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HBR from the editor
The January
residential property
report from Corelogic
makes interesting
reading and highlights
challenges for the
Australian economy
as well as indications
of shifts in market
demand.
In the 12 months to
31 January, property
prices across the
nation have fallen
some 5.6%, with the
combined capital city
fall being even worse
at 6.9%. The two largest
markets of Sydney and Melbourne were the worst performers
with annual falls of 9.7% and 8.3% respectively. In comparison,
the combined regional fall was just 0.8% across Australia.
Whilst there are a number of factors in play, an increasing
number of people are now moving out of the larger cities and
embracing a change in lifestyle to live in regional centres. For
example, Sydney is experiencing a net outflow of existing
Australian residents, with its population growth now due to
overseas immigration.
Due to modern technology, businesses and workers are
much more mobile these days and many can be located almost
anywhere good communications exist. For this reason there is
a strong case for people to trade crowded city life for a more
relaxed lifestyle in the regions.

People are still concerned with amenities – particularly health
and education – making the larger regional centres an attractive
option.
There are major opportunities for regional Australia to grow,
particularly the larger centres with good facilities. As a leading
regional centre that is only 2 hours from Sydney, the Hunter is
well placed to continue to attract businesses and residents.
On a national level, the fall in home prices is likely to have
significant impact on consumer sentiment, with those
experiencing a fall in their net wealth likely to tighten their
spending.
Also with investment property returns falling, there is likely to
be a tightening of rental supplies.
We are also in an economic climate where the changes in
negative gearing and the capital gains discounts proposed by the
ALP if they win this year’s Federal election would be dangerous
to the property market and the national economy. Whilst debate
on tax reform is to be encouraged, it is hoped that if the ALP does
indeed win the election, which seems likely, that they consult
closely with property and economic experts before acting on
these proposals.
Garry Hardie
Editor & Publisher
ON THE COVER - Evoke Projects interior fitout
of the Oxford University Press in Melbourne.
Evoke were set with the task of creating
an office environment that encouraged
collaboration, innovation & new ways of
working, which had been an issue at the OUP’s
previous location.

Be informed - receive
your own copy of

HBR

HBR is available as a hard
copy magazine and online.
Make sure you receive HBR by completing one
of these options at www.HBRmag.com.au
1. Receive your own hard copy HBR
mailed directly to you for only around
$1 a week.
2. Receive notification when the latest
issue of HBR is available for reading
FREE online

For further information visit www.HBRmag.com.au,
email subs@HBRmag.com.au or call (02) 4925 7760
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HBR business news
Dungog receives $1 million boost for
regional freight network
On 17 January Michael Johnsen MP, Member for Upper Hunter
announced $1 million for Dungog under the Fixing Country
Roads and Fixing Country Rail programs.
Mr Johnsen said that the replacement of the Tillegra Bridge is
amongst 33 projects across regional NSW to be awarded a share of
$135 million, boosting freight efficiency, capacity and connectivity.
“The replacement of the Tillegra Bridge over the Williams River
will benefit Dungog and the region by accommodating loads over
40 tonnes, which no longer need to be split in order to use the
bridge, and improve the route’s freight capacity and allow heavy
vehicles to access the Williams Valley,” Mr Johnsen said.
“This replacement bridge will also reduce the current average
large Heavy Vehicle transport distance from 166 km round trip to
101 km round trip.
“Our freight trucks and trains carry our food, produce and raw
materials that support our local Dungog community. These
projects will ensure freight vehicles get to where they need to be.
“These projects improve connectivity between regional centres,
state roads and freight facilities, reducing travel times, improving
safety, and bring freight costs down.
Mr Johnsen continued, saying that the Fixing Country Roads
program had reached almost $346 million, funding vital road
upgrades delivering better connections to local communities.
“Freight is worth more than $60 billion to the NSW economy.
It is critical that NSW has a state of the art freight network as the
global marketplace continues to become more competitive,” Mr
Johnsen said.

Delivering Hunter Valley coal to Asian
markets
A shipment of 96 coal wagons arrived at the Port of Newcastle on
the 12 and 13 of January to support Asia’s strong demand for the
Hunter Valley’s high quality thermal coal.
Ed McKeiver, Group Executive of Aurizon’s Coal business said the
company’s customers were helping power fast growing economies in
Asia and on the Indian sub-continent with high-energy, low ash coal
from Australia.

"Although Japan continues to be the nation’s largest trading partner
of thermal coal, importing 80 million tonnes of Australian thermal
coal in the 2018 financial year (with around 80% sourced from the
Hunter Valley), almost 10 million tonnes was exported from Newcastle
coal terminals to newer trading partners such as India, Malaysia,
Philippines and Thailand during the same period.
“To support export volumes, our new wagons can carry up to 98
tonnes of coal, and with more than 80 wagons on every train, that
means more than 8,000 tonnes of coal can be hauled to port on each
load,” he said.
“We continue to see strong growth in our Hunter Valley business
with our coal haulage growing by 10% in the past financial year, from
47.7 million tonnes in FY2017 to 52.3 million tonnes in FY2018.
“When we started operating here in 2005, we had less than 10
employees and we now employ more than 450 people across our
Hunter Valley operations.”
Mr McKeiver said the wagons in the consignment are part of a
bigger order that will see the Company's coal fleet expand to almost
9,000 wagons – more than a third larger than Aurizon’s closest
competitor.

Attention Business Owners:
Are you missing out on more profit and time?
The First Friday Club is a short, sharp monthly burst of
information, inspiration and motivation all about how
to run your business more effectively.
“Clear, precise & easy! Feel motivated
to now put this into practice.”
Jonathon Wilson, Slattery Auctions

“Short, sharp & to the point
with plenty to take away”
Anthony Furniss, EJE Architecture

Book Now at: firstfridayclub.com.au

Supported by:
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HBR business news
Singleton Council to co-fund stage two of
Town Centre upgrades
Singleton Council has reaffirmed its commitment to Singleton’s
Town Centre, resolving to co-fund stage two of the revitalisation
project by making provisions in its 2019/2020 loan borrowing
program at its final meeting of 2018.
Singleton Council previously secured $3.5 million for the project
from the 2016 Resources for Regions program, but received no further
funding in its two subsequent applications in 2017 and 2018.
Mayor of Singleton, Cr Sue Moore said stage two addresses
traffic management, contributes to the attractiveness of the town
centre and will improve safety.
“Our community have been waiting a long time for stage two of this
project to get off the ground, and we are thrilled to be a step closer in
achieving the vision of our Town Centre Master Plan,” she said.
“As all avenues have been exhausted in securing additional
funding without the required co-contribution for the Resources
for Regions program, we have made this borrowing commitment
for next financial year which will allow the commencement of the
works whilst utilising the previous grant funding monies.”
The $7 million scope of works includes:
• Undergrounding of power for the length of the works
(Campbell Street dependent on budget)
• New street lighting using the same light posts as per the John
Street CBD Upgrade
• Tree plantings
• Street furniture to enhance visual and physical connections
• New pavement, kerb and gutter
• New footpath
• Signage, line-marking and delineation, including a pedestrian
crossing across John Street near Riverside Park

The revised scope of works excludes the proposed upgrades to
Bailey Union Park, which will be considered as a separate project
in subsequent budgets. These upgrade works will not include the
installation of traffic signals at the Campbell Street Roundabout as
identified in the Singleton Town Centre Masterplan.

Newcastle Airport purchases land for
Astra Aerolab
Newcastle Airport has taken a giant step toward the
development of Astra Aerolab Business Technology Park when
it exercised its option to purchase 76 ha of land adjacent to the
airport on 24 January.
“This milestone is an important part of our journey to be the airport
the region deserves. It brings us closer to realising Newcastle Airport
as a regional hub for aviation activities including new defence and
aerospace-related manufacturing, maintenance and research,” said
Newcastle Airport CEO Dr Peter Cock.
“Purchasing this land and developing Astra Aerolab was strongly
supported by our shareholders, the City of Newcastle and Port
Stephens Council, and demonstrates their commitment to develop
and invest in the region’s future. Astra will provide the Hunter
region with global connectivity for trade, tourism and jobs.”
In September 2018, NSW Deputy Premier, John Barilaro MP,
announced the award of a $11.7 million grant to kick-off the
development of Astra Aerolab to capitalise on the existing
economic strengths of the region, the land purchase means
progress on the site can begin as early as February 2019.
City of Newcastle Lord Mayor Nuatali Nelmes welcomed the
crucial next step in securing a significant number of local, high
skilled jobs for the Greater Newcastle area.
“The technology precinct is set to generate over 5,500 jobs in
defence and aerospace technology, advanced manufacturing and
research and development and will put Newcastle and the Hunter
Region at the forefront of global aviation innovation.”
Port Stephens Mayor Ryan Palmer says the purchase of land
demonstrates Port Stephens Council’s ongoing commitment to
transformative growth.
“By investing in our region’s airport, we’re establishing ourselves
as a dynamic destination for both business and tourism well into
the future. We’re pleased to support expansion of the airport to
focus on the development of an innovative aerospace precinct,
which will benefit locals and visitors. This will set up Port Stephens
- and the whole of the Hunter Region – to truly participate on the
world stage as a premier tourist and business destination.”

Our expert team
can help you find the
best way forward

TURNAROUND MANAGEMENT
INSOLVENCY
FORENSIC ACCOUNTING

4965 6500
Mayor Ryan Palmer, Lord Mayor Nuatali Nelmes, Airport CEO Dr Peter Cock
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HBR business news
Newcastle to trial SMART drumlines

Up to 10 SMART drumlines will be trialled in Newcastle, to increase
protection for beachgoers and minimise harm to sharks and other
marine life.
From 1 February to 30 April 2019, Shark Management Alert in Real
Time (SMART) drumlines will be introduced across Stockton, Nobbys,
Newcastle, Bar, Dixon Park and Merewether beaches near existing
shark nets.
SMART drumlines will be set 500 metres offshore every morning
(weather permitting) and collected at the end of each day. They
consist of two buoys and a satellite-linked communications unit,
which is attached to a hook baited with a single mullet.
If a shark or other animal is captured, an alert is sent to a boat
crew who respond to the animal within 30 minutes. If it is a target
shark (white, bull or tiger shark), it is tagged and then released 1 km
offshore. All other marine animals caught are released immediately.
Minister for Primary Industries Niall Blair said this is the first time
SMART drumlines will be trialed in Newcastle and will add an extra
layer of protection to the NSW Government’s shark net program.
“The North Coast and other parts of NSW have shown that SMART
drumlines are a highly effective measure at intercepting sharks with
minimal impact on the marine environment,” Mr Blair said.
“We’ve been at the forefront with new technologies such as SMART
drumlines and have seen some great results, which is why it’s time to
trial these in some new locations.”

Purchased by the hospitality group Crystalbrook Collection, the
five-star hotel will feature 136 luxury rooms, lobby bar, café with
outdoor terrace and a new roof top with restaurant, swimming
pool and gymnasium.
Construction and fit out of the new hotel will begin as soon as
City of Newcastle staff relocate to their new office on the corner
of Hunter Street and Stewart. Crystalbrook Collection expect
the Kingsley to be operating by November 2020, in time for the
Newcastle 500 and the tens of thousands of visitors it will attract
to the city.
Crystalbrook Collection CEO Mark Davie said he was thrilled to
partner with the City on the historic project.
“There’s really nothing like this building, it has a strong identity
and connection to the city of Newcastle. I see a lot of potential,"
Mr Davie said.
“We think the location, with the City Hall, the Civic Theatre, the
Art Gallery and the War Memorial Cultural Centre right on the
doorstep, makes it a perfect location for a five-star hotel.”
Mr Davie said he had been watching Newcastle’s growth in
recent years and felt strongly that Crystalbrook Collection should
become a contributor to its future economic success.

First five-star hotel for Newcastle
A landmark deal has been inked that will see the City of
Newcastle’s current administrative headquarters transformed into
a five-star hotel to be known as the Kingsley.
Overlooking Civic Park, the harbour and Merewether from its
upper floors, the Kingsley marks a historic moment in the City’s
revitalisation, providing the heartbeat that has always been
missing from the local tourism industry.

IS NOW

IS NOW
YOUR FORKLIFT SPECIALIST

YOUR LOCAL FORKLIFT SPECIALISTS
YOUR FORKLIFT SPECIALIST

NEW AND USED SALES • HIRE • PARTS • SERVICE

YOUR
FORKLIFTSPECIALISTS
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www.hunterlift.com.au
www. hunterlift.com.au
NEWCASTLE

53 Rural Drive Sandgate, 2304
NEWCASTLE - 53 Rural Drive Sandgate 2304
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HBR business news
Plan for new Honeysuckle public domain
A blueprint for Honeysuckle’s future public domain has
been released by the Hunter and Central Coast Development
Corporation (HCCDC) as the next stage towards transforming
Newcastle’s iconic waterfront precinct.
The Honeysuckle Foreshore Public Domain Plan is a
comprehensive proposal across four key areas in the western end
of Honeysuckle.
HCCDC Chief Executive Michael Cassel said the plans highlight a
bright future for the expanding precinct.
“The transformation of Honeysuckle is an enormous success
story for Newcastle and these plans are part of the next stage,
which will see HCCDC invest more than $55 million into
infrastructure and public domain works over coming years.
“These include seawall works to underpin the future
public domain, the delivery of superior landscaping, and the
realignment of Honeysuckle Drive to help mitigate any future
flooding issues in the precinct.”
HCCDC will work to transform Worth Place Park West, Cottage
Creek, Tree of Knowledge Park and the Waterfront Promenade.
“Through this plan, we will be linking one side of the city to
another, with attractive and wide promenades stretching from
the Marina, through Honeysuckle and along Bathers Way to
Merewether Beach,” said Mr Cassel.
“Newcastle is a truly attractive destination and into the future
we will have superior walkways that will rival other popular
coastal walks.”
The Honeysuckle Foreshore Public Domain Plan incorporates
community engagement undertaken by HCCDC last year, which
showcased support for accessible, diverse spaces designed for
people of all ages.
“People also told us they wanted to see attractive green spaces
that would allow for picnics right on the waterfront – we have
incorporated that into our designs and the key areas all have
something different to offer,” said Mr Cassel.
“Our intention is to plant over 150 trees across the two hectares,
and we will be doubling the size of Tree of Knowledge Park as
well as greatly improving and enhancing natural assets like the
Cottage Creek precinct.
“This plan is also about making overall improvements, and
at this point in time, represents exciting outcomes that we are
confident will set Honeysuckle up to thrive for future generations.”
Over coming months, HCCDC will prepare detailed designs and seek
City of Newcastle approvals to deliver the new public domain.
“Importantly, we will also get on with our program of seawall
works and road upgrades, which are both important pre-works
for the future public domain,” said Mr Cassel.
“Today’s announcement is an important first step, and we hope
people share our excitement for the next stage of Honeysuckle.”

High demand for waterfront site creates
excellent Honeysuckle offering
The latest high quality residential development in has been
announced by the Hunter and Central Coast Development
Corporation (HCCDC) following a competitive expressions of
interest (EOI) process for ‘Lee 5’ at 45 Honeysuckle Drive.
The architecturally designed ‘Horizon’ development is a
105-apartment residential and retail proposal by the Miller Property
Corporation, which includes leading firms Hill Thalis Architecture &
Urban Projects and CKDS Architects in its design team.
HCCDC Chief Operating Officer Valentina Misevska said the
outcome was another step forward in the ongoing transformation
of the precinct.
“We have created a high benchmark for the final stages of
Honeysuckle, and we are pleased that the latest development
represents high quality design, integration with public domain
and a commitment to architectural excellence.”
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The EOI process included a review of proposals by members of
the NSW State Design Review Panel to ensure designs offered a
superior architectural standard that took into consideration the
waterfront promenade, view corridors and connections from the
city through to the harbour.
“The premium waterfront positioning of Lee 5 attracted a high
calibre of developers with quality proposals, which demonstrated
the strength of the property market and ongoing demand for
residential development,” said Ms Misevska.
“The Lee 5 site is an enviable face of the city to the harbour
and provides convenience and lifestyle – it is located on the
future waterfront promenade that will link the Marina through
to Merewether Beach, as well as being right next to the future
light rail and within easy walking distance to the Newcastle
Interchange.
“Proximity to significant transport infrastructure is a boon for
developers; people want to live with amenity and opportunity
close by - this next development will only strengthen the city’s
west end emergence.”

Keystone Lawyers takes keys to Sydney
office

A Hunter law firm has expanded its presence to Sydney to better
serve its local clients as well as its growing list of clients across
NSW. Keystone Lawyers has opened an office in Castlereagh
Chambers, near the Supreme Court of NSW.
Founder and Principal Lou Stojanovski said the firm has always
had clients outside of the region, particularly Sydney, because of
its highly regarded expertise in construction and development
law, project law and commercial law.
“A lot of our work is in Sydney for clients with a Sydney office
and for local clients who need representation in Sydney, including
the Supreme Court,” Mr Stojanovski said.
“The infrastructure boom in Newcastle, Sydney and other parts
of NSW and Australia has resulted in our services being sought
after for tenders, contract and assistance in execution of large
projects,” he said.
Mr Stojanovski said the Sydney office will help the firm with its
plans for continued growth. Three people will staff the office now
but he expects that number to grow to around 20 by 2020. He
added that Newcastle will always be “head office”.
“A Sydney presence will also enable us to continue to attract
exceptional talent to meet our extremely high standards of
service to clients.”
The move to Sydney caps off a busy 12 months for Lou and his
team. Lou also launched the SOPA Toolbox app to help people,
particularly in the construction and development industry, to
better manage their payments and payments disputes.

HBR business news
Record numbers for mining forum

A refreshed format featuring increased engagement between
the community, business and the mining industry drew a record
turnout to the Upper Hunter Mining Dialogue’s annual forum on
November 19.
With about 150 participants gathering at the Muswellbrook Race
Club, the forum featured networking and information sessions
where local business people and community representatives
could visit more than 30 displays and talk directly to experts on
subjects including procurement, rehabilitation, mine regulation,
air and water quality and the progress of the review of the Upper
Hunter Synoptic Plan.
Upper Hunter Mining Dialogue Chairman Dave O’Brien said the
forum was a big success with not only more participants than
previous years but also a greater spread of representation from across
the Upper Hunter community including local business people.
“As part of the refreshed format, this year’s forum really focussed
on offering opportunities for local businesses to interact face to
face with mining company procurement personnel,” Mr O’Brien
said. “The Dialogue’s industry partners provided key personnel
from their procurement departments so people could talk directly
to the experts on how the industry and local businesses can do
better business together.”
The procurement exhibits were complemented by displays
from both Singleton and Muswellbrook business chambers and
business development officers from Muswellbrook and Singleton
councils. “The displays offered a very valuable opportunity for
business and the mining industry to connect and there were
many really good and interesting conversations which will be
further developed,” Mr O’Brien said.
As well as the focus on business, the forum also featured
displays from mining industry rehabilitation and air and water
quality experts as well as exhibits from the Department of
Primary Industry, Department of Premier and Cabinet, Office
of Environment and Heritage, Department of Planning and
Environment, NSW Environment Protection Authority, NSW
Resources Regulator and the University of Newcastle.
Following the networking sessions, participants formed into
working groups to recommend solutions to issues as well as how
to best take advantage of opportunities raised during the day.
Those recommendations will now be reviewed and developed by
the Dialogue's Committees and Working Groups at the upcoming
2019 meeting to help determine new actions and projects for the
Dialogue to explore in 2019.

UoN becomes first Australian university to
sign 100% renewable electricity contract

In a sector-leading move, the University of Newcastle has signed
a seven-year contract with Red Energy to buy 100% renewable
electricity across its Newcastle and Central Coast campuses.
The move was in response to feedback from students, staff and
stakeholders who want to see the University do its bit to tackle
climate change through increased investment in renewable energy.
The University of Newcastle is the first university in Australia
to sign up to Red Energy’s new 100% renewable product. Its
contract commenced on 1 January 2019, with 100% renewable
electricity provided from 1 January 2020, once Red Energy has
finished building its solar, wind and hydro capacity.
Vice-Chancellor and President Professor Alex Zelinsky AO,
commented: “Social and environmental responsibility is at the
very core of our operations. Our students, staff and community
told us they want us to demonstrate our commitment to
environmental sustainability in a tangible way, so we are
extremely pleased to partner with Red Energy to use 100%
renewable electricity.
“In addition to making a positive environmental impact, the
new contract delivers costs savings that will enable us to continue
investing in strategic initiatives. This is about us using our buying
power for good,” said Professor Zelinsky.
Paul Broad, Managing Director of Snowy Hydro, which owns Red
Energy, added “This landmark ESA (Energy Supply Agreement)
with the University of Newcastle represents one of the first direct
off-takes for ‘firmed’ renewable electricity of this type. Ondemand hydro from the mighty Snowy Scheme will underpin
our contracted wind and solar generation, meaning Red Energy
can supply the University of Newcastle with reliable renewable
energy. As a Novocastrian and a University alumni, I’m delighted
the University of Newcastle is leading the way.”
The University of Newcastle has a long history in environmental
sustainability, cemented in 1990 with its signing of the Tallories
Declaration of University Leaders for a Sustainable Future. More
recently, the University made a commitment to the Sustainable
Development Goals set down by the United Nations in Paris in 2015.
The Red Energy partnership complements the University’s ongoing
solar panel project, which has seen 278 solar panels installed at its
Ourimbah campus, and a commitment to installing a further 7,000
solar panels across Ourimbah and Callaghan – one of the largest
Photovoltaic (PV) solar installations in the sector. Combined, these
installations could power around 500 typical households.

WHEN EXPERIENCE MATTERS
CORPORATE INSOLVENCY &
PERSONAL BANKRUPTCY SPECIALIST
Contact Shaw Gidley
Newcastle 02 4908 4444
Tuggerah 02 4365 3344
Contact James Shaw,
Paul Gidley or Jeff Shute

MEET THE TEAM AT
SHAW GIDLEY

@shawgidley
www.shawgidley.com.au
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HBR business news
Cruises return to Lake Macquarie
Regular scheduled cruises are poised to return to Lake
Macquarie in a windfall for local tourism.
Nova Cruises, which has operated in Newcastle since 2006,
launched its first Lake Mac cruises on 5 December 2018 to
coincide with the start of the peak summer season.
The cruises range from 90-minute journeys taking in the
western end of the lake to half-day expeditions travelling as far
as Wangi Wangi.
Mayor of Lake Macquarie, Cr Kay Fraser, said the cruises would
capitalise on burgeoning demand to see the City’s stunning lake
from the water.
“Our tourism team has been receiving a growing number of
enquiries and requests from people who want to get afloat on
Lake Macquarie and see it from a new perspective,” Cr Fraser
said.
“That includes tourists visiting our City and locals who have
lived here for years but have never actually been out on the
water.”
Nova Cruises General Manager Peter Hanrahan said his
company purchased a vessel in August that previously operated
in Port Macquarie. Tours aboard the newly renamed Lady Mac,
which has since been refitted and modernised, will depart from
the public wharf at Booragul.
“We were able to secure a vessel that met our requirements in
regards to shallow draft, tonnage, guest capacity and budget,”
Mr Hanrahan said.
“I saw the decline in charter vessels operating from the lake
and have always thought there is an opportunity to venture
down that way.
“We are now in a position where we have developed a team
and crew that I am confident will offer a great product.”
Council Cultural Services Manager Jacqui Hemsley said the
return of regular scheduled cruises would provide a shot in the
arm for local tourism.

World-class bio-refinery for Muswellbrook
On 17 January Michael Johnsen MP, Member for Upper Hunter
noted that works are officially underway in Muswellbrook for the
first bio-renewables research facility of its kind in the Southern
Hemisphere making the Hunter a national hub for bio-renewables
research, development and commercialization.
Visiting the site, Mr Johnsen was joined by the Deputy Premier
and Minister for Regional NSW John Barilaro to officially get works
under way on stage 1 of the project.
Mr Johnsen said the Upper Hunter Electorate and the wider
Hunter is a powerhouse for the Australian energy market and
is continuing to deliver visionary ways to power industry and
households and support new jobs in NSW.
“The Hunter Pilot Biorefinery has the potential to
revolutionise the way we create energy here in Australia,” Mr
Johnsen said.
“This is going to allow world-class research into renewable
and clean energy to take place at Muswellbrook, already an
energy hub for the state.
“Our region is a breeding ground for innovation and the
Hunter Pilot Biorefinery has proved yet again the contribution
regional industries make to our state and the opportunities
they create for new business, skills, education and jobs.
Stage one of the Hunter Pilot Bio-refinery received $4.6
million from the NSW Government under the Growing Local
Economies fund, established by the NSW Government to
unlock long-term growth opportunities in regional NSW
through targeted infrastructure investment.
Apace Managing Director and Chief Chemist, Dr Russell
Reeves, believes the HPB will enable a higher rate of
commercial deployment of bioenergy and biorefining
technologies.
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“The HPB will be a state-of-the-art facility containing biomass
processing and fermentation equipment applicable to a range
of biofuel and renewable chemical production technologies.
We are looking forward to discussing projects with a range of
stakeholders including industry, universities and government”, Dr
Reeves said.
Ethtec Senior Biotechnologist, Dr Geoff Doherty, added, “The
HPB has the potential to transform the agricultural and forestry
sectors.
“We are on the cusp of being able to transform low-value
biomass into high-value products such as biofuels and green
chemicals. Being able to demonstrate these technologies at pilot
plant scale is an essential step on the commercialisation pathway,”
he said.
The foundation project of the biorefinery is a $30 million
cellulosic ethanol pilot plant project by Apace Research Limited
(Apace), Ethanol Technologies Limited (Ethtec), the Australian
Renewable Energy Agency (ARENA), Chinese engineering
company JTL and the University of Newcastle.

Varley marks major milestone in
participation with F-35 arrival
The arrival of the first two Fifth Generation F-35A aircraft to the
Royal Australian Airforce, Williamtown marks a major milestone
for Varley Defence in design and manufacturing in Australia.
Varley’s work on the F-35 Program has cut across both
Lockheed Martin and Northrop Grumman with the Landing Gear
Handling System (LGHS) commencing in February 2004, Canopy
Maintenance Sling assembly to Lockheed Martin in 2005, the
Aircraft Maintenance Sling to Northrop Grumman in 2005 and
the Deployable Data Management System (DDMS) Shelters for
Lockheed Martin Australia in 2018.
Since Varley’s involvement in the System Development and
Demonstration phase of the F-35 Program, the company has
maintained its status as a strategic supplier by demonstrating
their ability to supply best-value products, on-time delivery
through Lean Manufacturing and innovation to the Defence and
Aerospace markets.
To this day, Varley has remained one of only two Australian
companies that has designed, developed and manufactured
equipment for the F-35 Program, earning the coveted status of
OEM (Original Equipment Manufacturer).
“A wonderful day for Australia to witness the arrival of the first
two F-35 aircraft," said Jeff Phillips, Managing Director.
“It’s fabulous to see the fruits of our labour and end outcomes
of many years of hard efforts on the F-35 JSF program.”
“It was an opportune moment to interact with Lockheed
Martin senior executive team and support other Australian
industry companies like Varley.”

HBR business news
Fast rail network to transform NSW
The NSW Government plan to start work on a fast rail network
in the next term of government, linking regional centres to each
other and Sydney, significantly slashing travel times across the
State.
Four potential routes have already been identified and High
Speed Rail expert Professor Andrew McNaughton has now been
appointed to confirm the most appropriate routes, train speeds
and station locations.
Premier Gladys Berejiklian said a fast rail network will give
people greater choice about where they live and how they
commute to work.
“We know a fast rail network will transform NSW unlike any
other project and we will make it a reality,” Ms Berejiklian said.
“We need to make it easier for people to consider moving to
regional NSW and there is no better way to do that than building
a fast rail network.”
The four routes identified by the Government are within 300
kilometres from Sydney:
• Northern Route including the Central Coast and Newcastle.
• Southern Inland Route including Goulburn and Canberra.
• Western Route including Lithgow, Bathurst and Orange / Parkes.
• Southern Coastal Route including Wollongong and Nowra.
“The expert will provide advice to Government on what is
possible and what would be involved,” Ms Berejiklian said.
Deputy Premier and Minister for Regional NSW John Barilaro
said a $4.6 million allocation from Snowy Hydro Fund to develop
fast rail will further boost confidence in regional NSW.
The advice from Professor McNaughton will pave the way for
the NSW Government to take a new approach to the delivery of
fast rail by identifying immediate improvements to existing rail
corridors, while undertaking long-term visionary planning.
This approach allows for significant improvements in travel times for
customers in the coming years, while at the same time delivering the
building blocks for a high speed dedicated rail network.
“In the immediate future, faster rail would see upgrades along
existing rail alignments and provide services of at least 200 km/h,
slashing travel times by one third,” Mr Constance said.
“Ultimately, in the long term, high speed rail would see the
development of new alignments and lines, providing speeds of
over 250 km/h, with examples overseas travelling up to 350 km/h
and higher – giving the potential to cut travel times by up to 75%.”

Future of Singleton Saleyards assured
The ongoing viability of the Singleton Regional Livestock Market
has been assured after Singleton Council agreed to enter into
negotiations for the long-term lease of the complex at its final
meeting in 2018.
Council will enter into negotiations AAM Investment Group Pty
Ltd for and on behalf of RLX Operating Company (RLX Group) as
the successful tenderer.
Anthony Egan, Council’s Director Corporate and Community
Services Group, said the awarding of the lease would cap off a
significant review of the operation of the facility, following the
$7.2 million upgrade to the facility in 2017.
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“The Livestock Market is a vital piece of infrastructure for the
region and Council is committed to ensuring its future and
enabling its growth,” he said.
“A service delivery review of the saleyards found that Council
was not adequately positioned to address the challenges facing
the site.
“The lease ensures the Singleton community retain ownership
of this historic and economically strategic asset, while benefiting
from the level of service and management experience the RLX
Group brings to the management of the complex.
“As part of this lease arrangement, Council will be proactive in
assisting the RLX Group to pursue grant assistance towards the
continuation of facility improvements.”
The RLX Group will be responsible for all maintenance and
capital works over the term of the lease.
The RLX Group is a privately owned and operated provider of
strategic investment services, asset management and consultancy
services primarily in rural and regional Australia. The RLX Group
also provides operational livestock services to selling facilities
across three states, including Roma, Toowoomba, Goondiwindi
and Murgon.

Hunter bucks trend in business
conditions survey
Business confidence in the Hunter region remains high despite
businesses across most of the state reporting tougher trading
conditions towards the end of 2018, according to the latest quarterly
survey by the NSW Business Chamber.
Energy costs, the impact of the drought and the uncertainty
over the NSW and Federal elections have contributed to subdued
confidence felt by business owners. However, quarterly results in
Newcastle and Lake Macquarie went against the statewide trend, with
a high business confidence rating of 22.5 compared with the NSW
figure of -3.1.
That trend was also reflected in the annual results, with both
the Newcastle and Lake Macquarie and Hunter statistical regions
recording high business confidence compared with the rest of NSW
across the four quarters of 2018.
Hunter Business Chamber CEO said the results likely reflected high
activity in construction in Newcastle and Lake Macquarie and the
strength of the mining sector, among other factors.
“We recorded very positive results from respondents in Newcastle
and Lake Macquarie on key indicators such as capital spending, sales
revenue and new staff numbers over the December quarter,” Mr
Hawes said.
“However, many businesses continue to grapple with increased
operating costs, and energy pricing is a particular pain point.”
Mr Hawes said respondents statewide had low expectations for
the March quarter, with the NSW economy facing headwinds from
international markets, volatility in the housing sector and rising
operating costs.
“While the NSW economy is leading the nation, the challenge for the
next Government of NSW is to keep the state moving forward.
“Put simply, there will be less money for schools, hospitals and roads
if businesses across NSW stop investing and employing new staff.”
Across the state, sales revenue continued to fall, with the expected
pre-Christmas sales boost failing to materialise. This had a flow-on
effect for the profits index, which also fell.
“The brighter news is that business reported an increase in levels of
capital spending compared to the previous quarter, showing they are
not afraid to invest in their business,” Mr Hawes said.
“With the State election now less than two months away, it is vital
that those parties looking to form the next Government understand
the true nature of current business conditions and just how important
it is to have policies that assist business to invest and create new jobs.
“That is why the Hunter and NSW Business Chambers are
campaigning on a platform of Keeping NSW Number 1 because
although the economy is the envy of other States, we need to keep it
running at full capacity.”
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Prospectus is only made
possible by these
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Published by Hunter Business Publications Pty Ltd in conjunction
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We thank the following organisations for
sponsoring #HunterInnovate and supporting
innovation in our region.

The University of Newcastle
www.newcastle.edu.au

Hunter Water
www.hunterwater.com.au

Ampcontrol
www.ampcontrolgroup.com

Glencore
www.glencore.com.au

Hunter Innovation
Festival 2019
Did you know that the fourth of May is International
Start Wars Day? It’s appropriate then that May was
chosen as the month to celebrate innovation!
The Hunter Innovation Festival 2019 (HIF) will take place
from May 6 – 18. HIF began as an associated event of
The Australian Innovation Festival established in 2002.
HIF is a not-for-profit initiative, which aims to inspire
and promote a culture of innovation amongst Hunter
businesses, industries and communities.
HIF19 will be a collaboration between several
businesses and organisations dedicated to creativity,
innovation, entrepreneurship and intrapreneurship in
the region. The festival aims to promote the energy and
momentum that currently surround the region and to
bring the focus of state and national businesses and
organisations to the Hunter.
We know that innovation is essential to sustainability
and competitiveness in a changing world. The Hunter
continues to respond to the innovation imperative. The
Hunter Innovation Festival aims to further challenge
business and industry with new ideas and highlight local
success stories. HIF19 will:
•
•
•
•

Highlight global trends in innovation
Profile key research achievements
Showcase innovation in the Hunter
Provide pathways, resources and opportunities for
enterprises and entrepreneurs
• Provide pathways and resources to local
organisations and businesses committed to adopting
innovation
For all enquiries, please contact
christina@utopiax.global.

Global innovation on show
Lisa Andrews
Ignite Alliance
In January I swapped Newcastle for Las Vegas and an
immersion into the future of technology at CES. Over 180,000
visitors from 160 countries descended on Vegas for three days,
traversing 4,500 exhibits.
CES is the world's gathering place for those in the business
of breakthrough consumer technologies. It is the global stage
from where next-generation innovations are introduced to the
marketplace.
5G, the next generation of mobile connectivity, is one of the
most important technologies to be developed in our lifetime.
5G will be up to 1,000 times faster than 4G. Such a radical
increase in speed and decrease in latency, will transform IoT
and fuel the fire for innovations not previously possible.
There’s a convergence of robotics and AI, increasing global
access to food. It was cool seeing John Deere's MASSIVE
autonomous harvester and The Wilkinson Group's "Bread Bot".
These companies are using technology to revolutionise the
supply chains of cheap and healthy foods.
There’s a trend for autonomous assistants in the home. My
AI assistant will soon know me well enough to pre-empt my
needs! Alexa, Siri, and Google Assistant are the early iterations
of the "software shell" we will all have in the future.
There is no doubt that Amazon and Google are competing
for our homes and data. Google is so committed, they gave
a free Home Hub (valued at US$150) to every person who
rode the ride in their booth. It was genius marketing. Hook the
consumer into your ecosystem and turn them into loyal, lifelong
customers.
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And transportation? Over the next decade, we will see
autonomous cars and flying vehicles transform the way we
commute. The electric revolution will reduce our global carbon
emissions.
In the future, we won’t have a car, we will have a moving
room. Need to get some work done? Call a mobile office. Want
to watch a movie? Call a mobile entertainment centre. Want to
take a nap during a long trip? Call a mobile napping pod.
Sleep Tech is the new black. I was impressed with the new
deep sleep headband from Philips, which uses EEG technology
and low-frequency audio tones to increase the amount of
deep sleep we get. Over the next decade, wearables won’t
only collect data, they will be proactive and intervene to
improve key health metrics.
And the TV displays! The LG roll-up, 8K televisions, and
Hypervsn's holographs were innovations to behold! Yet
dematerialisation of screens is heading our way. AR technology
will disrupt the industry and remove the need for physical TVs
altogether.
Teslasuit is a full body haptic suit that will enhance virtual
environments, introducing physical sensation to the AR/VR
experience. Peter Diamandis, co-founder of SingularityU, posed
an interesting ethically loaded question, “If a goal in life is to
maximise human happiness, should we completely dissociate
from real life and move to a perfectly crafted virtual world?”
I was invited to judge Richard Branson’s Extreme Tech
Challenge (XTC) semi-finals, held at CES. XTC is the world’s
largest startup competition and the 10 companies selected
presented a variety of inspiring technologies, including
blockchain, transportation, wearables, IoT and biotech.
The XTC 2019 Top 3 Finalists are:
1. ActiveProtective - wearable airbags that protect the hips
of older adults
2. Elevian - creating regenerative medicines, to treat and
prevent age-related diseases
3. Lynq - the world's most advanced long-range tracker

2019 ripe for moonshot ideation?
Christina Gerakiteys
UtopiaX
A Moonshot is committing to solving a problem or creating
possibility before you actually know how to make it happen.
Most Moonshots begin through necessity.
The key attribute of an entrepreneur is focus. To the point
where nothing else matters. This is how Martine Rothblatt set
her first Moonshot. Rothblatt is an American lawyer, author
and entrepreneur. Her projects are diverse, from satellite
communications to the Human Genome Project.
Martine Rothblatt had no scientific background when her
10-year-old daughter was diagnosed with Primary Pulmonary
Hypertension. There was no known cure and no treatment.
Doctors told Rothblatt that her daughter was going to die. She
set out to make sure that didn’t happen.
The clock was ticking. Rothblatt had a couple of years to find
a cure. She read everything about the disease and the organs
it affected. It was Biology 101. Rothblatt committed herself
100% to finding a cure.
Peter Diamandis is the founder of X-Prize Foundation, cofounder of SingularityU, author, speaker and co-founder
of several space and longevity companies. He believes
that “Somewhere, someplace, there is a solution”. If you
acknowledge history and the advances in engineering, health
and education, you can’t help but share his philosophy.
Rothblatt took Diamandis at his word. Within 2 years of her
daughter’s diagnosis Rothblatt had a drug ready for clinical
trial. Within 5 years, the drug had FDA approval. Rothblatt
believes, “There is nobody, that cannot become an expert on
any subject on this planet.”

The XTC Finalists will now compete for the top spot on Necker
Island in April 3rd.
We are living in exciting times. The connectedness of the
global innovation ecosystem makes it possible for one person
with an idea, utilising the latest in technology, to impact the
world.
Lisa Andrews is the CEO of Ignite
Alliance, a boutique agency working
with aspirational businesses, and Co
Ambassador of SingularityU Australia. Lisa
is on a mission to positively impact one
billion people over the next 10 years.

We have assisted more than 200 business
customers to identify water savings in excess of
1.2 billion litres, through initiatives including installing
efficient fixtures, finding hidden leaks, and providing
alternate water solutions.
Let us help you love water. Find out more at
hunterwater.com/lovewater
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Rothblatt’s current Moonshot is to have an on-demand supply
of manufactured organs. Lungs are already available. Kidneys
are next. Currently her team can keep a monkey alive with a
manufactured heart for 5 months.
The term Moonshot originated when Astro Teller, Captain of
Moonshots at Google X decided that Google should be doing
something daring and big. “Most of the world is trying to grow
incrementally”, he told Larry Page. “Are we doing something
that will actually change the world?”
Google’s defines a Moonshot as a project or proposal that
addresses a huge problem, proposes a radical solution and
uses breakthrough technologies to achieve it.
Mo Gawdatt was the Chief Business Officer at Google
X working on Google Glass, Google driverless vehicles,
Project Loon and other exciting programs. He left to start
#onebillionhappy, where his Moonshot is to deliver happiness
to one billion people.
Mo Gawdatt set his Moonshot after the death of his 19-yearold son. Instead of disappearing into his grief, he committed to
making the world a happier place than it was at the moment
of his son’s death.
How do you find your Moonshot?
1. Look for your biggest problem to find your biggest
opportunity. Diamandis has a simple formula, “If you want
to become a billionaire, help a billion people”.
2. Create Unholy Alliances. Apple did when it entered the
Music business, Uber did partnering with eateries and
drones, and NASA did partnering with Lego.
3. Forget 10% and go 10x. Most organisations aim to
increase revenue by 10% and cut costs by 10%. Aim
instead to increase revenue 10x, become 10x cooler, and
increase your impact 10x.

Proud to be
part of the
Hunter’s coal
mining tradition.

To chase a Moonshot, you need courage. Moonshots can
change the world. It’s a case of disrupt or be disrupted. Relax
into complacency and you risk decline. Identify what inspires
you and shoot!
Start the year BIG. Leap from impossible to possible.
Have a Moonshot? It could get you 12 months mentoring and
acceleration in Silicon Valley through the SingularityU Australia
Global Impact Challenge. Contact australia@gic.su.org
Christina Gerakiteys is the Founder
of UtopiaX and Co Ambassador of
SingularityU Australia. She is a change
catalyst and instigator of Moonshot
Ideation. Christina opens hearts and
minds, inspiring impossible to possible.

Rewarding young
entrepreneurial minds
Entrepreneurial Hunter school children and local schools
supporting student innovation were recognised at the
Ampcontrol Hunter Young Business Mind Awards, held in
Newcastle, as 2018 came to a close.
Students submitted their ideas into four categories,
STEM, creative industries, social enterprise and indigenous
entrepreneurship, each with a prize of $1,000.
Three schools were recognised for programs that turned
learning into experience, encouraging creativity, innovation
and entrepreneurship. Thanks to Harvey Norman they can now
boost their resources through prize credits amounting to $6,000.
The awards were run by the newly formed Young Business
Minds (YBM) Inc. YBM chairperson and appointed Hunter
Entrepreneurship facilitator, Cheryl Royle, was excited not
only by the quantity but particularly by the quality of entries
received. The ideas submitted were of such high quality, that
an additional two runners’ up prizes were awarded in three of
the four categories.
Cheryl said the awards were started by the region’s business
chambers in December 2017. The awards are the first of several
planned activities to help develop and promote creativity and
entrepreneurship to the region’s youth.
“We need to create a range of experiences that not only
help young people but also help schools, parents, businesses
and community leaders to develop stronger relationships and
encourage innovation and entrepreneurship,” she said.
“Investing in these skills benefits our children as well as the
region’s economy and community longer term”.
More than 300 people attended the awards night at St
Phillips Christian College at Waratah. The major sponsors were
Ampcontrol and Harvey Norman, additionally supported by
Hunter small businesses, government agencies, councils and
schools.
“This is the sort of collaboration that is needed between
business, government and education to make the Hunter the
entrepreneurial capital of Australia”, Cheryl Royle said.
The winning students receive free, ongoing business support
through the Hunter Futurepreneurship Program.
See who won and why at www.ymba.com.au

Photo: YBMA3

www.glencore.com.au
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Seven-year-old entrepreneur
launches the Planet Protection
Project
Over the next few months we will be following Mya Turbull’s
journey as she launches the Planet Protection Project. Mya
has been signing up all her friends to her project at lunchtime
and has a 30 strong membership already. She is receiving
handwritten notes of appreciation from her appointed team
leaders. Here’s her first project journal entry.
Dear Diary,
Hey! It’s me, Mya T. I need to talk to you about something.
Something really important that I can’t get out of my mind.
Something about our animals, our oceans, our planet.
Something that has to change!
You wouldn’t believe what I saw at school today. In class I
watched a very sad YouTube video of a big sea turtle with a
plastic spoon stuck in its nose. No, he hadn’t been trying out
new ways to eat his dinner, this was a horrible accident. Nice
people were trying to help him but it was stuck so they used
a big spiky thing to get the spoon out. It had lots of blood on
it and the turtle’s nose was bleeding too (ewww.. disgusting!).
The poor sea turtle was hurting.
LUNCHTIME! (Finally, I’m starving) I sat down with my friends to
eat. I was still feeling a bit worried about the turtle. We packed
our lunchboxes away and put our rubbish in the bin and ran
into the playground (Yay!) But today was different, I didn’t feel
like playing. As I ran, I saw rubbish on the ground. I couldn’t
un-see it. Straws, chip packets, plastic wrappers and yep, you
guessed it... a plastic spoon.
(NNNOOOOO) Just like the one that hurt the sea turtle. I was
so upset, I spent my whole entire lunch time picking up all
the rubbish. I made sure the bin lids were on TIGHT! Could my
school playground (and that delicious jelly cup) be the reason
why that spoon got into the ocean?
OK. So today wasn’t the best day of my life. I wish I didn’t see
that video, but I’m kind of glad that I did. I want to help the
turtle, and the ocean, and the whole planet! But I’m just a kid.
How can I save the turtles when I have to go to school? I went
to talk to my parents, maybe they can help? YES! I’ll brb (be
right back).
I’m back! I’m ready! I’m going to protect our planet - I’ll be a
‘planet protector!’ My friends can be on my team, we’ll be the
‘Green Girls’. I can’t wait to see them at school tomorrow and
tell them my great idea!
But where do we start? I know one thing for sure and that is
I will never use a plastic spoon ever again. Could we recycle
at school? Maybe start a compost? Pack nude food in my
lunchbox? Stop the canteen from using plastic straws?
(“Mya, it’s dinner time”) Mum’s calling! Thanks for listening
dear diary, together we can do this!

“As a business, we’re deeply committed to providing
meaningful career pathways and we’re so excited to welcome
a new group of Apprentices and Graduates to the Ampcontrol
family and to see how they will grow and progress,” said Rod.
The new recruits will join a team of over 500 people across
the Hunter, who will help to guide them through their
apprenticeship or graduate placement as they settle in at one
of Ampcontrol’s facilities across the Hunter.
The event was a special way to cap off a milestone year for
Ampcontrol in 2018, with the celebration of their 50th birthday,
delivering a diverse range of customer projects and being
recognised by their peers via a number of industry awards.
2019 looks to be another exciting year for Ampcontrol, with
large scale manufacturing projects, including the completion
of 45 electrical switchrooms for WestConnex contributing to an
ongoing recruitment drive across the Hunter for tradespeople,
Engineers and professionals.

We’re Hiring
CALLING ELECTRICAL ENGINEERS
Does working on cutting edge, one of a kind projects
like this interest you? Connect with us to find out what
exciting opportunities we have available

Mya. Aka Green Girl.
Mya Turnbull is a seven year old entrepreneur, proving that
with a strong sense of purpose, you are never too young to start
a movement.

Welcoming the innovators of
tomorrow
Nurturing the talents of tomorrow’s innovators comes naturally to
Hunter based technology company Ampcontrol, who in keeping
with a longstanding tradition welcomed their 2019 Apprentice and
Graduate cohort at their annual morning tea event.
This year, 11 Apprentices and five Engineering Graduates
joined Ampcontrol after a rigorous selection process, where
candidates were evaluated on their aptitude and ability across
a range of activities, designed to test their collaboration and
problem solving skills.
During the morning tea, the new starters had the opportunity
to hear from Ampcontrol CEO and Managing Director Rod
Henderson to learn more about what’s in store for them in their
new roles.

ampcontrolgroup.com/careers
FEBRUARY 2019

|

17

MEET THE FAMILY....BEHIND THE TEAM
Perhaps the most important asset to any business is the people that live and work within it.
The passion, the interest, the productivity and the desire of the team to look after clients
and best represent the business for and on behalf of the owners. For us, this is possibly the
greatest compliment and an indication that the team love their job. One of our biggest
achievements has been building a great workplace for our team and developing
efficient and effective systems which deliver incredible outcomes for business owners who
rely on us to help them successfully buy or sell businesses. Our dynamic, wonderful team
and the culture we are building is so important to us.
Let us introduce you to our team….
I have been a business broker in the broader
Newcastle and Hunter regions since 2003. My
wife Janene owns and runs a childcare centre
and we have been married for 20 years this
month. Our daughter Callie is 15 and loves
the musical theatre world whilst attending The
School of Performing Arts. My son Jye is 14,
attends St Mary’s at Gateshead and loves his
sport. I enjoy mountain bike riding, 4wdriving,
glamping and a quality red wine.
Ian Jones
Licensed Broker & Director

Shane Fox
Licensed Broker & Director

Rick DiMecola
Licensed Broker Newcastle &
Hunter Valley

I have been a business broker in the Newcastle
and Hunter regions for over 20 years and joined
Merchant in 2017 because, in my view, they are
the best in our industry. In my spare time, I love
to work in my band "The Years" gigging around
Newcastle and the Lake Macquarie areas. My
partner Cindy and I also enjoy travelling and
we try to get to Europe every other year. My
90-year-old dad Rocky likes to join us on these
trips, and he is an inspiration to everyone who is
lucky enough to meet him.

Paul Duffy
Licensed Broker
Central Coast & Sydney

I have been in business since 1986 overseas,
and the last 22 years in Sydney. My wife Jenni
is a passionate teacher at Knox Grammar WPS,
my daughter Sarah-Anne is a Year 4 teacher in
Sydney, whilst my son, Hugh completed a
Commerce degree and works in sales for a
Sydney-based software company. We have
two dogs, a fox terrier and "Leonardo" the
Dachshund who we love taking for walks. We
enjoy cycling, long walks, the beach and BBQs.
Rob Raine
Licensed Broker
Sydney

Johanna MacLean
Marketing & Office Manager

I joined Merchant in 2018 after years of running
my own brokerage firm. The Merchant team are
a fun bunch of people who represent
similar values to myself. I live on the central coast
with my wife of 30 years and a revolving door of
kidults, aged 21 to 25, who come and go whilst
studying, working and travelling.
I enjoy the energy of Sydney, the
progressiveness of Newcastle and the quietness
of my home set amongst national parks and the
coast. I enjoy bike riding and surfing.

I have been with Merchant Brokers since
August 2018 and have experience in
administration and client facing roles in a
number of fields including accounting and
public relations. My husband Dave and I have
two lovely girls, Lily and Annabelle and we
enjoy travelling and exploring the world
together. I enjoy yoga, all things musical and
making time for a quiet book and vino.
Emma Lewis
Client Manager

I started at Merchant 16 months ago and have
been lucky enough to be a part of the growth
and success during this time. My partner Mick and
I have an 18-month-old girl who is very busy, keeps
us on our toes, but brings lots of love and laughter!
We also have two Border Collies kids who also
keep life interesting. Most of our spare time is spent
together with family and friends, at the beach or
camping. We love the outdoors, exploring new
places and the odd lunch out.

I have always had a passion for business and
connecting people. A real highlight of mine
was being awarded the AIBB 2018 National
Business Broker of the Year, and the 2018 Lake
Macquarie Business Leader of the Year. I enjoy
life with my incredible wife of nearly 18 years Samantha, our two wonderful children - Josiah,
16 and Sophia, 10, driving my beautiful 2016
Mustang, and living in the beautiful Hunter
Valley with our 3 horses, 4 chickens, 1 cow and
we look forward to welcoming our new puppy
to our home soon.

The region’s most awarded

BUSINESS BROKING
SPECIALISTS
Thinking of selling your business?
Call for your confidential FREE appraisal

1300 BROKER
www.merchantbrokers.com.au
426 Hunter Street, Newcastle NSW 2300

CONNECTING BUYERS with SELLERS

NEED A BREAK?
How to save money while travelling
Jason Duncan
Maddison Mawhinney

When travelling, it is so easy to get into the holiday mindset and forget about your budget. You may
have a great time while you are away, but your bank account will be feeling the hit when you get back.
Here are a few tips to help cut down on spending while traveling:
Book a room with a fridge and kitchen/microwave.
While traveling you always feel like you want to be eating out
for every meal as this is part of the experience. However, this does
not need to be the case. You can still splurge on dinner at local
restaurants while saving money making breakfast and lunch for
yourself depending on what your day entails.
Shop at local grocery stores
One of the easiest ways to save money is to shop at the
local grocery store so you are not constantly overspending at
restaurants and cafes.
This is also a great way to find interesting and new products that
you won't find anywhere else in the world.
Don’t pay for a room you don’t need
Some people go over board when it comes to booking their
accommodation. Before booking make sure you know if you are
going to get the most out of the room/hotel you are considering.
If you are only going to be there to sleep it doesn’t need to be
fancy.
Book a hotel room that includes breakfast
A lot of hotels and B&B's offer a complimentary breakfast. If
yours is one of these, make sure to take advantage of this.
Keep an eye out for free guided tours
A lot of tourist heavy cities have free walking tours run by
university students. These are very informative and usually only
ask for a donation at the end.
Go during off season
Another great way to save money is to travel during off season.
This way flights, attractions, hotel rooms and food are a lot
cheaper as businesses want to encourage people a little more
during these times.

Also attraction lines are a lot shorter and less crowded so you get
more for your money. An example is when I went to Disneyland Paris
during off season and managed to visit both sides of the park as well
as experience most of the rides I wanted to in one day, when normally
it would take a few hours just to get on one ride.
Walk
Walking around a city is free and lets you experience a lot more
of it than being in a car, train, metro or tuk-tuk. It is also a great
way to hold that travel weight at bay.
Hidden gems can easily be missed if you are not in the right
place at the right time.
Free tourist attractions
Make sure to check out free tourist attractions like no-cover
museums, historic buildings, and parks. This is another great way
to enjoy the culture without spending too much.
Prepaid travel card
Prepaid travel cards can save you on transaction fees and
currency conversion rates. They are also a great, easy and safe way
to carry your money around overseas.
Use a local sim card
Buying a local sim card lets you use local rates which are much
cheaper than the international cost your service provider gives you.
For more information contact Jason on 49257760 or
email jason@hbrmag.com.au.
Jason Duncan is the Content
Manager at the Hunter Business
Review and an avid traveller.

TAKE A BREAK, RELAX & UNWIND AT MOBYS BEACHSIDE RETREAT
All this just 90 minutes from Newcastle

PHONE - (02) 6591 0000 WWW.MOBYS.COM.AU
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BACK AT WORK AND ALREADY
NEED A BREAK?

HAS IS IT ALL COVERED!
There is no better time to swap the computer screen for sunscreen and
lock in your next great family escape with CLUB MED! And the best bit is
EVERYTHING IS INCLUDED, from accommodation to meals and open bar as well as
kids clubs and activities for all! So don’t miss out, ask us how we can get you away to
ONE OF 70 WORLDWIDE SUN & SKI RESORTS THAT ARE ON SALE NOW!
To help you decide here’s just a few of our favourites to stretch out summer that little bit longer:

CLUB MED BALI, INDONESIA

CLUB MED BINTAN ISLAND, INDONESIA

A spacious and modern beachfront resort infused with the spirit of
Bali. A haven of relaxation and fun for grown ups and little ones alike.

Asia’s best kept secret just a short ferry ride from Singapore. An exotic
wellness escape with fun for the whole family on Asia’s “pirate” island.

INCLUDES

INCLUDES

• Qantas ﬂights, return economy ex Sydney
• 7 nights accomm. at Club Med Bali in a Superior Room
• Meals, open bar, kids club and activities

• Qantas ﬂights, return economy ex Sydney
• 7 nights accomm. at Club Med Bintan Island in a Superior Room
• Meals, open bar, kids club and activities

8 days
from

1,985*

$

per
adult

1,290*

$

per
child

8 days
from

2,170*

$

per
adult

1,410*

$

per
child

Call your local ATAS accredited Helloworld Travel professional listed below, visit us in store or go to helloworld.com.au today!
BELMONT
CHARLESTOWN
GLENDALE
GREEN HILLS
KOTARA
NEWCASTLE
TORONTO
39 Macquarie St
P: 4945 0044

Charlestown Square
P: 4942 1551

Stockland Glendale
P: 4956 7226

Stockland Green Hills
P: 4933 3077

Westﬁeld Kotara
P: 4957 0277

450 Hunter St (Civic)
P: 4940 2233

Toronto Town Square
P: 4959 4011

*Prices advertised per person based on travel 6 November 2019 for 7 nights stay twin share in a non-connecting Superior Room, for Adults (18+) and Children (4-11). Bali package includes return ﬂights to Denpasar airport
with Qantas from Sydney & Melbourne in economy Q class, transfers to Club Med Bali and stay at Club Med Bali. Bintan Island package includes return ﬂights to Singapore with Qantas from Sydney, Melbourne, Brisbane,
Adelaide and Perth in economy O class, transfers to Singapore ferry terminal, Ferry ride to Bintan Island, transfers to Club Med Bintan Island and stay at Club Med Bintan Island. Qantas and Club Med promotion is valid for
sale from 29th January to 5th March 2019. Minimum 7 nights consecutive stay required. Advertised correct at 18 January 2019. Offer valid for travel completed between 01 May and 20 June 2019, 25 July and 20 September
2019, 10 October and 30 November 2019. Surcharges may apply depending on day of travel. Children under 4 years can stay for free when sharing their parents’ room. Not valid for Group travel or in conjunction with any
other offer. Offer valid for new bookings by Australian residents only, is subject to availability and may change without notice. Offer subject to quota per date of departure and to removal without notice once reached. All
prices include airline taxes between Sydney, Melbourne, Brisbane, Adelaide, Perth to Singapore and Bali. See www.helloworld.com.au for full terms and conditions. Hunter Travel Group Pty Ltd. ABN 86 089 025 696. A11468.

HBR new appointments
DSI UNDERGROUND AUSTRALIA

MENTOR SUPPORT NETWORK

DSI Underground Australia has
appointed David Evans (B.Eng, MBA)
into the role of Business Development
&
Strategic
Projects
Manager,
following a recent major expansion
to the Australian business unit. This
newly created position provides DSI
with strategic analysis and project
coordination for major business growth
initiatives and opportunities. David has
20 years’ service with DSI and continues
to serve as part of the Executive
Management team based in Newcastle.

Mentor Support Network has
welcomed new Executive Board
member Bob Purser. Bob began
his career as a journalist before
moving into public relations.
He founded Purser Corporate
Communication and has worked
with major international and national
companies. Bob is a Director of The
Business Centre (Newcastle) and The
Business Incubator Centre, is on the
Marketing Committee of Westpac
Rescue Helicopter Service.

ENGINEERS AUSTRALIA NEWCASTLE
Engineers
Australia’s
Newcastle
Division
has
welcomed
Joe
Townsend as the incoming President
for 2019. Joe will lead the Division
as the organisation celebrates its
centenary in 2019. Joe is a Civil
Engineer, from Regional NSW who has
held senior leadership roles across a
wide variety of business sectors. He
is passionate about Engineering as a
whole-of-life career and is keen to see
young people learn, understand and
implement STEM.

DSI UNDERGROUND

BUTTER FISH SERVICES

DSI Underground Australia has
promoted Phil Cox to the position
of General Manager East. The
newly-created position will lead the
delivery of the strategic operational
goals of DSI’s East Operation. Phil
has several years’ experience in
Operations and Management roles in
the Manufacturing industry and six
years’ experience as the Newcastle
Operations Manager at DSI.

Jacinta Fintan has returned to her
home town of Newcastle and taken
up a role with growing disability
support services organisation, Butter
Fish Services. After studying at the
University of Newcastle, Jacinta
worked in various marketing and
public relations roles before creating
the internationally acclaimed Stencil
Art Prize which she began 10 years
ago in Newtown. The Prize is now
regarded as the largest stencil event in
the world and tours biennially around
Australia.

MENTOR SUPPORT NETWORK

Chris Cull is now the Treasurer of the
Mentor Support Network. Chris has
worked in rural communities and run
projects with Indigenous communities
and has been a long-time member of
Amnesty International. He also has
a strong background in leadership,
mediation and corporate governance.
Chris is ready to do more in the not-forprofit area. When he learnt of the work
MSN does to support youth to complete
their education through mentoring and
scholarships he was enthusiastic about
becoming involved.

PRDNATIONWIDE

Ryan Nichols has joined the team
at PRDnationwide Newcastle & Lake
Macquarie. The former Partner at
Harper Property Agents has a decade
of experience in real estate. A born
and bred Novocastrian, Ryan is an avid
sports lover, he was a “real NRL” referee
for 10 years, becoming the youngest
Life Member of the Newcastle
Referees Association.
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THE BUSINESS CENTRE
The Business Centre has appointed
Frank Herb to the position of
Chairperson of the Board of
the Business Centre. Frank is an
experienced manager with over 30
years of experience in the information
technology arena. He is currently
the Procurement Specialist IT and
Business Systems at Newcastle
Permanent Building Society. Frank
has been a member of the Business
Centre’s board for the past 12 months.

AUTO ADVANTAGE
The team at Auto Advantage has
welcomed its newest motor vehicle
consultant Shaun Duff. With 12 years’
experience in the car industry, Shaun
prides himself on not only putting
the customer first, but also relating to
their needs and listening to what type
of vehicle fits best with their lifestyle.
Shaun’s passionate about finding the
right car for his customers, helping
them to save time, money and stress
throughout the car buying process.

Let us know about
your people!
We wo u l d be pl e a s e d to re ce i ve i n fo r mati on
a bo u t yo u r n e w a ppo i ntme nts.
J u s t e ma i l a ro u n d 8 0 wo rd s o n th e e mpl oy m ent
pl u s a h i g h re s o l u ti o n h e a d s h o t to
e d i to ri a l @H B R m a g. co m . a u.
S u bmi s s i o n s a re F R E E bu t s u bj e c t to e d i to r i a l control.

HBR property

What to expect from real
estate in 2019

Cardiff
Sandgate
Mayfield West
Warabrook
Thornton
Beresfield
Tomago Hexham
Rutherford
Wickham Maryville
Carrington
Inner Suburbs
Total

Jan-17
6.07%
2.62%
11.20%
3.98%
7.25%
6.22%
5.50%
5.12%
1.95%
15.26%
6.73%
6.28%

Jan-18
5.21%
0.77%
3.70%
1.88%
5.51%
5.66%
5.80%
2.13%
5.59%
6.80%
5.86%
4.53%

Jan-19
6.28%
0.69%
3.87%
0.60%
.11%
3.47%
7.17%
3.21%
2.56%
10.20%
2.92%
4.11%

Table 1: Vacancy Factors Per Suburb

Steve Dick
Raine & Horne Commercial Newcastle
Our local real estate market is a strange beast as it is very
intertwined lemming-like to events in the big smoke markets of
Melbourne and Sydney.
Thanks to the likes of the Nine and Seven networks and their
plethora of home improvement shows Newcastle homeowners
tend to respond to what’s occurring in those markets rather than
considering local factors such as housing demand or the state of
the Newcastle economy. The point is that we are not the same as
Sydney.
The economic outlook for 2019
It makes little sense that our house prices climb, for example,
when the local economy feels the pinch as it did in 2013. On the
flipside, housing values often fall as is the current situation, even
though our local economy is performing strongly.
Look, I agree housing prices are over the top and that a combination
of an adjustment in wages and house prices will see values back in
balance. However, many are questioning whether local values can
adjust without pain.
Some economist that I follow are predicting the Reserve Bank
may even tinker with our monetary policy with lower interest
rates. This prognostication might seem like music to ears of those
with a mortgage. The trouble is that our banks don’t rely on the
Reserve Bank of Australia for funds. Instead, they source funding
from overseas sources such as the U.S banks. In this regard, the US
Federal Banks decision this week to leave its benchmark interest
rate on hold is possibly a more important decision for local
homeowners with a mortgage. The Australian Dollar bounced up
as a result of this decision.
Consequently, Australia faces the same scenario we did in 2016
with US rates impacting the Australian Dollar and risking inflation.
However, this time we have the added pressure of the growing
demand for a wage catch-up combined with the uncertainty
that an impending Federal Election typically generates. Combine
these factors with an enormous personal debt bubble hanging
over us, and there are some possible hurdles for our real estate
market to negotiate in 2019.

Chart 1: Industrial vacancies in Newcastle and coal prices

Newcastle’s industrial market is mining the positives
Our industrial economy is performing exceptionally well with
the latest Raine & Horne Industrial Average revealing a near 10%
drop in industrial vacancies compared to January 2018 (See Table
1: Vacancy Factors Per Suburb). This fantastic result has occurred
despite the creation of nearly 77,000 square metres of extra floor
space in our region.
There is no denying that Newcastle’s industrial sector is
inherently tied to demand and the price of coal (See Chart 1:
Industrial vacancies in Newcastle and coal prices). In other words,
when the coal price is strong, industrial vacancies are down in our
region. In contrast, when the coal price falls, industrial property
vacancies rise.
In conclusion, our economy will continue to strengthen on the
back of coal prices in 2019, and this will influence the demand for
industrial space. In the longer-term, the signs point to continued
economic growth for Newcastle, especially if the changes to the
Port are allowed.
Commercial markets such as office space will hold steady in
2019 as the government induced oversupply will not start to bite
for possibly another 18 months to two years yet.
On the residential front, the market will continue to adjust due
to the impact of the Sydney media and the short-term surplus of
property for sale.
For further information contact Steve Dick on 0425 302 771,
email steve@rhplus.com.au or visit www.rhplus.com.au
Steven Dick is a director
of leading Newcastle
commercial property firm
Raine & Horne Commercial
Newcastle
FEBRUARY 2019

|

23

HBR property

My Shed development for tradies
or downsizers
A cost-effective solution for small businesses looking for a
workspace or residents looking for extra storage space or to
downsize will soon be available through a new, commercial
unit complex in Warabrook.
My Shed Newcastle is a 57-unit, gated, complex to be built at
31 Warabrook Boulevarde.
Sales and marketing agent, Allan Kentwell, from
PRDnationwide Newcastle and Lake Macquarie, said the
complex will provide much needed small business and storage
space for the region.

Mr Kentwell said the complex had been designed based on
extensive research about buyers’ preferences for unit sizes and
features.
He said units range from 20 sqm to 46 sqm but most are in
that “sweet spot” of 32 sqm to 35 sqm. Some units are longer
and thinner to suit a caravan, boat or trailers. There are 21 car
spaces available for separate purchase.
Larger units have a 920 mm wide entry door and a 3.6 m
clearance electric roller door for easy access. Each unit is
individually metered to control power costs, but some can be
connected to 3 phase power if required. There is the option
of adding a mezzanine floor, toilet and sink, high-speed data
connection as well as upgrading to 15 amp power points.
Mr Kentwell said the units are a sound investment for private
investors or a self-managed super fund (SMSF) with potential
for strong net capital growth and high rental returns. He is
building a waiting list of tenants.
“The My Shed Newcastle units are modern, versatile, low
maintenance and secure,” Mr Kentwell said.
“For small businesses or expanding home based businesses
looking to separate work and family it can be cheaper to
buy than leasing premises plus there are tax savings with
depreciation from year one,” he said.
“Warabrook is a convenient, central location that is only 10
minutes from Newcastle, Wallsend or Kooragang Island and 20
minutes to Tomago or East Maitland.”
Mr Kentwell said the units are being sold off the plan and are
expected to be completed by mid-2019. He has already had
strong interest with 12 units sold as of December 2018.

Housing affordability further eroded

Cessnock Central

ONE TENANCY LEFT

2 North Avenue, Cessnock 2325
02 4323 7606
www.vcmanagement.com.au
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The release of the draft Hunter Region Special Infrastructure
Contribution is concerning news, says the Housing Industry
Association (HIA).
“The recognition by the NSW Government that vital regional
infrastructure is required to support future development in the
Hunter is pleasing, but the cost to the consumer of this new
tax must also be considered” said Craig Jennion, HIA Executive
Director for the Hunter.
“The new home building industry is one of the most heavily
taxed sectors of the Australian economy. The government’s
intent to charge developers with additional costs is certain to
further reduce housing affordability for local families as any
levies paid by developers go straight onto the price of a new
home.”
“HIA accepts the proposition that developers should be
delivering local development infrastructure and items which are
essential to a new subdivision such as local roads, local open
space, drainage and utilities,” said Mr Jennion.
“But what has been proposed is a new charge that relate to
much broader community infrastructure from which everyone
uses and benefits – including health and emergency services
infrastructure such as ambulance and fire stations, hospitals,
sporting facilities and State roads.”
“These are important assets that will be owned and utilised by
the whole community, and accordingly it should be the broader
community that meets the cost, rather than the individual home
buyer,” Mr Jennion said.
“The introduction of additional taxes on new home building
dampens economic activity and reduces housing affordability.
Considering HIA forecasts that new home building approvals
will start to decline in the coming years there is a risk it could
decline more quickly and strongly than expected as a result
of the new Hunter Region SIC. Rather than introduce new
inefficient taxes, governments at all levels must work together
to replace the myriad of current taxes with more efficient and
equitable broad based arrangements,” concluded Mr Jennion.

HBR property
Local PRDnationwide offices rank highly in national real
estate sales report
PRDnationwide has shown its strength in the Hunter property market with all three
of its local offices making the top 15 in the national Real Estate Business (REB) Top 50
Sales Offices Report, released in January.
For the seventh year running, PRDnationwide Newcastle joined the country’s best
sales offices ranking eighth. PRDnationwide Hunter Valley ranked seventh putting it
and the Newcastle office in the top 10 for the second consecutive year. PRDnationwide
Port Stephens joined the list for the first time this year with a ranking of 14. Combined,
the three agencies had more than 1,400 sales worth more than $1.1billion - the highest
number in the Hunter region.
PRDnationwide Newcastle & Lake Macquarie principals Mark Kentwell and Shula
Kentwell said the results are very pleasing. They are proud to be joined this year by the
Hunter Valley and Port Stephens offices, making the PRDnationwide franchise group
only the second group this year to hold three office placings in the rankings.
“We have recruited a number of new but experienced agents that will further
position us for growth in the residential sales division,” Mr Kentwell said.
“PRDnationwide also has an office in Lake Macquarie which experienced a growth in
sales of 128% over the previous year,” he said.
“Our projects division, Newcastle New Projects, is currently marketing and selling 10
major apartment and townhouse projects and our past year’s performance does not
yet not include many of our healthy project marketing sales which have longer lead
times to settlement.”
Ms Kentwell said PRD Newcastle also incorporates Safe Hands Property Management
which saw growth of more than 100 new properties under management.
“This all points to a really strong outlook for our firm and our valued clients,” Ms
Kentwell said.
“PRDnationwide is a boutique real estate brand which is clearly punching above
its weight, amongst the big franchise groups and inner-city agencies throughout the
country,” she said.
The Kentwells said the strong Hunter rankings in the national report shows the
continued health of the local real estate market.
PRDnationwide chairman and managing director Tony Brasier congratulated the
Hunter PRDnationwide offices on an outstanding result.
Mr Brasier said the rankings are testament to the motivation and energy of the
offices’ outstanding principals and their teams.
“As market leaders, they are agile in quickly responding to continuing changes in
market conditions, striving to exceed the expectations of their clients,” Mr Brasier said.
The REB report rankings are determined through a mix of scale, sales volume,
number of sales, office efficiency, conversion from listing to sales, and total sales staff
while also adjusting for geographical volume advantages.

RUTHERFORD

FOR LEASE
Offers over $95,000 net pa

MAJOR WAREHOUSE FACILITY

Located just off the New England Highway only 10 minutes north of Maitland's
CBD, this major warehouse facility is now available.
Property features
• Secure steel frame concrete panel construction • Roller door access
• Large on-site carpark for staff and customers
• Zoned B5 Business
• Semi-trailer access for deliveries.
• Ideal warehouse or trade outlet.
Building areas
• Office area: 138sqm*
• Workshop area: 828sqm*
*Approximate **Subject to council approval
• Total building site area: 3,000sqm*
Contact our team today for further information.
For further information please call Brendan Sarroff on 0400 986 779 or
James Rodrick 0400 092 414

RUTHERFORD

FOR SALE

$170,000 + GST per unit

WORK AND STORE STRATA UNITS

Soon to be constructed are these boutique units situated within the Anambah
Business Park. Ideal for anybody that needs that extra storage space. The units
are suitable for Hobbyists, Car/Bike enthusiasts, Tradesmen and industries alike.
Property Features
• 44m² floor area per unit
• 3.6m x 3.6m roller doors
• Glass entrance door
• Concrete panel, color bond roof construction
• 24hr Surveillance
• Remote controlled entrance gate
For further information please call Brendan Sarroff on 0400 986 779 or
James Rodrick 0400 092 414

RUTHERFORD

FOR LEASE / FOR SALE
Contact Agent

BOUTIQUE BUSINESS UNITS

Register your interest now for Anambah business parks newest boutique designer
development!
This unique facility is an excellent opportunity for investors, trade specific businesses and those looking for extra space. Developed and built by trusted local company
GWH who have been building industrial, commercial and residential buildings in
the region for over 23 years.
Located in an ideal location with its ease of access to the New England Highway
and Hunter Expressway within the Hunters fastest growing industrial centre.
Unit sizes ranging from approximately 160m² up to 223m².
Key highlights include:
• Highest standard ultra-modern construction.
• Combination of concrete panel and colorbond construction.
• 4.2m x 4.8m roller door to the front and rear of units.
• Private and secure rear yard with gravel hardstand.
• 3 phase power.
• Internal upgrade options available.
• B5 business development zoning.
For further information please call Brendan Sarroff on 0400 986 779 or
James Rodrick 0400 092 414

P: 4933 6299 W: starrpartners.com.au

FEBRUARY 2019

|

25

HBR office design & fitout
OFFICE DESIGNS TRENDS FOR 2019
Jerry Kennard
Evoke Projects
A new year is always a good time to plan ahead. If you
are thinking about a new office fit-out, refurbishment or
relocation, check out the office design trends for 2019
from Evoke Projects.
1. Well-being at work becoming more holistic
Our total well-being affects our motivation and
productivity. After all, we don’t leave our health and
emotions at the workplace entrance, but instead bring
them with us every day to work. Companies that take
a holistic approach to well-being through office design
and office fit-outs that support physical and mental
health will reap the benefits of a more engaged team.
It is important to recognise that a change in approach
to well-being starts at the top. If CEOs and Managing
Directors expect people to read and respond to emails
24/7, it impacts work-life balance for the whole team.
If flexible working, job sharing or part-time hours are not
available, employees will potentially experience
burn-out and perform poorly at work.
The office design trend towards holistic well-being has
been gaining in prominence and is definitely here to
stay.
2. Open plan offices that work
In 2019, office designers recognise that pulling down
partitions, creating rows of desks and calling it ‘hot
desking’ is not a strategic way to approach open plan
office design. Instead, workflow analysis and activity
based working zones are the difference between open
plan offices that work and offices that are just open
plan. Consider your objectives carefully when designing
your next office fit-out, and you can gain more
productivity as well as lower real estate costs.
3. Nature inspired office design
The biophilic office design trend shows no sign of
abating. Greater exposure to nature during the working
day can improve cognition and make people feel
more at home. Water features are relaxing, while indoor
plants filter the air and remove mould and bacteria.
You’ll be amazed at what can be achieved even with a
minor office refurbishment.
4. Greater co-working and flexibility
Whether you want to call it a hub, an incubator or a
co-working space, this is definitely an office design trend
to watch for 2019. Companies sharing office spaces,
equipment and resources can benefit from economies
of scale, flexibility, networking, community engagement
and collaboration. Traditionally the domain of sole
trader start-up businesses, co-working spaces are now
expanding in scope.
5. Breakout spaces are not just for coffee
As Millennials enter the workforce, the breakout zone
continues to evolve. Less formality and more interaction
will keep ideas flowing. Think of your breakout zone
as the very heart of your office, where people come
together and collaborate to make things happen. You
don’t need a major office fit-out to create a breakout
zone. A new office design with clever partitioning can
make better use of the space you have.
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6. More experience-driven spaces
You’ve probably heard about ultra-trendy employers
who use experience-driven spaces to attract and
retain employees. Google has indoor putting greens,
workplace scooters and an office fit-out with caravans
for meeting rooms. As newsworthy as these office
designs are, in Google’s words, the real aim is “to create
the happiest, most productive workplace in the world.”
www.fastcompany.com/3028909/8-of-googles-craziestoffices
Treadmill desks, a table tennis corner or a work-out
area are simple ideas to start creating experiencedriven spaces that energise and excite people to be at
your workplace.
7. People-centric office design trend
When it’s time for a major new office fit-out or even
a smaller office refurbishment, putting people at
the centre of the office design makes good sense.
Catering for complete human beings, rather than a
one-dimensional job title, creates an environment that
nurtures the full potential of each person. Ideas include
lounge furniture, a place for a parent to work with a
nursing infant alongside, and rooms with individual
temperature control.
People-centric office design also considers workflows,
how people use the spaces available to them, and how
productivity might be improved with a different office
layout.
8. Colours and materials in vogue for 2019 office designs
We asked the Evoke Projects’ office designers
about their micro-predictions for 2019. Green or mossinspired walls (inspired by biophilic design), abstract
and geometric patterning, hand-crafted and unique
containers, green ‘eco’ branding and natural materials
were at the top of the list.
Dulux is always the go-to place for colour trends and
for 2019, the colour palettes are:
Repair - Repair your connection with nature e.g. New
Neutral and Cinnamon Sand
Wholeself - Rituals of wellness to restore your Wholeself
e.g. nurturing Shetland Lace and Limone
Legacy - A legacy of eclectic elegance e.g.
Federation Brown and Legendary Lilac
Identity - Building a bold and spirited Identity e.g.
Sunbird Orange and Apricot Fool
For further information call Evoke Projects on
(02) 4924 4920, email info@evokeprojects.com.au
or visit www.evokeprojects.com.au
Jerry Kennard is a highly focused and
results driven CEO who leads through
example and motivates the Evoke
team to work to their full potential.
He inspires his team to think outside
the box when delivering creative
and visionary office design and fit-out
solutions to ensure that every client
not only achieves their operational
objectives but also increases the
engagement, productivity and
retention of their team. He believes the
physical environment is like the soil for
every team to grow in, and ultimately
the determinate of their success.

A
WORK
PLACE
IS
MORE
THAN
A
PLACE
TO
WORK
Given how much time we spend in the workplace, our total well-being is
affected by our work environment. After all, we don’t leave our health and
emotions at the door. People who are happy to be at work are more satisfied,
motivated, productive and loyal.
Evoke Projects takes a holistic approach to office design to support wellbeing and productivity. Aligned with your business objectives, we deliver
a full range of office refurbishment solutions, from design concept to office
fit-out completion, including furniture design and manufacture.
Make your workplace more than a place to work. Please call Evoke Projects.

www.evokeprojects.com.au

1300 720 692

HBR office design & fitout
EXPERIENCED OFFICE FURNITURE COMMITTED TO
OFFICE FURNITURE MANUFACTURING IN NEWCASTLE
The importance of keeping manufacturing in Australia has
never been more important, or competitive as it is today.
Newcastle-based office furniture company Experienced
Office Furniture is making the commitment to keep
manufacturing in the Hunter alive and viable. Creating jobs
in the Hunter and keeping them here.
After a vigorous and comprehensive accreditation
process Experienced Office Furniture has successfully
achieved ISO 9001 accreditation.
Experienced Office Furniture employs a staff of around 50,
a highly skilled team committed to producing new office
furniture 5 days a week. What this accreditation means
is the assurance that EOF’s production processes and
manufacturing site conforms to the quality management
systems required to meet Australian standards. EOF’s
staff are operating in a safe environment, which means

they can rest assured that throughout the manufacturing
processes their safety is paramount – maintained and
monitored at the highest possible levels. Clients who chose
to support a local business can be guaranteed that the
furniture they purchase is manufactured right here in the
Hunter and meets all safety and quality guidelines.
EOF has also recently upgraded their Lambton-based
factory with the acquisition of a state-of-the-art beam
saw, an impressive piece of machinery which will improve
production capabilities and manufacture a product
of a higher commercial standard. This upgrade also
illustrates a commitment to innovation and manufacturing
sustainability in an industry littered with imported furniture.
EOF is committed to many more years of manufacturing
office furniture right here in Newcastle.

DESIGN SHOULD BE YOUR WORKPLACE WINGMAN
Ken Slamet
The Rubix Collective
Unashamedly I love a good self-help book.
Management books too. More specifically audiobooks
that accompany me on my otherwise coma-inducing
Newcastle to Sydney commutes.
I’ll listen to self-help books to diagnose myself, and
recognise qualities in others like responsibility, focus, selfdiscipline, integrity, honesty and amiability, which can
come in handy during the hiring process.
Management books on the other hand help me
diagnose my organisation and provide insight into
concepts like standardisation, efficiency, effectiveness,
leadership, profit and communication.
Whether you are familiar with these types of books or
not, imagine for a moment that you have all the tools
necessary to build the perfect business culture and all
the resources to seek out those 5-percenter employees
of excellence. Coupled with your superior leadership
skills, would that be everything you need to maximise
your likelihood of success?
Certainly, it is a very strong position to grow a business.
But there is a powerful concept that the Association of
Self-Help and Business Gurus often miss; the influence of
the physical environment.
Although the design of your work environment sounds
like a small cog in the machine of your operation, it is
a far-reaching, highly significant concept of which the
contribution to the success of your business should not
be underestimated.
Suppose for a moment that you have just brought
home your new German shepherd puppy (which is
much more intelligent than the neighbours new Basset
hound). You bring the puppy home and inform her she is
not to chew on your sofa. However, without setting her up
with food, chew toys and perhaps some stimulation with
a radio, you are certain to be poop-scooping pieces of
hand-stitched Italian leather off your rear lawn.
Now, presumably your employees and colleagues
will have the self-control to refrain from chewing the
furniture. And if you run an effective business, they
most-likely have admirable qualities and are aware
of the culture, systems and expectations you have.
But there is an opportunity to set up an environment
that subconsciously encourages and nurtures desired
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behaviours that will allow you to leverage the assets you
already have in your people and operation.
For example:
• If technical, repetitive work is what is required,
computer screens that face towards the centre of
the room, visible clocks, a warm colour palette, and
a clean and tidy environment will better foster short
bursts of work fuelled by a productive, healthy anxiety;
• Managers who need to undertake a lot of problemsolving may be better suited to an empty office with
natural finishes, plants, a “thinking” chair and music
playing;
• If your business needs better communication, then
perhaps an open-plan office is best;
• If teamwork is important then batching the
departments in working groups is likely to be the most
beneficial;
• Alternatively, if communication between
departments is necessary, create an environment
that is conducive to hot-desking so that you may mix
the team up each week.
These are all very broad, over-simplified examples,
but a designer or architect with a sound business
background will be able to effectively translate
corporate goals into an environment that cultivates,
supports and encourages the team, culture and
operations you have created.
Whilst good business procedure, culture and people
are essential to your success, you can easily raise
the value of these assets by having them fostered,
supported and nurtured by the physical environment.
Often art & design are not perceived as “serious”
enough to sit at the table with management and
business but I am here to encourage you that design
should really be your workplace wingman.
For further information contact Ken on
(02) 4089 4520, email ken@therubixcollective.com
Ken Slamet is lead designer and
director of The Rubix Collective, a
residential and commercial design
practice based in Newcastle & Sydney.
He is a proud father & husband, his
poison of choice is rum and he is
controversially a Manly Sea Eagles
supporter.

invigorate your

worksPace

Laycock Burke Castaldi Office Fit-out, Newcastle, Design by Trade Design

Complete office interiors from concept to install.
Proudly based in newcastle
shop instore
13 Bindera Road Lambton
free measure + quote
Phone 4952 1555
shop our entire office furniture range online
www.eof.com.au

Experienced Office Furniture

HBR office design & fitout
NEW APPROACH TO FLOORING IN OFFICE SPACES
Ross Smith
Ross Smith Design
Flooring is now dynamic rather than just being a
practical platform to walk on, now it can be the design
focus for the office, which works in creating a modern
vibrant space for people to work in and on.
The relatively new 25 cm x 1 m skinny planks bring
new proportion and scale to carpet tile, giving us new
power to create fresh, exciting floor designs. It gives me
the benefit of carpet tile without the look of carpet tile,
giving a more expressive visual vocabulary.
The skinny plank’s scale and directionality gives
you an expanded range of design options. You can
create floors that better reflect the geometry and flow
of surrounding space. You can also use contrasting
skinny planks to create large-scale tile patterns, provide
wayfinding cues, or work and activity zones. And this is
just the beginning!
Love the look of wood plank flooring? This luxury
vinyl plank flooring is stunning in patterns created in
textures, geometrics and colour. You can get the same
patterning possibilities with skinny planks. You also
get floor covering that’s soft, quiet and much more
economical than hard surfaces.

Commercial and
Residential Interiors
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These planks can provide a fabulous flooring solution
for not only office fit outs but aged care, healthcare,
education and hospitality facilities
It’s worth noting that it is not only for spaces that are
new but what a great way to freshen up an existing
office or other space at an economical cost.
In terms of sustainability, the creation of low impact
interiors that are functional and desirable, requires good
design and environmentally preferable products. This
can translate into greater productivity, increased return
on investment and improved tenancy retention. It can
also result in high levels of waste avoidance, reuse and
materials recovery.
A company that leads the way in this area is Above
Left carpet tiles. They claim their Eco Soft product use
50 x 550 mL recycled water drink bottles for every square
metre of product.
For further information contact Ross Smith on
0418 996 898, email ross@rosssmithdesign.com.au
or visit www.rosssmithdesign.com.au
Ross Smith is the Interior
Designer, owner and visionary
behind Ross Smith Design. Based
in Newcastle, he brings more
than 25 years of experience
to his craft, presenting both
commercial and residential
projects state wide. Ross’s life
work is produced to improve
lives and the space in which we
live and work through comfort,
practicality and clever design.

HBR office design & fitout

Newcastle Office Interiors - Design forecast for 2019
As we move into 2019 we will see a ‘continued evolution of work place designers’ understanding of space optimisation
with design that boosts office morale and employee wellness while facilitating a creative work environment. A look
at 2019’s trends show designers working to make the most of limited spaces and utilizing plants and other green
(biophilic) materials to connect the building’s occupants with the natural world.
EXPERIENCE DRIVEN WORKSPACES
The Office Design Trends report also highlights macro trends for
the coming year include a movement toward experience-driven
spaces. The company reports that office designers are focused on
incorporating functional amenities like meditation areas and espresso
& juicing bars, yoga rooms, walking stations, and other elements that
build towards a more productive and enjoyable workplace experience
for entry-level staff and executives alike.
Experts also foresee the co-working space reimagined with features
such as multi-use meeting areas, lightweight, movable furniture,
hanging chairs and lots of plants, timber features, stone, portable
green walls and other greenery to provide separation and privacy
when needed.

TRANSPARENCY
Workplaces are now embracing the idea of transparency. This
not only improves a company image, but it also allows for better
natural light and open spaces no longer obstructed by walls.
Glass has become increasingly popular to divide the office into
different areas, including meeting rooms and private offices
while still maintaining a transparent feel.
Managerial offices have also now started moving towards a
transparent design. Which makes everyone feel included while
boosting employee relationships and as a result morale and
productivity.

LETTING NATURE IN
Among the micro trends emerging moss walls stand out as a feature
to keep an eye on in 2019 and beyond because they make a statement
and work well in areas where lighting can be a concern.
Moss walls and other green walls are expected to grow in popularity
because they enhance the office’s connection to nature which has
now been proven to increase mental clarity, and productivity, to
reduce anxiety levels and to stimulate general wellness and general
positivity.
Wanting to create a workplace that you can fall in love with everyday? Talk to our team to create a work space that motivates, promotes
creativity & wellbeing, incorporates biophilic beauty & elevates client experience.
Newcastle Office Interiors is proud to be entering 2019 with an ever-expanding team. Our full service offering includes Design and Construct,
Complete Office Refurbishment, Dedicated Furniture Team, Integrated Data & Electrical Division.

Let us inspire you and take you on a journey in bringing your work space to life in 2019.
A: Unit 8/5 Metro Court, Gateshead 2290
P: (02) 4942 5109 M: 0411 033 243 		

E: sales@newcastleofficeinteriors.com.au
W: Currently under redevelopment- Stay tuned
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HBR office design & fitout
SEVEN WAYS TO ENGAGE HIGH QUALITY
COMMERCIAL TENANTS
Holly Richard
Holly & Co
Commercial real estate can be a smart investment… If
you can keep vacancy rates low. This article will teach
you seven strategies to attract and maintain ideal
tenants.
Tenants priorities can vary according to location,
business and building type. Understanding these
priorities and offering the right amenities and incentives
can provide building owners a competitive advantage.

specific needs. Quick 3D artist impressions can be done
in a day for minimal outlay that will wow prospective
lessees.
If you have a large tenant that has just moved out,
consider sub dividing the tenancy in to smaller units,
fit them out as a turn key solution for small business
operators. This could widen your outreach, giving you an
advantage in the market.

1. Market Research
Tailoring your tenancy offering to a particular
demographic can fast track the process of signing on a
high quality tenant. Fit your tenancy to the market. Key
information to arm your marketing agent with;
• Net Lettable Area
• Building Features
• Local Features
• Current approved use lodged with council
• Tenant demographic (offices, warehouse, medical,
retail?)
• Competitors – what lease terms are they offering,
along with facilities?

7. Incentives
In my experience successful lessors that claim high rent
and loyal tenants also provide contributions to new or
renewing tenants. Consider contributing to fitout costs
or upgrades proposed by the tenant or agree to a
rent-free period. Incentives are a vital tool for landlords
to adapt to changing market conditions and secure
tenants when vacancy rates are high.

2. Local features
What is the building’s proximity to public transport,
cafes, other complimentary services? If parking is not
available onsite, is there a facility nearby you can
negotiate special rates with for your tenants, or include
access to parking as part of the lease?
3. Building Amenities
Breakout or tea area, passenger lift, accessible toilets,
end of trip facilities, secure bike parking, car parking,
and exercise facilities all important considerations for
potential tenants.
4. Building Services & Energy efficiency
Are the current services such as air conditioning, NBN,
fire safety or security features adequate and in good
working order? Do the amenities have energy and
water efficient fittings or other cost saving features your
clients would benefit from?
5. Improvements
Are parts of your building looking tired?
Improvements like floor, wall or window coverings are
an easy way to update a space. Low cost makeovers
might also include painting a façade, upgrading the
lobby or signage for street appeal.
When looking at tenancy fitouts, the key is to include
elements that target the demographic clientele
while maintaining versatility to suit different types of
businesses. If your tenancy is in a medical centre, you
might offer a space that has a reception area, several
consulting rooms, with access to plumbing and good
acoustics.
6. Getting prospective tenants over the line
Some prospective tenants might have a hard time
picturing how they would fit in to a space. If you want
to get them over the line, have a test fit done by a
Designer to illustrate how the space can cater for their
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For more information please contact Holly at
0423 230 733 or via holly@hollyco.studio
Holly Rickard is the Lead Creative
Interior Designer at Holly & Co.
where she has over 20 years
experience in full service delivery
of refurbishments, base building
upgrades and turnkey fitouts for
commercial and retail clients.

BORRELLI-QUIRK NEWCASTLE REAL ESTATE
NEWCASTLE - HUNTER TOURISM & ACCOMMODATION

• Leading suppliers of quality, fully furnished and self contained
accommodation for short or long stays in and around Newcastle.
• Beachfront, harbourfront, suburbs, 1 to 4 bedroom apartments
and homes. Cleaning service available.
• A cost effective, more flexible and comfortable alternative for visitors and business
colleagues.
• A phone call or email is all it takes to match your requirements promptly.

•
•
•
•

Strata Cleaning Services
Medical Centre Cleaning
Commercial Office Cleaning
Over 25 years experience in Newcastle & Lake Macquarie

P: (02) 49610145 E: john@adamstowncleaning.com.au

THE MOBILE SHREDDING COMPANY
• Security bins and one-off shredding
• Totally secure in-truck on-site shredding
• NAID AAA Certified
• Locally owned and operated
• Servicing Newcastle, Hunter Valley, Port Stephens & Central Coast
Phone: 4957 9903
www.mobileshredding.com.au

"SECURE DESTRUCTION - GUARANTEED"

Superannuation, Investment Advice, Retirement Planning,
Insurance and Risk Protection.
(02) 4929 2552
Newcastle - East Maitland - Nelson Bay

"Working together for your future"
www.crestfs.com.au

HUNTER CARGO & CUSTOMS
Hunter Cargo & Customs is an Australian owned company servicing all ports and airports of
Australia. Established in 1986 based in Newcastle Hunter Cargo & Customs logistics services
constantly deliver the most cost effective and reliable results. With our wealth of accreditations
& industry contacts, we handle all types of cargo.
Our services include:
• Export Air & Sea freight services / Import Air & Sea Freight services
• In-house Customs brokers
• Consolidation & Warehousing
• Dangerous goods specialist
• Land transport specialist
• Project heavy lift cargo /chartering by Air & Sea
P: +61 2 4922 0900 M: +61412124328
E: Sales@hccnewcastle.com / Ashanthi.k@hccnewcastle.com

"We look forwards to assisting with your requirements."

STRATA MANGEMENT

DOCUMENT DESTRUCTION

ADAMSTOWN CLEANING SERVICE

CREST FINANCIAL SERVICES

FREIGHT FORWARDERS

CLEANING SERVICES

P: 49615566 E: joanne@bqnre.com.au W: bqnre.com.au 1/91 Hannell Street, Wickham @ NCYC

FINANCIAL SERVICES

ACCOMMODATION

HBR business services

LAKE GROUP STRATA

Strata & Community Title Managers
• Over 30 years managing property
• Pre-purchase reports
• Set-up & establishment service
• Consultancy Service
• Servicing Newcastle, Lake Macquarie,
Hunter Valley & Myall Lakes www.lakegroupstrata.com
Phone: 02 4942 3305
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HBR funny business
There was once a competition between five friends to
walk up a flight of ten stairs, the first to get to the top
wins. The catch? Every stair has a joke on it and if you
were to laugh on any stair you were eliminated.
The first friend goes and makes it to the second stair
before laughing at the joke. The second friend makes it to the fifth
stair before laughing, the third the fourth stair, and the fourth the
fourth stair too.
Then comes Kevin, the fifth friend. Kevin was never the brightest
of the group and laughed the easiest out of all of them, but Kevin
was determined to win. So Kevin starts walking and gets to the
fourth step, then the sixth and finally to the ninth stair before
bursting out in laughter.
The four other friends all amazed that he got so far ask him
“Kevin how did you get so far without laughing.”
And that’s when Kevin says “I just got the first one!!
A young turtle is seen in the forest climbing up the
trunk of a tree. It reaches the first sturdy branch of the
tree and climbs out to the very end of it. At the end of the
branch it hesitates for a minute before jumping off flailing
its legs wildly tumbling end over end before smashing
head first into the ground.
Slightly dazed the turtle gets up and starts climbing the tree
again. This time the turtle passes the first branch, and starts
crawling along a higher, less sturdy branch. Once again he
reaches the end, hesitates, and then jumps off flailing wildly and
end over end until he smashes head first into the ground.
This time the turtle seems clearly shaken up, but resolutely starts
climbing the tree again. He bypasses both the first and second
branch and climbs out the highest, most shaky branch. This time
when he reaches the end of the branch he looks over and waves

at two birds watching him.
The birds look at one another when the male bird says: I think
it's time we tell him he is adopted.
Several years ago, Andy was sentenced to prison. During
his stay, he got along well with the guards and all his
fellow inmates.
The warden saw that deep down, Andy was a good
person and made arrangements for Andy to learn a trade
while doing his time.
After three years, Andy was recognized as one of the best
carpenters in the local area.
Often he would be given a weekend pass to do odd jobs for the
citizens of the community and he always reported back to prison
before Sunday night was over.
The warden was thinking of remodelling his kitchen and in fact
had done much of the work himself. But he lacked the skills to
build a set of kitchen cupboards and a large counter top, which
he had promised his wife. So he called Andy into his office and
asked him to complete the job for him.
But, alas, Andy refused.
He told the warden, "Gosh, I'd really like to help you but counter
fitting is what got me into prison in the first place."

QUOTE OF THE MONTH
“Opportunity is missed by most people because it is dressed in
overalls and looks like work."

- Thomas Edison

COME
PRINT
WITH
US

AWARD-WINNING OFFSET PRINTING
AUSTRALIAN NATIONAL PRINT AWARDS
GOLD MEDAL WINNERS 2013

NCP – NEWCASTLE’S AND THE HUNTER’S, PREMIER PRINT GROUP.
From stationery to magazines, point-of-sale to packaging, direct mail to inventory management and distribution, our comprehensive
production facilities combined with our expertise ensure the right solution is offered for your print and communication needs.

14 Channel Road, Steel River Industrial Estate, Mayfield West NSW 2304 | Call us: 02 4926 1300 | Email us: sales@ncp.com.au | Browse us: ncp.com.au
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THE TRUSTED WAY
TO BUY A CAR

“The MJH Group has chosen to use the trusted expertise

of specialist car buying service, Auto Advantage since 2006 delivering
and managing a fleet that has included more than 300 motor vehicles
for its businesses across Australia’s eastern seaboard”
Nick Elkington, Chief Financial Officer, MJH Group

SAVE TIME, MONEY AND STRESS ON YOUR NEXT CAR

HOW IT WORKS
Auto Advantage is the easiest way to buy a car.

ST EP 1

Have a chat

STEP 2

We find your car

STEP 3

You get your car

ALL MAKES – NEW & USED | BUSINESS & PRIVATE | TRADE IN DISPOSAL | FINANCE | INDEPENDENT ADVICE
Auto Advantage was created in the Hunter in 2001 and has delivered savings on new and used cars to thousands of people locally and across Australia.

Call or Google us for a quote: 4961 5200 | autoadvantage.com.au |

Dealer Licence MD 054 502

Local service.
Global expertise.
For complex office fitouts, you don’t have
to look outside the Newcastle region.
Proudly Australian owned, our expert consultants
create custom designs, using furniture from the
world’s best and Australia’s fastest.

When it comes to furniture,
we take care of it all!
IT and electrical cable management
Executive furniture
Open plan workstations
Conference rooms
Breakout rooms
Flexible individual sit/stand workstations
Custom storage
Soft furnishings

See the full range of products and
services at: officepace.com.au
Get in touch: 1300 542 542

