIS, recruitment and onboarding 
and performance management 
frameworks.

 

When one searches for an app on Apple or Google’s Play store, 
there will be a list of apps that resemble the original one, but are 
actually fake copies. Even if Apple – as well as Google - have a 
tough scrutiny of apps, new malicious apps appear every day.

Recently, the biggest fake app scandal on Google Play store 
happened with the Indian BHIM app, launched to enable citizens 
to make digital payments. Numerous duplicates soon followed, 
some of them asking for permissions to review users’ personal 
information.

If an app is not free, or if it’s a shopping app that requires credit 
card info, or happens to be any other payment-related app, it is 
potentially very hazardous for the person who’s downloading a 
look-alike application.

It has been asserted that while some apps simply have the aim 
to share ads, there are also many that seek to steal the user’s 
identity and credit card information. These apps can use malware 
to steal personal information or can even tinker with the phone 
and lock it up until the user pays a ransom.

 
Simple tips about recognising the fake apps:

1.  Incorrect use of language. Since most fake apps are made in 
      haste, often where English is not a native tongue, they might 
      use broken English grammar. Users should pay attention to 
      spelling and grammar in any app descriptions if they have 
      any doubts about its originality.

2.  Lack of reviews. Fake apps typically won’t have any user 
      reviews – so that’s a definite sign an app could be a fake.

3.  It’s especially important to pay attention to retail apps. 
      Many fake retail apps pop up before major holidays – such 
      as Zappos, Nordstrom, Christian Dior and many others. Retail 
      apps that ask users for their credit card info should be 
      especially monitored.

4.   Correct developer’s name. Users need to check for the 
       name of the developer in the corresponding category, 
       and avoid downloading apps that have a wrong or 
       misspelled developers’ name.

5.   Website domains in the title. Some apps will feature the 
       website in their title – that might also be a red flag.

6.   Variety of Apps. If an app is fake, the developer is likely 
      making all sorts of apps that can cover anything from 
      gardening to games to retail shopping.

7.   Leading to the website. If it’s a paid app or if it conducts 
       any transactions and if it does not lead to a company 
       website, something is amiss.

8.   Deals. If the app promotes a deal that is too good to be true, 
       be suspicious. 
Overall, staying vigilant when downloading apps is just one 

example of avoiding threats to your personal data. Internet users 
can also be proactive in ensuring they are taking additional steps 
to stay private and secure online.

 
Article supplied by NordVPN. For further information visit 

www.nordvpn.com

Together we will help you transform technology from 
a necessary commodity to a strategic asset that gives 
your business the edge that it needs to win.

We offer:
    ●  IT Services – Provides IT solutions encompassing design, implementation and 
         operations support including:
        •  Cloud Solutions
        •  Secure Desktop
        •  Integrated Solutions (IT Projects)
        •  Managed Services
        •  Outsourced Service Desk
         Managed Print Services - Simplifies and optimises your printing solution
         Point-Of-Sale Systems – To maximise the efficiency, profitability and 
         security within the hospitality, lifestyle and retail industries
         Business Process Optimisation - Provides an understanding and design of 
          processes prior to determining the products and services required to support them
    ●  Managed Content Services - Ensures your company is efficient in Capturing, 
         Distributing Storing, Retrieving and documents
 

Office in Central Coast (Tuggerah), Newcastle (Hamilton), Hunter Region (Singleton), New England 
Region (Tamworth), Mid North Coast (Port Macquarie)  Phone: 1300 132 000    
Email: sales@pivotalbusiness.com.au  Web: www.pivotalbusiness.com.au

Two leading regional 
services providers are 

coming together to 
offer industry leading 
product and services 
to the Hunter, Central 

Coast, Newcastle, 
New England and 
Mid North Coast 

regions.

THE SERVICES JUST GOT BETTER

How to avoid fake apps and stay private online

www.performhr.com.au
http://www.pivotalbusinesssystems.com.au/
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The NBN affects more than just 
the internet!

The nbn network is an upgrade to Australia’s existing phone 
and internet infrastructure; essentially replacing much of the 
old copper network with optical fibre which is much faster and 
more reliable.

The NBN rollout across much of the Hunter has opened the 
doors for the ability to access the next generation of internet 
and phone services.  Not only high-speed internet and improved 
services, the nbn will enable businesses to take advantage of 
digital technologies regardless of their location, gain valuable 
access to new markets and compete on a global scale.  Smart 
solutions like cloud services, video calls, live chat and remote 
working are more reliable and effective.

However, your business isn’t automatically connected to the 
network.  To make sure any affected phone and internet services 
continue working, you will need to switch them to the nbn before 
they’re phased out.

The nbn affects more than just the internet.  It will also affect:
     •  Telephones
     •  ATM
     •  Fire & Security Alarms
     •  Security Cameras
     •  Facsimile
     •  HICAPS
     •  Medical Equipment
     •  Emergency Lift Phones
There are different types of nbn services and it’s important to realise 

that they may not all be compatible with your existing equipment 
meaning you may have to order a specific type of service. 

For more information please call Advanced Communications 
Australia on (02) 4983 0008 or email service@advcom.com.au

Aussie workers fear future job 
prospects as employers face skills 
shortages

According to the latest research commissioned by HR 
and recruitment specialists, Randstad, more than half 
of Australian workers don’t think they have the digital 
skills to guarantee future employability.

The quarterly Randstad Workmonitor Report reveals 
over half (55%) of Australians think they need to 
develop stronger digital skills to guarantee their future 
job prospects. A further two-thirds (67%) believe that 
digitisation of the workforce requires different skill sets 
to those available at their current employer.

With careers in STEM (Science, Technology, 
Engineering and Maths) on the rise, and many existing 
jobs set to become even more digitally focused in 
the future, CEO of Randstad Australia & New Zealand 
Frank Ribuot says there is more pressure than ever on 
employers to upskill the workforce.

According to Ribuot, if the issue of skills shortages 
and lack of training is not addressed in the immediate 
future, Australia risks having a workforce that is not 
skilled for long-term employability. 

With 85% of the Australian workforce agreeing that 
every employer should have a digital strategy in place, 
Mr Ribuot added that focus on training needs to be the 
priority.

“People are obviously crying out to be upskilled and 
offering the right kind of training and development will 
be key to employers attracting and retaining top talent 
moving forward,” he said.

 

http://www.dbtechnologies.com.au/
www.hyperweb.com.au
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listen 
+ 

learn

design 
+ 

budget

manage 
+ 

create

doyoustandout?
as an employer of choice?

1300 720 692
info@evokeprojects.com.au
www.evokeprojects.com.au

Evoke’s workplace strategy and design 
expertise will ensure your new location 
allows your organisation to attract, 
engage and retain the ultimate team. 
Evoke can create an environment 
that promotes your culture, improves 
employee performance and increases 
team productivity…

Colours influence mood. Highly saturated, intense colours (e.g. 
bright red) will stimulate people, while softer, muted colours (e.g. 
pale orange) have a soothing effect. Blue promotes productivity 
and efficiency, while yellow is great for creativity. Different hues of 
a colour can change its impact dramatically.

Whichever colour you choose during your new office fit-out or 
refurbishment, make sure it works well with your branding.

 
Modern finishes
Domain is reporting that terracotta tiles, cork (a great noise 

absorber) and metallic finishes are the materials to watch in 2017.

I recommend that on-trend finishes are used in moderation during 
an office fit-out to avoid being caught out by fads that date an office 
design too quickly. Instead, artwork and ornamental pieces are a 
fantastic way to introduce short-term modern elements.

Future proof your office design
Flexible office design has never been more important than 

it is now. Activity based working is here to stay. Choose office 
furniture that facilitates the tasks to be performed in each work 
zone. Not only does it improve productivity but it also reduces 
real estate space costs.

By adopting a flexible layout and buying modular office 
furniture, you can future proof your office well beyond 2017.

 
Keep people and devices charged!
It is impossible to write about office design trends these days 

without mentioning technology. WiFi and data networks make 
productivity so much easier. Wireless desktop chargers are a 
popular addition to offices.

Take the opportunity during an office fit-out to add integrated 
technology options. For example, meeting pods and panels can 
have built-in VGA, RCA, HDMI points, USB charging, 10 amp power 
and TV screens. Make it easy for your staff to stay productive, and 
you will reap the rewards!

 
For further information call Evoke Projects on (02) 4924 4920, email 

info@evokeprojects.com.au or visit www.evokeprojects.com.au
 

Jerry Kennard is Evoke 
Project’s passionate Managing 
Director. Jerry thrives on 
producing a customised 
workplace strategy and design 
for each client that not only 
achieves their operational 
objectives but also increases 
the engagement, productivity 
and retention of their team.
 

"Whichever colour you 
choose during your 
new office fit-out or 
refurbishment, make sure 
it works well with your 
branding".

 

Office design trends for 2017
 
Jerry Kennard
Evoke Projects
 

As 2017 gets under way, I present you with the latest office 
design trends for your office fit-out or refurbishment plans.

 
It’s all about you
The most important aspect of your office design is that it reflects 

your brand and culture. Trends are worth considering during an 
office refurbishment, but ultimately you want a workplace that 
creates the best environment for productivity.

 
Branding
Successful companies prove consistently that workplace 

branding is a great employee motivator, and it helps to retain the 
best staff. This isn’t a new trend, but one that is becoming more 
important. Employees who are engaged with your brand message 
will be motivated to represent your company’s objectives. As an 
example, Lego offices have fun hotspots, and brick sculptures are 
used as partitions.

If you are planning an office refurbishment, put a real focus 
on your reception area, which is a key opportunity to greet 
visitors with a striking brand message. You can use aspects of 
your logo and corporate colour creatively throughout your 
office design.

 
Colour fiesta
If you’re keen to introduce some modern colours into your 

office design palette, Pantone’s 2017 colour trends will be of 
interest. Earthy tones, such as Kale and Hazelnut, and primary 
colours like Lapis Blue and Primrose Yellow are predicted to be 
popular for 2017.

Remember: a classy and stylish finish will never date!

Evoke Projects intergrated
living fitout at Wharf RoadPhotographer: Liz Kalaf

Evo ke  Poj e c t s  i n t e r g ra t e d  l i v i n g  f i t o u t  a t  W h a r f  Ro a dPhotographer: Liz Kalaf

www.evokeprojects.com.au
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shop instore 13 Bindera Road Lambton
free measure + quote Phone 4952 1555
shop online www.eof.com.au Experienced Office Furniture

We create  
Newcastle’s finest  
office interiors.

New fitout for DaSH co-working spaces

Office spaces are ever changing. One major trend in the industry is 
the rapid emergence of co-working spaces, often called a smart hub.

The strategy behind this concept is that various companies who 
need the necessities of an office, such as internet, meeting spaces 
and a desk to work on, can team up with other similar companies 
and share a work space. It is a very wise move for a start-up 
company or even a company who is downsizing as it allows the 
occupant to cut costs dramatically of maintaining an office space 
yet doesn't send them into an anonymous state.

Experience Office Furniture is always looking for concepts which 
challenge what is considered the norm and loves to push past 
conventions, so the invitation to design and fitout a Smart Hub, 
DaSH Dantia Smart Hub in Ridley St Charlestown was the perfect 
challenge.

Experienced Office Furniture worked together with Emily Laird 
from interior design company Laird Paolacci and the Building 
and Construction firm Skelcon to create this cutting edge and 
inspiring workspace. The vibe of the space is professional mixed 
with a lot of energy and vibrance which is inspiring.

Co-working spaces make sense and the Dantia Smart Hub is 
not only setting the bench mark, it is making companies realise 
the benefits for themselves. The benefits are not only financial, 
the importance of being amongst other professionals who are 
progressing forward can motivate and inspire other companies in 
ways that hadn't been imagined.

The interior is welcoming and modern. The colour palette is 
neutral and furniture is cool and sophisticated. 

Another feature of the DaSH project was the installation of Autex 
Quietspace 3d Tiles which produced great sound proofing results.

These tiles are well suited for any office space looking at 
addressing sound-proofing issues – whether it be privacy of 
phone calls or discussions, or to produce a more efficient space 
with less distractions.

DaSH Community Manager Harry Balding commented "The 
sound-proofing panels supplied and installed by EOF have 
transformed the way space is used in our co-working hub.

“Previously, some of our spaces were under-utilised or just plain 
unfit for purpose, due to sound echoing or being projected into 
the wrong areas of our space.

“Now those areas are pleasant, more private, and more 
considerate spaces to have meetings, phone calls, or other noisy 
activities.

“I estimate an effective sound reduction of 40-60%, depending 
on the room."
 

 

Autex 
Quietspace 

3d Tiles were 
installed for 

their excellent 
sound proofing

“Now those areas are pleasant, more 
private, and more considerate spaces 
to have meetings, phone calls, or other 
noisy activities". 

                                       Harry Balding - DaSH Community Manager

www.eof.com.au
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Expertise in custom design and construction of workable and efficient 
office fitouts.  Designs backed by tested theory, employing current 
environmental principles, and adaptable for changing technology.

Contact Webber Architects at our Newcastle or Sydney office to 
discuss your project.

p h o n e   + 6 1 2   4 9 2 6   1 0 7 8 www.webberarchitects.com newcastle@webberarchitects.com

Jon Webber
Webber Architects
 

 
An office redesign can improve the aesthetics, improve services 

and facilities, create a more functional layout, reduce the footprint 
resulting in increased lettable area, and provide a mix of open 
and closed work spaces to accommodate a variety of work style 
preferences and flexibility in work approaches.

A redesign can incorporate such things as break out areas, 
meeting areas, and workstations to create more innovative work 
practises. Natural light is often sought in the arrangement of the 
office but can be further promoted within the high-use, high 
density areas through the use of clear and semi-translucent glazing.

The palate is often driven by company colours and imagery 
however colour, material and texture are used to break large 
floor areas and define the various work spaces. Pre-fabricated 
furnishings and other elements (eg. stairs) can be specified in 
order to reduce construction time; moveable furnishings can be 
specified to allow for flexible use; and the existing fabric can be 
retained or reused to reduce cost.

Successful office refurbishment requires careful management 
and seamless coordination with the client, builder and approving 
authorities to meet tight program constraints and minimise 
down time and disruption to normal daily business operations. 
Documentation and authority approvals can be undertaken in 
staged packages, for example, to allow for the commencement of 
construction during preparation of interior concepts.

Considered, coordinated and custom office design

 
For further information contact Webber Architects on 

(02) 4926 1078, email jon@webberarchitects.com or 
visit www.webberarchitects.com

Founder and Director of Webber 
Architects, Jon Webber is an award-
winning Architect who has been 
working within the architecture and 
construction industry for more than 20 
years. His experience extends across 
architecture, interior design and master 
planning for residential and commercial 
projects. He works closely with his 
clients to drive the functionality and 
feasibility of the design with the end 
user always firmly in mind.

Most of us spend a large proportion of our lives at work, so 
a carefully planned office fitout is important for designing an 
efficient, prosperous workspace that can support employee 
motivation/retention, maximise productivity and proudly 
represent your brand.

The below 10 tips will help you prepare a project scope to get 
you started;

1.   Fit for purpose – What is the purpose of the space? Start 
with the practical consideration of designing a workspace 
that is equipped to support, or enhance its intended purpose. 
Brainstorm both the practical needs and big picture vision, 
specific to the relevant tasks or activities i.e. sales, admin, finance, 
a call centre, or breakout space. Also consider the image you are 
projecting to clients, as well as the comfort and wellbeing of your 
employees.

2.   Budget – Determine your available budget. Whether you 
are temporary or permanent occupants of the space or site 
concerned, will influence the design and structural scope of your 
project and your budget.

3.   Agile workstations – Hot-desks or static workstations, sit-to-
stand and height adjustable desks. More and more organisations 
are embracing flexible workstations. The relevance or benefit to 
your workspace, will depend on whether your employees are full-
time or part-time, mobile representatives, sitting for long periods, 
or a combination of both. Consider your current situation and the 
longer-term vision for the workspace concerned.

4.   Breakout or creative spaces - Is a space where employees 
can creatively collaborate away from their desks, or socialise to 
recharge during the work day, viable (in terms of available room) 
or a priority?

5.  Look and feel – Compile a mood or inspiration board, with 
images of layouts, furniture, colours and finishes that appeal to, 
inspire, or resonate with your organisation/your brand.

6.   Available space – What are the opportunities and 
limitations of the space concerned? Consider storage, 
workstations, and other resources such as printers and 
photocopiers.

7.   Access – Consider main points of entry and day to day 
employee traffic, fire escapes, how the new layout will impact 
these areas of access and that there is sufficient access to fulfil the 
scope of works.

8.   Safe egress - Think of this as workplace OHS, the national 
codes and standards that are in place to support safety in the 
workplace. Considerations include, fire hydrants, location of 
amenities, first aid, suitable lighting, ease of movement between 
desks and emergency exits.

9.   Noise - Good acoustic design will reduce unwanted sound.

10.   Sunlight and temperature control – If you are fortunate 
to have windows with a view to the outside world, consider the 
positioning of staff in relation to the sun’s movement throughout 
the day, as well as window coverings that will keep your office 
cool in summer and warm in winter.

 For further information contact Office Organization on 
(02) 4952 3577 or email sales@officeorg.com.au
 
 

S UP P OR T  L OCAL

BUY
LOCAL

SUPPORT LOCAL

This recent beach themed office fitout featured electric sit to stand desks, with 
designer acoustic fabrics for the screens and side panels

Considering an 
office fitout? 

Consider these 
10 tips

www.webberarchitects.com
http://www.hunterspringwater.com.au/


Award Winning Venue
Onsite Brewery

17 Craft Beer Taps
250 Seat Pizzeria & Diner

Live Music
Free WiFi

Family Friendly
Kitchen Open All Day

Brewery Tours
Free Private Hire

FogHornBrewhouse.com.au

 Let us host your function.  
From corporate networking to 

birthday parties, our venue is the 
perfect setting.

218 King St Newcastle 
Phone (02) 4929 4721

Corner Market & Scott Streets Newcastle 
 4929 4477 ~ eat@threebearskitchen.com.au 

www.threebearskitchen.com.au

WE ARE NOW OPEN FOR DINNER
A la Carte menu from 5.30pm

Wednesday to Saturday

BOOKINGS ON 4929 4477

Open for breakfast and lunch
7am-3pm Weekdays • 8am-3pm Weekends

~Now Fully Licensed~

100% Australian Craft 
Beer Cafe 

located in the historic East 
End of Newcastle NSW, 

Offering an 
All Day menu inspired by 
the American Diner/Grill.

Not to mention 21 craft 
beers on tap!

64-66 Scott St, Newcastle East, NSW
02 40 232 707

info@grainstorenewcastle.com.au
 

 

TheTerrace

NOW 
OPEN

AT THE BOAT SHED BAR + GALLEY -  OPEN FROm 6pm wed-sat

         facebook.com/theboatshedbar           @theboatshedbar

www.theboatshedbar.com.au     |     02 4945 0888 

LOCATED WITHIN

For further details call (02) 4925 7760 
or email info@HBRmag.com.au

PROMOTE 
YOUR 

BUSINESS 
HERE
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Your global FREIGHT FORWARDER in the Hunter Newcastle office provides direct 
and immediate support for all your international freight needs:
• IATA Air - Seafreight - Imports - Exports  

- Storage - Project Cargo - Customs Clearance and transport services.
• Online track and trace
• Supply chain management 
• International Trade support 
Please call for individualised cost analysis, comparison rates and service options 
on:  4962 1234 www.scorpioninternational.com. www.phl.net.au 

SCORPION INTERNATIONAL 
A Division of POWERHOUSE LOGISTICS
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Our services include:
4 Airfreight

Seafreight
4 Imports

Exports
4 Customs

clearance
4 Document

assistance
4 Warehousing

Storage
4 Project 

Warehousing

GLOBAL
LOGISTICS
4 International

air and sea
freight

4 Animal
transport

4 Personal
effects

CALL
02 4962 1234

FAX
02 4962 1283

Website
www.scorpioninternational.com
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CREST FINANCIAL SERVICES

Superannuation, Investment Advice, Retirement Planning, 
Insurance and Risk Protection.

 (02) 4929 2552

Newcastle - East Maitland - Nelson Bay  

  "Working together for your future"
  www.crestfs.com.au  

• Leading suppliers of quality, fully furnished and self contained 
   accommodation for short or long stays in and around Newcastle.
• Beachfront, harbourfront, suburbs, 1 to 4 bedroom apartments and 
   homes. Cleaning service available.
• A cost effective, more flexible and comfortable alternative for 
   visitors and business colleagues.
• A phone call or email is all it takes to match your requirements promptly.

BORRELLI-QUIRK NEWCASTLE REAL ESTATE
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NEWCASTLE - HUNTER TOURISM & ACCOMMODATION

 

P:  49615566   E: joanne@bqnre.com.au   
W: bqnre.com.au  1/91 Hannell Street, Wickham @ NCYC                              
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LAKE GROUP STRATA
Strata & Community Title Managers

•  Over 30 years managing property
•  Pre-purchase reports
•  Set-up & establishment service
•  Consultancy Service
•  Servicing Newcastle, Lake Macquarie,
Hunter Valley & Myall Lakes  www.lakegroupstrata.com
Phone: 02 4942 3305

Hunter Business Review
HBR

www.HBRmag.com.au
For more business information visit:

NEWCASTLE ASSET MANAGEMENT
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Bill Quirk -  M:  0402957055  P: 02 49405100 
E: admin@newcastleassetmanagement.com.au                                                   
A: 1/91 Hannell St Wickham  
Newcastle Cruising Yacht Club 2293

                                                                                                                
Cleaning and Maintenance services, maintaining your asset value for:                                                                       

• all residential and small commercial property, 
end of lease/preparation for sale, detailing                                                                  

     • marine asset services, diving, charter/delivery, sales, 
finance & insurance

ADAMSTOWN CLEANING SERVICE
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P: (02) 49610145  E: john@adamstowncleaning.com.au

•  Strata Cleaning Services
•  Medical Centre Cleaning
•  Commercial Office Cleaning
•  Over 20 years experience in Newcastle & Lake Macquarie

                        FEBRUARY 2017  |    41 
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SHAW GIDLEY INSOLVENCY & RECONSTRUCTION

SHAW GIDLEY, 
WHEN EXPERIENCE 

MATTERS.

INSO
LVENCY SERVICES

Shaw Gidley Insolvency & Reconstruction is one of the region’s most 
experienced specialist firms. If you’re experiencing financial distress, 
contact us to achieve the best possible outcome for your circumstances.

Newcastle - 02 4908 4444                 Tuggerah - 02 4365 3344
Port Macquarie - 02 6580 0400     www.shawgidley.com.au
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N THE MOBILE SHREDDING COMPANY

•  Security bins and one-off shredding
•  Totally secure in-truck on-site shredding
•  NAID AAA Certified
•  Locally owned and operated
•  Servicing Newcastle, Hunter Valley, Port Stephens & Central Coast  
Phone: 4957 9903        www.mobileshredding.com.au

"SECURE DESTRUCTION - GUARANTEED"

https://www.foghornbrewhouse.com.au/
https://www.threebearskitchen.com.au/
http://grainstorenewcastle.com.au/
https://www.rustica.com.au/
https://16s.com.au/dining/the-terrace/
http://www.scorpioninternational.com/default.asp
http://www.crestfs.com.au/financial-services/
http://www.bqnre.com.au/
www.lakegroupstrata.com
http://adamstowncleaning.com.au/
www.shawgidley.com.au
www.mobileshredding.com.au
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Award-winning Design, Print & Communication.

NCP Printing are FSC® accredited. A division of the Bright Print Group.

Sydney Office 

8-10 Frank Street, Wetherill Park NSW 2164
P 02 9757 3000  |  F 02 9757 3100  |  E sales@brightprintgroup.com.au

brightprintgroup.com.au

Newcastle Office 

14 Channel Rd, Steel River Industrial Park, Mayfield West NSW 2304
P 02 4926 1300  |  F 02 4926 5557  |  E sales@ncp.com.au

ncp.com.au

Since 1975, NCP Printing has been 
Newcastle’s and the Hunter Region’s, 
Premier Print Group.

The Power in Print.

QUOTE OF THE MONTH

- Jim Rohn

“If you really want to do something, you'll find a way. If you don't 
you'll find an excuse.”

$55 1 1  I S S U E S  F O R

SPECIAL 
OFFER

S U B S C R I B E 
N O W !

●  ONLY $5 PER ISSUE (usually $6.60) 

●  FREE DELIVERY to your door

●  NEVER MISS AN ISSUE of the 
    most established business 
    news publication in the Hunter

●  RISK FREE - cancel at any time after 
    the first year

SUBSCRIBE ONLINE TODAY 
OR CONTACT HBR ON 
(02) 4925 7760 or email 
subs@HBRmag.com.au

Why subscribe? 

HBR is essent ia l  reading for everyone wanting to 
keep informed on local business news and issues.

FEBRUARY 2016Print Post Approved  100002454

       VOLUME 12 NUMBER 1
Hunter Business Review

Connecting & informing business people

ISSN  2202 - 8838

Australia  $6.60 T E C H N O LO G Y

11TH  YEAROF PUBLICATION

OFFICE DESIGN& FITOUT

JULY 2016

Print Post Approved  100002454
       VOLUME 12 NUMBER 6

12TH YEAR 
OF PUBLICATION

Hunter Business Review

ISSN  2202 - 8838
Australia  $6.60

Connecting & informing business people

NEWCASTLE 
RENEWAL

DEFENCE

INSURANCE & 
RISK MANAGEMENT

LEADERSHIP & HRDECEMBER 2016

Print Post Approved  100002454       VOLUME 12 NUMBER 11

12TH YEAR 

OF PUBLICATION

Hunter Business Review

Connecting & informing business people
ISSN  2202 - 8838
Australia  $6.60

WOMEN 
IN BUSINESS 

HEALTH & WELLBEING

w w w . H B R m a g . c o m . a u

A man is late for an important meeting but he can't find a 
place to park.

In desperation, he begins to pray. "Please Lord, if you help 
me find a parking stall right now, I promise to go to church 
every Sunday and never drink vodka again!"

A moment later, he sees a beautiful empty spot right next 
to the entrance.

"Never mind Lord,” he says. “I found one!"

 Two hunters are out in the woods when one of them 
collapses. He doesn't seem to be breathing and his eyes are 
glazed.

The other guy whips out his phone and calls the 
emergency services.

He gasps, "My friend is dead! What can I do?" The 
operator says,

"Calm down. I can help. First, let's make sure he's dead."
There is a silence; then a gun shot is heard.
Back on the phone, the guy says, "OK, now what?"

 
 A man calls his doctor for an appointment. The 

receptionist says “I’m sorry but we are booked out at the 
moment, the earliest we could see you is in two weeks.”

“Two weeks!” exclaims the man. “I could be dead before 
then!”

“Not a problem,” says the receptionist, “just have someone 
let us know and we will cancel the appointment.”

 A truck driver stopped at a diner for lunch and 
ordered a cheeseburger, coffee and a slice of apple pie. 
As he was about to eat, three bikers walked in.

One grabbed the trucker's cheeseburger and took a 
huge bite from it. The second one drank the trucker's 
coffee, and the third wolfed down his apple pie. The 

truck driver didn't say a word as he paid the waitress and left.

As the waitress walked up, one of the motorcyclists growled, "He ain't 
much of a man, is he?"

"He's not much of a driver, either," the waitress replied. "He just backed 
his 18-wheeler over three motorcycles."

The manager of a large office asked a new employee to come 
into his office. "What is your name?" was the first thing the 
manager asked.

"John," the new guy replied.
The manager scowled. "Look, I don't know what kind of a 

namby-pamby place you worked at before, but I don't call 
anyone by their first name! It breeds familiarity and that leads to a 
breakdown in authority," he said. "I refer to my employees by their last 
name only - Smith, Jones, Baker - that's all. Now that we got that straight, 
what is your last name?"

The new guy sighed and said, "Darling. My name is John Darling."
The manager said, "Okay, John, the next thing I want to tell you..."

Walking into the bar, Mike said to Charlie the bartender, "Pour 
me a stiff one - just had another fight with the little woman."

Oh yeah?" said Charlie, "and how did this one end?"
"When it was over," Mike replied, "she came to me on her 

hands and knees.”
"Really," said Charles, "now that's a switch! What did she say?"

She said, "Get out from under that bed you coward.”
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