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HBR from the editor
With the Federal
election thankfully
over, the new
government faces
an Australian
economy with
a number of
substantial
challenges.
With residential
property prices
continuing their
downward spiral,
particularly in
Sydney and
Melbourne,
consumer
sentiment is in
danger of falling
further. A number
of newer home
owners are actually finding that their loan is now greater than
the value of their home.
There was a rise in consumer sentiment after the Federal
Budget, but this is likely a temporary increase.
With most house owners feeling less wealthy it is only
natural that consumer demand will be affected. The March CPI
figure of 0.0% indicates that demand is weakening across the
country.

A less active property market of course has a direct affect
on the construction sector – one of the major drivers of the
Australian economy.
The RBA may well look at reducing interest rates in June, but
with the rate already at historic lows there is not a lot of room
for movement.
On top of domestic economic challenges, many are
predicting global economic growth to fall this year.
Now that the hoo-ha of the election campaign is over, it is
hoped that the new government can address these challenges
and focus on running the country rather than political
posturing.
Garry Hardie
Publisher & Editor

ON THE COVER
Rowan Cox and Martin Coates of
Atwea, the new name for WEA
Hunter which has been providing
education services to the local
region for more than 100 years.
Please see story on page 6 for the
latest on this major contributor to
the Hunter.

Be informed - receive
your own copy of

HBR

HBR is available as a hard
copy magazine and online.
Make sure you receive HBR by completing one
of these options at www.HBRmag.com.au
1. Receive your own hard copy HBR
mailed directly to you for only around
$1 a week.
2. Receive notification when the latest
issue of HBR is available for reading
FREE online

For further information visit www.HBRmag.com.au,
email subs@HBRmag.com.au or call (02) 4925 7760
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HBR business news
Corporate charter flights land in the Hunter
On-demand and time-efficient air services have returned to
the heart of the Hunter Region, with local businesses Matt Hall
Racing (MHR) and Skyline Aviation Group (Skyline) collaborating
to return corporate charter flights to Lake Macquarie for the first
time since 2005.
The partnership has seen MHR and Skyline purchase a marketleading Beechcraft King Air B200 aircraft to begin services in
the region. Seating up to nine people, the plane is the most
popular turbo-prop business aircraft in the world and boasts an
impeccable safety record.
At the helm of the collaboration between MHR and Skyline is
three-time Red Bull Air Race World Championship runner up Matt
Hall – better known for his show-stopping aerobatic routines – and
entrepreneurial Hunter businessman James Guest.
The impetus for the new business venture is the belief of both
organisations that bespoke aviation services are now needed as
the Hunter continues to undergo significant economic growth.
The airport - widely known by locals as ‘Aeropelican’ underwent a re-branding process in recent years under new
ownership and is now being returned to its former glory with
charter air services.
The King Air will fly at airline altitude and just below airline
speeds, however Hall said the true advantage of this style of travel
comes in the form of flexibility. Flights out of Lake Macquarie, or
any nearby airports upon request, will run according to the client’s
schedule and destination needs, and not on the rigid and often
delayed schedules of commercial airlines.
“We can fly this aircraft anywhere someone needs it to go, the
only question will be whether we have to stop or not,” Hall said.
“To go somewhere without a stop, the furthest we would get is
about Adelaide, Hobart or as far north as Rockhampton without

stopping. But if with planned fuel stops for longer trips, the sky’s
the limit on where we can fly passengers to.”
As far as costs go, Hall quickly shoots down the preconception
that private air travel is reserved for the very wealthy only.
“This aircraft is also perfect for people looking to do day trips to
events such as the spring racing carnival, down to Essendon for a
day at the Melbourne Cup or for getting a group together to fly to
Bathurst for the Supercars race,” he continued.
“When you load this plane up with your friends, colleagues or
clients for businesses, the cost of it really isn’t that much more
than an airline.”
Photos by: Henry Howard

OUR SERVICES INCLUDE:
- CUSTOMS CLEARANCE
- DOCUMENT ASSISTANCE
- WAREHOUSE / STORAGE
- ANIMAL TRANSPORT
- PERSONAL EFFECTS

GLOBAL LOGISTICS
- International Air/Sea Freight
Services

- Import/Export
- Project Shipping

SCORPION INTERNATIONAL
LOGISTICS AND TRANSPORT EXPERTS
A DIVISION OF POWERHOUSE LOGISTICS

P: 02 4962 1234

WWW.SCORPIONINTERNATIONAL.COM
WWW.PHL.NET.AU
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HBR business news

UNLOCKING
POTENTIAL
One of the region’s oldest and most successful
education businesses has changed its name to
help position the organisation for the future.
WEA Hunter was established as a way of providing
education to blue collar workers more than 100
years ago and in 2019 it has launched a new name
to unify its approach and unlock its potential.
Atwea College unites the organisation’s seven
campuses, almost 100 staff, thousands of students,
hundreds of courses and programs in the Hunter
and Mid North Coast.
Executive Director, Rowan Cox said that the
name was created to respect the organisation’s
education legacy while setting a strong direction
for the future.
“Atwea College is a new name, for a new era.
We have adopted the tagline of ‘unlocking
potential’ that our Immediate Past Chairperson,
Martin Coates coined when he first heard the
name,” Ms Cox said.
“We have an amazing history. You can’t go
anywhere without someone mentioning that ‘My
Mum, Dad, Uncle, Aunt or I went to WEA,’ to learn
a language or a fun lifestyle course. This is still a
fundamental and important part of what we do.
“However, in 2019, we are one of the leading
providers of community based education in
NSW offering senior secondary and vocational
education to thousands of people annually across
more than 6,000 square kilometres,” she said.
“This has been a bold move by an organisation
that has been around since the turn of last
century. I commend the work and support of our
board who understood the opportunity for the
organisation to continue to grow,” Ms Cox said.
The Atwea College team embarked on the
renaming project in 2018 with the assistance of
Louise Karch of BRANDFluence and author of
Word Glue.
All services and educational products provided
under WEA Hunter and WEA Coast are now
offered through Atwea College. The exception is
high school education delivered through Alesco
Senior College, which maintains its name as part of
the Atwea College group.
Historically best known for its diverse range of
lifestyle programs, Atwea College is also very
proud of its ability to help people reach their
vocation learning potential.
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Atwea College Chairperson, Chris Seysener, said
that Vocational Education and Training (VET), as
well as lifestyle programs, continued to achieve
great success under the strong leadership of the
organisation’s team of staff and educators.
“The organisation’s growth in the past six years
is testament to our vision to develop and deliver
programs that provide the right outcomes for our
community,” he said.
A snapshot of the organisation shows that:
The average VET completion through major
providers is 43% and through community based
providers it’s about 47% completion.
In 2018, Atwea College Community Services
Obligation programs, working with some of the
community’s most disadvantages learners, noted
70% positive outcomes for students which was an
increase of 10% from the previous year.
The national average for learners identifying as
Aboriginal or Torres Strait Islander is just 3.4% and at
Atwea College is 4.2% while amongst the student
population, there was 31.9% who identified as
managing a disability.
In 2019, more than 1,000 people will complete a
lifestyle and fun short course while 76 new courses
were added to our community. 250 students
graduated from years 9 to 12 in December 2018.
“This growth and success emphasises the
need to engage local learners through active
decentralisation of education. And this is most
evident in the expansion of campuses across the
region and the provision of niche learning and
accredited education in skills needs areas such
as aged and community care, complementary
health, hospitality and music industry,” Ms Cox said.
“We value integrity, innovation and inclusion. We
demonstrate this through our ability to connect
and collaborate with people from all walks of life,
welcoming all cultures and beliefs. It is also shown
in the way we teach, as we tailor our approach
to individual learning styles to help each student
unlock their potential,” she said.

UNLOCKING
POTENTIAL
Celebrating a 100-year partnership
with our community

Careers
and Jobs

Learn
for Fun

WEA was established as a way of providing education
to blue collar workers more than 100 years ago.
Today, these humble beginnings remain a
proud and fundamental part of our legacy, but we
are so much more, offering a diverse range of senior
secondary and vocational education to thousands of
students across our region and beyond.
In keeping with this progress, and to help position the
organisation for the future, we needed a new name to
unify our approach and unlock our potential.
Welcome to Atwea College.

High School
at Alesco

4925 4200 atwea.edu.au

HBR business news
Newcastle Mine Rehabilitation Conference
seeks to answer crucial questions
The 9th Annual Best Practice Ecological Rehabilitation of Mined
Lands Conference (Mine Rehab 2019) will be held on 20 June
2019 at NEX Newcastle Exhibition & Convention Centre.
This year the conference is being organised by the Cooperative
Research Centre for Contamination Assessment and Remediation
of the Environment (CRC CARE) and has been generously
supported by the Office of the NSW Chief Scientist & Engineer.
This conference is a significant event on the Hunter Region
calendar and provides an important avenue for promoting bestpractice rehabilitation of mined lands.
Recent years have seen advances in knowledge that have translated
into substantially improved standards of rehabilitation. As a result,
many previously non-viable post-mining sites have become viable.
Modern mine rehabilitation techniques provide a path for restoring
hydrologic and ecologic function of the land, resulting in increased
land use and visually appealing landscapes. Such practices work best
with progressive rehabilitation of the mine site and are increasingly
popular with both the public and regulators.
The Mine Rehab 2019 program has been constructed to give strong
exposure to the poster presenters, the sponsors and exhibitors, and as
well to give plenty of time for delegates to mingle, mix, network and
share views.
“Mining in the Hunter Region is vast and will continue long
past my lifetime with new leases opening up,” said University of
Newcastle Emeritus Professor Tim Roberts.
“It is imperative that we plan for remediation of those lands
before mining begins. Good planning takes time, research and
conversations – such as those that delegates will engage in
throughout the conference.”
CRC CARE Managing Director Professor Ravi Naidu said that,
given the rich history of the Mine Rehab Conference under the

Tom Farrell Institute, he is very happy that the event is able to
continue with CRC CARE.
“This is an important event focussing on an increasingly urgent
issue,” said Professor Naidu.
“Presenters and delegates will seek to answer such crucial
questions as ‘What is the best use of post-mining landscapes?’,
‘What is impact of current research on existing practices?’, and
‘How can we improve our commitment to the community to
remediate these lands?’”
For more information on the Mine Rehab Conference please
visit http://minerehab2019.crccare.com

International air freight pre-feasibility
study
The NSW Government is undertaking a pre-feasibility study to
improve international air freight connectivity in regional NSW and
export fresh produce faster than ever.
Air freight is the fastest way for producers to deliver meat, dairy,
fruit, nuts and seafood to customers in Australia and overseas.
World-class air freight infrastructure would enable farmers in
regional NSW to:
• export high-value perishable produce to markets faster
• expand their customer base
• increase profits
• set the prices of their products.
As part of the $4.2 billion Snowy Hydro Legacy Fund, the
NSW Government is exploring investment options, new and
existing locations for airports in regional NSW and two-way trade
opportunities to maximise profitability.
The study involves market analysis and testing, forecasting
future demand and planning to meet those needs, regional
stakeholder engagement, and investment recommendations.
The final report will be delivered in mid-2019.

Mine Rehab 2019 Conference
Best Practice Ecological Rehabilitation of Mined Lands

Newcastle, NSW, 19-21 June 2019

Register to attend,
sponsor or exhibit now
www.minedlandrehab.com.au
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Council’s free online business portal aims
to connect businesses in Singleton
A new way for Singleton businesses to connect, grow and
support each other has arrived with a new free online platform
launched by Singleton Council.
Partnering with Localised, a place-based business network
designed to advance local economies in its first foray into NSW,
and assisted by the Singleton Business Chamber and the Business
Centre, Singleton Localised is a business portal to promote and
connect businesses online across the Hunter.
Tony Chadwick, Council’s Acting Manager Strategy and
Engagement said the website would boost opportunities for the
local business community by capturing some of the $1 billion in
goods and services that are currently supplied by businesses from
outside the Singleton LGA.
All businesses have to do to be involved is visit
https://hunter.localised.com.au/singleton/ and create an
account, or click the Business tab to add your business.
“We’ve already had a great response from all kinds of businesses
joining the website, from web design and retail to tourism,
building, construction and trades,” Tony Chadwick said.
“But the real success of the platform is in creating an all-inclusive
directory of Singleton businesses so that any other business
looking for a product or a service can find what they’re looking
for, right here in Singleton.
“Our region is full of amazing businesses, both large and small,
but often people don’t know they’re here.
“The Singleton Localised platform is a free tool, funded by
Council, so there’s nothing to lose by signing up.”
Businesses can use the website to:
• Create a profile and advertise your products and services
• Get recommendations, introductions and quotes from local
suppliers
• Access a pipeline of future procurements across the region
• Promote a business event you’re running
• Expand your brand
• Increase online business exposure
• Improve Google search results
• Expand your local business network connections
Business Advisor with The Business Centre, Jelinda Millgate said
it was easy for customers to head out of Singleton because they

couldn’t find what they were looking for.
“Singleton Localised website is a great opportunity to showcase
the breadth of businesses we have right here in our local area,”
she said.
“Business owners need to be across as many customer
touchpoints as possible and Singleton Localised is an easy way for
businesses to expand their digital presence.”

Council takes out national award
for resource recovery and waste
management
Cessnock City Council was named winner of the Resource
Recovery and Waste Management Award at the Australian
Sustainable Communities -Tidy Towns Awards held in Tasmania.
The Cessnock Waste Management Centre (CWMC) that
opened in 2017 attracted the award. This category of award is
about recognising innovation and achievements in recycling
or waste reduction including initiatives that conserve
resources or recover materials. This win comes after Cessnock
was named the 2018 NSW Sustainable Communities - Tidiest
Town in the iconic Keep Australia Beautiful NSW Sustainable
Communities Awards.
Cessnock City Mayor, Councillor Bob Pynsent said taking home a
national award is a reflection of the huge amount of work Council
and community groups put in.
“We are working tirelessly to provide a better service for our
residents, increase opportunities for resource recovery and
improve the management of waste. The new facility is a huge
improvement, in the first six months we saw a 17% increase in
recovery of source- separated materials.”
“There are many supporters in our community who are also
working towards this common goal and we thank you all
for your dedication. At the NSW awards we took home the
top spot and also another six awards for varying work in our
community. These community initiatives and projects are
contributing to ensuring to a brighter future that is a vibrant,
sustainable and liveable.”
Cessnock Council is looking forward to hosting the 2019 State
Awards and showing off what the Cessnock Local Government
Area has to offer.

WHEN EXPERIENCE MATTERS
Clare is the Team Leader of Shaw Gidley’s Personal
Insolvency & Bankruptcy Division. Clare is a Bankruptcy
Specialist having solely focused on personal financial
distress solutions for bankruptcy and personal workouts
for the last decade. Clare’s knowledge and experience
guarantees she will provide the right advice and solution
to alleviate personal financial distress in a professional
and empathetic manner.

Clare Corrigan
Bankruptcy Specialist

Need bankruptcy advice? Call Clare.
(02) 4908 4444
@shawgidley
www.shawgidley.com.au

MAY 2019

|

9

HBR business news
$100,000 grant to help rehabilitate
Mambo Wetlands

New weapons and countermeasures for
air combat fleet

One of Port Stephens’ most significant environmental assets the Mambo Wetlands - is set to benefit from a $100,000 grant to
rehabilitate and protect the area for future generations.
Port Stephens Council successfully applied for the grant from the
NSW Government’s Environmental Trust to restore and rehabilitate
the Mambo Wetlands and protect it from invasive species.
Jordan Skinner, Natural Resources Team Leader, says the grant
will allow Council to undertake important restoration works.
“The Mambo Wetlands are a precious part of the Port Stephens
environment. They play a crucial role in maintaining the health
of the port - filtering water, providing a nursery for fish and
crustaceans, and a vital food source for birds, insects and other
native animals.
“Unfortunately, the Mambo Wetlands face many threats
including encroaching weeds from neighbouring properties.
These weeds can compete with native species and damage the
health of the wetlands.
“This grant will allow us to regenerate Mambo Wetlands and
educate our wider community about its importance and how we
can all help to protect this treasured environment.
“One of the biggest things that our community can do is to
plant appropriate native gardens. As part of this grant, we’ll be
helping neighbouring properties with garden plant choices to
reduce the source of encroaching weeds.”
Mr Skinner says Council is looking for volunteers to help protect
the wetlands.
“We want Mambo Wetlands to be around for future generations
to enjoy. We already have a dedicated group of volunteers who
meet for a monthly working bee — but we’re always looking for
more people to help.”

The Australian Government has approved Project AIR
6000 Phase 3 to acquire a range of new weapons and
countermeasures for the F-35A Joint Strike Fighters and F/A18F Super Hornets.
Minister for Defence, the Hon Christopher Pyne MP and Minister
for Defence Industry, Senator the Hon Linda Reynolds CSC, made
the announcement on 6 April; outlining that self-protection was
essential to Australia’s air combat capability.
“Aircraft self-protection countermeasures and weapons are
essential elements of Australia’s air combat capability,” Minster
Pyne said.
“This latest investment will ensure weapons and decoys are
available as Australia’s air combat fleet transitions to the F-35A
and Super Hornet.
“A range of complementary weapons and countermeasures will
be acquired to provide comprehensive options for use in densely
contested environments.”
Minister Reynolds said the Australian Government’s continued
investment in the Joint Strike Fighter program, provided greater
opportunities for Australian companies to maximise their success
in the defence industry.
“The Australian Government is investing over $110 million into
this phase of the Joint Strike Fighter program, sustaining more
jobs in the Australian defence industry,” Minister Reynolds said.
“Thales Australia will supply weapon components, and
Chemring Australia, will supply countermeasures for the
project.”
“The Joint Strike Fighter program has so far delivered over 2,400
jobs with this number expected to increase to over 5,000 jobs by
2023.”

EN T ER N OW
You are invited to enter

The Hunter Region Business
Excellence Awards 2019
The awards are an excellent way to promote and profile
your business. Tell us what’s working for you by showcasing your
business in this year’s 26th Annual Awards
These awards are not a popularity contest - no voting - and
judged by people who understand business.
Visits from our judges will take place during the first weeks of August. This year’s awards are being
held on: Friday 20th September 2019 at Cessnock Leagues Club, 1 Darwin Street, Cessnock.
Entries are now open and will close for judging on Midnight Sunday 28th July 2019.
To enter please complete the online application found at our website:
www.huntervalleyhub.com.au/business-community/awards

ENTRIES ARE
OPEN TO ALL
BUSINESSES IN THE
HUNTER REGION
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To discuss sponsorship opportunities or
purchase tickets to the Gala Dinner and
Awards Ceremony contact us on:
P: 4936 2557
E: reception@huntervalleyhub.com.au

HBR business news
$2.3 million art gallery expansion
gets underway
Lake Macquarie City is set for a cultural revitalisation with works
commencing on 1 April on the $2.3 million expansion of the art
gallery.
The Art Gallery expansion is vital to the overall delivery of
Council’s Art Heritage and Cultural Plan, and is part of Council’s
vision to create a dynamic cultural precinct within the City. The
modernised facility will have direct links with the proposed
Speers Point Multi Arts Space and the recently unveiled Creative
Lake Arts Trail at Warners Bay.
The project, due for completion in September 2019, includes
extended collection storage and exhibition space, including
dedicated space for contemporary Aboriginal art exhibitions
and programming, covered outdoor programming space, a
reconfigured entrance, new air-conditioning plant and additional
photovoltaic cells.
The expansion was designed in consultation with the original
architect, Colin Still.

“After completing various validation and verification activities
in the United States, these aircraft have now arrived at RAAF Base
Williamtown and will be assigned to Number 3 Squadron.”
Minister Reynolds said the F-35A program has provided
significant opportunities for Australian industry.
“More than 50 Australian companies have directly shared in
over $1.3 billion in global F-35A production contracts to date,
employing more than 2,400 Australians,” Minister Reynolds said.
“This also includes small and unique Australian businesses who
indirectly benefit through the supply chain network.”
“More opportunities are expected for Australian companies
as production continues, with Australian industry involvement
expected to exceed $2 billion by 2023 and employ 5,000 people
nationally.”
Australia will take delivery of eight F-35A aircraft in 2019 and at
least 72 aircraft over the life of the program.

Australia welcomes next two F-35A Joint
Strike Fighter aircraft
In April, Minister for Defence, the Hon Christopher Pyne MP,
together with Minister for Defence Industry, Senator the Hon
Linda Reynolds CSC, announced the arrival of the next two F-35A
Joint Strike Fighter aircraft into Australia.
“I’m pleased to welcome our newest F-35As, A35-011 and A35012, bringing the total number of aircraft in Australia to four,”
Minister Pyne said.

Image copyright: © Commonwealth of Australia, Department of Defence

“Strategically Plan
your next move”
• recruit a key staff member
• have complete confidentiality with a recruitment
• ascertain the level of available talent to help you structure your
Executive team without undertaking an expensive recruitment campaign
With over 30 years recruitment experience locally & nationally,
EMERY H.R. offers unique & extremely economical ‘fee for service’
recruitments & Executive Search options.
Phone Margo Emery on 0409385667 to discuss your
recruiting strategies…..you’ll love the way we do business!

P: (02) 49334100

M: 0409385667

www.emeryhr.com.au
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HBR business news
University’s research making a difference across the region and beyond
University of Newcastle research has received high marks in the
Australian Research Council’s first ever Engagement and Impact
Assessment – recognising the significant impact the work is
having in Australia and around the world.
Engagement and Impact was a companion exercise to the 2018
Excellence in Research for Australia (ERA) report, released in March.
While ERA looks at the overall quality of research, Engagement
and Impact (EI) assesses how well researchers engage with
end-users and how they’re translating their research into actual
economic, social, cultural or environmental impact.
University of Newcastle Vice-Chancellor and President, Professor
Alex Zelinsky, AO, said the results were confirmation of the
institution’s research impact.
“Our impressive results demonstrate that the research
happening at the University of Newcastle is changing people’s
lives for the better,” Professor Zelinsky said.
“We have hundreds of researchers working at the University
of Newcastle to solve some of the world’s most perplexing
problems. Today’s results are a credit to those researchers and
remind us of the value of their work.”
The university’s stand-out performers include Engineering,
Education and Studies in Creative Arts and Writing – each
receiving high ratings across all three assessment measures:
engagement, impact, and approach to impact.
“Whether we’re researching in the creative arts, or health, or
education, we’re very much focused on using our research to help
improve our regions and our world.”
“These results demonstrate our strong connections to business,
industry and government organisations who are our partners in
translating research into reality.”

Language, Communication and Culture received high ratings
for both impact indicators and a medium rating for industry
engagement.

“These results demonstrate our strong
connections to business, industry and government
organisations who are our partners in translating
research into reality.”
University of Newcastle Vice-Chancellor and President, Professor Alex Zelinsky

The assessment also found that the following areas not only
achieved effective engagement, but that their research had made
a significant contribution to society:
• Chemical Sciences
• Medical and Health Sciences
• Built Environment and Design
• Studies in Human Society
• Law and Legal Studies
The University of Newcastle was one of nine universities in
Australia to receive high ratings across all three measures for
Engineering. It was also one of only four universities to receive
high ratings across the board for our Education research.
The University of Newcastle’s results in Studies in Creative
Arts and Writing positioned the institution as one of just five
universities to receive highs across all three indicators.
“Our research is making an impact in our regions and around
the world – from the way we help people recover from stroke,
to our conservation of frogs – and it’s great to see this impact
recognised through this new framework,” Professor Zelinsky said.

Tender awarded for the Murrurundi
water pipeline

Our expert team
can help you find the
best way forward

TURNAROUND MANAGEMENT
INSOLVENCY
FORENSIC ACCOUNTING
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The construction of the 40 km water pipeline from Scone to
Murrurundi has taken yet another step forward with the Upper
Hunter Council awarding the tender for the detailed design and
construction to Leed Engineering and Construction.
Expected to be completed in 2020, the pipeline corridor will
include a number of tanks and pump stations along the pipeline.
Council has met with affected property owners along the
pipeline corridor to establish access agreements and easement
agreements on both private and crown land.
Upper Hunter Shire Council Mayor Wayne Bedggood said it was
wonderful to see this next step in the pipeline project.
“This is a major project that has been years in the making
and it is with much relief that Council can now get on with the
construction,” Cr Bedggood said.
“This pipeline will provide Murrurundi with a secure water
source from Lake Glenbawn.”
Michael Johnsen MP, Member for Upper Hunter said the pipeline
is part of the NSW Liberals & Nationals Government’s ongoing
commitment to water infrastructure for regional communities,
through the Water Security for Regions program and the new $1
billion Safe and Secure Water program.
“The Scone to Murrurundi Pipeline is a critical water
infrastructure upgrade for our local community,” Mr Johnsen said.
“This $13 million in funding made possible due to careful and
responsible economic policy over the last eight years, with the
Nationals in Government funding the critical needs of our rural
communities, of which our local pipeline is an example.
The project is estimated to cost $14.2 million, with over $13
million in funding provided by the NSW Government’s Restart
NSW Water Security for Regions program. The remainder of the
project funding is provided by Council.
Design works will now commence on the development of the
water reticulation at Parkville, Wingen and Blandford.

HBR business news
Hunter company helps put
fighter in the air
A Hunter-based company will help
keep the Joint Strike Fighter in the air
after winning a contract to manufacture
parts for the engine that powers the
global F-35 fleet.
Nupress Tools Pty Ltd and F-35 Program
prime contractor Pratt & Whitney have
signed a seven-year multi-million dollar
contract to produce precision machined
small parts for the F135 engine.
Minister for Defence, the Hon
Christopher Pyne MP, announced in April
that work was expected to commence
within 12 months and highlighted the
Government’s commitment to growing
Australia’s defence industry capability.
“Under this contract Nupress expect to
produce 50% of the global supply of five
engine components for Pratt & Whitney,”
Minister Pyne said.
“This is a fantastic achievement and
I congratulate Nupress’ management
and staff for their dedication to the global F-35 Program and
Australia’s national security,” Minister Pyne said.
“This new work will build on Nupress’ existing contribution to
the F-35 Program. The company already supplies Joint Strike
Fighter canopy slings to the Varley Group, which is also based in
the Hunter region.”
Minister for Defence Industry, Senator the Hon Linda Reynolds,
CSC, said this additional work would create more jobs for
Australians in the Hunter, building on the company’s current

Nupress/Varley Group
Joint Strike Fighter
canopy sling

50-strong workforce of structural and mechanical engineers,
drafting, machinist, finance and administrative professionals.
“The small machined parts Nupress will manufacture for the
F135 engine include components such as brackets, clamps, tubes
and adaptors,” Senator Reynolds said.
“This is another example of our outstanding performance in
the global Joint Strike Fighter Program, with Australian industry
already having shared in more than $1.3 billion in global
production contracts to date.”

Singleton
Get your business connected!
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to promotes LOCAL
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CONNECTING
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HBR business news
Final stage of Honeysuckle’s transformation underway
Hunter and Central Coast Development Corporation (HCCDC)
has started work on its $55 million Honeysuckle public domain
project, initiating the final stage of the precinct’s almost 30-year
transformation.
HCCDC released its public domain plan in January 2019,
showing new parks and promenades in the west end of
Honeysuckle underpinned by essential infrastructure upgrades.
HCCDC Acting Chief Executive Valentina Misevska said the
first of those infrastructure works had commenced and the
community would start seeing changes in Honeysuckle as
construction ramps up.
“Honeysuckle’s renewal has been underway for almost 30 years
and is an Australian success story, with HCCDC transforming
more than 50 hectares of unused maritime lands to a waterfront
precinct for Novocastrians to live, work and play.
“HCCDC is getting on with delivering essential works that will
allow growth, development and sustained renewal for years
to come in Honeysuckle. This includes building new seawalls,
straightening Honeysuckle Drive, and reopening Cottage Creek
before delivering attractive public spaces on the waterfront.
“Starting in April we’ll demolish the vacant building at 50
Honeysuckle Drive. Once this is complete, we’ll use more than 160,000
tonnes of rock, the equivalent to 500 Boeing 747s in weight, to
stabilise the century-old wharf in the west of Honeysuckle.
“This work will complete Newcastle’s coastal walk, with
attractive, wide promenades stretching almost 10 km between
Maryville and Merewether, providing spectacular scenery from
our working harbour to picturesque headlands.
“The Honeysuckle works require some changes to ensure the
safety of pedestrians and cyclists, including diverting the existing
path connecting Honeysuckle to the Wickham Marina for at least
12 months.
“Later this year we plan to straighten Honeysuckle Drive
between Cottage Creek and Hannell Street, a major piece of work
which will improve drainage and reduce the risk of flooding in the

area, while also enhancing traffic flow.
“There will be some disruption during construction, and HCCDC
is committed to delivering its works as quickly as possible,
coordinating with the various contractors and stakeholders in the
area, and keeping the community informed along the way,” Ms
Misevska said.
The Honeysuckle Foreshore Public Domain Plan includes
planting more than 150 trees over two hectares, doubling the
size of the Tree of Knowledge Park, and improving natural assets
including Cottage Creek.

Agreement signed for construction of Newcastle LNG terminal
EPIK Co. Ltd. (EPIK), a liquefied natural gas (LNG) project
development company, announced on 3 April that it has
executed an agreement with leading Australian construction
company Watpac for the exclusive provision of design,
engineering and construction services for the onshore
infrastructure components of EPIK’s Newcastle LNG FSRU
import terminal at the of Port of Newcastle.
An undisclosed target EPC price has been included
in the agreement with mechanisms to ensure project
competitiveness. Further, it was announced that Newcastle
GasDock Company Pty.Ltd., a wholly-owned subsidiary of
EPIK, has been established to carry out the project.
Watpac will be supported by Mott MacDonald, an
international marine and engineering infrastructure
consultant with significant experience in the design and
engineering of multiple FSRU projects around the world.
Jee Yoon, EPIK’s Founder and Managing Director, said,
“this is a significant step forward for the Newcastle LNG
project. Partnering with Watpac and Mott MacDonald for the
exclusive provision of design, engineering and EPC services
for Newcastle LNG enables EPIK to secure uncompromising
engineering expertise at a competitive price point, facilitating
and preserving our aggressive project development schedule.”
Watpac, a wholly-owned subsidiary of BESIX, has operations
across the country, successfully delivering challenging
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construction and marine and civil projects. In September 2018,
BESIX completed the design and construction of the Bahrain
LNG import terminal located offshore Muharraq Island, which
is anticipated to commence commercial operations in May of
this year.
“As an Australian company, we are thrilled to be partnering
with EPIK to deliver the engineering and construction services for
this critical project,” said Bram Gruwez, Watpac General Manager,
Marine & Civil. “With our help, the Newcastle LNG import terminal
will safely provide NSW with a long-term source of competitive
gas supply, supporting existing and future industry and helping to
grow the region’s economy,” he continued.
Watpac and Mott MacDonald join a growing lineup of
experienced industry professionals supporting the Newcastle
LNG development. In February 2019, it was announced that
EPIK and Hyundai LNG Shipping had formed a strategic
partnership to collaborate on FSRU projects around the
world. In addition, EPIK is engaged with leading advisors and
consultants, including environmental and planning support
from Arup, and legal and regulatory counsel from K&L Gates,
among others.
EPIK expects to place an order for the FSRU new-build with
a shipyard subject to Newcastle Gasdock Company receiving
all regulatory approvals for the project, which the company
currently estimates to receive by early 2020.

LETS TALK
WITH.....

Rod

HENDERSON
1. In a few words tell us about your current role.
I am currently the Chief Executive Officer and Managing Director
of Ampcontrol overseeing domestic and global operations,
strategic direction, risk management and the overall growth
and profitability of the business. From humble beginnings
in Newcastle over 50 years ago, the business now includes
30 operations around the world and six member companies
operating within the resources, infrastructure, renewables and
industrial sectors. We have over 1000 employees, 600 of which
reside here in the Hunter.
2. How have you reached this point in your professional life?
It all started when I dropped out of Year 11 at Cessnock High
to complete an electrical apprenticeship and engineering
traineeship with Alcan Aluminium in Kurri. I joined Ampcontrol
in 1991 as an Engineering Estimator and held various roles until
the business decided to sell off its power resistor section in
1995, and sold me off with it. It didn’t take long though for me
to find my way back, returning as a Product Manager before
being appointed to Operations Manager in 2001, a position I
held for over seven years. During this time I also completed my
MBA, which was one of the toughest and most rewarding career
developments. I owe a great deal to my wife Bernadette for
encouraging and supporting me, and our young family during
this time, and I thank her to this very day. From operations I
moved into the role of Group Manager Electronics overseeing
five businesses, three of which had recently been acquired
by Ampcontrol signalling a significant growth period for the
company as we started to diversify and expand our operations
globally. A brief stint as Acting CEO in 2010 and three years as
Chief Operating Officer brought me to the CEO/MD role which
I have held since August 2014. In what seems like such a short
time, it was 25 years ago that I listened to co-founders Peter
Cockbain and Neville Sawyer talk about the achievements and
vision for Ampcontrol. 25 years on I am extremely proud to be
leading this great Australian owned and operated organisation,
and represent the fantastic people who bring so much skill,
innovation and commitment to the business every day.
3. When you’re not at work, where can we find you?
There’s two places you can find me on the weekends – the Weston
Bears Football Club and relaxing with my wife Bernadette, kids
Caleb and Sophie, and our two cocker spaniels Poppy and Wilson.
4. Where do you find inspiration?
Peter Cockbain, Neville Sawyer and Terry Lawler have been
tremendous mentors in my working career and I owe a great deal
of my success to them. Peter and Neville are two of the founding
members of Ampcontrol (we celebrated our 50th anniversary

in 2018), and Terry currently serves as a non-executive director
on our Board. I speak to Terry and Peter at least once a week and
continue to be inspired and motivated by their drive, passion and
leadership. I always tell my children surround yourself with people
that are as good as or better than you, and learn from them.
5. What advice would you give to someone just starting out
in your field?
Study hard, respect and take advice from those more
experienced, and learn from your mistakes. There is nothing
wrong in having ambitious goals for yourself, just make sure
you set lots of little ones in between – and enjoy and share the
successes along the way!
6. What’s something most people don’t know about you?
I promised Bernadette that I will start ballroom/Latin dance
lessons with her this year, which will be interesting because I have
absolutely no rhythm (LOL!!)
7. How would you like to see the Hunter evolve over the next
decade?
There is no doubt in my mind that we live in the best place in the
world. Where else can you find the most amazing beaches, lakes,
mountains……and great wine! I am passionate about Australian
manufacturing and innovation to support local industry and
jobs. We have world leading educational institutions fostering
fantastic young engineers, but we need to avoid the brain drain
and provide opportunity to keep them here. It pains me to
see how little value we place on the innovation sector with so
much offshore manufacturing. Stronger government support
and sensible policy on building clever and profitable domestic
manufacturing is a must, particularly around energy and
resources.
8. What’s your favourite Hunter restaurant/café/bar?
Any of the boutique wineries around the Hunter, we also enjoy
Red Salt at the Crowne Plaza, Lovedale.
9. Are you reading anything at the moment?
I’m not a big reader but always find a few minutes to skim over
the Australian Financial Review and online news sites.
10. Do you have a favourite sport or team?
The one and only mighty Weston Bears!
11. What’s the best line from a film you’ve ever heard?
It’s not a film but I am a huge Seinfeld tragic, the show is ageless!
“Serenity Now!”
MAY 2019
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NEED A BREAK?

Research. Research. Research!
Jason Duncan
Maddison Mawhinney
When deciding on what sort of vacation you are after, it is best
to put in the effort and research what different countries, cities or
towns have to offer. Doing research is the best way to determine
what places meet your holiday needs such as price range, climate,
activities you want to experience and enjoy, or landmarks you
would like to tick off your bucket list.
This can be fun and overwhelming at the same time, but it is
well worth the extra effort in the end.
Here are a few questions to ask yourself in order to help get your
research started:
Who?
When starting to organise a holiday one of the first things you
need to know is who is going on the holiday.
Is this a family trip? Are you travelling by yourself or with your
partner/friends? Knowing this will help determine the budget of the
holiday, activities, accommodation requirements and travel dates.
When?
An important question to ask when researching a holiday is,
“When can I and the people I’m traveling with take the time off?”
This question alone influences a lot of decision making. It
can decide the destination and activities available to you due
to seasonal restraints. Flights could also be more expensive to
certain destinations due to public holidays, peak flight times,
school holidays or major events being held around that time.
Why?
Now you need to ask why you are traveling:
• Family trip
• Want to experience a new part of the Hunter, Australia or the
world
• Want to go to a specific event
• Have a seasonal activity you would like to enjoy eg; snow
skiing/boarding
• Relaxation
• Have specific attractions you wish to see
Knowing the reasoning behind your vacation can help
determine what different destinations you should be researching.
What?
What type of trip are you after? This question can easily narrow
down your holiday research parameters.
• Holiday within Australia
• Overseas
• Staying in hotels
• Backpacking
• Camping/caravan parks
• Cruise
Where?
Now that you know the time of year, the reason for the trip and
what type of vacation you are after, it’s time to research what
destinations suit your needs and budget.
When finalising your research you need to define:
• Activities/attractions
Knowing where all the activities/attractions are situated
helps determine where you wish to holiday but also where
your accommodation is situated. Some activities/attractions
also cost money, so it’s good to research these costs in
advance to help with budgeting.
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• Travel once you reach your destination
Determining how you will be travelling around your
destination or traveling between destinations also helps with
determining where you will stay. For example; are all the
places you wish to see within walking distance? Is there public
transport close by? If you are driving, is there parking
available? If traveling between different countries will you
have easy access to airports or international train stations? Are
different visas required?
• Accommodation
Now that you know the attractions you wish to see
and the best way to get around it's easier to research what
accommodation is best suited to you.
When researching accommodation you need to look at your
budget, how many people you are traveling with, how close it is
situated to attractions and your means of getting around.
How?
The last phase of research is how you are going to be getting to
and from your holiday destination.
• Flying
When researching flights you need to work out the best flight
time, price, seating and inflight food and entertainment.
• Driving
Will you be driving your own car or do you need to hire one?
If you need to hire a car you need to look into best prices,
how close the pickup destination is to your accommodation
or airport/train station and estimate how far you will be
driving for fuel costs.
• Train
Again you will need to look for best price, and if you need an
overnight sleeper carriage or first class ticket depending on
how long your train trip is.
Booking
Now that you have put all that effort into doing the research it’s
time to book the holiday and enjoy the payoff. You can either do
this yourself via direct hotel or carrier websites, use a third party
travel site or access the knowledge of a travel agent and get them
to do the work for you.

All that's left from here is to enjoy
your holiday. Happy travels.
For further information please contact Jason via
(02) 4925 7760 or email jason@hbrmag.com.au.
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We thank the following organisations for
sponsoring #HunterInnovate and supporting
innovation in our region.

CONNECTIONS
AND
COLLABORATIONS
IN THE AGE OF
CONVERGENCE

The University of Newcastle
www.newcastle.edu.au

Hunter Water
www.hunterwater.com.au

Ampcontrol
www.ampcontrolgroup.com

Glencore
www.glencore.com.au

NEW SPACES
IGNITE IDEAS

Ready to take
your startup to the next
level? The Integrated Innovation
Network (I2N) offers two modern
University co-working spaces at
Hunter St and Williamtown for
entrepreneurs, inventors
and researchers.
Connect, network,
collaborate and innovate.

NEWCASTLE.EDU.AU/COWORKING
UON 2018/1207 I CRICOS Provider 00109J
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Christina Gerakiteys
UtopiaX
It’s all about you. It actually is. It’s about you, connecting
with ‘them’. It’s about you, connecting with them and coming
up with a plan to benefit ‘us’.
A few hundred years ago we lived in tribes. Our roles were set,
and we had little personal choice in what those roles were and
how we served our communities. There was a concentrated
inward focus on the tribe.
Not so long-ago things flipped, and it became ‘all about me’.
We applauded individuality. We were encouraged to explore
who we were as individuals and get out there and shine the
spotlights back onto ourselves.
Enter the Age of Convergence. What is now important is how
our individual strengths converge with the individual strengths
of others. The focus turns outward onto the tribe. That tribe
happens to be all sentient beings. For the record, a sentient
being is one who is able to perceive and feel things.
We’ve been practicing the concept of convergence in
Design Thinking since the 60s. Design Thinking has always
been about putting a diverse group of people in front of a
problem (opportunity) and asking their collective/converging/
connecting knowledge to solve (explore) it.
By the way, I just fed my daughter’s goldfish. They perceived I
was about to drop some food into their bowl. They are sentient
beings.
Connection with purpose, for impact and with intent, is the
jet-fuel you need to jump out of bed in the morning and have
a fulfilling day. It is also the main ingredient for a growing
bottom line and will lead to a healthier planet and a longer
and happier life for us all.
In a time of instant gratification, we need to make long term
connections and long-term plans for collaboration. The effects
of all gatherings, meetings, workshops and conferences, need
to be long-term and not simply short-term adrenaline spikes.
Connection, collaboration and convergence are the gold in
any innovative practices.
1. Connect the dots, yours and theirs, to explore new possibilities
2. Collaborate without ego. In the end will it matter who cures
cancer or MS, or ensures we avoid climate catastrophes?
3. Converge technologies with other technologies,
to enhance life for all humanity. With connection and
collaboration, convergence will be automatic. Currently

#HunterInnovate
the convergence of AR and VR with exoskeleton suits has
seen paraplegics take their first steps. The convergence of
brain sensors and computation has enabled Jess Irwin to
play music with her eyes.
So next time you’re at a networking event or a conference,
at a workshop or a team meeting, connect. Really connect.
As sentient beings, we seek fulfilment from meaningful
relationships, professional or personal. In the age of the
highly time-poor, why waste time, a precious commodity, on
something shallow and short-term?
Come up with a collaboration. It doesn’t have to be a profit
making or business collaboration. It can be something as simple
as sharing industry specific information that can be adopted
and adapted into your collaborators industry. This happened
at a workshop I ran a few years ago. A collaboration exercise
resulted in an exchange between Hunter Water and a Child
Care Centre. Magic!
In the Age of Convergence, it is imperative that we think
beyond the short-term individual gains and focus on the longterm benefits to the collective.
And now you have the four C’s of Innovation; Connection,
Collaboration, Convergence and Collective.
For further information contact Christina on 0425 236 156,
email christina@utopiax.global or visit www.utopiax.global
Christina Gerakiteys is the Founder of UtopiaX
and Co Ambassador of SingularityU Australia
Summit. She is a change catalyst and
instigator of Moonshot Ideation. UtopiaX exist
to facilitate action toward a Utopic society by
inspiring the impossible to possible.

Future proofing your career
Did you know that children today can expect to hold
40 different jobs in ten completely different career
paths in their lives? Crazy! Most people (young and
old) will face the potentially daunting prospect of a
career change at some point.
So how do we prepare for career change? Here are
four steps to future proof your career:
1. Back yourself: You can do this! You’ve done it
before. Think about all the changes you have had
during your career (even if you’ve only had one job).

Remember the first day in your current job. How did you
feel? How did you cope with those emotions? How did
things work out? The point is you have done it before, so
be confident you can do it again.
2. Get uncomfortable: Wear your shoes on the wrong
feet and go for a run. Actually, that’s a bad idea, but
how about you say ‘yes’ to change when opportunities
arise at work. E.g. project work, focus groups or an
internal promotion. Say ‘yes’ to all these opportunities.
This approach should take you out of your comfort zone.
It will also help you to learn, which is an invaluable skill
for life and your career.
3. Complete a skill audit – Sounds fancy, but all you
need to do is jot down your transferrable skills. E.g. Digital
Literacy, Communication Skills, Presentation Skills. Then
use this list to explore other jobs requiring a similar skill set.
Most people who have undertaken significant career
changes are amazed how transferrable their skills were.
4.
Be curious – Chat with people about what
they do, have a look on Seek and explore new job
opportunities in Newcastle, follow desirable companies
on social media and why not complete a free course on
a topic which you’ve always been interested in.
If you are interested in reading more about career
change, check out www.careeraccelerate.com.au/
career-change

It’s the little things
that make a big
difference.
Now’s the perfect time to check if your
rainwater tank is working properly.
Simple things like cleaning out the leaf
screen and keeping your gutters clear of
debris will help keep your tank healthy!
Discover ways to love water at
hunterwater.com.au/lovewater
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GENEROSITY GOES A LONG WAY
Kim-Cherie Davidson
Live your Bucketlist / Kim-Cherie Communications
After recounting an extraordinary incident to a friend, it had
me thinking about generosity. In our fast-pace and busy world, this
value sometimes is forgotten, left behind or considered old hat.
However, it has merit, power and worth. For me, it has a threefold impact: joy to the giver, a delightful surprise for the receiver
and acknowledgement they are both valued.
Generosity can come in many forms – money, gift, deed,
action or time. In most cases, it is delivered as unexpected act
of kindness. If it is expected, the surprise element comes in a
larger or more plentiful form than usual or necessary.
So, in my case I was in India looking at meditation beads.
The night before, I had bought a set, for an early morning temple
visit. However, they were not what I had wanted. Then I saw a
street seller with my dream mala. I did a double take and that was
enough for man to approach me to buy. They were beautiful, 108
clear crystal beads with a silk covered guru bead.
My time was short, and, in my head, I was debating did I really
need another set. My reply to the man was “later”.
After several hours, I passed through the same area and he
spotted me.
Our encounter went like this: “You buy now”. My response was
“I already have a pair”.
He retorted “You promised later then you buy from another
man”.
“No,” I said, “These were bought last night”.
“Then I am your today man,” and he gave me the price.
I laughed, look at the beads again – they were beautiful

and inexpensive. “Okay, I will buy them,” and handed him
the asking price. Put on my new treasure and walked away to
catch up with the group.
Next, I heard, “Lady, lady”, I turned there was my today man
running towards me.
He handed me another three malas with a big smile. “They
are for you, you were my first customer today and you did not
talk down my price. So, I can feed my family tonight.”
Tears came to my eyes as I smiled and replied, “thank you”.
He beamed, nodded and walked away.
I will never forget his generosity. A person, who by my western
material standards had little, was rich with gratitude, kindness
and love.
The three sets of beads, I paid forward as gifts to family and
friends.
Each time I see or use the crystal mala, it reminds to honour
the today man and his gifts by being generous, gracious, kind,
understanding and loving.
Kim-Cherie Davidson is the founder of Live Your Bucketlist and Kim-Cherie
Communications. Live Your Bucketlist helps women to step out of their
comfort zones and live their adventure dreams. This helps them feel
empowered, grow from their experience and be role models for their
families, friends and community. Kim-Cherie Communications helps business
and organisations with their media, marketing and communication needs to
grow, add value and enhance their market position.

COAL ASSETS
AUSTRALIA

HUNTER
HOMES TO
RECEIVE
RECYCLED
WATER

Morpeth recycling plant (inside)

In the past 12 months our Australian coal business has:

Rehabilitated almost

500ha

more land than
we disturbed.

Invested almost

$5 million
in more
than

40

community
partnerships.

Spent more than

$4.5 billion
with
over

10,000

businesses.

Trained
almost

Provided
employment
for almost

200 apprentices
& 93 graduates.

10,000
people.

www.glencore.com.au
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More than 1,100 homes in Chisholm and Gillieston Heights
will soon be connected to recycled water as part of Hunter
Water’s first residential recycled water scheme.
It is estimated each household will use 40 per cent less drinking
water, by instead using high quality treated wastewater for a
range of non-drinking purposes such as flushing toilets, machine
washing clothes and watering the garden.
The purpose-built treatment plants at Morpeth and Farley
begin supplying recycled water to Chisholm customers on May
6 and Gillieston Heights customers on May 31.
“We have a long history of using recycled water, but it’s really
exciting to now be able to deliver these services for our residential
customers,” said Hunter Water Managing Director Jim Bentley.
“One of the main benefits of recycled water is that it’s largely
unaffected by climate so our customers will be able to use it all
year round for a range of non-drinking purposes.
“This is expected to significantly reduce the amount of drinking
water used at each property, and in turn help preserve our water
supplies. When much of the state is experiencing drought, it’s really
important that we save our precious resource.
“In preparation for these services coming online, we’ve
worked individually with every property owner and tenant to
ensure their property is ready to receive recycled water, so my
thanks to everyone for their cooperation.
“Hunter Water has also undertaken extensive consultation
with NSW Health, recycled water specialists and other water
utilities across Australia. Before the water is delivered to our
customers it will have been through a rigorous treatment
process to ensure it is of extremely high quality and meets the
Australian Water Recycling Guidelines.
“We aim to learn with our community to create a resilient and
sustainable water system for our region. I’m confident we can
achieve that by working together on projects like this, which
help to conserve our precious resource,” said Mr Bentley.

#HunterInnovate
ROBOTS CLEAR IN SUSTAINABLE
CITIES
Elite Robotics is a Newcastle based startup building
autonomous vehicle platforms that will make tomorrow’s cities
more sustainable.
Autonomous electric service vehicles will increase a city’s
capacity to manage waste, logistics and infrastructure, without
increasing the congestion on overcrowded roads.
By 2050, it is estimated that the global population will be 9.7
billion people, placing excessive strain on city infrastructure and
resources. Elite Robotics is developing technology to be utilised
within large-scale autonomous lawnmowers but will move into
more dynamic and complex environments (last-mile delivery,
solid waste transportation) as technology matures.
The platform developed enables a vehicle to understand
its geographic location, what is happening in its immediate
surrounds, and the safest path to be taken to perform its
programmed objectives. Elite Robotics has developed new
probabilistic based algorithms to enable vehicles to navigate
outdoor environments without using artificial intelligence. This
method efficiently filters data from lower resolution sensors to
provide vehicles with direct feedback about the environment
(the location, shape and trajectory of obstacles) for collision
avoidance. This system reduces accidents and the cost of
building and deploying vehicles on a mass scale.
A lawnmower fitted with Elite Robotics’ autonomous vehicle
platforms will mow in specific patterns to ensure every blade of
grass is covered without requiring perimeter wire to be installed.
It will track obstacles without prior mapping and plan a path
around static ones, making it a fully autonomous system.
Elite Robotics has developed a small-scale lawnmower and has
conducted pilot testing with selected prospective customers. The
company has begun work on a much larger zero-turn autonomous
lawnmower, suited to their target customers.

The Ampcontrol and CPB Contractors teams in front of Electrical
Equipment Rooms at Ampcontrol’s Tomago workshop.

This represented the first time that transportable EERs had
been utilised in major tunnel in Australia. The rooms were
manufactured in Ampcontrol’s Newcastle operations and
installed directly in the tunnel in Sydney.
“As a business, we’re extremely proud of our team’s ability to
reach this key milestone for the WestConnex project, working
with CPB Contractors. We’ve worked hard to ensure all 46
EERs have been manufactured and delivered on time and to
specification against a demanding project schedule,” said
Ampcontrol CEO and Managing Director Rod Henderson.
“While this represents an Australian first approach, the success
of the transportable EERs on this project and significant benefits
they offer means that we expect this to be adopted more
widely in Australian projects going forward,” said Mr Henderson.
In addition, Ampcontrol also provided the temporary
electrical infrastructure to power the WestConnex tunnel
construction phase.

We’re Hiring!
ARE YOU AN ELECTRICAL ENGINEER
LOOKING TO JOIN AN INNOVATIVE TEAM?

Sahil Harriram is CEO of Elite Robotics

At Ampcontrol, our teams challenge the status quo
and work on exciting projects. To find out more check
out our current opportunities online

AMPCONTROL DELIVERS IMPORTANT
POWER INFRASTRUCTURE FOR
WESTCONNEX
In late 2017, Ampcontrol was contracted by CPB Contractors
to deliver 46 transportable Electrical Equipment Rooms (EERs) to
power the WestConnex tunnel project including critical fire control,
air quality and fan systems. In April Ampcontrol completed the final
room, ready for dispatch to the new M5 tunnel.
Traditionally, the permanent electrical fitout for tunnels in
Australia had been constructed in situ in the tunnel, requiring
large trades’ team and significant logistics of moving the
required materials.
The approach adopted by Ampcontrol focussed on offsite
manufacturing and provided several benefits including:
• the ability to manufacture in a controlled workshop
environment which enabled increased productivity and
improved safety;
• full factory acceptance testing;
• ability to store EERs offsite to be brought forward at the
optimum time for tunnel construction and fitout schedule; and
• rapid install and commission with significantly less site labour
required.

ampcontrolgroup.com/careers

MAY 2019

|

21

mining
& energy update
HBR new
appointments
CHANDLER MACLEOD

HUNTER IF

Jessica Tynan has joined with
Chandler Macleod as a Recruitment
Consultant in the Specialist Team.
Jessica has over 10 years’ experience
within the recruitment industry.
Jessica’s passion for the industry and
knowledge ensures that she is able to
meet client needs , as well as being
able to select the right candidates
for each position. She comes to the
business with experience in the
mining, industrial and construction
industries throughout the Hunter
Valley and Newcastle regions.

Hunter iF welcomes Richard Christian
to the role of Project Coordinator.
Richard
comes
with
first-hand
experience in seeing a startup through
to a joint venture and preparation for
an IPO. Richard is a creative thinker and
a driver of innovation with a unique
set of entrepreneurial, interpersonal,
marketing and leadership skills which
are well suited to the role. He holds an
undergraduate degree in business and
is currently completing an MBA at UoN
specialising in Entrepreneurship and
Innovation.

MONICA CLARE RECRUITMENT
Monica Clare Recruitment has recently
welcomed Kristy Dean, a highly
experienced Resourcer with over 15
years’ experience specialising in the
Engineering and Mining Industries.
Kristy is a local Newcastle professional
with strong connections and true
understanding of local industry
trends. Kristy knows first-hand the
important role recruitment can play in
an organisation.

STANDARDS AUSTRALIA

Prosperity has announced that
Director, Michael Mahabeer has
been accepted to join the Standards
Australia Committee and Joint
Standards Australia/Standards New
Zealand Committee. Michael will
be part of the team responsible for
reviewing and updating AS 8001 –
2008, Fraud and Corruption Control
Standard. This is a testament to
Michael’s recognised expertise in the
Fraud and Corruption area.

TURNBULL HILL LAWYERS

ROBERTS LEGAL

Turnbull Hill Lawyers has appointed
Adrian Corbould as Partner. Since
joining Turnbull Hill in 2005, Adrian has
been instrumental in the growth of its
Contested Estates team, and Turnbull
Hill Lawyers being recognised in the
2018 Doyle’s Guide as a leading firm in
Wills & Estates litigation. Adrian is also
a Law Society Accredited Specialist in
Wills & Estates and is also recognised
in the 2018 Doyle’s Guide as a leading
Wills & Estates litigation lawyer.

Samantha Miller joins Roberts Legal
as a Senior Associate in the Family
Law team. Samantha has specialised
in Family Law since 2002 and has a
wealth of understanding in relation to
complex Family Law issues including
property settlements, parenting
arrangements, spousal maintenance
and child support.

PROSPERITY ADVISORS GROUP

Prosperity has appointed Jessica Cole
to lead their expanded Virtual CFO
and Bookkeeping initiative. Jessica
previously worked in Prosperity’s
Business Services and Tax team
where she implemented strong
process improvement initiatives. She
has worked with DSI Underground
where she started as a Financial
Accountant and then progressed to
Commercial Manager. Additionally, she
was recognised as the winner of the
2017 Hunter Manufacturing Rising Star
Award.

J u s t e ma i l a ro u n d 8 0 wo rd s o n th e e mpl oyment
pl u s a h i g h re s o l u ti o n h e a d s h o t to
e d i to ri a l @H B R m a g. co m . a u.

MONICA CLARE RECRUITMENT

S u bmi s s i o n s a re F RE E bu t s u bje c t to e d i to r i a l control.

Monica Clare has recently welcomed
Kathie Bowtell to their Property
and Sales Division. Kathie is highly
experienced in sales & management
with her career starting in Sydney
over 30 years ago and the last 15
years as a successful local real estate
agent in Newcastle, Hunter and
Lake Macquarie. Kathie has always
had people as her focus so with that
passion and unique experience she
offers an exceptional understanding
of how the right fit can hugely impact
a company or career.
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Let us know about
your people!
We wo u l d be pl e a s e d to re ce i ve i n fo r mati on
a bo u t yo u r n e w a ppo i ntme nts.

HBR business advice
Is your business kicking goals?
Jason Bartlett
DFK Crosbie
It’s a great time of year to ask a few quick questions about your
tax situation and how your business is performing. This article will
help you to avoid that last minute, end-of-financial-year stress
and replace it with peace of mind.
Doesn’t everyone dread the end-of-financial-year and their
next tax bill?
Actually, no! That’s only the case if you’re caught in the cycle of
playing catch-up. At this time of year, I get calls from new clients who
say they’re only just getting over last year’s tax bill and next year’s is
coming fast. Often they’re quite stressed about how they’re going to
pay it. They want to break the cycle but they’re not sure how.
Ok, so how do I break the cycle?
Have a look at your current year figures now. Talk to your accountant
or adviser. By looking at your last quarterly result, we can start
planning what your tax bill looks like. It’s no good doing this once a
year. My rule of thumb is at least twice. My bigger business clients will
do theirs four times a year and that’s what makes them successful.
Regular reporting, or benchmarking, means you understand your
business and jump on any problems early.

Do you have any general tips
to minimise my business tax?
To be honest, paying too much
tax isn’t the only thing you
should be worried about. How
is the business actually going?
Are you kicking goals? How do
we help manage cash flow? You
can even benchmark against
your own previous year’s results,
especially if your business is a
unique industry. That’s how you
can start enjoying some peace
of mind.
For further information
contact DFK Crosbie on
(02) 4923 4000, email
theteam@dfkcrosbie.com.au
or visit www.dfkcrosbie.com.au

You mentioned regular reporting or benchmarking. Exactly
what do you mean?
If you want to grow and enhance your business, you’ve got to
look at these things regularly. It’s a lot easier to make regular,
smaller changes than trying to overhaul your business in one
hit. That’s a big ask. If I’m talking to clients four times a year,
making two or three small changes each time, that’s significant.

Peace of mind for you and your business
•
•
•

Accounting
Business Services
Audit

•
•
•

Jason Bartlett is a Partner at
leading accountants and business
advisers DFK Crosbie, which is
proudly based in Newcastle. He's
been helping small to medium
business owners achieve their goals
for more than 25 years.

Phone 02 4923 4000
Email theteam@dfkcrosbie.com.au

Superannuation (SMSF)
Wealth Management
Finance

www.dfkcrosbie.com.au
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Small business insolvency in World Bank spotlight
Paul Gidley
Shaw Gidley
A report released by the World Bank Group, Saving
Entrepreneurs, Saving Enterprises: Proposals on the Treatment of
MSME Insolvency is one in a seriesi focussed on micro, small and
medium enterprise (MSME) insolvency and this Report attempts
to identify best practice in the field.
MSMEs are powerhouses of economies worldwide, making
significant contributions to GDP, employment and economic
growthii. But, as we see daily, they are fragile in economic
downturnsiii.
Since the 1997 Asian Financial Crisis and the 2007 GFC, the
World Bank and G20 leaders have investigated how MSME
insolvency regimes can encourage, or not, entrepreneurs to start
up or start again to power recovering economiesiv.
This latest Report analysed insolvency regimes worldwide to
identify those that support MSME recovery or, in event of winding
up, leave the business owner with the entrepreneurial spirit
alive and kicking. It suggests a framework for best practice that
includes:
• liberal liquidation and discharge of business and personal
debts for natural person (unincorporated) MSMEs
• creditor-controlled, simplified and largely out-of-court
restructuring where an MSME wants to preserve non-exempt
business assets
• access to the same simplified restructuring regimes for
juridical entity (incorporated) MSMEs and natural person
MSMEs with the option of creditors or an insolvency
administrator escalating to corporate proceedings in complex
cases.
• set up of services specifically skilled in MSME insolvency to
administer MSME-specific processes.
Liberal liquidation and discharge
The Report cites evidence of an international trend towards
liberalised liquidation and discharge regimes because they
encourage or preserve the entrepreneurial spirit.
However, there is no critique of evidence quality provided in
the Report. Readers need to deep dive into the cited sources to
judge how robust the evidence for this claim is. In fact, Wellard
(2018)v in his ARITA journal review of the Report points out that
evidence of a direct connection between liberalised bankruptcy
and entrepreneurialism is far from conclusive, even in the USA,
home of the “fail fast, fail cheap and move on” (Wellard, 2018,
p.20) mantra.
In arguing for liberal liquidation and discharge of personal and
business debts for MSMEs the authors state
“Experience has shown that instances of debtor fraud and other
misbehaviour are exceptional and should not cast a pall over the
overwhelming majority of honest debtors”
World Bank 2018 p5.
However, the magnitude of Australia’s struggles with illegal
phoenixing suggests that debtor fraud and misbehaviour are alive
and well. Liberalised insolvency processes may be incompatible
with efforts to combat illegal phoenixing. Furthermore, MSME
financing remains a challenge in Australiavi and financer
confidence is unlikely to be improved by a liberal discharge
regime.
Open access MSME-specific insolvency process
Currently, Australian MSMEs may need to use simultaneous
personal and corporate insolvency processes increasing
complexity, cost and time for the least-resourced, sometimes
least financially-literate enterprises. Because of this, it has been
suggested that they could benefit in cost-savings, efficiency and
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preservation of viable businesses from a single MSME insolvency
processvii that straddles personal and corporate insolvency. This is
echoed in the Report.
But when is business the ‘right’ size for the MSME process? The
Report doesn’t prescribe an eligibility threshold but recommends
open access to an MSME-specific process with a backstop of
transition to corporate insolvency if challenged by creditors or an
insolvency administrator.
Specialised MSME insolvency knowledge and skillset
The Report acknowledges that an open access MSME-specific
process would require administration by someone up to the job
of detecting fraud and system abuse, and qualified to develop
restructuring proposals and identify when conversion to
corporate insolvency processes is warranted.
Australia’s simplified personal insolvency regime (Debt
Agreements) did not deliver the desired cost savings and better
outcomes for individuals, in part because of the insufficient
legislative and strategic knowledge of registered administratorsviii.
It will be important not to repeat the same mistake if a simplified
MSME-specific insolvency regime were to be considered.
MSME insolvency regime change on the horizon?
In the ongoing challenge to balance fair outcomes between
creditors and debtors a liberal discharge may swing too
far in favour of debtors for Australian tastes. However, the
MSME-specific process that combines personal and corporate
insolvency could offer substantial relief in cost and complexity
to small business owners. Whichever way the cards fall, it is
evident that such a system will require well-qualified and ethical
administrators.
If you have a client who needs guidance navigating the complexities
of MSME and/or personal insolvency, our specialist small business
and personal insolvency professionals will be able to provide expert
advice tailored to their individual circumstances.
References

i World Bank (2018). Saving Entrepreneurs, Saving Enterprises: Proposals on the
Treatment of MSME Insolvency (English). [Report]. Washington D.C. World Bank Group
ii World Bank (2011) Policy Research working paper 5538. Small and medium enterprise.
A cross-country analysis with a new data set. Retrieved from: http://documents.
worldbank.org/curated/en/967301468339577330/pdf/WPS5538.pdf
iii World Bank Group (2017). Report on the Treatment of MSME Insolvency. Retrieved
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iv World Bank Group (2017). Report on the Treatment of MSME Insolvency. Retrieved
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For further information contact Shaw Gidley on
(02) 4908 4444, email newcastle@shawgidley.com.au
or visit http://shawgidley.com.au/

HBR property
Also, what is a retail store?
Steve Dick
Raine & Horne Commercial Newcastle
The retail space is evolving, and we are finding many tenants
struggling with the changes and under pressure to survive. Those
involved in the food industry are noticing a market downturn in
cash flows while those selling retail goods are needing a dramatic
rethink about the way they promote themselves.
Long gone are the days when you could establish a store in a
shopping centre, or district and then expect the customers to
arrive. The digital age is impacting the retail sector at an everincreasing rate with online retailers often working from very lowcost base locations either in a warehouse in an industrial precinct
or overseas where wages and rents and the compliance cost of
doing business in Australia do not apply. Alternatively, they are
working from home.
The age of the virtual shop front is here, and those operating
in bricks and mortar locations are suffering from high rents,
increasing outgoings, rising compliance costs and reducing
markets due to online stores. That said, retail is not dead, and you
only have to visit one of the growing local markets to find young,
energetic people promoting their wares and handing out cards
with their online information.
The way forward for traditional retailers
Traditional retailers need to take stock of how they market
themselves and use their presence in bricks and mortar to
their advantage. They can continue to be legitimate players by
communicating the fact that they aren’t operating from a house
or warehouse. They should also use online tools but also declare
proudly that they work from a shop front.

02 4915 3000
Newcastle

Providing Newcastle & the Hunter Region with
Commercial, Industrial, Retail, Management &
Business Brokerage Property Services
MAY 2019
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HBR property
Landlords are also living in the past, and the decreasing retail
turnovers mean many tenants can no longer afford the rents
of the past. Change is always hard. However, retailers and their
landlords need to compromise. This will involve the retailer
recognising the benefits of operating a bricks and mortar store,
and a landlord that accommodates the new rent base.
The government also needs to recognised this changing
environment with the imposition of laws designed to protect
the retailer now not keeping pace with how retail is conducted.
In 1994, before an online presence was even imagined, the NSW
Government introduced the Retail Tenancy Act to help protect
the small tenants from the predatory practices of some landlords.
In determining whether a retail lease should be applied,
landlords need to answer the following questions:
1. Is the shop over 1,000 square metres - if so, the Act doesn’t
apply
2. Is the lease over 25 years – if so, the Act doesn’t apply
3. Is the business on the list of retailers prescribed in the Act?
This is in the Retail Leases Act 1994 Part 10 Schedule 1.
A good place to familiarise yourself with this issue is to read
through the NSW Retail Tenants Guide by the Small Business
Commissioner. In the main if the Act does apply then the main
three differences are:
Disclosure of Information: Retail lease legislation imposes
obligations on landlords to provide a tenant with a disclosure
statement at least seven days before entering into the lease. A
disclosure statement is a summary of the commercial terms of
the lease. It provides additional information about the shopping
centre and all costs payable under the lease. The failure to
disclose certain information may give the tenant a right to
terminate the lease, even after the parties agree to it.
Landlords Conduct: The tenant also receives additional
protections concerning unconscionable conduct of landlords.

Lease Preparation Fees: In a retail lease the landlord cannot
charge the tenant for the landlord’s lease preparation or
mortgagee consent expenses. Comparatively, parties can usually
negotiate these fees in a commercial lease context
The Retail Tenancy Act provides for some interesting scenarios
for landlords where a location may be used as an office in one
lease and yet the next tenant may be a prescribed user bringing
into play the Act or they may own a centre with shops downstairs
and offices above. Thus, bringing into play an often-forgotten part
of the legislation that says:
1. That if at (5) premises are used predominantly by someone
carrying out a prescribed use then all leases need to be a
retail lease.
2. That if they are owned by the same landlord even in if strata
titled and even if they are in two or more buildings then all
leases need to be retail.
3. That if a cluster of premises are promoted as a shopping
centre, mall, court or arcade then all leases need to be retail.
If any of these criteria apply, the tenants may be able to invoke
the Act providing them with all the protections the Act offers. This
becomes extremely important in selling these styles of premises
and requires a thorough due diligence.
These complex rules and regulations matter naught if the
retailer operates with a digital shop front where the store is in a
warehouse, at home or overseas.
To find out more about the state of play in Newcastle’s retail
markets, contact, Raine & Horne Commercial Newcastle on
(02) 4915 3000.
Steve Dick is a Director of
Raine & Horne Commercial
Newcastle, and was recently
named the network’s best
commercial agent in NSW for
2018.

Hunter takes Six in the Housing Hotspots

Cessnock Central

ONE TENANCY LEFT

2 North Avenue, Cessnock 2325
02 4323 7606
www.vcmanagement.com.au
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“The Hunter region has taken out six Hotspots in this year’s
Housing Hotspots Report,” commented Craig Jennion, HIA
Executive Director for Hunter.
The Hunter region was well represented in the housing Hotspots
front according to the HIA’s latest Population & Residential
Building Hotspots report 2019, published yesterday. The Report
is aimed at finding employment growth areas targeted towards
builders and tradies.*
“Thornton-Millers Forest is again the Hunter region’s number
1 Hotspot this year with $96.3 million in building approvals and
population growth of 7.7%,” explained Craig.
“In second place is Maryland – Fletcher – Minmi with $57.1
million in building approvals and a population growth rate of
4.4%, followed by Branxton – Greta – Polkolbin with $75.3 million
in building approvals and population growth of 4.2%.
“The locality that recorded the largest value of new housing
approvals of any area in the Hunter was Newcastle-Cooks Hill
with $239.3 million in building approvals. This value placed it as
one of only 17 locations in NSW that had in excess of $200 million
in residential building work approved in 2017/18, and the only
location outside of Sydney”.
“Newcastle-Cooks Hill momentum has continued recently. In
the financial year to January 2019 $160.2 million of residential
building approvals have been undertaken, an increase of 58% on
the same period a year earlier. Based on 2018/19 performance to
date the area is likely to remain a Hotspots in next year's Report”.
“This Report again demonstrates the residential construction
sector is underpinned by robust levels of new home building and
increases in population,” concluded Craig Jennion.
*A “Hotspot” is defined as a local area where population growth exceeds the national rate (which
was 1.6% in the year to June 2018) and where the value of residential building work approved is in
excess of $50 million.

HBR property

ARCHITECTURAL MASTERPIECE
BUILT CIRCA 1884

FOR LEASE

HAMILTON EAST

61-65 DENISON STREET (SUITE 3)
This brand-new 65m2 (approx) ground floor office suite
on the fringe of CBD is being offered at half the asking
rent for Year (1) provided the lease term is a minimum
of (5) years and then reverts to full rent for Year (2).
STEVE DICK 0425 302 771
FOR SALE
Built in 1884 this breathtaking masterpiece is located in Dowling Street, Dungog
and was designed by renowned architect John Pender.
As you enter through the iron gates your attention is instantly drawn to not just the
sheer scale of the property but the stunning grounds that encompass it, which have
been maintained to an exemplary standard.
Originally built for the Commercial Banking Company of Sydney, the property has
been utilised for both residential and commercial purposes since its completion.
The property may be utilised as a grand residential home or mixed commercial and
residential investment such as B&B, restaurant, Air BnB all STCA. The property is
zoned B2 Local Centre.
• 3 bedrooms in main residence
• Polished floor boards throughout
• Ornate ceilings
• Established gardens
• Air conditioned
• Corner location
• 1 marble and 3 cedar fireplaces throughout • First and second level verandah's
• Large laundry
• Mud room
• Ceiling fans
• Multiple living areas
• Iron fencing
• Garaging
Commercial Tenancy
• Fit-out for bank
• Lease expires 8/12/2019 with 12 month option
• Make good clause
• Rental income of approximately $32,452 pa + GST
• Lunch room
• Amenities
* STCA subject to council approval
Contact James Rodrick or Brendan Sarroff 0400 092 414
0400 986 779

MAYFIELD

6-12 MAITLAND ROAD
Well exposed ground floor strata title space in this
rapidly changing suburb. Suits a wide variety of
retail/business uses. Includes one car space and
courtyard area. Ideal for owner occupiers.
Rent: $325,000+ GST
ALAN TONKS 0474 744 422
FOR LEASE

KOTARA

PRIME LOCATION
47 NORTHCOTT DRIVE
Join the major retailers in this tightly held location.
Suite (1) is available which is 611m² (approx) or
the whole building can be leased which is a total
of 1025m² (approx). Includes on-site parking and
huge signage opportunity.
Rent From: $160,000pa + OGs +GST
JASON MORRIS 0425 302 778
Positioned in the tightly held commercial zone of Metford, this 598m2 building
would suit a variety of businesses from light fabrication to storage and distribution
and more. (STCA)
This warehouse is ideally located within close proximity to the recently developed
Stockland Greenhills and soon to be constructed Maitland Hospital.
Consisting of three offices, a meeting room and a large reception area, all adjoining
the warehouse and mezzanine, this opportunity won't last long.
• 3 phase power
• Surrounded by reputable businesses
• High roller door access
• Amenities
• Zoned IN1 - General Industrial • Onsite parking available
Contact Matthew Higgins 0403 706 042

BOUTIQUE RETAIL SPACE

FOR SALE/LEASE

362 HIGH STREET

This attractive retail space is located opposite the
ever popular Kmart’s Riverside Plaza entrance and
has recently been renovated featuring a courtyard that
overlooks the river.
Sale: $695,000 + GST or Rent: $40,000pa + OGs + GST
PAUL TILDEN 0425 302 772
FOR LEASE

Don't miss this opportunity to secure your own piece of the iconic Morpeth retail
precinct! This property is positioned across from the Hunter River and is nestled
in-between cafes and retail shops. Well suited to both owner occupiers entering the
commercial market and investors looking to expand their commercial portfolio.
Rich with history, Morpeth offers boutique shopping and dining and is just a stones
throw from Maitland CBD and Green Hills shopping complex.
• Zoning B2 - Local Centre
• Vacant possession
• 65m2 approx.
• Main retail space and storeroom
• Estimated rental return $34,000 pa (gross figure)
Contact Matthew Higgins 0403 706 042

P: 4933 6299 W: starrpartners.com.au

MAITLAND

KURRI KURRI

191-193 LANG STREET

This neat and tidy food premise is ready to go with
combined kitchen/dining area for (20-25), a/c and high
exposure on a corner block.
Rent: $19,500pa + OGs + GST
MADALYN GILMORE 0425 302 773
Phone: (02) 4915 3000 Web: www.rhplus.com.au
Email: sales@rhplus.com.au
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A region ready!
Marty Adnum
Out Of The Square
Short story – We are offering a FREE, independently produced
video to help showcase Newcastle & The Hunter Region for
the benefit of all. If that’s good enough for you, simply skip to
the bottom for the link to download it.
Longer story – Why?
At Out of the Square we are extremely fortunate to collaborate
with great clients daily. Our local communities are filled with
individual success stories and, quite simply, there are a lot
of people doing great things in our region. We feel however,
there is a much bigger picture and prizes to be had beyond our
individual efforts. This may not lead to instant personal rewards
but can have far greater long term benefits. That is, what are we
truly capable of when we band together to market the region
holistically without a “what’s in it for me” motivation?
Those that live in Newcastle and the Hunter, on the whole, truly
love it and are passionate about all it has to offer. We kind of feel
smarter than those big city people in that we can still do national
and international work from here but without all the capital city
woes. I watch guys leaving our office on a lunch break, going
for a surf and being back within the hour; a pretty cool work life
balance for a major city.
We can however be mixed in our desire to tell others about our
region. We want our property prices to go up, but we don’t want
those “out of towners” pricing us out. We’re proud to say we have
the incredible diversity of city, valley, lake and bay – but may not
always be keen to share it.
As a region, our contribution to the economy well exceeds,
proportionally, the funding we receive in return. As Australia’s
largest regional economy, we contribute a whopping $47bn plus
to the economy; more than the ACT, Northern Territory and Tassie.
I think as Australians in general, we keep our heads down a lot of
the time, fearful of the tall poppy syndrome. We as a region have
been a bit like that for quite a while, even, at times, apologetic of
our working class coal and steel background.
But if we don’t start doing more together we will miss out on
so much. We need to become a smarter region and be proud
to promote ourselves as such in order to gain the funding we
deserve, expand our health and education facilities, improve
our quality of life and grow our infrastructure and employment
opportunities. Along the way giving back when we can and
improving the lives of those less fortunate in our community.
So, Out of the Square’s small contribution to this movement
is making this video that touches on the economic and lifestyle
benefits of the region, free for all to capitalise on.
This video is “ready” to be used to encourage new employees
to the region, assist in seeking government funding, encourage
companies to move head offices here, attract overseas students,
help market our property opportunities and just to say how damn
proud we are to live here!

We truly are “A Region Ready”.
It is our time.
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Download the video for free at
www.outofthesquare.com/a-region-ready
For further information contact Marty Adnum on
(02) 4929 6640, email marty@outofthesquare.com.au
or visit outofthesquare.com.au
Marty Adnum is
Managing Director of
Out of the Square Media,
Newcastle Business
Club’s 2018 Organisation
of the Year.

Australia’s largest
regional economy

NEWCASTLE & THE HUNTER:

$47Billion+ p.a. in
economic output

A REGION

:READY:

A FREE video for you to use showcasing the region.
Download it @ outofthesquare.com/a-region-ready

Ready for investment,
living and business
AN INITIATIVE OF
STRATEGY
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The power of
print in today’s
marketing mix
Frances Watt
Snap Newcastle
It wasn’t long after the invention of the printing press by
Gutenberg in the early 1400s that people began to leverage print
as a marketing medium. In today’s increasingly digital media
landscape, savvy marketers continue to harness the power of
print to establish their brand image, attract new customers and
build closer and more profitable relationships with existing
customers.
The Consumer’s relationship with print
In an international survey of 10,700 consumers commissioned
by Two Sides, ‘Print and Paper in a Digital World’, the findings
conclude that consumers trust, enjoy and gain a deeper
understanding of information read in print, with signs of digital
fatigue and concern for security and privacy.
A series of research projects conducted by Royal Mail Market
Research ‘The Private Life of Mail’ revealed that:
People place higher value on things they can touch: Send an
offer by mail and recipients will perceive it as worth more than
the same offer on screen.

Harness
the power
of print
Snap have helped build local
businesses like yours since 1899
With 120 years of knowledge behind us,
we can offer your business personalised
print and marketing solutions that will
connect you with your customers.

(02) 4926 2676

Newcastle
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newcastle@snap.com.au
www.snap.com.au

People feel valued by mail: Receiving a direct mailer piece
makes people feel more valued than the same communication via
email.
People get emotional around mail: The physical properties of
mail influence how people feel about the sender. The production
values of a mail piece can reinforce your brand values in a deep
and intuitive way.
Importantly for marketers, such consumer sentiments are
reflected in campaign results, with print and direct mail
multiplying the efficiency of multi-channel campaigns.
Developing your print strategy
Print collateral encompasses ‘leave-behind’ marketing materials
such as brochures and catalogues, point of sale materials,
stationery, and direct-mail packages. Incorporating thoughtful,
unique and creative print collateral within your marketing
strategy can support the conversion of leads into sales and build
your brand’s reputation.
Here are some guidelines for developing your brand’s portfolio
of print assets.
Start with planning. Be clear on your collateral objectives –
who is your target audience, and what actions do you want them
to take? This will help you determine the content and messaging
of your materials, and also the distribution strategy to minimise
wastage.
Solidify your brand image. Use high-quality materials
and graphic design reflective of your desired brand image.
Consistency is critical across all of your marketing materials.
Allow your current customers to brag for you. Wherever
appropriate, include customer testimonials. This is a way of
incorporating powerful ‘word of mouth’ style marketing into your
materials.
Get personal. Take the time to understand your customers,
and make an impact with your printed material through
personalisation. Think beyond the standard address block and
salutation to include personalised images and content. This is a
proven way to maximise response rates and increase customer
loyalty.
To find out more contact Frances via (02) 4926 2676 or email
Newcastle@snap.com.au
Frances Watt is the Franchisee
of Snap Newcastle. We offer
the superior service you can
only get from a local business.
Our team is small, but we have
the knowledge and experience
required to help our clients build
a successful brand in today’s
highly competitive marketplace.
Our key goal is to help local
businesses grow.
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New marketing and
communications company for
John Church
After 20 years running John Church Advertising and 3.5 years
as Head of Marketing and Business Development at the region’s
leading property firm, PRDnationwide, John Church is back in
business with a new Marketing and Communications company
called Churchcomm.
John is well known for the hundreds of campaigns, events,
branding and property projects he has been involved with since
1995.
He started his career as a TV and radio journalist and news
presenter on NBN.
Since then he has grown his business interests from printing to
PR but always in the strategic marketing and communications
space.
“This new business is a child of the times, with a focus on
digital, online and social media as well as the more traditional
disciplines of lead generation, business profile building and target
marketing,” said John.
“I have a strong team assembled to make things happen in
branding, design, copy writing and strategy.
“This team is backed by expert suppliers in a range of fields who
can assist with campaign implementation.
“As usual the focus is on well-defined and agreed results, which
can vary from business to business and industry to industry.

“ I have worked in the corporate and Government sector, with
professional services firms, finance and insurance, motor vehicle
sales and of course property.
“For the past 3.5 years I have been creating and activating
project marketing campaigns for some of the city’s most
significant property developments and look forward to continue
working in that space as well.
“But this new firm can be scaled to handle small and large
challenges across a range of market sectors so I am excited about
the opportunity to bring my deep local knowledge and expertise
to benefit local businesses.”
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marketing digital design

Hive has been growing Hunter
businesses for almost 10 years.
We create stand out brands...
We build integrated marketing platforms...
We grow strong & successful businesses...
We are marketing idea generators...
We are solution providers...

Ready to get serious about growing
your business? Give us a buzz.

HIVEMARKETING.COM.AU

We are your sales & marketing mentors...

02 4920 2757

...We are Hive Marketing!

LET'S GET SOCIAL
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Why branding
is important
when it comes
to marketing
Melissa Horvat
Graphika
Once upon a time, branding was defined solely by the elements
that distinguishes one business from another. For instance, the
name, slogan, sign, symbol or design (or a combination of these
elements) that sets a business apart from its competitors.
Today, branding is so much more than the sum of these
elements alone.
Effective branding differentiates your business from your
competitors and helps attract the right audience to your
products or services. More importantly, it helps your customers
identify you as a problem solver, motivating them to take action
to resolve their issue.
A good brand can transform your business in many ways. It
provides a clear message to your customers; confirms authority
and credibility; creates an emotional connection to your product
or service; motivates customers to take action and creates
ongoing customer loyalty.

Creative Thinkers.
Brand Builders.

Brand.
Brand.
Design.
Design.
Web.
Web.

0413 486 600 | graphika.com.au
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With these benefits in mind, here are five ways you can start
building a stronger brand to improve your marketing and
visibility:
1. Establish your purpose – clarify why you do what
you do. Why did you build this business? Why do you want
to help your customers? The ‘why’ to these answers will form
your purpose. Walt Disney’s purpose was ‘wanting to bring
joy to children everywhere’. This strong purpose permeates
everything that Disney does, even now.
2. Identify what makes you different – what sets you apart
from your competition? Your goal is to position your brand
so customers think about you differently than your
competitors. Look at your competition, identify how they
define their brands and look for characteristics that you can
call your own.
3. Define your audience – know your target customers. Think
about the real people who engage with your business, walk
into your store or browse your website. What do these people
ultimately want from your product or service? What problems
are you solving? Develop your brand around the emotional
benefits of your offerings.
4. Create a brand personality and identity - connect with
your audience through colour, images and designs that align
to your purpose and values . A graphic designer can help
develop an effective brand personality and identity,
combining visuals, tone and messaging to help you
emotionally connect to your target market.
5. Continue to be consistent - strong brands are recognisable
because they are consistent, using colours, fonts, images
and styling that align with their brand identity. Developing an
ongoing relationship with a designer is one of the most
effective ways to help you achieve consistency, purpose and
direction in branding.
Looking to transform your business through branding?
Graphika has brought energy and personality to brands of all
shapes and sizes for over a decade and is now offering free
brand consultations. Gain ideas and clarity about your business,
absolutely obligation free. Contact Melissa Horvat on
0413 486 600 to take advantage of this opportunity to take your
business to the next level.
Melissa Horvat is the Founder and Principal
Designer at Graphika, a boutique graphic
design and web design company. Melissa
graduated from the University of Newcastle
with a Bachelor of Design (Graphic) and
began working in prestigious advertising
agencies in Newcastle. With over 20 years’
experience in print design, brand and digital
media, Melissa’s passion for logo design
and brand development has seen her work
published and shared around the world.
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Promotional products provide affordable,
accountable, measurable advertising
Greg Frame
Frame Promotional Products
Now more than ever, marketers need to reward and build brand
loyalty. It is important to continue to acknowledge and thank clients,
employees and suppliers.
Statistics from APPA (Australasian Promotional Products Association)
show that marketers spend more than $1.34 billion dollars (AUS) and
$144 million (NZ) a year on promotional products for one reason, they
work.
• 52% say their impression of a company is more positive after
receiving a promotional product.
• 76% recall the name advertised on the product.
• 55% keep the item for more than one year.
• Nearly 50% of recipients use them daily.
• 52% of people do business with a company after receiving a
promotional product
• Spend less, achieve more and remind people about the benefit of
doing business with you.
Promotional products in the home:
• How many people have at least one promotional product in their
kitchens? 91%
• How many have two or more in their kitchens? 81%
In fact, the kitchen is the #1 place people use and keep their
promotional products. (People spend on average 3-5 hours a day in
their kitchens)
Promotional products in the office:
• How many people have at least one promotional product in their
offices? 74%
• How many have 2 or more in their offices? 59%

In the work place, more than half of people hold onto their
promotional product from 1 to more than 4 years.
Reach & recall:
• 71% of business travellers surveyed reported receiving a
promotional product in a 12 month period.
• 33.7% of this group had the item on their person.
• 56% of people kept their promotional product for more than one year.
• 76.4% said they kept their promotional product because it was useful.
• 76.1% of the respondents could recall the advertisers name on the
product.
How effective are promotional products in staff retention,
motivation and brand interest?
• 75% of Human Resource managers surveyed are using
promotional products in recognition programs.
• 72% of marketing and HR managers say that promotional
products are very effective in motivation and retention of staff.
• 100% of advertisers said that adding a promotional product
returned a favourable response to their campaign.
• 69% of advertisers said promotional products increased brand
interest and 84% it created more favourable impressions of the
brand itself.
Understanding the medium:
• A product is just a product, until it is linked with a promotion, it
then becomes an advertisement.
• The most successful advertising campaigns are the result of a
planned strategy.
• Throwing products at your target market without that planning is
a waste your marketing dollars.
• The product is only one component in the whole campaign.
• The creativity used to get a response is the key to increasing
profits and promoting brands.
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Making your
B2B marketing
measure up
Jacqui Daley
The Measured Marketer
In today’s highly competitive commercial environment, having a
digitally-led B2B marketing strategy has become more important
than ever.
Yet as recently as 2017, a Hunter Research Foundation Centre
and University of Newcastle survey found that approximately 35%
of local SMEs were still without a dedicated business website –
and only 64% were advertising their goods and services online.
It can seem daunting, but the return on investment can be
significant – and with the following steps, it’s easier to get started
on a digital marketing strategy than you might think.
1. Review and document your business objectives
Your first task is to take stock on what you want to achieve
with your business. Consider your objectives with fresh eyes.
Think them through and write them down. These will form the
foundations for your subsequent planning.
2. Do the research
Review the market, your offering, and the needs of your
customer. Assess what your competitors are doing, and be honest
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about what they might be doing better than yourself. Ask yourself
– does your brand and offering still resonate in your desired
market?
3. Audit existing digital efforts and document them
Put a number on how many customers you have, and what
there average spend is. Then pull together all the information you
have at hand about how your business is performing online.
How many customers are on your mailing list database? How
much traffic currently visits your website – and what do they look
at? How long do they stay? How visible are you online – where do
you rank in search results, and how many followers do you have
across your social media channels?
Documenting your current benchmarks is a must. It’s easier
to move towards where you want to be when you know where
you’re starting from.

HBR sales & marketing
4. Determine your marketing objectives
Here is where things start to take shape as you review what’s
possible. At TMM, we like the RACE approach – Reach, Act,
Convert and Engage - to help guide generate awareness and
demand, convert customers to purchase and ensure continued
engagement/return customers.
Traditional tactics still work, and can be boosted dramatically by
targeted digital activity. Suppose you’re holding an event – you
might run print or radio advertisements to draw a crowd, but
are you also reaching out to everyone in your personal LinkedIn
network? Are you collecting attendee data during the event to
increase your mailing list?
5. Turn your strategy into an achievable action plan
Take everything of relevance you’ve learned or discovered up
to here, document and prioritise it. You now have a plan of attack
to work from – a marketing strategy crafted around your unique
business requirements.
6. Stand and deliver
Now that you have a plan, it’s crucial you put it into effect. We
recently met with a well-respected company of 75 years’ standing
who ‘knew’ they needed to develop and act, but could not justify
making it a priority.
We also met with a 10-year-old business in the same field which
had recently built a new user friendly site. It was producing strong
video content and putting money to Search Engine Marketing
(SEM). And it was capturing significant market share as a result.
As well-regarded as the first business may be, without a digital
marketing strategy in place reaching their 100th birthday is likely
to prove that much harder.

7. Measure what matters
Measure the results of your efforts. Get a sense of the impact
your plan is having on your web-traffic and engagement. Study
the performance of your digital channels and assess the quality of
the leads that are coming in – and record any uptick in sales.
8. Optimise and repeat
From the results you’ve gathered, determine what worked and
what didn’t. Optimise the actions that generated great results,
and review/revise the ones that didn’t. Then, repeat your efforts
– learning what the data tells you and applying those lessons as
you go.
The best part? By simply talking about what you want from your
marketing, you’ve taken the first step to reaching new audiences,
and ensuring the longer-term success of your business.
For specialist B2B marketing advice or support please call The
Measured Marketer on 02 4989 6000, email hello@tmmarketer.
com or visit themeasuredmarketer.com.au

Jacqui Daley is the founder and
director of The Measured Marketer
(TMM), a Newcastle marketing
consultancy specialising in digitalfirst strategic thinking and support
for the B2B space. A former Digital
Marketing Manager for University
of Newcastle, Jacqui and her team
focus on ensuring great Australian
businesses are easier to find, easier to
engage with and easier to buy from.

Connections
you can
count on
From rigorously researched market strategies to
brand positioning, content marketing,
cost-effective B2B advertising campaigns
and more, The Measured Marketer delivers –
with measurable and meaningful results.

themeasuredmarketer.com.au
02 4989 6000
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WHY WE NEED A HOLISTIC APPROACH TO HEALTH
Sean Bastock
Infuse Health
Despite our best efforts, it’s clear our current approach to health
is not effective.
According to the Australian Institute for Health & Welfare, 2 out
of 3 adults are overweight or obese. The Cancer Council estimates
that 17,500 more people die each year from cancer than 30 years
ago. Meanwhile, Beyond Blue reports that 1 in 6 Australians
currently experience anxiety or depression, while 3,000 take their
own lives each year.
Even those of us who look healthy are struggling. There are a
rising number of “fit sick” people, who appear physically fit but
suffer from a range of invisible illnesses, such as digestive upset
and mental and emotional stress.
With health issues on the rise, the potential cost to business and
our economy is staggering. So, what can we do to turn things
around?
How a holistic approach can help
Holistic health is the science of living well, encompassing our
physical, mental, emotional & spiritual (sense of purpose) health.
Recognising that the human body is an integrated system of
systems, holistic health looks at the whole picture to improve
health and wellbeing.
Holistic health looks beyond the symptoms to identify the root
cause, providing more effective treatment. A very basic example,
a sore back could be a physical issue on its own or present as a
symptom of stress. In this case, treating the physical symptom
would not solve the real issue, whereas a holistic approach gives
you the chance to address the real underlying cause.

Iyengar Yoga, Movement and Holistic
lifestyle coaching for everyday vitality.

(02) 4049 8134
hello@infusehealth.com.au
infusehealth.com.au
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In business, we try to identify the root cause of an issue, so we can
resolve it. It’s not good business practice to patch up the system and
hope for the best. It makes sense to take the same approach with
our health. Why continue treating the symptoms, when a holistic
approach represents a more effective way forward?
Embracing a new approach to health
Holistic health helps align your lifestyle to support your goals,
introducing positive and sustained change into your life.
If your goal is to lose weight, the holistic approach will start by
identifying why you want to lose weight, then look at aligning
your life to support this goal. Going beyond diet and movement,
holistic health examines your sleep, stress, hydration and gut
health to establish positive habits to reach your goal.
You might be surprised to learn that living a healthy lifestyle is
no harder than living an unhealthy one. It’s all about adjusting
your mindset and your habits, which is easier when you have help
along the way.
Infuse Health can help you embrace a holistic approach to
health by providing:
• Effective tools to support you
• Access to a supportive community
• Coaching to lead the way
When you think about it, a holistic approach to health
represents the future. With health issues on the rise, it’s time to
embrace a more effective approach to health and wellbeing.
Contact Infuse Health on 02 4049 8134 to learn more about
our holistic personal training programs.

Sean Bastock is a Holistic Lifestyle
Coach and Movement Teacher at
Infuse Health in Adamstown. Sean
is passionate and has an extensive
range of experience guiding
people of all ages and abilities to
reach a new level of health and
vitality.
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AN AUSTRALIAN FIRST IN TRAINING FOR THE FORUM
The Forum Sports & Aquatic Centre on the campus of the
University of Newcastle has become the first venue in Australia to
install Technogym’s SkillAthletic training facility.
Launched in mid-February, the SkillAthletic training facility is
part of the popular facility’s offering in a new gym floor layout,
including a large functional training zone, for members.
The Forum University closed between 29 January and 17
February for an upgrade that included the addition of the latest in
cardio equipment from Technogym and new strength equipment
from Life Fitness along with new flooring throughout the existing
gym and cardio areas.
Roxana Olivares, Director Programs at The Forum advised “we
have a commitment to give back to our members and continue
to provide quality facilities. This is an exciting time as we
upgrade our gym at The Forum University to the latest in fitness
equipment and technology while we continue to provide a fresh
and contemporary facility.”
SkillAthletic training is the new training experience developed
by Technogym thanks to its long-standing experience as official
supplier to the last seven editions of the Olympic Games and its
collaboration with the best teams and sports champions around
the world.
The method, developed by Technogym’s Scientific Research
with the help of top coaches and sports trainers, aims at
improving athletic performance and offers a wide range of
workouts based on the four SkillAthletic training key abilities,
Power, Agility, Speed, Stamina, that can be performed at different
scales of difficulty allowing people with varied levels of physical
preparation to participate in the same training class.

Every day participants can choose from one of four styles of
class and experience a new mix of exercises inspired by the four
key abilities of the method. The Forum University has launched
this program with 19 classes per week.
Each class has its own distinct theme:
Boost: Challenges the basic abilities of agility and stamina. A
medium intensity workout with the sole aim of getting as far
away as possible from daily routine, in order to achieve Total Body
Performance.
Brave: Aims to increase the basic strength, high intensity
education, mental toughness and adaptability to powerendurance. As the name suggests, Brave is a class not meant for
the faint hearted as it will force you to find the courage necessary
to get comfortable with the uncomfortable.
Fast: Is specific to speed training, the most advanced component
of performance. Short but intense drills dedicated to the
improvement of speed and agility of movements.
Mighty: Is the class devoted to power development. Sessions
dedicated to overloaded training, with teaching guidelines
on how to perform fundamental Olympic weightlifting and
powerlifting movements.
SkillAthletic defines a new workout category inspired by passion
for sport and is dedicated to all those looking to challenge their
limits and improve their performance: runners, triathletes, cyclists
and enthusiasts of various sporting disciplines.
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RETHINKING SICK DAYS AND PRODUCTIVITY
Shawna Hartley
The Salt Therapy Centre Newcastle
In winter, also known as cold and flu season, your business is
vulnerable to plummeting productivity. The scramble to fill the
roles of employees who take sick days can often feel dire … yet
the effects of what happens when they ‘soldier on’ and don’t stay
home to care for their sickness can cause long-term damage.
Companies like Google and Facebook have become famous
for re-inventing corporate culture. Re-thinking your company’s
concept of sick days can be one of the most valuable and healthy
things you can do for your bottom line.
Here’s a simple three part prescription:
Start with your end goal in mind; a healthy and happy workforce
that create reliable results. Consider what happened last winter
and the year before when cold and flu ravaged most of us in
Newcastle and the Flu vaccine was not effective. Take a proactive
look at what your company can do to reduce the likelihood of it
happening in 2019.
Actively encourage health
When you start to notice the health of yourself and your coworkers, you can begin to encourage healthy choices. Private

PROACTIVE HEALTH CARE
Boost Immunity * Decrease Stress
Detox Heavy Metals & Toxins * Deep Cleanse Lungs.
For Asthma, HayFever, Persistent Cough, Anxiety,
Eczema, Chronic Pain, Muscle Recovery, Weight Loss
and excellence.
Infrared Sauna
Specialised Massage
Salt Therapy
4929 5712

38 |

MAY 2019

Breathe Well
Feel Well
Be Well
... naturally

one-on-one comments about their health will have a major
impact on an individual, but you can also create fun inhouse
competitions for better health. Appoint someone to come up
with ideas and lead the way.
Redefine sick days
Especially during winter, if you notice someone sniffling and
sneezing, send them home. Begin to refer to sick days as ‘thank
you for not infecting the rest of us’ days. Remind all that the first
three days when they are not feeling well are when they are most
contagious. Please work from hone when possible. And keep
sanitiser where you need it most.
Perks for health
Instead of offering raises, offer more wellness days and health
boosting opportunities. Offer a wellness allowance like Expedia
does, to reimburse individuals for fitness-related items. Bring in
experts for inhouse workshops and ongoing programs. Align with
local health providers for heavily discounted or free access to health
building activities for your management and staff. Think stop smoking
hypnotherapy, gym membership, massage, etc. The ‘feel good’
benefits start immediately when you announce your plan.
Start small. The one change that you make today will build on
itself each day, just like building muscles at a gym. The secret,
according to the lessons of innovating companies like Google
and Facebook, is to set your intentions and then start the
implementation. Imagine what can happen when your workforce
isn’t as susceptible to getting sick with colds and flu this winter.
Imagine what happens financially when you have a healthier
business! Never forget that a happy and healthy workforce can
increase productivity by as much as 65%.
For further information on shifting your company’s bottom
line, or corporate packages for salt therapy, infrared therapy
and massage therapy contact Shawna on (02) 4929 5712 or
email Shawna@TheSaltTherapyCentre.com.au

Shawna Hartley is an
author, natural therapies
advocate, and owner of
The Salt Therapy Centre
Newcastle.
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GOLDEN DOOR HEALTH RETREAT AND SPA CELEBRATES 15 YEARS
Golden Door Australia is currently celebrating 25 years of
providing health and wellness programs and spa experiences.
What many locals wouldn’t realise, is their Health Retreat and
Day Spa located in Pokolbin has been operating now for 15
years.
As the largest Health Retreat in Australia, the Hunter Valley
property recently won ‘Australia’s Best Wellness Retreat’ plus
‘Oceania’s Best Wellness Retreat’ at the World Spa Awards and
has been awarded the TripAdvisor Hall of Fame 2014-2018.
As a Health Retreat, Golden Door is not simply a lifestyle
resort or a ‘healthy hotel’, it is a retreat offering world class
wellness programs with proven results. The property features
the region’s largest Day Spa which is available to the general
public.
Their unique immersive Corporate wellness programs offer
the opportunity to remove typical workplace distractions or
those at home and to focus on health and wellbeing goals,
enabling individuals to be better equipped, energised,
focused and less stressed to optimise their performance at
work and thrive in all aspects of their lives.
Golden Door enables you to reconnect with yourself, try
new activities, treatments or therapies and discover what a
balanced life is, all whilst enjoying the beautiful scenic vistas
and fresh Hunter Valley air. Participating in the all-inclusive
programs will motivate you to change, develop healthier life
choices and give you the tools you need for lasting changes.
Discover a fresh, new lease on life and a balance of mind,
body and spirit while joining in with a packed program
of activities each day, such as low, medium and high
intensity fitness activities, empowering workshops, cooking
demonstration and mindfulness classes or taking time to relax
and enjoy a little spa time, it’s your choice.
If you participate in Golden Door’s wellness program, you’ll
likely start the day with a sunrise and Tai chi on Meditation
Hill before moving on to deep water running in the heated
25 metre indoor pool or the nature walk before breakfast.
Engaging with the team at Golden Door will help you to
achieve life-long health and wellness changes.
You can explore the retreat’s extensive facilities, with a hit of
tennis in the afternoon, a workout in the gymnasium with a
personal trainer, loosen up at yoga or the daily stretch classes
in one of the fitness studios or get active participating in a
group class, like indoor hockey or badminton.
At any time, you can change the pace with a walk around
the 8-hectare property, unwind during a meditation or a
functional movement class, even relax with a steam and soak
in a hot spa. After a nutritious dinner, you return to your room
each night to Golden Door’s signature turndown service and
just relax, breath and unwind.
You can also learn more about yourself and selfcare with
the option to book one-on-one wellness sessions with
some of Australia’s most skilled practitioners in the fields of
naturopathy, physiotherapy, acupuncture, hypnotherapy,
Kinesiology and Feldenkrais.
If your stay is more about relaxation and winding down, you
can choose to restore in the day spa for some much-needed
you time. You are free to enjoy time out in the relaxation
lounges with a magazine or your favourite book. Evenings
are spent at your leisure, read by the open fire in the lounge,
play board games, solve puzzles or just chat with new found
friends.
Alternatively, you can retreat to the comfortable, secure
surrounds of your private villa to do your own thing,
disconnect from the world, finish that book, soak in the tub or
relax and take in the magnificent vistas of the Hunter Valley,

Brokenback and Barrington mountain ranges, allowing you to
breathe in fresh country air every day.
You can also nurture yourself and be pampered for hours in
the Day Spa, where you can enjoy massage, facial and body
treatments. Over 50 different therapies are available.
A stay also allows you to eat hearty and nutritious food.
You will discover and that eating the right kinds of foods,
exploring new tastes and textures and preparing foods in the
healthiest possible way is essential to your ongoing wellbeing.
Staying at Golden Door gives your body a rest from red
meat, alcohol, caffeine, sugar and saturated fat. By sharing
meals in a communal environment with fellow guests and
without the distractions of technology and day-to-day life,
mealtimes are a chance to enjoy the simplicity of food and life.
Golden Door Health Retreat & Spa is designed to be
a sanctuary from day-to-day life. Nutrition, movement,
restoration, exploration, education and the environment are
cornerstones of the Golden Door philosophy. All combine
to deliver a holistic approach to health and lifestyle. The
purpose-built retreat is a great place to learn about the
benefits of wellness and kick-start a fitness program, healthy
eating or to relax in the tranquillity of this beautiful setting.
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20TH ANNIVERSARY FOR FITNESS JUNCTION

Fitness Junction turned 20 on 1st May. The business has been
in three locations, Darby Street, The Junction and now in the
Merewether Wellness Centre on Union Street.
The best thing about small studios is the community and
everybody knowing each other and supporting each other. It's
easy to be motivated to turn up when you know your friends are
expecting you.
Fitness Junction clients are committed to their regular training
program for longevity, building strength and staying strong later
in life, bone density prevention, mobility and agility.
There are at least 20 members in their mid 70s and up to
90 years of age who have been founding members and have
maintained amazing youthfulness, putting some 20 year olds to
shame with what they achieve in a day, let alone the gym.
These clients inspire each other and the trainers to keep
improving.
Fitness Junction's Sally Spence says “Having been a member in
various gyms for the last 27 years and then with Fitness Junction
for the last 8 years, I have found the approach to training fun,
achievable and challenging. I come 5-6 days a week and each day
is different, which keeps me motivated and the results speak for
themselves. I have achieved far more in the last couple of years
than I have ever.”
People who take part in group hikes and group holiday
cycling journeys, surfing, skiing and any kind of sport manage
injury much better with the strength training, conditioning
and remaining mobile with regular stretching and varied
cardiovascular activities. Doing this under the watchful eye of an
expert Personal Trainer reduces injury and laziness.

· Flexible Hours
· Personal Training in
Group Sessions
· Strength
· Conditioning & Toning

DEALING WITH STRESS
A friend (let’s call her Cheryl) was talking about a recent birthday
party she had hosted. Catering for the birthday child, parents, inlaws, vegans, and miscellaneous guests took its toll. The party ended
at around midnight; finally, a chance to take a breath and relax.
Cheryl’s ever-loving husband kindly poured her a glass of wine
and said, “I think you’ve earned this.”
Her response? “I’ve never stress-drank before, and I won’t start
now. I’m going for a run.”
We all encounter stressful situations. stresses might be as
relatively small as the birthday party above, or much larger and
longer-lasting.
The important thing with stress is not what’s happening, but
how we deal with it.
Remember that your response to stressful situations can affect
your health and wellbeing as well as weight loss. Those who are highly
stressed often have high levels of the stress hormone, cortisol, which
helps with weight gain, poor sleep, and muscle wasting.
If losing weight is important to you, it’s essential to find a coping
mechanism that doesn’t involve food and drink. Cheryl was
acutely aware of the need to react to the stress she’d encountered
at the party, but knew just as well that the glass of wine was not
the answer. She drinks wine on occasion, but as a celebration or
because she’d like the flavour of it with a meal. She knew that one
glass of wine to deal with stress had the potential to put her on
a slippery slope that would be hard to get off. One glass is lovely,
then it stops numbing the stress so becomes two, then a bottle
and another…
Using food as a coping strategy is equally as bad. Nobody eats
celery sticks when they’re stressed: it’s more likely to be chocolate,
chips, or left-over birthday cake.
Neither of these strategies does anything at all to ease the either
the stress or the response to it. Both just provide some time to
focus on things other than the stress, and it’s time that eases the
burden.
What else could you do to ease the response you have to stress?
Like Cheryl, go for a run (or a walk). Get gloves and a punching
bag and use them. Do some yoga.
Have a bath or get a massage, or do something that helps you
relax.
• Read a book or watch a movie.
• Practice meditation and/or mindfulness.
• Phone a friend. Have a whinge. Laugh it off.
• Prioritise tasks that need to be done.
• Get professional help.
Perhaps the most important thing to recognise with stress
is that it’s not the event that’s the problem (though of course
sometimes the event is awful), but your response to it. If you
find that you’re reacting in a negative manner to every stressful
thing that happens in your life, it might be a good idea to look
for strategies or techniques that help. If the first attempt doesn’t
work, try again or try a different technique.
Fix your stress response and your health and wellness will
improve and weight loss will follow.
For further information contact Healthy Inspirations Maitland
on (02) 4934 3877 or email klara@healthyinspirations.com.au

· High Intensity
· Fitness
· Functional Movement
· Weight Loss
The limited time offer is $150 for
10 Sessions.
First session is obligation free book via MindBody or 0403 117 227

www.fitnessjunction.com.au
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Klara Payne is a business owner, parent,
health and wellness advocate. Klara worked
in IT at Newcastle airport for 10 years, and
since 2011 has combined her skills and
passions at Healthy Inspirations Maitland.
Klara thrives on the challenge of balancing
business ownership and nurturing a young
family (a 6-year old daughter and 4-year
old twin sons), and finds that the rewards
outweigh the challenges.

BORRELLI-QUIRK NEWCASTLE REAL ESTATE
NEWCASTLE - HUNTER TOURISM & ACCOMMODATION

• Leading suppliers of quality, fully furnished and self contained
accommodation for short or long stays in and around Newcastle.
• Beachfront, harbourfront, suburbs, 1 to 4 bedroom apartments
and homes. Cleaning service available.
• A cost effective, more flexible and comfortable alternative for visitors and business
colleagues.
• A phone call or email is all it takes to match your requirements promptly.

•
•
•
•

Strata Cleaning Services
Medical Centre Cleaning
Commercial Office Cleaning
Over 25 years experience in Newcastle & Lake Macquarie

P: (02) 49610145 E: john@adamstowncleaning.com.au

THE MOBILE SHREDDING COMPANY
• Security bins and one-off shredding
• Totally secure in-truck on-site shredding
• NAID AAA Certified
• Locally owned and operated
• Servicing Newcastle, Hunter Valley, Port Stephens & Central Coast
Phone: 4957 9903
www.mobileshredding.com.au

"SECURE DESTRUCTION - GUARANTEED"

Superannuation, Investment Advice, Retirement Planning,
Insurance and Risk Protection.
(02) 4929 2552
Newcastle - East Maitland - Nelson Bay

"Working together for your future"
www.crestfs.com.au

TIMERITE REMOVALS
Your Experienced Maitland & Newcastle Furniture Removal & Relocation Team
Full Home & Office Removals – No Job Too Large
With more than 20 years’ experience and arguably the best service standards for
removalists in the Newcastle and Maitland areas, TimeRite Removals is the furniture
moving company of choice for your next home or office relocation.
PRE-PACKING AND UNPACKING • DELIVERY • MOVING INTO STORAGE • TRANSIT • INSURANCE
Proud member of Australian Furniture Removers Association

CALL FOR OUR BEST RATES: (02) 4927 6687
A: 5/49 Annie Street Wickham, NSW 2293 62 New England Hwy Maitland, NSW 2320
E: info@timeriteremovals.com.au W: www.timeriteremovals.com.au

STRATA MANGEMENT

DOCUMENT DESTRUCTION

ADAMSTOWN CLEANING SERVICE

CREST FINANCIAL SERVICES

FURNITURE REMOVALISTS

CLEANING SERVICES

P: 49615566 E: joanne@bqnre.com.au W: bqnre.com.au 1/91 Hannell Street, Wickham @ NCYC

FINANCIAL SERVICES

ACCOMMODATION

HBR business services

LAKE GROUP STRATA

Strata & Community Title Managers
• Over 30 years managing property
• Pre-purchase reports
• Set-up & establishment service
• Consultancy Service
• Servicing Newcastle, Lake Macquarie,
Hunter Valley & Myall Lakes www.lakegroupstrata.com
Phone: 02 4942 3305
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HBR funny business

goes in for a
Awomen
job interview and sits
down with the boss.

The boss asks her, “What
do you think is your worst
quality?”
The women says “I’m
probably too honest.”
The boss says, “That’s not
a bad thing, I think being
honesty is a good quality.”
The women replies, “I
don’t care about what you
think!”
chemist, a mechanic,
A
an electrician and a
programmer were driving
in a car when it broke
down.
"This must be because
we've mixed the wrong

fuel additive!" said the chemist.
"No way" said the mechanic. "This is clearly a mechanical
problem. There must be something wrong with the engine."
"Both of you are wrong. The problem lies with the car wiring and
the battery." argued the electrician.
The programmer sighed and said, "Everyone, calm down. I think
we should just close all the windows, turn off the car and turn it
on again."

dentist told a mother, "I'm sorry madam, but I'll have to
A
charge you a $100 for pulling your boy's tooth." The mother
exclaimed, "A $100! You said it was only $20!" "Yes," replied the

dentist, "but he yelled so loudly that he scared four other patients
out of the office!"
stuck a pistol in a man's ribs and said, "Give me your
AThethief
money."
gentleman, shocked by the sudden attack, said, "You cannot
do this, I'm a politician!"
The thief replied, "In that case, give me MY money!"

hile taking the interview, the employer asked the candidate:
W
“So, how long did you work during you’re last job?”
“30 years,” said the candidate.

“Oh, but you look so young. How old are you?”
“20 years old,” replied the candidate.
The employer was surprised and asks “How she could have
worked 30 years and have only been living for 20 years??”
“Overtime!” came the reply.

QUOTE OF THE MONTH
“Those who think thay have no time for healthy eating will sooner
or later have to find time for illness."

-Edward Stanley

COME
PRINT
WITH
US

AWARD-WINNING OFFSET PRINTING
AUSTRALIAN NATIONAL PRINT AWARDS
GOLD MEDAL WINNERS 2013

NCP – NEWCASTLE’S AND THE HUNTER’S, PREMIER PRINT GROUP.
From stationery to magazines, point-of-sale to packaging, direct mail to inventory management and distribution, our comprehensive
production facilities combined with our expertise ensure the right solution is offered for your print and communication needs.

14 Channel Road, Steel River Industrial Estate, Mayfield West NSW 2304 | Call us: 02 4926 1300 | Email us: sales@ncp.com.au | Browse us: ncp.com.au
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HBR is essential reading for everyone wanting to
keep informed on local business news and issues.

Why subscribe?
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Redefining
office furniture
is what we
do best.
Achieve the perfect blend of brilliant design and
practicality for any workspace.
The latest trends
Superior quality
Affordability
Effortless customisation
Dedicated, fast service

Newcastle Showroom Opening May 2019

Experience the
OfficePace difference
Our expert consultants work with you
to create inspiring workspaces.
Local manufacturing gives us the
flexibility to help design and create
custom furniture solutions, in addition
to our extensive range of Australian,
German and Italian designs.

Let’s work together on your next
project, telephone 1300 542 542

officepace.com.au
Showroom: 22 Wickham Street, Wickham NSW

We handle all-sized projects, with fast
turnaround and surprising affordability
every time.

